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PREFACE 



the "pJoiprt ?^?^^ot l^'' resource notebook was one of tne major activities cf 

Tr^?it^J " Promote Economic Development Through Entrepreneurship Education 
and Train ng. To achieve economic development through entrepreneurship education 
and training col aboration is needed among all the entities involved in the 
tSr5i!2i"on!:!fnr'i"'"^ entrepreneur, the development of the enterprise, and 

the development of an environment suitable for economic grovth. The U.S. 
Department of Education. Office of Vocational and Adult Eduction and the IJ S 

fuSdiTt"hiforo^t"'H-";"°^^'-^ '^n^r. Develop^nt Ag"crha;e cStlaS r t d in 
FHurlMnn r.ff ^ /Ei""^ ""^^ Operated by the School cf Occupational and Adult 
Education, College of Education. Oklahoma State University. 

The major project objectives were: 

° To promote entrepreneurial education in vocational education at 
the secondary, postsecondary and adult levels, and to increase 
coordination with Minority Business Development Center 
service providers 

° To assist vocational educators and Minority Business Development 
Center representatives in developing, improving, and expanding 
entrepreneurial training programs by developing program models, 
training strategies and bibliographies of resource materials 

° To develop and disseminate entrepreneurial education materials 
for use by vocational educators and Minority Business Development 
Center service providers 

,nw J^js/"ource notebook has been designed for use by vocational administrators 
and educators and by Minority Business Development Center representatives 
?Je'n ;?on%" n:,!r"^"''''°''%'r^ '''' ^°"9h? from members bo ' s across 
fnco?DO ate a murh'nf.T' °^ '"^ semo.rs. We have attempted to 

Se use of th s "hSnS. iJ'' IT\'' ^^"^ '"^ 'P'" "^'^^ encourage 
r.ne use or this hands-on notebook as a beginning in the development and 

improvement of entrepreneurship education and training progr m ? Tea guarantee 
that the resources we have provided in this notebook will lead you to a vast 
nurr^er of additional resources sufficient to meet any'train?ng Teedfyou 'ay 



Material designed to supplement the notebook is contained in the 
Entrepreneurship Education Training Package also developed through this project. 

I fvafp Jrtnrr'''f^ P''^"" °^ education, government, and the 

private sector together in communities to collaborate on entrepreneurship 
education programs and offers strategies for accomplishing this gleaned from 
Sr^er^ng^rG:":: '''' '^^""^ ^^P^^ix J p^ovid^s'ln^^rSct'^s for 

Ship ^" '''' P^-°^^ entrepreneur- 
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INTRODUCTION 



WHAT IS THE ROLE 0,- THIS RESOURCE NOTEBOOK- 
HOW CAN YOU USE IT? 



n.o,..! ^ V a large context, entrepreneurship is just one avenue of economic 
growth and development within the American economy. It is, however -eceivinq 
increasing attention from the state and federal governments, as well as from 
the private sector, as perhaps one of the most important factors in the future 
economic development of our postindustrial society. Assuming that 
entrepreneurship plays a vital role in the present and future economic health 
of our nation It becomes important to learn how to foster entrepreneurial 
behavior as well as how to provide an economic environment conducive to the 
success of new enterprises. Some of the questions this poses are: 

Whac are the personal characteristics needed by an individual 
to become a successful entrepreneur and can these 
characteristics be taught? 

What business and other skills are essential to the success of 
an entrepreneur and how can they best be infused into existing 
educational /service programs? 

What motivates individuals to become entrepreneur^ and can such 
motivation occur in the classroom? 

What is the social and economic environment most conducive to 
the implementation and success of new business ventures and is 
it possible to create such an environment intentionally? 

What process should be used to obtain answers to these questions 
and subsequently to implement programs using the information 
obtained? 

The amount of literature that has been produced in the last three years 
addressing these issues is ureater than the ^um of all that was written on the 
topic in the preceding thirty years according to the Center for 
Entrepreneurship and Small Business Management at Wichita State University 
Despite this abundance of information, there is still no widely accepted 
definition of entrepreneurship, no consensus on the characteristics of 
entrepreneurs and whether or not they can be taught, no definitive answer to 
tho question concerning what motivates individuals to become entrepreneurs and 
w.iether or not such motivation can be accomplished through education little 
agreement on the socioeconomic climne most conducive to entrepreneurial 
success, and no overall plan or process for implementing what we do know or 
for researching what we do not. 
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Under these conditions, how can vocational educators and administrators 
move ahead in the area of pntrpnrpneu^s^^ip education? ^oy/ can thcj justir^ 
the use of already limited resources for programs that are as yet largely 
experimental? These anci other issues pertaining to entrepreneurship education 
will be addressed throughout this resource nocebook in an attempt to clarify 
the role entrepreneurship plays in our economy ^nd how education can 
contribute to its growth and success. You will find that this is a practical, 
"how-to" approach to this somewhac controversial issue. The notebook 
emphasizes the implementation of educational programs to ♦leach those aspects 
of entrepreneurship that will be useful to students as life skills and which 
already have proven value. It was designed to assist vocational educators, 
Minority Business Development Centers, and other groups to issume leadership 
roles in promoting effective entrepreneurial education programs. Following 
are specific suggestions on how to use each section of the notebook. 

Chapter I contains definitive infr^'^'^ation about the need for successful 
entrepreneurs and enterprises that wil. -elp clarify your understanding of the 
essential nature of entrepreneurship and free enterprise in our economy. You 
and yoiT coworkers need these facts in order to highlight the importance and 
relevance of entrepreneurship education in your commi'nit> 

Chapter II provides a conceptual model for a comprehensive: 
entrepreneurial education .^oach. The responsibility of educational 
institutions for entrepreneurial ^raining at each learning level is depicted 
along with the interrelated roles of business, industry, government, ar<d the 
individual. You can help to bring this interaction to fruition at each 
lea'^ning level, i.e., elementary, s^^condary, postsecondary and ad^jlt. 
Strategies for supporting a comprehensive entrepreneurship education system in 
your community must encompass the five stages for entrepreneur and enterprise 
development, namely, awareness, development, application, venture, and 
assessment. 

Chapter III describes the Entrepreneurship and Enterprise Development 
Process and provides a guide for you to examinD the present status of 
entrepreneurship education in your community. You will need to identify basic 
target groups and training objectives for each of the five stages in the 
development of entrepreneurs and enterprises. Vocational educators need to 
enlist the support of the local Minority Business Development Center (MBDC) 
representative and/or other groups to infuse entrepreneurial training 
opportunities into existing prevocational and vocational programs, or to 
initiate separate programs at each learning level. In audition, part-time 
programs must be designed to provide incubator-type environments for adults 
venturing into businesses and for owners of growing businesses. Examples of 
model programs are included in the resource notebook to illustrate various 
instructional strategies and delivery systems used to facilitate the 
development of entrepreneurs and enterprises at each learning level, 
i.e., elementary, secondary, postsecondary and adult programs. 

Chapter IV discusses minority entrepreneurship and explcres what, if any, 
special training needs minority entrepreneurs may have at each of the five 
devf^lopmental stage. . MBDC directo»^s need to be aware of these needs and work 
witii vo..ational educators and other groups to ensure that the> are met at 
every educational level. 
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th« nJlTJ I ,'"99"^' evaluation strategies for you to examine and improve 

entrepreneurial education in your community. You will 
need to focts evaluation strategies on the effectiveness of programs as well 
pntrl^^' individual student's aptitude, attitudes. .mivatiSn and 
entrepreneurial competencies. 

Chapter VI includes specific information about agencies that can u, ovide 
iJinJ"^ assistance in the development of entrepreneurs, enterprises ani a 
hea thy economic environment in your community, A variety of kervUes are 
available to assist vocational eaucators and .-IBDC representatives The 
mission and goals of the AB\iC and the vocational education system are 
described along with the kind, of services provided for the develop .JInt of 
entrepreneurs and enterprises. You will need to consider the suggS 
strategies which vocational educators car use in collaborating with Mincritv 
TnlT/'. ?^^^^?P"«"^ C^"^^''^ other groups in the community. dea 'e "^ 
n.flnt^ I "^'^ T ^".°b^«i"i"9 the support of various local, state, and 
national sources of assistance for entrepreneurial programs at each learning 

annntlJL'^MM?'"' jre an additional feature of the resource notebook. The 
annotated bibliography includes available learning materials related to the 
various aspects of entrepreneu rship education. Eight area of vocational 
education are addressed: agriculture, business and office, health 

?echS?car':nl!°7^.Hf'"T'"; V^^^^f-i^J ^''ts. marketing and distribution, 
technical, and trade and mdustri-^l. Some of the materials are minoritv- 

ZriZl '""^ '"^'"^ '° '^^^"^'"^ ^'"^i""^ assistance through MBDCs 

H^lJnnl' r'-^r J^^co^-^^nity involved in entrepreneur and enterprise 

t^neS'to vou ' Lhc nV''\'°- '''' ^" Identifying those'^ tirials 

dp^^onl:!. ? ^ . "'^^'"'^ ^^^^"^ to the five stages in the 

dev- opme.1t of entrepreneurs and enterprises: specifically, awareness 
development, application, venture, and assessment. awareness. 

.n.„.?^^° included in the Appendices is an annotated listing of assistance 
S "'w""^" descriptions, an entrepreneurship program p anning 

A o^Dlete ;'nd'prof°J ^■"Jo-'J^tion which supplement: the'noteboor ^ ^rs. 
CoSSf ""^^"^ °^ Appendices is located in the Table of 
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CHAPTER I 



ENTREPRENEURSHIP: 
WHAT IS IT AND WHY IS IT IMPORTANT? 



WHAT IS ENTREPRENtURSHIP? 

Entrepreneurship is a word that has been defined and used in a variety of 
ways. Although no single definition for entrepreneurship has been widely 
acceoted by the education community, there du soem to be certain elements which 
are present in a larc^e number of the descriptions found in the literature. The 
definitive characteristics of entrepreneurship used as a bas'^s for this project 
are taken from the work of Shapero and Sokol (1982). These authors have 
reviewed the literature and they suggest that entrepreneurship has five specific 
aspects: 



Initiati ve-taki ny: 



One or more individuals take the 
responsibility of founding a new 
busi ness 



Consol idati'^n of resources: 



The founders assemble resources 
and develop a business structure to 
accomplish some objective 



Mc4naqement: 



Relative autonomy: 



The founders are actively involved in 
the management of the business 

The founders have a great deal of 
freedom in using the resources of the 
busi ness 



Ri sk-taki ng: 



The founders are directly responsible 
for the success or failure of the 
busi ness 



A careful analysis of these characteristics suggests the similarity 
between entrepreneurship and the development and management of rrost small 
businesses. Small business owners typically take initiative, consolidate 
resources, manage with relative autonomy, and assume the risks of the business 
venture. Although one might argue that all small business owners/managers a^e 
not entrepreneurs, the terms are sufficiently synonymous to be used 
interchangeably throughout this notebook. 
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WHY IS r:ji\.PK. ' ^ . ' - ^■ 

Why is It important ttiai ^-,1 f -n^re m.i r , ^, ■ ■ ^ .^^.-^^s vGnti:r'_^S' 

What is thp contribution of (-mil .'or .uil^u' m , ' 'tiU'V jnd s'/Cioty? 

The Prefacp tn the flncycl oj^edi :'^1J"- r • ^'^ • . M-^^/.n an'j V-i^per 

1982) states: 

Humanity's [)ro9ress froni Cd^'^s m ■:atn,.MS'^s Nj> 
explained in nu'nerous wiys. b'li CfM^^ral to i.. 'ly oil 
of th'iso theories has be^^ti I'le ot i;./ 'r j.*fa ot 

change," the forcp thdt initiates an(t i !p;i;-'^rit s niatt^rial 
progress. Today we r.^cngmz'^^ Lnat ih^ ^^y^^t. ct cfiarnje in 
human history hp\s been ami mo^i l^-^lv will continue to be 
the entrepreneur. 

A similar view has been exf)ressed by Frank Carney, the founder of Pizza 
Hut, Inc. (Christy and Jones 1982): "Entrepreneurs are the cornerstone of the 
American Enterprise System, the Sf^l f renewing agents for our economic 
environment.*' 

Although these statements provide eloquent support for the importance of 
entrepreneurship, they do not present specific illustrations of the 
contribution entrepreneurship makes to the economy and society. However, 
statistical evidence fran a variety of sources (Christy and Jones 1982; Kent, 
Sexton, and Vesper 1982; Naisbitt 1982; The State of Small Bus iness 1983) 
suggests that small business/entreprenourship is imp^ortani: because: 

Most businesses in the United States are cnnsidereH to be 
small businesses (approxitnat'^ly 

^ New business ventures are beiny fnr:M -J a rapid rdt^ 
(approximately 61)0,000 [)pr year) 

Small businesses generate alnu^.t h^lr :)f t^e sales produi^n t)y 
all firms in the United S^^t^f'; ( a[)(>ro^ i 'm tel}' 45') 

Small businesses employ alnio^t hy\f m^' v^orkers in all 
American firms (app^oxiinot^^y 4'^, ) 

The development of new ventures ann L'U> exjans^'on of existing 
small businesses have account for ih.- iriajority of new jobs 
added tn the economy in rpcont v'-^ars ( anprox UiirtrcO y 6^)%) 

^ Small businesses have betM r^'Sjonsible tor th^ devel opmprit of riariy 
innovative |)roducts and i)rO'. ^ -> (i. t^^^ i ,tij|-el / ^.^ trjios as I'lany 
innovations as large fr^nis) 

The importance ot small busi ness/^nt rep rpm^ur sh ip to Ihe pconomy and 
society is unquestionable. Small bjsmossos are rcsponsiblj for providing a 
substantial number of the products, services, and job', necessary for economic 
growth. Small burlinesses are res[)onsible for (producing ntany of thf* 
innovations that have altered the structure-* and funrtionirrj of society. As 
the American economy continues toward an omphasi'-' or :>(m^vi t-.^s , the role and 
importance of small busi ness/entrepreneurshi p shoiild incr^^is^^ because small 
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businesses are especially dominant in the service sector of the economy It 
IS natural to assume that it is important to preserve and foster the 
continuing succe<;s of small business in America. 



WHAT IS THE ROLE OF EDUCATION IN CNT«EPRENEURSHIP? 

Education can play at least three legitimate roles in the development of 
entrepreneurship. One role is as an advocate for entrepreneurship. Educators 
and trainers can ensure that students are presented with entrepreneurship 
options in their career choices. Students should be encouraged to investigate 
the possibility of starting new businesses or going to work for small 
businesses as they plan their educational programs. This encouragement should 
occur at all levels of the educational process, but appears to be especially 
critical at the secondary and postsecondary levels. Most vocational programs 
hav3 been oriented toward preparing students as employees. Only in recent 
years h^s there been a substantial increase in the number of colleges and 
universities offering courses or programs in entrepraneurship/small business 
(Vesper 1982}. More emphasis on the desirability and feasibility of 
entrepreneurial careers at all levels of education should lead to the 
establishment and success of an increased number of small business ventures. 

The second role of educators/trainers is to ensure that students have the 
necessary business and technical skills to be successful in entrepreneurial 
careers. There is considerable evidence to support the fact that the failure 
rate of small business is very high and that many of these failures are due to 
poor management ( The State of Small Business 1983). Larry Jones. President of 
tne Coiemcn Company, Inc., has observed: 

To be successful in any business, big or small, the entre- 
preneurial spirit is essential. However, one's drive must 
be tempered by a working knowledge of sound management 
practices. A recent Dun and Bradstreet studv shows that 
poor management accounts for the vast majority of failures 
of new businesses. Management, then, is the fiber which 
holds all successful businesses together, and is a subject 
of the most careful study. (Christy and Jones, 1982) 

Management in an entrepreneurial venture includes knowledge and skills 
covering all business functional areas (marketing, accounting, finance, etc.) as 
well a: the technology of the product/service being offered by the business 
(welding, computers, sporting goods, etc.). Although there is some disagreement 
OS to how many of the ingredients of successful entrepreneurship can be taught 
and earned, there are many important mechanical components to developing and 
managing a small business (Timmons 1982). These mechanical components 
(designing an accounting system, performing cash flow analysis, developing a 
entrepreneurs' ^'^^ learnable and should be emphasized by those educating 

At some future time, researchers may agree upon the personal 
characteristics of successful entrepreneurs and what it is that motivates them 
to initiate new enterprises. As indicated by examples in Appendix G, 
Information is available on these topics and they continue to generate a great 
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deal of interest. Once a cnnsensus has been reached, educators will have to 
address th*^ problem of feasibility: i.'^., can these personal characteristics be 
taucht effectively in the classroom; can motivation occur; and if so, how? 
Until these questions have been more satisfactorily resolved than is presently 
th*> case, they cannot be seen as subjects of serious concern for program 
planners within the public vocational education system who must r.arefully 
justify the use of their resources. It would seem reasonable to encouraye 
educators and others involved in entrepreneurship education and traininy to 
concentrate their efforts on ensuring that students understand the free 
onterpris.^ systan, are fully aware of the possibility/acceptability of 
entrepreneurship as a career option, and possess the basic business and 
technical skills they will need to form a solid foundation for advanced 
bijsiness/technical training. Students who show an interest in pursuing 
entrepreneurial careers could then be channeled into smaller programs which 
would address their specific developmental needs. 

The third, and probably most important, role that vocational educators 
can ^lay in the development of entrepreneurship is one of leadership at the 
national, state and local levels. It appears that entrepreneurship edu'-.ation 
has reached the proverbial crossroads (Sexton 1984). If it is to grow as an 
academic di scipline with a somewhat consistent delivery system reaching all 
educational levels, some agency/institJtion must serve in the leadership role 
to address the issues of research, curriculum development and coordination, 
teacher training, and delivery systems. Vocational education has a long 
history of successful col laboration with government, community, and 
business/industry and can use this expertise and existing network to initiate 
collaborative efforts for the development, expansion and improvement of 
entrepreneurship education programs. 

Successful entrepreneurship is a product of the existence of willing and 
able entrepreneurs, enterprise opportunities, and ? healthy economic 
environment, as illustrated in Figure 1. "^his necessitates collaboration among 
the entities which comprise each of these areas. Political entities such as 
city council members, mayors, state legislators, and governors must introduce 
legislation and economic planning programs which enhance economic development 
In the private sector and which support entrepreneurship education in the 
public sector. Government agencies and rhe private sector must make venture 
capital available to promote the initiation and growth of businesses likely to 
succeed in that area. Education must prepare students to successfully own, 
manage, and work in those businesses. Economic development will result only 
if all ot the factors for business success coexist, and education can play a 
kev role in promoting entrepreneurial behavior and new enterprise development 
opening the channels of communication with other agencies and institutions 
cn.cerned with the development of entrepreneurs and enterprises. 

It is only through the collaboration of the agencies and organizations 
involved in establishing a healthy economic development environment, 
developing entrepreneurs, and identifying and developing successful 
ente'-prise., that a community can promote and receive the benefits of economic 
development. The cast of characters available to collaborate in the support 
of entrepreneur and enterprise development includes the myriad of 
institutions, agencies, and organizations represented at the local, state, 
regional and national levels, 
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The following chapter contains a conceptual model for entrppreneurshi p 
education which illustrates its coopprative nature ana presents five 
developinental stages required for individuals to become successful 
entrepreneurs. The Entrepreneurshi p and Enterprise Development Process is 
expanded in Chapter III to describe these five developmental stages, along 
with target groups, basic training objectives^ educational , instruct ional 
strategies, and selected model programs. Chapter IV outlines some of tho 
training needs of minority entrepreneurs. A general plan for evaluation of 
individual achievement and program results is included in Chapter V, and 
Chapter VI summarizes assistance programs for the Entrepreneurship and 
Enterprise Development Process. Additional information is located in the 
Appendices, including an annotated blbliogi^phy which lists current resource 
materials available on entrepreneurship and an annotated listing of 
assistance agencies. 
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CHAPTER II 

ENTREPRENEUkSHiP EOUCATIOM: WHERE DOES IT FIT? 

Although there is : yet a umversally accepted definition of the term 
entrepreneur, considerde resources have been expendeH for curricula 
instructional materials, and programs to encourage thp development of ' 
entrepreneurs and enterprises. There is an obvious need for helping an 
educated citizenry to move toward and to keep pace with trends of the future. 

f entrepreneurship is to become an even more significant part of our future. 
It becomes imperative that the educational system devise a means whereby 
entrepreneurial awareness and skills can be taught as a part of a total 
educational program. Furthermore, student^; must be made aware that 
someone'elsef ' '^^'"'''''^ ^^^^^^9 employment and working for 

FM'rt;:p;<E!.'r.ji-;oh'[p eijui:.';iom model 

h.^./fon^H*'^'""^ ""^'^ •• •i^^'^--^''^nip education was viewed as a primary 

basis for designing and co,n,/, o: > tasks associated with the project for 

JrZTnl"^' rr"'' ^'^'^'^-^^P'"-^'^^- ^-''^'J'^ Fntrepreneurship Education and 
12]^ --''^"-^ that development of a conceptual model 

V r ou a nlilTp'^ -'^-^'^^"9. developing, and implemen g 

various activities aoJ ^.sK m^-r,-,-, - ^.hir, particular project. In fact it 

a dTrectfd '''' Project 'are altb^sed 

on and directtd tov/ar'l tne nif.dei 'jes-.nr.pri id this chaoter. 

In developing th^ Fntrepreneu, m F-!.,,.: at ion Model, several general 
tme ?erf'o%'l"''f :unia:.,..r,,l ..kI cerridinc determinants of 
strategies for developin.j enLrepreneurn 1 businesses in the United States 
Those concepts include the following- states. 

Society (inclnd.n.) h^-nos-,. ^un,,.iry, .government, and technology) 
IS moving towcrd an entt ,^')r(>ripar■:h ip context 

A change process .node i :.h,m bo e.:i,,!oyed as a strategy to encourage 
vocational education instru. r.ors to include entrepreneurshio 
bIJ!r\"rJ^' ""-^r the^r programs (a shift away frcn the 

basic tradition of prepanny individ als to work for someone else) 

Development of favorahlp at, ,tud(>s tnw,.rd entrepreneurship as 
well as creativeness and i n-ovati veness, must be a focus of future 
trai m ny programs 
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° The inaividuars personal development is linear. At the same *-ime 
it is recognized that each individual's processes or steps vary 
and do not follow a lock-step approach 

° Personal, technical, and n .nagerial skills for entrepreneurial 
activities must be developeci 

° Education, business, industry, government, and the individual each 
has a key role to play in the development of the entrepreneur 

° Development of programs, materials, and strategies must result 
from public/private collaborative efforts, planning, and 
particioation 

In further consideration of the model, Siistorical data regarding 
entrepreneurial activity were studied. In addition, barriers to successful 
entrepreneurship establishment, particularly those affecting minorities, were 
identified. These efforts led to the conclusion that the single most 
important problem in enirepreneurship development is the lack of an 
integrated, coordinated, and systematic plan to mobilize all of the available 
resources and to focus efforts on the points of greatest potential payoff. The 
i.nportance of collaboration and networking was clearly identified, and these 
needs were consistent with the design of our project. Vocational education 
has a history of seeking advice from business and industry. That advice, 
however, has generally been oriented toward technical skills needed by 
students to work for someone else. This advice-seeking role needs to be 
expanded to include the preparation of individuals to go to work for 
themselves. By developing a model that delineates whn is to be served, what 
types of needs must be met at what time, and how those needs should be filled, 
a format involving public/private collaboration beyan to take shape. 

The model presented on the next page (Figure 2) has five stages which 
are a part of the process whereby individuals become successful entrept eneurs. 
To achieve this outcome, individuals must develop an awareness (Stage One) of 
entrepreneurial career options in the free enterprise system together with an 
information base and basic literacy, currently a part of our educational 
system. The model depicts this as usually happening at the elementary age 
level and continuing through the secondary, postsecondary , and adult levtis 
depending upon individual needs, motivation, interests, and other factors. On 
the left side ot the model it is noted that the individual has the prime 
responsibility foi this development, with educational institutions and 
agencies also playing a role (e.g., the public school systom delivers the 
program for teaching reading, writing and arithmetic). Further exposure to 
entrepreneu-'lal ideas often occurs at the middle, junior hiyh, and early 
secondary levels, and continues throughout an individual's lifespan. 
Development of technical and business skills (Staje Two) most often begins at 
or about the secondary educational level. It is here that technical skill 
development, including specific occupational skills sucn as welding, computer 
programming and accounting, and entrepreneurial business skills, such as cash 
flow management and insurance needs, are initially developed through 
vocational education. On the left side of the model, we note that the 
individual still has the major responsibility for acquiring these competencies 
through programs and services offered by educational institutions. At the 
same time, business, iniustry, government, and trade and professional 
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organizations begin to play a bigger role. These agencies include voluntary 
programs such as the Service Corps of Retired Executives (SCORE), governmental 
assistance programs such as those provided through the Minority Business 
Development Aaency, and i'lformational programs provided through such 
orrcnizations as the National Federation of Independent Business. 

Practice, refinement^ and application of skills (Stage Three) is that 
period during which the individual continues to develop business and technical 
SKills, either under the supervision of an educational institution or on the 
job as an employee. This period may begin earlier for some individi-Js or 
extend longer for others who are iess motivated or interested. Again, the 
individual has the prime responsibility tc acquire these skills. It is during 
this period that individuals build toward committing a portion of their work 
lives to the occupational area in which they have been preparing. As with 
earlior stages, complementary support services and programs are provided by 
educational agencies, business, industry, government, and others. 

Commitment is a critical event in the developing ro'e of the individual. 
Commitment to an occupational area for earning a living retains at least two 
major options--working fo*^ someone else or becoming self-employed, an 
entrepreneur. In either case, commitment is essential and the model is 
designed to show commitment as a critical event in the entrepreneurial 
establishment process. The funnel or venturi effect depicts the important 
nature of the commitment decision and the accompanying acceleration of 
development 'occurring after that decision is marie. The commitment to enter an 
entrepreneurial venture is solely the responsibility of the individual; but 
educational institutions, business, industry, government, and other agencies 
continue to provide information and support services. 

Venture development (St..:ge Four) is the initiation of a business 
enterprise by the entrepreneur. The role of business^, industry, and 
government is greatly expanded at this point. Assistance in developing a 
business plan, compl«jting market analysis, planning for marketing strategies, 
and procuring financing are examples of services, resources, and consultive 
needs that can be met through the function of business, industry and 
government. Additionally, the venture stage represents a major testing jround 
of the base of information and technical skills developed through the 
vocdtiO;>3il education system. A lack of adequate understanding regarding the 
requirements for business enterprise development and/or the lack of vocational 
skills for the services or products to be delivered will ultimately lead to 
only marginal succiiss if not outright failure. However, there is a "margin of 
error" for those whose entrepreneurial and vocational skills are developed to 
a reasonable level. This "margin of error" allows for additional practice and 
refinement of existing skills and information together with the development of 
new ideas, skills, and i nformation— a role filled by the educational system, 
service agencies, and other groups involved in the development of 
entrepreneurs and enterprises. 

As the individual moves forward, assessment takes place (Stage Five). 
Further development and expansion of an entrepreneurial venture, or perhaps 
even redirection, may occur. Follow-up support is still needeo >om 
educational institutions and agencies as well as froi^i business, industry, 
government, and other private sector agencies. However, after the venture 
begins operation and passes through some of the critical early stages, the 
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role of public educational institution? and agencies begins to diminish in 
favor of the individual becoming more indeppndent and working within the 
private sector. 



KEY CONCEPTS 

•he proposed Entrepreneurship Education Model encompasses several key 
concepts that are emphasized here by way of summary. First, the public 
education system in the United States is the one institution in rur country 
that is designed to serve people from the preschool ^'ears through postcareer 
retirement Most other public agencies limit their programs, activities, and 
services to very specific audiences. Sometimes their parameters are 
determined by clients* socio-economic status, age, family status, employment 
status, or other relatively narrowly defined criteria; but the public 
educational system, whether it be elementary, secondary, post secondary, or 
college and university, serves the total population spectrum. That would 
suggest chat the educational system is the most viable delivery system to 
ensure coordination and articulation of entrepreneurship and economic 
development prourams and strategies. Certainly, the public school system has 
the greatest pocential for influencing learning in the affective and cognitive 
domains. In addition, teachers, curriculum content or focus, teaching/ 
'earning strategies, and student attitudes and motivation are all influenced 
through the educational system. 

Secondly, educational institutions (secondary and area schools, technical 
institutes, community colleges and universities) are organized and charged 
with the responsibility of serving the needs of a community, region or state. 
FofTTially developed entrepreneurship education programs and extension programs 
aimed specifically at working professionals have a higher probability than 
pernaps any other facet of entrepreneurship education of resulting in the 
forniation of new, desirable companies in the short term. Further, programs 
aimed at working professionals are particularly attractive since they dovetail 
individual, personal, and career goals and motivations with national 
policies. 

Thirdly, governmental policies and actions encourage educational 
institutions to focus on displaced workers, who constitute perhaps the single 
most fertile ground for developing and encouraging the formation of 
enterpri ses. 

Financial and funding requirements play a large role in the development 
of new enterprises. Since most of the available financial assistance comes 
from governmental agencies, through either direct assistance or tax policies, 
close cr^llaboration among service deliverers is called for. Educational 
insti' ^cions, business and industry, and federal, state, and local agencies 
must collaborate to assure a well-choreographed delivery of the appropriate 
services needed by a potential entrepreneur at the right time or stage of 
devel opment. 

Viewing the entrepreneurial development process in terms of specific 
stages makes It possible to identify distinct needs and to develop integrative 
strategies for each stage in the process. This approach leads to 
cwnprehensive entrepreneurship training as specific training strategies and 
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programs can bp developed tor each stage of the total entrepreneurial 
development process. It is then possible to direct efforts toward producing 
awareness of and interest ir entrepreneurial careers at an early aye and then 
providing the proper guidance, training, and education to ensur e 'successful 
progression through each stage of tre process. The model also leads to an 
integrated approach to entreprdneu'^ship training by incorporating and 
coordinating the expertise cf various organizations at the appropriate stage. 
For example, the model suggests that the regular educatior. system should be 
the basic conduit for entrepreneurial training since most individuals have 
direct and continuous contact with it throughout their lives. Other sources 
of entrepreneurial assistance (government and private) are viewed as auxiliary 
and she .d be infused at the appropriate stage to supplement the regular 
education system. As an integrated approach, the model depicts 
entrepreneur iul development beginning at an early age and potentially 
continuing throughout the productive life of the entrepreneur. 

The following chapter outlines specific strategies for implementing 
entrepreneurship education programs at all educational levels and at each 
developmental stage in the Entrepreneurship Education Model. It includes 
examples of model programs which have successfully incorporated 
entrepreneurship training into existing educational programs as well as 
programs which ..a^e been successful as free-standing, self-contained units of 
entrepreneurship i ns true t ion . 
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CHAPTER III 



F.NTREPRENEURSHIP AND ENTERPRISE DEVELOPMLNT PROCESS- 
HOW DO I DO IT? 



The Entrepreneurship Education Model introduced in Chapter II (Figure 2) 
provide;, a framework for developing comprehensive and integrative approaches 
to entrepreneurship training. The framework divides the process of creating 
successful new ventures into several sequential stages and relates each to the 
typical progression of an individual through the regular educational system. 
The purpose of Chapter III is to provide a handbook-type approach for 
vocational educators to use as a basis for developing effective self-contained 
entrepreneurship training programs, as well as for infusing training into each 
existing program across the spectrum of vocational education service fields 
at the prevocational/elementary, vocational /secondary/post secondary and adult 



IMPLEMENTATION OF ENTREPRENEURSHIP EDUCATION MODEL 

Ihe Entrepreneurship and Enterprise Development Process depicted in 
Figure 3 indicates the three stages related to the development of entrepre- 
neurs and the two stages concerned with the development of enterprises. Thus 
It IS possible to identify distinct training needs and to develop educational* 
and instructional strategies for each stage in the process. This approach 
leads to comprehensive entrepreneurship training since specific training 
strategies and programs can be developed for each stage of the total pntrepre- 
neurial development process. Efforts can be directed toward producing aware- 
ness of and interest in entrepreneurial careers at an early age and then 
provioing the proper guidance, training, and education to ensure that 
i.idiviuuals progress successfully through each stage of the process. 

Viewing entrepreneurial development in this manner suggests Important 
training implications. The long-run development of a continuous suppW of 
successful entrepreneurial ventures requires the Implementation and coordina- 
iTfc H /"3 ?r9'""^?9 elementary level and continuing through the 

postsecondary/adult levels. In the short run. howeve-. the development of 
effective training programs requires that the individual's current staqe of 
entrepreneurial development be ascertained (COMMITMENT) and then soeclflc 
JhP nro^Icc ^T''^^'^ to assist the individual through the remaining stages In 

Jommitment t'o I'l'.T''^^'' ' ^'^^ '1^,^'^ ^ ^111 possess the competencies and 

commitment to be entrepreneurs and will need assistance only In developing the 
enterprise. Other Individuals at the same ag. level may ha^e defic?enci- es in 
alllL fnTr technical skills and should receive the training sug- 

gested for stages two or three before progressing to stage four. 
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A matrix of the selected model programs is shown in Figure 4 with an 
indirition if ?he developmental stages and educational levels each program 
reo ese ?s Reference is made to the model program examples in the fol owing 
dfscustion'of tra ning objectives and i nstructi Dnal strategies sugges ed for 
each stISe in the development of entrepreneurs and enterprises. The 15 model 
proyrams'se ec ed as examples are described in more detail in Appendix B. 



DEVELOPMENT OF ENTREPRENEURS 

Stage One: Awareness 

Taraet Group. The first objective in the entrepreneurial training 
procelTiftf^ re hat individuals possess an adequate information base ot 

oLnication mathematical -^^^JP^^f/^i ^ ^Jv^^.L^^^i^^f ^o /d be 
entrepreneurial ideas. Typical ly. thi s knowledge . nd hese ^ 1 
nrovided bv the regular educational system beginning at the elementary levei 
and continJig through postsecondary programs. The basic target group for 
?Jpe of training is youth, but individuals in other age groups may be 
deficient Vn some of these are^s and require specialized training before 
pursuing entrepreneurial careers. 

Training Objectives. Effective written and oral communication skills and 
soundSSfelic mathematical and -.puter operations a- i jrtan 
in most vocations and are critical to entrepreneurial success. repreneurs 
must be able to communicate effectively with '"^ny^'^i ^^^rent groups: 
customers, employees, bankers, government ^^T^^^^^, f 

The development and operation of a ousiness is essentially a series oT 
exchanges between two parties. Communication skil s ^^e required to 
cnrroccfniiv transact these exchanges, and mathematical and computer skills 
Tre s V "^v^^^ ^^^^-9es and assess business performance. 

sSme specific examples of the need for communication and mathematica ski Is 
Tn the develop^^nt^nd management of a business enterprise are, as follows. 

« Oral and written communication skills are required to inform 
employees of the important policies, plans and procedures 
that affect the pt 'ormance of their jobs 

o Obtaining financing for a new venture typically requires 
written communication and mathematical skills to develop a 
business plan and oral communication skills to present this 
plan to potential investors and/or financial institutions 

° Mathematical skills are required to read and evaluate financial 
statements, and computer skills can be used to develop 
forecasts and budgets in business planning 

° Generating sales in the retail or industrial sector typically 
requires effective communication between the entrepreneur and 
potential customers 
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MODEL PROGRAMS FOR ENTREPRENEURSHIP EDUCATION AND TRAINING 
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Shapero and Sokol (1982) ar/je that two factors related to the company 
formation decision are the individual's perceptions of a) the desirability and 
b) the feasibility of an entrepreneurial career. These perceptions are 
largely determined by the cultural background and social situation of the 
individual. When cultural and social influences place a high value on 
entrepreneurial activity, it is more likely that the individual will perceive 
entrepreneurship as desirable and feasible and seriously consider the 
formation of a new venture. 

This suggests that one important factor in increasing the entrepreneurial 
development of minority groups is to increase minority members* perceptions of 
the desirability and feasibility of entrepreneurial careers. The first 3tep 
in developing these perceptions is the generation of awareness of and interest 
in entrepreneurship an early age. Minority and other potential 
entrepreneurs need to believe that forming entrepreneurial ventures is highly 
valued in their cultural/ social system and that it is poGsible for them to 
overcome any barriers to venture formation. Youth as potential entrepreneurs 
should be made aware of appropriate educational tracks so that they can plan 
programs of preparation for entrepreneurial careers. 



Educational /Instructional Strategies . Vocational education leaders and 
program planners should Identify the environment within the school system that 
will meet the needs of the individuals to be served. K-12 and postsecondary/ 
adult education programs should be examined for current activities relating to 
entrepreneurial awarenv»ss. Particular attention should be given to the 
importance of basic skills and exposure to the entrepreneurial concept for 
local minority groups. The potential for infusing entrepreneurship training 
should be considered by vocational educators, school administrators and staff, 
citizen groups, and other assistance agencies such as MBDCs, SBA, and SCORE. 



1. Prevocational/Elementary Level: Elementary students are 
forming ^'alues and attitudes which influence career choices. An emphasis >n 
economic and career education has already been incorporated into the K-12 
curriculum in many public schools. Exposure to the entrepreneurial role in 
the American economy, the free enterprise system, and opportunities for 
entrepreneurship as a career goal should be introduced in the elementary 
grades. The development of programs such as the "Kinder-Economy" and the 
"Mini -Society" referred to by Kent ( Materials for Entrepreneurship Education 
1981) affords an opportunity for the inclusion of the entrepreneurial role in 
the free enterprise system. 



Delivery System Alternatives: 

Create opportunities for elementary students to relate to role models 
who are successful entrepreneurs, including representatives from 
minority groups in the community. Kent ( Materials for 
Entrepreneurship Education 1981) notes that entrepreneurs often are 
not accorded the same status as atnle\:es, politicians, military 
heroes, and professionals in the community or in literature used at 
elementary and junior high levels 
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Adapt the "Mini-Society" approach referred to by Kent (Materials for 

c on^:t"'r^'^^P ^-"l''''''' ''''^ ^^IP elementary n ^TJ^f^^^ 
scnooi students set up a functioning community with political 

p oSre^:m^r:rorth'r" '^"^ ^^"^"'^'^^ ins?;;:;"^ which 

Examples of Model Programs: 

r^nroc^^^"^^'P^i^^ Elementary Career Education Project*(Model 1) 
aZt nur'o'" '"""P^ ^° ^"^P elementary students learn lore ^ 
about our economic system and various jobs involved in the 
operation of the syster,. Students see how to apply ski 'i s 

l^^rT-o'skintr" '° P^^^^^"^ a?so 

The Kinder-Economy Program (Model 2) is a teacher-guided 
program which introduces basic economic concept activities 
Ihnd'rSr;r"'H^ program is based on the belief tha io ng 
aoi V thP^ to r'"r^^/"'' ""'P''"^'^"^ ^""o-^i^ ^°"cepts and 



Delivery System Alternatives: 



Incorporate an entrepreneurial concept and career opportunities 

eco L^?c anS Zl'''V''T''°''' P'°9ram as an ex?ens o o 
economic and career education. School stores and other <:;,1pq 
projects in many vocational programs form an ideal base for 
encouraging the entrepreneurial %pi rit among h?gh\choo^ students 

iarklt'Jnc'.T^^'I ^"^^eP'-e^e^'-ial opportunities course as a 
nnnZl I '^"'^^^ ^''^^^ ^m^tQd employment 
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^ Plan a series of entrepreneurshi p speaker seminars in order to 
accelerate the exposure of high school studtns to a variety of 
successful entrepreneurs representing minority and nonminority 
groups in the community. An entrepreneurial advisory group 
could be established to facilitate the selection of speakers 
and to plan field trips to smaM businesses owned by 
representatives of local minority groups 

Examples of Model Programs: 



Exploration of Entrepreneurship as a Career Option (Model 3), planned 
at the high school level, aids students in exploring entrepreneurshii) 
opportunities through ongoing vocational education programs. 
Entrepreneurial concepts are infused into the curriculum through 
phoiuyraphy, food service, horticulture, and auto mechanics classes. 
One hour per day of a regular three-hour period is devoted for six 
weeks to outside speakers representing both single-owner and larger 
businesses and to learning activities which encourage students to look 
at business ownership as a career option 

Entrepreneurship and Black Youth (Model 4) is offered at the secondary 
level to acquaint students with the idea of entrepreneurship, and 
motivates students towards entrepreneurship as a career goal. Students 
are exposed to successful Black role nx)dels 

3. Postsecondary/Adult Levels: Adult education programs are viable 
avenues for cr^acing awareness of entrepreneurial opportunities in the free 
enterprise system. Attention snould be focused on adults who are unemployed 
and on those who are employed part-time or full-time and may wish to upgrade 
their skills and become sel f-empl oy?d . Awareness of opportunities to become 
employers rather than employees should be one of the aims of adult education 
programs. 

Delivery System Alternatives: 

° Schedule seminars on entrepreneurship opportunities at local 
employment centers such as shoppi ng mal 1 s . Cosponsor 
seminars with groups interested in encouraging entrepreneurial 
careers, such as MBDCs, SBA, and SCORE. Individuals who are 
currently managing small businesses and are interested in 
owning their own businesses comprise a good participant group 

° Schedule seminars for adults at various times during 
the day or evening on specific topics relating to 
entrepreneurial opportunities. Leaders of organizations of 
small business owners, especially minority entrepreneurs, 
should be invited, along with a variety of other successful 
entrepreneurs in the community. Many individuals need role 
models to challenge them to consider becoming employers 
rather than employees 
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Examples of Model Programs: 

^IiLp?"^^'''^°i^'^°"'' ^^^'^ Entrepreneurship/mdustry Program 
(Model 5) includes an exploration unit in Phase 1 which 
focuses on free enterprise and entrepreneurship-di3coverinu 
car.r .nf t-"".'^^ enterprise, examining entrepreneurshi a^ a 
career, and rinding new enterprise ideas 

Entrepreneurship for Kids (Model 6) is a-, inservice program designed 
to make teachers aware of the irr.portance of small business and 
entrepreneurship in our economy. Information, resour es'and learninq 

rc" ee'r V.''' '''' ^^^^-^s'consider and eval ' 

tne career goal of owning t^-eir own businesses 

JuhJ^Q^"' P^^^ti^um - Entrep,eneurship Awareness and Training for 
Pub c Schoo Teachers (Model 7) provides elementary and secondary 

pre'n u? h ^PP-^unities to update^hetr'no^e of 

Lt viJrft t^I^'.n/ P[og^fi -evolves two weeks of classroom 
dctivity at the University of Texas and four additional week<; nf 
observation at sponsoring businesses c'aumonai weeks of 



Stage Two: Development 



wifh * Training O bjectives . Since most new business ventn p- cf;,rf 

Although an entrepreneur may have emDlovpPQ whn cnori:.i^«,« • 

activities have been performed by others. 

Educational /Instruct ional Stratecjies \ln^Af^r^n:>^ «h *• ■, . 

in settings J^^^ -dtc ?c°aTe^L?a ,Sr:c"r^^r:a'"^ 
necessary to refocus technical and business skill closes MwaJd ' 
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TABLE 1 - EXAMPLES OF ENTREPRENEURIAL SKILLS AREAS 



Technical Skills 

How to operate the latest technology in a business area 
How to perform all activities related to presenting 
products/services to consumers 

How to evaluate the quality of products/services produced 



(jenerat Management 

How to develop a strategic plan 

How to implement the strategic plan 

How to evaluate and control the strategic plan 



Marketing 

How to analyze the potential of markets 
How to develop sales forecasts 

How to determine the appropriate prices for products/ 
services 

How to promote the business 



Finance 

How to calculate the expected rate of return on 

potential i nvestments 

How to perform financial ratio analysis 

How to determine capital needs 



Risk Management 

How to identify growing risk exposures in business 
How to measure, analyze, and manage risk factors 
How to purchase commercial insurance against risk 
How to manage and finance self-insurance/reinsurance 
aspects 



Accounting 

How to prepare and Interpret Income statements 

How to prepare and Interpret balance sheets 

How to perform cash flow analysis 
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1. Vocational/Secondary Level: High school youin are developing 
technical and business skills in existing occupational programs. Several 
approaches to entrepreneurship training should be considered in settings where 
vocational and technical programs exist. 



Deliver/ System Alternatives: 

Existing occupational programs could be utilized to provide 
opp itunities for the development of entrepreneurial skills: 

- Instructional content could be part of a capstone program 
available either concurrent with, or after, occupational 
training. Students would be involved for several class 
periods each week throughout the year 

- Instructional content could be included as a part of every 
occupational program to provide students with creative 
experiences and knowledge related to opening small 
bui'inesses 

Separate programs could be designed to focus on entrepreneurship 
skills for advanced secondary students: 

- Team-teaching situations with students rotating among technical 
and business skill courses could be utilized 

• A senior seminar could be offered to emphasize entrepreneurial 
skills gained in technical and business cou'^ses 



Examples of Model Programs: 

The Steps to Starting a Small Business Program (Model 8) was 
developed by the Business Education Council in the Department of 
Public Instruction for the Madison City Schools in Wisconsin. The 
free-standing program structure provides for a daily one-semester 
course for eleventh and twelfth-grade students. Business Education 
Council members assist in teaching the in-school and outside 
acti\'ities 

2. Postsecondary /Adult Levels; Adults who are opening small 
businesses, or who own existing businesses, may need to develop/improve their 
business and technical skills. Individuals who are employed full-time may 
wish to upgrade their skills. Davis and Zelinko (1982) suggest several options 
that could be made available as part-time programs for adults, as illustrated 
in the following delivery system alternatives. 



ERLC 



S6 



28 



Delivery System Alternatives: 

Seminars offered at various times during the day or evening on 
specific topics related to en^repreneurial skills, i.e., 
management procedures, bookkeeping, marketing, and technical 
skills in occupational areas of the business venture can be scheduled 

Individualized, self-paced modules can be completed at home 
with assistance and evaluation by a school facilitator 



Examples of Model Programs: 



The Southeast Oklahoma Rural Entrepreneurship/Industry Program 
(Model 5) is a five-year pilot project and provides d basic 
skills program in three area vocational/technical schools for 
youth and other individuals who have dropped out of school or who 
have a pattern of severe unemployment/underemployment. The 
format for the program is tne open-entry/open-exit system in 
which students start at different times, are self-paced, and 
exit independently as competency objectives are completed 



Stage Three: Application 



Target Group . The third stage in the entrepreneurial training 
process is focused on the practice and refinement of technical and business 
skills. On-the-job experience appears to be ai important component in the 
development of successful entrepreneurs. It provides the potential business 
owner with the opportunity to "practice" the business before actually starting 
the venture and may lead to the generation of ideas for developing new 
business concepts, "^he target groups at this stage in the entrepreneurial 
process are youth and adults who want to establish their own businesses. 
Advanced secondary and postsecondary programs should pro*'ide opportunities to 
reach these two target groups. 

Training Objectives . Business experience is extremely 
i"iportant for at least two reasons. Firsts it provides the entrepreneur with 
the opportunity to apply, practice and refine the skills learned during 
educational training. This experience appears to be critical since lack of 
adequate business experience is often cited as a major cause o" small business 
failure (Tate, Megg nsons, Scott, and Trueblood 1978). Secondly, Cooper 
(1971) has presented evidence which suggests that experience in a specific 
business may act as an "incubator" for the development of ideas that lead to 
the creation of new ventures. Thus, working in a specific business seems to 
provide the opportunity for the potential entrepreneur to identify new and 
better ways to produce ond/or market specific goods/services. 



Educational /Instructional Strategies , Vocational education 
leaders and program planners should be aware of the need for practice and 
refinement of technical and business skills. This vital stage is an integral 
part of the development of entrepreneurs and shoultl be considered an outgrowth 
of early developmental stages one and two. The potential for infusing 
application and refinement of entrepreneurial skills for youth and adults 
interested in business ownership should be considered by vocational leaders, 
school administrators and staff, citizen groups, and other assistance agencies 
such as MBDCs, SBA, and SCORE. 

Secondary/Postsecondary/Adult Levels: Mature students and adults 
interested in becoming entrepreneurs may need highly individualized educational 
and assistance programs in order to achieve realistic business experiences 
relative to their potential for entrepreneurial success, and to insure their 
ability to apply the technical and business skills requisite to the 
implementation of new ventures. 



Delivery System Alternatives: 

Existing occupational programs could be utilized to provide 
opportunities for application and refinement of encrepreneurial 
skills: 

- Individualized, self-paced modules could be available in 
learning resource centers for students interested in 
specific entrepreneurial career areas 

- Work experience opportunities and field-study experiences 
could be planned to help students apply entrepreneurial 
skills in real situations 

A separate program in entrepreneurship training could be taught 
as a marketing and distribution elective for high school 
students who have gained technical skills in a craft or trade 
by experience or training outside the traditional school 
curriculum; for example, students who grew up in family-owned 
business settings or students who have completed vocational 
and technical training but have not completed high school, 
i.e., trained typists, plumbers, carpenters, and chefs 

- A team-teaching situation with students rotating among 
minicourses in marketing and business finance focused on 
application and refinement of entrepreneurial skills is a 
useful technique 

- A semester-length minicourse offered as a senior seminar 
could emphasize application and refinement of 
entrepreneurial ski 1 Is 

Seminars Ccn be cosponsored by groups interested in supporting small 
business in the community (i.e., MBDCs, SBA, SCORE, and Chambers of 
Commerce) and can be focused on problem-solving skills and 
application in specific entrepreneurial ventures 

4\J 
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Counseling seminars nn postsecondary/adult programs should 
provide personal assessment guio'es based on entrepreneurial 
competency areas for adults interested in entrepreneurial 
ventures 

Assistance programs such as MBDCs and SBA should provide 
opportunities for screening potential entrepreneurs to 
determine the personal assessment and the commitment levels of 
adults seeking help in planning and implementing new business 
ventures 

Examples of Model Programs: 



° Entrepreneurship Preparation fur Voca^.ional Education Program 
(Model 9) ir:ludes assistance for students starting their own 
businesses. The program is in twenty-two comprehensive high schools 
in Montgomery County, Maryland. The entrepreneurial unit was infused 
into the existing vocational programs in the areas of marketing, 
distribution, and industrial education. Comp'^tency-based materials 
are used along with some self-development modifications 

° Junior Achievement (Model 10) is a national program which provides 
students the opportunity to initiate business ventures, experience 
the decision-making responsibilities of stockholders and boards of 
directors, and acquire practical, realistic education concerning the 
private enterprise system 

® At the postsecondary/adult level, the Southeast Rural 

Oklahoma Entrepreneurship/Industry Program (Model 5) provides an 
application of entrepreneurial skills in the incubator stage for 
students starting their own businesses. Ass"' stance in assessment and 
commitment is included in the five-y^ar pilot project directed by the 
Oklahoma State Department of Vocational -Technical Education 

° The Hawaii Ent rep^ eneurship Training and Development Institute 
(Model 11), established by a private business community, has a 
training workshop format. The recruitment and selection of 
participants is based on intensive assessment and commitment 
procedures 

COMMITMENT: Personal Assessment of Entrepreneurial Skills 

This critical event in the entrepre,.v?ur ial development process is an 
evaluation period to determine the training needs of an individual. It 
represents a decision point in the process and is typically encountered at the 
postsecondary/adult level prior to the actual start-up of a business 
venture. 
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_ The basic question to be answered for this period is: Does thp 
individual possess the competencies and commitment to bp a sucpssful 
entrepreneur? If the answer is yes. training should be directed towar.l 
developing the entrepreneurial venture as deccribed in stages four and fivp 
If the answer IS no, training should be directed toward remaining basic 
technical or business skill deficiencies as discussed in stages two and 
three. 

Vocational education leaders and program planners should be aware of the 
need for personal assessment and commitment on the part of youth or adults who 
are potential entrepreneurs. This critical event is an integral pa't of tne 
development of entrepreneurs; however, it should be considerect outgrowth of 
early developmental stages two and three and/or a starting point tor stages 
four and five. Vocational educators, school administrators and staff, citizen 
groups, and assistance agencies such as ItBDCs. S8A. and SCORE should consider 
avenues which can be utilized to ensure that assistance is provided for youth 
and adults during the personal assessment and commitment period before going on 
with entrepreneurial trainirj programs at Stage Four: Venture, and Stage Five- 



DEVELOPMENT OF ENTERPRISES 



Stage Four: Venture 



Target Group. The fourth stac^e in the entrepreneurial training 
process provides the knowledge necessary to develop and implement a new 
venture plan. This type of training .hould be directed toward those who are 
committed to establishing new businesses and can be provided as part of a 
course at the postsecondary level or outside the regular educational system. 

..... Training Objectives. Developing and implementing a new venture 
plan s a time-consuming process that requires potential entrepreneurs to use' 
^^h I l^^V^t f^^^ business skills to create and manage the venture on paper. 
Table 2 llustrates one way to look at this process. (Appendix F gives a 
personalized and detailed implementation process.) The cLon elements ?n 
most implementation approaches are: a) the need to assess the feasibility of 
naLT. ^^nture from both a marketing and a financial perspective, and b) th-^ 
need to plan and evaluate all management aspects of the venture prior to 
implementation. k 

The critical training objectives are to make sure that potential 
entrepreneurs know what to do and how to perform the necessary activitiP<; 

tZl Tul L?nH' '"J ''''' '''''''' expeM-ence'shouid e^: ^e 

that the potential entrepreneur possesses the various skills to perform the 

fpa IMI??^^^'* ^7^'^'^ mpha.^ze the organizational sequence of a 

fea.ibity study and new venture plan as well as how to schedule the various 
actlvlMes for successful implementation of the new venture plan 
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PLANNING AN ENTREPRENEURIAL VENTURE 

Brainstem, , ig New 
Organizational Ideas 



Defining the 
Business Concept 



Analyzing the Market 
for the New Ornanization 



I 



Goals and Strategies 
for t.ie New Organization 



I 



Marketing Planning for 
the New Organization 



I 



Defining the Products and 
Services to Be Offered 



I 



Resource Budget and 
Breakeven Analysis 



i 



Reviewing, Budgeting, and 
Designing Control Systems 



i 



Planning for Implementation 



Preparing a Presentation 
Brief 



Source: G illingham and Loucks (1962) 
O TABLE 2 
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Educational /Instructional Strategies ^ Vocational educators and 
program planners need to identify the opportunities or lack of opportunities 
for adults to obtain educational assistance in the actual planning and 
implementation stages of new ventures. The knowledge necessary to plan and 
implement a new business venture is essential for successful entrepreneurship. 
Youth and adults who may be working part-time or full-time and who are 
interested in and/or coinmitted tc becoming entrepreneurs need educational 
assistance at the postsecondary and adult educational levels. Vocational 
educators, citizen grou s, and assistance agencies should coordinate joint 
efforts to provide educational assistance In planning and implementing 
business ventures for youth and adults who are committed to entrepreneurial 
careers. Particular attention should be paid to potential entrepreneurs In 
local minority groups. 

Postsecondary/Adult Levels: Part-time vocational programs and 
local assistance programs, such as those provided by MBDCs, S8A, and SCORE, 
provide valuable help to advanced secondary students and adults who want to 
start their own businesses. Personal assessment and commitment are vital steps 
prior to the actual planning and implementation stage In entrepreneurial 
development. 



Delivery System Alternatives: 

A special course or series of ^.'m::s could be planned involvin'-j 
potential entrepreneurs in the ?^''^\d] step-by-step procedures 
necessary to develop and i.nplenvii: new venture plans 

A team-teaching situation with students rotating among 
minicourses in the marketing, management, and business finance 
aspects of the devciopnient of new venture plans is another 
strategy 

Seminars could be offered at various times during the day and evening 
on special topics involved in planning and starting a business. 
Local, state and ^ideral agencies, i.e., MBDCs, S8A, SCORE, and 
Chambers of Commerc'^, could cosponsor such seminars 

Learning materials of an individualized, self-paced nature could 
be utilized by a school facilitator to assist adults in the 
planning stage of a new venture 

Full-time classes for six to twelve weeks could be scheduled in 
adult vocational programs, or three-hour blocks for twelve to 
twenty-four weeks could be arranged for adults already 
employed. Classes and seminars of this type could be offered 
In major employment centers, such as shopping malls and trade 
centers 
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Examples of Model Proyrams: 

The Small Business College (Model 12) is designed to serve the needs 
of the community and give small business owners assistance in 
improving business skills, profits and growth. The emphasis is on an 
experiential approach 

The Southeast Area Rural Oklahoma Entrepreneurship/Industry 
Program (Model 5) includes an advanced incubator stage which 
assists adults in the planning and implementation of new 
business ventures. A follow-up consulting phase provides 
technical assistance for six months to one year. Fledgling 
companies will leave the incubator as private enterprises 

The Hawaii Entrepreneurship Training and Development Institute 
(Model 11) demonstrates an intensive workshop trairting program for 
adults. The format provides evening and Satiiro.^y sessions for a two- 
thre^^ month period. The "how-to" and "hands-on" approach 
incorporates the development of a business plan (surrogate for equity 
and capital litmus tests). A seven-month, follow-up consulting 
period is included in the program 



Stage Five: Assessment 



Target Group . The fifth stage in the entrepreneurial training 
process provides existing business owners with the business and technical 
skills to properly develop the venture after its inception. Training for these 
skills can occur during formal courses in postsecondary educational 
in:.titutions, adult vocational i"^ducation programs, or it can be pre - ^d by 
other sources outside the regular educational system. 

Training Objectives . The appropriate management activities and 
required management skills ere different as a new venture proceeds through its 
life cycle. This process Is illustrated in Figure b. Entrepreneurial 
activities predominate during the conception and initiation of the new 
venture. The entrepreneur is typically engaged in all business activities. 
Because th.ere are few employees and little specialization of functions, most 
of the entrepreneur's eriergy is directed towu»u the day-to-day activities of 
producing and selling the product/service. Thef^^ is usually little time for 
planning and other long-range considerations. May firms do not develop much 
beyond this point and e1 her fail or maintain a marginal existence. 

Other f1:Tns begin to grow, and this growth places different demands on 
the entrepreneur. Profitable grov/th requires careful planning and 
organization. New employees must be hired, trained and supervised. 
Production, marketing and financial resources must be obtained and efficiently 
used. Proper management of cash flow 1s critical for the surviv&l of the firm 
through this growth period. The entrepreneur can no longer be involved in all 
day-to-day activities and must begin to delegate responsibility and perform 
more long-range management functions. 
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MANAGEMENT ACTIVITIES AND THE BUSINESS LIFE CYCLE 



Life cycio 




stage 


initiation 


Managerial 


Originator- 


roie 


inventor 




Pianner- 
organizer 



Deveioper- 
impiementer 



Administrator- 
operator 



Managerial roies related to the life cycle of the firm. 



Successor- 
reorganizar 



SOURCE: 
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Management, Philadelphia, Pennsylvania: W. B. Sanders Co., pp. 20. 
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As a firm develops through growth to maturity, management activities 
closely resemble those in a bureaucratic large firm rather than those 
associated with the initial new venture. The entrepreneur becomes more 
divor^ced from the ;,dctical aspects of the business and becomes inore of an 
administrator concerned with developing policies, plans and procedures to 
guide thp continued development of the firm. 

Although a firm may remain in the maturity stage for a considerable length 
of time, some firms may reach a point of saturation and begin to decline. In 
response to this, the entrepreneur may want to find a successor for his/her 
role, sell the business, or possibly even "go public" to generate the capital 
necessary to reverse the decline. The knowledge a. J skills required to 
determine the proper course of action and to carry it out effectively are 
considerably different from those necessary in the other stages of the business 
1 ife cycle. 

Even though all firms do not p. oceed through all stajes, and each stage 
is not the same length or easily identified, the business lire cycle is a 
useful way to illustrate how a firm might develop over time and how management 
activities are likely to change with this developmer The important training 
implications are that entrepreneurs need to have ki ?dge of the business 
life cycle, and the skills to adapt their management ^o the different needs of 
developing firms. 



Educational /Instructional Strategies . Vocational leaders and assistance 
ayencies and institutions in the community should examine the availability of 
did for small business owne^^s during the development and growth period of new 
ventures. Entrepreneurs need support and expertise to succeed in new 
ventures. Particular attention should be given to the entrepreneurial 
assistance needs of minority groups through the joint efforts of vocational 
educators, citizen groups, and assistance agencies in the community such as 
MBDCs, SBA, and SCORE. 

Postsecondary /Adult Levels: Adult education programs could serve 
the entrepreneurial population in the community by providing a networking 
center to ensure the joint efforts of the available resources of both public 
and private groups. 



Delivery System Alternatives: 

Local alumni who have succeeded as entrepreneurs in various 
business ventures could be involved in Entrepreneurship Career 
Advisory Groups which are called into action as experts when 
needed by individuals or groups in the community 



4d 



3? 



O 



Assistance programs such as those provided by MBDCs, SRA, and SCORt" 
can provide valuable support for vocational programs at the 
postsecondary/adult levels 

Faculty in community colleges, junior colleges and nearby 
universities are valuable resources for entrepreneurs wifh 
soecial problem situations 

Formal courses and seminars could be developed in postspcondary/ 
adult programs to provide business owners with the advanced business 
and technical skills needed to expand or redirect ventures 

Updated information can be disseminated informally by entrepreneurial 
consultants, adult programs, and private institutions. Newsletter^ 
publ.s.ied by vocational programs could keep alumni updated 

Bankers and other financial assistance groups can cosponsor 
update seminars in areas which involve additional technology 
in order for entrepreneurs to obtain the financing necessary 
for the growth of ventures 

Successful entrepreneurs can be solicited by vocational 
educators to provide expertise and advisement for new ventures 
in a cycling kind of involvement on both a formal and an informal 
basi s 

Examples of Model Programs: 

Small Business Management (Model 13) provides opportunities for 
business owners to upgrade small business skills with an emphasis on 
financial analysis and record keeping. The program helps businessmen 
to retain present employee jobs and to hire additional employees 

The Educational Assistance Program for Retail Entrepreneurs 
(Model 14) developed at Oklahoma State University through the Center 
for Apparel Marketing and Merchandising is facilitated by the 
University Extension Service. The format consists of a workshop 
which presents examples and miniproblems to encourage individual 
involvement by retail participants. The content of the workshops 
recuses on the improvement of inventory, management, the development 
Of seasonal merchandise plans, and promotional strategies for 
increasing sales and profits 

Minnesota Entrepreneurs Club (Model 15) is a program established to 
provide a forum for fellow entrepreneurs to share ideas and 
experiences. Opportunities are available for entrepreneurs to iParn 
from consultants, professionals, and business experts about business 
management uubi.icib 
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KEY CONCEPTS 



The training needs and suggested instructional strategies for each stage 
of the Entrepreneurship and Enterprise Development Process have been discussed 
in detail in this chapter along with selected model programs. The key 
concepts are summarized in the following statements. 

First, three basic target groups are the focus of the Entrepreneurship 
and Enterprise Development Process: youth regularly enrolled in the public 
education system, potential business owners regnlarly enrolled in the public 
education system and/or employed in the work force, and existing business 
owners striving to develop or expand successful enterprises. 

Secondly, basic training needs must be identified at each educational 
level in relation to the three stages associated with the development of the 
entrepreneur and the two stages focused on the development of the enterprise. 
Personal assessment and commitment is a critical period in the continuation 
of the Entrepreneurship and Enterprise Development Process. 

Thirdly, educational/instructional strategies must be directed toward the 
infusion of entrepreneurship programs into existing prevocational 
(elementary) and vocational programs at the secondary, postsecondary, and 
adult levels. In addition, efforts must be made to introduce separate 
programs at each educational level in order to focus on the unmet needs of 
local narget groups. 

Fourthly, successful implementation of entrepreneurial training programs 
necessitates concentrated efforts at each stage of the development process m 
order to identify potential entrepreneurs at an early age and to assist them 
in the creation and development of successful enterprises. 

Finally, a variety of different types of training and assistance programs 
are required for the continuous dc/elopment of successful entrepreneurs. The 
regular education system is in a position to provide much of the education and 
training. However, other training sources and assistance programs are needed 
to supplement -jnd assist the educational system and to reach individuals not 
engaged in fonnal education programs. 

Additional information about the model programs is provided in Appendix B 
Other resource materials pertaining to entrepreneurship education are included 
in the annotated bibliography locatea in Appendix A. A bibliography matrix is 
provided to facilitate the review of resource materials available for each 
stage of entrepreneurship education; the coding system enables the reader to 
identify the vocational education field of service to which the material 
applies as well as the suitability of the material for techni'-al business 
application. The succeeding chapters deal with the training needs of minority 
entrepreneurs, the assessment of entrepreneurship programs, and existing 
assistance agencies of various types. 
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CHAPTER IV 



MINORITY ENTREPRENFURS- 
DO THEY HAVE SPECIAL TRAININg'nEEDS? 



histoMcai'p^e^'ldfcera^^d'^lf.u!;^^ ^^'^^ . ^^^''^otyped in such a way that 

business own'ersh have .e ' e Je^^^^^^^ ''Ttll' 

businesses, .an; oTtJ^i^'pio; er^ha'^'fi;! 1^" ''T ^^^^^ ^^^^ 

indicates that minority businps<;p? not h! 1 P^^oplR, New research 
they were once purported t^ ave and .naTin.I^^ overwhelming failure rate 
failures than nonminorUy fi m t SlJ experience .s few as 4* more 
facing minority small Jin^^rcon^^nuTs^^r^hrio; ^ 

to ^^^Z'j^j:z^iZ'x^:^X]::r'ii s^:"^ ' ^^^^^-^ ^^^-^ 

findings to date have interesting Llfc^Monl f ' !^"' ownership and their 
this chapter is to trans ate t osp f di a^^ n^^^^^^ P^'^"" °' 

for minorities that may have a posit ve i. oa t 1\ strategies 
rate and subsequent success! ^ ^'"P^^^ their business for-mation 

an pot^nt^i:^^?ne;^ene:v^"a^v;:rv^'s '^iTr^' "^^^^^ ^^-^ 

motivation and interest va'v MWu ^"^ividual needs, experience, 
training needs s individ ah and arP h°/'' ^"^^'^^^ ^P^^ial 

their personal abilit e iha LoM??L '"'"^'^ "^'^^ 

overcome historical cult. r.? i opportunity to 

how they are^'pe^c^Jve^d'L" s e^;f w ^Td^^^^h" ^'^^^^^^^ 
In thi£ respect, nonminoritv women -n.'rp *u ^^^^ Perceive themsel /es. 

and although th s chapter a^drpctpc^.r 7! ^ °^ ^^"^ """^ training needs. 
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and are the subject of ongoing MBDA research. They tend to be complex and 
sometimes controversial, but they must be addressed if an environment allowing 
minority entrepreneurs equal opportunity and access in the business world is 
to be created. The training needs and suggested strategies identified in this 
chapter indicate how education can contribute to this effort. 



STAGE ONE: AWARENESS 



Traini n g Need : Creation of an awareness of business opportunities open to 
minority entrepreneurs 



Research indicates that many potential minority entrepreneurs lack 
exposure to the variety of business opportunities available to them. They 
need to have infonmation about high-quality, successful minority businesses 
along with projections about the future of minority business, consumer needs, 
and other factors likely to create business opportunities. 

Strategy : Administrators, program planners and instructors need to develop a 
sensitivity to the needs of minority students and take steps to include 
examples of successful minority -owned and managed businesses within the 
comniunlty in the awareness materials and activities that they plan. Local 
MBDCs, Chambers of Commerce, Small Business Development Centers or Ins^^-ltutes 
and other such agencies can assist educators in identifying those minority 
entrepreneurs who would be willing to act as speakers, open their businesses 
for field trips, act as consultants in curriculum/program development, sponsor 
activities, and so on. Involvement of this type Is perhaps the most effective 
means of conveying to minority students that business opportunities are open 
to them, what those opportunities are, and what they need to know to pursue 
careers as entrepreneurs. 



Training Need : Exposure to minority entrepreneurs who are role models 



Successful minority business owners and managers communicate the message, 
"You can do it!" to potential minority entrepreneurs. They may also help 
dispel fears that entrepreneurship is not as culturally or socially acceptable 
as other careers. 

Strategy : The need for minority role models can be addressed In much the same 
way as the need for awareness of business oppo. tunities. Research clearly 
"indicates that many entrepreneurs have had exposure to role models or have 
lived In circumstances that have made owning and managing a small business 
seem a viable alternative to working for someone else. Role models help 
dispel the fear of the unknown that many people experience when faced with 
career decisions. They can bring the prospect of becoming an entrepreneur 
into perspective by personalizing both the demands and the rewards of "being 
your own boss." Involving minority entrepreneurs in Junior Achievement 
activities, career fairs, free enterprise courses, field trips, school 
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companies, and so on, not only provides role models for minority and 
nonminority students but also creates opportunities for educators to expand 
their collaborative networks of individuals/agencies involved in 
entrepreneurship education. This would also allow educators and students to 
have direct access to information about the needs, opportunities, and barriers 
experienced by minority entrepreneurs. 



Training Need : Exposure to formal and informal business networks 



Networking has always been a successful business technique. Minority 
entrepreneurs need to be introduced to existing formal and informal business 
networks and encouraged to d«/elop contacts of their own that will prove 
useful to them in business. Networks can provide a variety of assistance to 
entrepreneurs in the form of information, capital, advocacy, technical 
assistance, etc. The more positive expoure to available networks which 
minority entrepreneurs experience, the more likely i c i s that they will 
utilize them in developing and operating enterprises. 

Strategy : Educators can become informed about those agencies/organizations in 
their communities and states w-iich offer assistance of various types to 
minority entrepreneurs anJ then plan activities that will expose students to 
them. People seek assistance from those sources with which they are familiar 
and comfortable, and the comparatively small number 0/ minority-owned small 
businesses gives potential minority entrepreneurs less opportunity for direct 
exposure to role models, making association with both formal and informal 
business networks imperative. 



STAGE TWO: DEVELOPMENT 

Training Need : Conveyance of the importance of the basic skills 

(communication, computation, and computer literacy) to the 
successful management of an enterprise 

An understanding of how basic skills are used in the development and 
management of a business should increase learner motivation as well as result 
in more effective instruction. If the basic skills are taught using the 
medium of business-related skills, the learner progresses in two aspects of 
training at the same time. 

Strategy : Involving members of the minority business community in classroom 
activities seems to be the most appropriate strategy to meet this training 
need. Guest speakers, field trips, and simulated business activities which 
tie practice and theory together would be useful. 
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STAGE THKEt: APPLICATION 



Training Need : Instruction in business skills usiny an experiential approach 

Research indicates that experiential learning is thp key to 
entrepreneurial behavior; therefore, formal courses may not be as useful to 
entrepreneurs as hands-on, intersified programs related directly tj the 
development or management of a Specific enterprise (Sexton 1984). Minority 
students generally have less personal experience with the busin.ss world and 
may therefore benefit from a wide variety of experiential learning aUivities. 
Programs of this type will most likely need to be tailored to the needs of 
each participant, or to small groups of participants with similar backgrounds 
and needs, in order to encompass each individual's strengths and interests. 

Strategy : This t'^aining need is simply an extension of tfie previous two. The 
opportunities for minority students to have previously experienced the 
business world are few, making it highly desirable to tie instruction to 
experience. This not only makes theory more meaningful, but it expands the 
personal experiences of the students. This may lead to an increase in 
motivation and enhancement of self-esteem. Ue tend to engage in those 
activities in which we are fairly certain we can succeed, and the enlargement 
of our personal experiences therefore increases our options. Programs such as 
Junior Achievement, Pepsi DECA Learn and Earn, Foxfire, 4-H, Future Farmers of 
Ame.'ica and so on have tremendous potential to assist educators in this area. 



Training Need : Instruction to upgrade technical skills 

In some instances, potential entrepreneurs are not s<jf f iciently infonned 
concerning the business world to know what technical training they requ^'re to 
function successfully within it, a condition which must be addressed by 
training programs prior to the actual skill development process. Students who 
have not previously considered entrepreneurship as a career option may need 
guidance in selecting courses which einphasize those skills that will be most 
useful to them in small business, and they should be encouraged to progress to 
more advanced levels of development than they might for ot'upr cpiveer options. 
MDDA research indicates that the successful formation of new entpi^prises 
within the minority community has been very positively influenced by the 
increasing numbers of minority managers and ether professional people 
available in the workforce who have sufficient educati )n to assume responsible 
positions within small businesses. 

Strategy : As potential minority entrepreneurs begin to practice their tech- 
nical and business skills, they must have the flexibility and the motivation 
to upgrade their skills continually. In order to accomplish this, they must 
first have sufficient information to evaluate their current skills. Lack of 
exposure to the business world can create a situation in which a student is 
unable even to assess his/her development and may require assistance to du so. 
Vocational educators must be prepared to assess student development and supply 
the required upgrading, which means that ^-hey must stay abreast of major 
changes. This can best be accomplished through communication with the bus- 
iness world and through their own continuing education. 
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training foe si g on e' oye^ exoecta? n, - f preemployment 
searching techniaue^ TfM?!L f ° ' ^* communiracion skills, job 
youth thL intTJie^fo" obf iS 'J'k"? -"^"^Q^-^^nt siills. The 
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Strategy ; J^xtensive resoarch has been conaucted in the last ten years in an 
attempt to determine the characteristics of successful entrepreneurs. The 
results have yenerally shown that entrepreneurs possess so many different 
characteristics that it would be difficult to "teach" individuals the 
appropriate personality traits. "It appears to be a matter of t^me, place, 
motivation, opportunity, knowledge and circumstance*^ that causes 
entrepreneurial behavior. Motivation, opportunity and knowledge are the three 
factors of particular importance." (MBDA 1982) Motivation and business 
skills/knowledge can be measured, and instruments already exist to assist 
educators in accomplishing this. What is important is that students be 
encouraged to use the information constructively and that educators and others 
concentrate their resources for enterprise development on those individuals 
who appear to possess sufficient business knowledge and motivation to becor»e 
entrepreneurs. Once ootential entrepreneurs have determined that they possess 
the necessary business and technical skills required for the enterprises in 
which they are interested, they need to assess their level of commitment to 
becoming practicing entrepreneurs. This is not a decision to be made in 
haste. The time, energy, and resources that entrepreneurshin generally 
requires constitute a considerable personal investment, and training programs 
whiuh assist entrepreneurs with the actual planning and implementation of 
small businesses ca...iot afford to use their resources for individuals w^o lack 
the commitment to initiate ventures successfully. This caution would S;em 
particularly appropriate with regard to potential minority Sintrepreneurs, who 
have less access to venture capital, fewer role models, less access to formal 
and informal networks, less social and cultural support, and less personal 
experience to assist them in succeeding with new ventures. 



STAGE FOUR: VENTURE 



Training Need ; The personal involvement of minority entreprenerrs in the 
development of viable business plar^ 



Assistance v ,}Cies which nelp minority entrepreneurs develop business 
plans should invc;ve the entrepreneur in all phases of its development and 
extend the use of the business plan as a guide dunng the f"»rst few months of 
operation. If the entrepreneur understands the business plan and is the key 
participant in its development, he/she is more likely to use it after raising 
the capital for the venture. He/she will also be knowledgeable enough to 
adjust the plan as circumstances require. 

Strategy : Many resources already exist to as*^ist vocational educators in 
meeting this training need. The important thing to remember is that only 
those potential entrepreneurs who display sufficient prior development of 
business skills, technical skills and motivation should be involved in 
programs offering instruction at th;s level. Training at this level involves 
all of the initial work that goes into planning an enterprise on paper before 
seeking venture capital. Minority entrepreneurs will have less access to 
personal resources and venture capital and so must be especially well prepared 
with a cooiplete business plan before attempting to raise money. Many 
materials are available to teach the steps to planning a business and support 
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success would be more likely. The business could belong to the supervisor or 
to another party, but motivation of the "student" would be enhanced if the 
business were potentially his/hers. This type of program would allow 
"students" to prove to themselves and to iuljre Investors that they are good 
risks in the business world. Continued association with education would allow 
for advanced study of any management or technical skills that the apprentice 
owners/managers may be lacking. 

Training Need ; The opportunity to take over existing businesses and develop 
them as part of a training program 



This alternative would be beneficial in much the same way that working 
with an experienced manager would, but it would ^Iso eliminate some of the 
stressful initial demands involved with starting a new business. The stages 
of small business growth (Churchill and Lewis 1983) demand a wide range of 
skills and a high level of adaptability that not a'.l entrepreneurs are willing 
(or qualified) to meet. An opportunity which may be one entrepreneur's dream 
may be another's nightmare, making this alternative viable for minority 
entrepreneurs possessing the desire and skills to determine wh3ther 
entrepreneurship is a suitable option. 

MBDA research (1984) indicates that although existing minority nrms i.. 
some areas appear to grow and expand iS quickly as similar nonminority firms, 
they do so with a greater level of debt, which can render them vulnerable to 
sudden market shifts and other business-related risks In some parts of the 
country, minority firms are still struggling against external constraints such 
as limited market size or demand, limited access to financial and human 
capital, degree of racial discrimination and competitiveness, and influences 
of public policy. Internal constraints that are believed to inhibit expansion 
but that have not yet been researched are: relatively low motivation to 
achieve, lack of business knowledge, and an unwillingness tu take proper risk 
or share ownership or control with others. It is a fact that businesses that 
are large enough to employ 100 or more people are much less susceptible to 
failure than those with 25-99 employees, indicating that money for business 
growth may be well invested. 

Strategy : Both the internal and external constraints on minority business 
growth can be addressed through training programs that ai<ow entrepre^^eurs to 
assume management of existing small businesses with the potential for 
successful expansion. It is possible that entrepreneurs could participate in 
programs of this type by offering their existing businesses for development 
purposes, with part of the risk mitigated by the services and resources 
supplied as part of the training program. The appropriate new management 
skills could be taught and applied to the developmental /growth stage of the 
businesses Involved, capital for expansion could be supplied or subsidized, 
and the progress/success of the program could be evaluated on a regular basis. 
A program of this type also has the potential to provide excellent researcn 
information on small business expansion. 

In addition, most bankers and venture capitalists know of a number of 
companies scheduled to be sold at a losb or used as tax write-offs. A 
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programs that may prove useful to proarL strategies for evaluating 

Chapter VI addresses the need for ?o?l.hnr^ ^1/"^ administrators. ^ 

agencies and organizations a d desc^ ^f ^r^^ '''''''^ 
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CHAPTER V 



ENTREPRENEURSHIP EDUCATION EVALUATION- 
HOW DO I ASSESS THE VALUE OF THE PROGRAM? 

EVALUATION OF ENTREPRENEURIAL TRAINING PROGRAMS 
In considering an evaluation component for an entrepreneurial tr;iinina 

de ; pST.T '" considering the following key factors te t' e^y 

En" p' e e^iarEl'^^^^ ''''V''' -^^'M^-eurship establishment 

^ uncrepreneinai Educ a tion: A Focus for the 80's . SBA 1981): 

!ni'\"'^'''/''^'^"^"' ^t'ilitie?, interests, work habits, 
and characteristics of entrepreneurs 

Communications and other interpersonal relationship skills 
Economic principles related tD business ownership 
Decision-making skills 
Technical and business management skills 

evaiuators the specific interests ana abilities of the 

IMPLEMENTING THE EVALUATION 
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refinpments in fnethods of dplivery, processes for establishing effective 
collaborativp efforts among agencies, or a host of other types of stimur. 
In anv/ event, the stimulus must be identified, documented, analyzed, and 
interpreted ^n order for the most effective stimuli to be replicated and 
incorporated into ongoing programs. 

This suggests that a plan for evaluation should be included as an 
integral part of every entrepreneursh . education and training program. The 
evaluation design should ensure the examination of both the internal and 
external elements of the program (or stimulus). The chosen evaluation design 
must consider, at a minimum, the following elements: 

Relevance to actual skill, abi^ty, and attitude requirements 

^ Effectiveness in preparing participants to establish 
entrepreneurial activities 

Techniques that are feasible and easily replicated 

Improvement and refinement of factors that produce positive 
results 

The evaluation program may be pl^^ ined and implemented by program sta^i, 
or third-party evaluations may be used. The key factor is that an evaluation 
design be selected and utilized. Ry nature, specific evaluation design and 
data collection instruments must be dc^veloped after the program objectives 
have been identified and when the pui poses of the evaluation have been 
sppci fied. 



iNPIVinUAL STUDENT EVALUATION 

There are several separate areas that must be evaluated to determine the 
success of entrepreneurial training programs in benefiting individual 
students. Aptitude, attitude, motivation, and small business skills are key 
ar^as of assessment. 

Aptitude 

For diagnostic and analysi<; purposes, many vocational educators use the 
California Academic Aptitude Test-Short Form. This test has proven helpful 
in developing individualized programs for students to improve the development 
of critical competencies necessary for potential entrepreneurs. 

Atti cude 

Even though the develo^^ment and/or change of individual attitudes is not 
well understood and is difficult to accomplish, attitudes ar^ critical to the 
development of entrepreneurs. There are several strategies that might be used 
to assist with this complex area. First, the "Instructor" must be keenly 
aware of the attitudes of successful entrepreneurs. Specific ^jttrlbutes are 
discussed in Appendix (i. ^*=»condly, the "instructor" must observe attitudes 
displayed by students in the classroorr, In on-the-job training, and In social 
situations. Thirdly, the instructor must observe how individuals handle 
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Dep.rlX?"or'v"cationaliT^\^^^f^ f Oklaho.na State 

profile that is usefS n re S M L t "a t tl' T''''''' 

Is a guide and should be used on v tn hp?^ °J individuals. The profil 

I'n developing appropriate aUitudes ' instructor assist the student 



Motivation 



^ctUnll'^sVe^^^^^^^^ Of entrepreneurial 

well known, but thrins?Jucto? m,!? ."^^''i "^^i^^^ional factors are 

motivate d fferent individua?s inct' ."^'^^ °^ ^^^^ors that 

interests, clasloo^ a d won exn^rW T """'^ individual student 

accomplished, completion o? L^f J" absences, quality of work 
Instructo.'s caS afso nrinl "Si9""'ents. and other indicators. 

Ziegler " 'ca " p ogr ^ rSe!'D'i-ndL'!'H'^:''I°"'' components such as the Zig 
establishing new enterpMses! '"'^^'^^''''^ ^ ^"''ther motivated toward^ 

Small Business SkilU 

that orJk?^s'or^^tetnT^e'r?:^m°^^^ ^° 1s 

Virtually all curricula ava ^h » t^ni ^"']"!" ^^"^''ship and management, 
instructors as es t e cX en^e dpL]"'^"'! ''''' '''''' ^^'^ to help 
assessment instruments a?^ tJcTuHL t tl^^t"^ ^^^^ents. Excellent 
(AIR) entreprene^ p lite at e and t p nJ^'^'r Institutes for Research 
university of Georgia^nJJep^en'urshlp'^rte'ria'lL"' '"""'^ '''''''' 

PROGRAM EVALUATION 

indlvldual'lt'uSent's The'TnsjrTJSr '"^''''''^ development of 

and success of the ^ntVep eneur h°n T .1 concerned with the overall value 
easiest measure of such a nroara! is o ."S "^^^ important and 

individuals have established ?MrrJc% ° "^'^ obvious: "How many 
conslderatio al" I u^ n " t s ?ln^^ ^'^'^ ^^^tors Reserve 

entrepreneurship training p Sg'r ^ overTlon ner1n'3"oJ'i-' successful 
should be concerned with such other pI^LLc^ ^ . ° °^ instructor 
established, ■•nvolvement .n^ rpLf, ^^J'^''^^ types of businesses 

encourag1ng*ne:\t:r r"L%" p^' "s^'r^^^^^ 

agencies, lonq-term surrocc nr *u ^ available through other 

established! o^e^aTl t5dent o?a?^fnt °^ ?^"'''^^'P ^^"t"''« 

development. Placement, and overall student competency 
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As required by ; ederal legislation, most State Departments of Vocational 
and Technical Edication have formalized procedures for follow-up of program 
participants. Instructors can find survey forms and evaluation instruments 
that have been developed for their use by contacting their State Vocational 
Research Coordinating Unit (RCU) or their State Vocational Planning Unit. The 
addresses of all regional and state contacts that make up the curriculum 
consortium are located in Appendix £5. 
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CHAPTER VI 



ENTREPRENEURSHIP EDUCATION ASSISTANCE: 
WHERE DO I GET HQ P? 



A variety of services is available from a multitude of agencies to 
assist vocational educnors and Minority Business Development Center 
representatives in developing, improving, or expanding entrepreneurship 
education and training prog-ams. Vocatio.^al educators and MBDCs can leverage 
nJnnri^'^r^fn ^ ^^kiny advantage of the information, materials, and 
programs already developed and functional. Resourceful use of existing 
services prevents wasteful duplications of effort and makes it possible to 
provide effective entrepreneurship training at a relatively low cost. 

,cc.c?^ ''"7°" °^ *° identify sone of the major sources of 

Jcc !Jf!l^f entrepreneurship training, to present the basic types of 

h!t2fln .^"^1°^ ^"^ *° collaborative efforts 

between these sources might be developed and implemented. Since the major 
focus of this project is on the involvement of MBDCs and vocational educators 
the discussion concludes with an overview of MBDCs and the vocational 
education system. 



SOURCES OF ASSISTANCE 



Vocational educators and MBDC representatives may tap a variecv of 
sources for assistance in developing and implementing collaborative 
nrL'r?,'!rf z"' ^^""^^^^ training programs. The number and variety of 
^pJ^frf H?"!^^^^"'' entrepreneurship and offering some type of 

service-direct or indirect-to existing and potential entrepreneurs U 
TfTuf\2\ section is to give a repreLntaSfve sample 

of ex sting assistance agencies which meet the needs of entrepreneurs at all 
Ed^caiton development as presented in the Entrepre eu?sh 

Education Model introduced m Chapter II, as well as agencies involved 
fnuttrlL J development/stimulation of the economic environment, and to 
Illustrate how vocational educators and MBDCs might utnize the serv -es of 
these agencies on a reciprocal basis. :>ervi.es or 

co..«JSc J^.s^9"?5^o" 0^ each agency/organization in this section as providing 
services primarily at one of the five developmental levels is arbitrarily 
based upon what appear to be their major functions. Most agencies over L 
into several developmental areas, out for purposes of simplification, each 
f;j??rsirl^°""- ^^^^ section is not meant to be a comprehennJe i'is?Jrlc of 
avai a'>le entrepreneurship assistance agencies but provides a representative 
sample of agencies tl.ot are likely to be available at the local Tstale and 
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federal levels. With some research, program planners and administrators can 
identify similar organizations in their communities to assist in the 
development, expansion and improvement of ^ itrepreneurship education programs 
which will meet the needs of entrepreneurs at all levels of development. 



nCVELOPMENT OF THE ENTREPRENEUR 



Stage One: Awareness 

Agencies whicn concentrate on providing services at this level are 
primarily concerned with the awareness o^ elementary school children and other 
publics of the workings of the free enterprise system and the career 
possibilities it offers in entreprei.wurship. Services in this category can 
take the form of economic education, career education, consumer education, 
research concerning the benefits of free market enterprise, the development of 
curriculum materials, and teacher education. 

Although many agencies have incorporated some aspects of entrepreneurship 
awareness into their programs, some have made it their primary thrust. 
Following are brief descriptions of three such agencies providing services at 
the national, state and local levels. 

National Lev el. The Joint Council on Economic Education (JCEE) is an 
independent, nonprofit, nonpartisan, educational organization incorporated in 
1949 to encourage, improve, coordinate, and service the economic education 
movement. The Council's principal medium for expanding and improving economic 
education is a network of bO State Affiliated Councils and 241 Centers for 
Economic Education operating at colleges and universities throughout the 
nation. The Council sponsors an Annual National Awards Program for the 
Teaching of Economics in cooperation with the International Paper Company 
Foundation. It also develops curriculum materials, improves teacher training, 
identifies new curriculum patterns, and shares research and implementation 
proceuures through the Developmental Economic Education Program (DEEP). 

The tremendous network already established by JCEE makes its programs 
available in every state. The Centers work closely with the public schools 
and the adaptability of their programs to vocational education needs could be 
explored. MBDCs could be involved with JCEE activities to promote the 
involvement of minority students as well as to influence the type and scope of 
activities delivered. 

State Level . Although the Joint Council for Economic Education functions 
effectively at the national, state and local levels through its bO State 
Affiliated Councils and 241 Centers for Economic Education, another example of 
a state-level assistance agency for the awareness stage is the Advancement of 
Economic Education Project located at the University of Texas at Austin. The 
Advancement of Economic Education Program is designed to integrate economic 
concepts into the present Texas curriculum. This program has three basic com- 
ponents which include curriculum development, demonstration and dissemination 
of economic materials, and evaluation of mv^terials and programs. 
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This is an example or the type of project which can have a significant 
impact on and be impacted by vocational educators and MBDCs. Collaboration 
with project administrators/funders could possibly result in the development 
of suitable f?aterials for vocational education and MBDCs, or at the very least 
vocational educators and MBDCs could influence the variety, range and emphasis 
of materials/programs developed to serve elementary and secondary students. 
Awareness of and possible involvement in state- funded projects such as this 
one could prevent cost y duplication of effort as well aS expand the awareness 
of all parties Involved concerning the needs of the vocational education 
system and potential minority entrepreneurs. 

Local Level . Future Business Leaders of America (FBLA) is a national, 
nonprofit educational organization made up of students pursuing careers in 
business or ^'usiness education. There are more than 210,000 r»ctive members in 
over 10,000 chartered chapters across the nation as well as in Samoa, Guam, 
Puerto Rico, and the Virgin Islands. These chapters carry FBLA services to 
the local level in an effort to bring business and education together in a 
positive working relationship. Organizational goals include: promoting 
competent, aggressive business leadership; understanding American business 
enterprise; establishing career goals; encouraging scholarship; promoting 
sound financial management; developing character and self-confidence; ana 
facilitating the transition from school to work. 

FBLA's structure, purpose and activities all center around successful 
collaboration among business, industry, go\/ernment and education. Many of 
its current chapter and national activities are carried out in cooperation 
with the vocational education system. These activities reach students in high 
schools and post secondary institutions, and national management/leadership 
conferences and seminars train teachers, administrators, advisors, and student 
leaders. MBDCs could contribute to FBLA activities as representatives of 
business/industry to ensure that minority concerns are addressed. 



Stage Two: Development 



This developmental level emphasizes the business and technical skills 
potential entrepreneurs will need to function successfully in businesses of 
their own. Agencies included in this sectiCA offer services designed to 
enhance the opportunities available to students to obtain business and 
technical skills that are relevant to entrepreneurship and that are current. 
Services available to secondary schools and the vocational education programs 
affiliated with them are of particular importance here. 



National Level . The Pepsi OECA Learn and Earn Program is a service 
offered nationwide through the Pepsi-Cola Company to any interested DECA 
(Distributive Education Clubs of America) Chapter^ Students set up actual or 
simulated businesses to sell a product. Project guidelines and incentives 
highlight concepts, objectives, planning, organizing, budgeting, promotion and 
evaluation. A final report may be submitted as a DECA competitive activity. 
Educational materials are avcMable for the Project. Through an experiential 
education program of this type, students learn and practice the business 
and/or technical skills necessary to run small businesses. All information is 
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relevant becausp it is acquired and ut'Mzed in actual and simulated 
businesses planned and operated by the students. 

Vocational educators can accpss this dSs stance through their local DtCA 
chapters without haviny to develop their own curriculum materials and can 
utilize DECA services in the process, MBDCs could possibly participate in 
i-!iis activity in an advisory capacity and/or provide instruction in those 
aspects of small business development in v/hich they have expertise, Tnis kind 
of participation provides exposure for all agencies/individuals involved and 
can improve instruction throucj the utilization of experts in certain areas. 
If this activity were implemeni ed at the high school Vvel , perhaps 
potential /existing clients of MBDCs could take part to benefit the activity as 
wel 1 as themsel ves. 

Stat e Level , Most states have servico. available similar to that of 
the CuTrTculum Publications Clearinghouse located at Western Illinois 
..diversity in Macomb, The Curriculum Publications Clearinghouse is operated by 
Western Illinois University through a funding agreement with the Illinois 
State Board of Educafon, Department of Adult/Vocational/Technical Education, 
for the purpose of providing state-developed materials on a cost-recovery 
basis. The Clearinghouse does have entrepreneurshi p education materials 
available. 

There are six regional curriculum centers for vocational education which 
coordinate materials for each region, and these are coordinated by the 
Nationa'' Network for Curriculum Coordination of Vocational and Technical 
Education (NNCCVTE), Familiarity with and utilization of the curriculum/ 
materials services for vocational educators can keep educators and MBDCs 
informed uoout pertinent materials currently available. Materials are 
generally available on both a purchase and a loan bas's enablini educators to 
review materials prior to making a purchase. As vocational educators move 
ahead in the area of entrepreneurship education, this type of service will 
become increasingly valuable. 

Local Leve l, Future Farmers of America (FFA) is an integral part of the 
program of vocational agriculture education in the public schools. It 
provides a laboratory for practical trdining in agriculture, leadership, 
cooperation and citiz?nship as students take part in meetings, public 
speaking, contests, awards and cooperative efforts for community improvement. 
The program also offers instruction and activities in thr field of 
agr ibusi ness. 

Most FFA activities occur at the local level but they also extend to the 
state and national levels through conferences and competitions. Students have 
the opportunity to learn a tremendous amount about the business(es) involved 
with agriculture through business-oriented activities, fundraising and 
community service. Vocational educators are already actively involved with 
FFA but can perhaps work to focus activities on entrepreneurship opportunities 
in agribusiness and to extend their already impressive network to include 
other agencies in innovative ways. 
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Stage Three: Appi ica i-inn 



This developmental level builds upon the previous two by emphasizino the 
nr!rf,>[i'' f?^''^ entrepreneurs to use th V business and technical skills in 
l.nlrll l ''"h"^' internships, on-the-.ob training, incubator 

experiences and simulations. Formal programs are most often geared toward 
postsecondary educational institutions, but they naturally overlap with high 
school programs and programs for .dults not in traditional training programs 
Junior col eges. community colleges, universities and technical institutes are 
Often involved with entreprenaurship education at this level. 
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National Level. The National Research Center for College and University 
Admissions (N CCUA is a nonprofit organization involved in a variety of ^ 
activities. IDEA (Institute for the Development of Entrepreneur Abilities) 
provides entrepreneur seminars, workshops and speeches and is currently 
deve oping a manual for entrepreneurial self-instruction. The Entreprene • 
ScPo arship Program (ESP identifies entrepreneurial talent in high schools 
and colleges and is developing a system of providing awards, financial aid. 

mmt^r J ^^^^^^r* developed EQ (Entrepreneur 

Quotient). SQ (Success Quotient) and CO (Career Quotient) measures to 
ot.mu ate discussion concerning entrepreneurship. Appendix H contains copi-s 
JtnHpn.c r^n ^hroughout ^he year, the Center surveys high school 

students regarding education, career, and financial id .^pinions and has added 

fundsT^fn.?.^? r '"'r- ''''''' computerized. The Center {so 
mTnori^^en?rep^'e^e5rs."'^^'"'' ^"'^"^ °^ ' ™tivational book anout 

wnrt !nrfh-c^''°'^""'^''" ^'^''^ collaboration with NRCCUA. MBDCs could 
?n w r I. ^^^"tify potential scholarship recipients as well as 

pLi^cc !n T 5t^de"ts entering postsecondary institutions who 

express an interest in entrepreneurship as a career option. They can also 

a d Uionafl?^ '''''' ^""^''^ - developmen 0? 

additional materials for minority students. 

State Level . The Center for Entrepreneurship and Small Business Manage- 

"a ; ?m'it ^f .rj''^'^ ''''' '''''''''' '''''''' not lyZy 

means limit us activities to the state of Kansas; however, logistically it is 

easier for Stat, residents to be involved in the Center's ra?ning c Wi e 
lntr:nr°''''Z°' ^'?f"' development of en academic p og am n 

r 0 efstona V'h^?r 'T^W''^'' (2) creation and endowment Sf 

rp^pfrrh . l^ I -^^^ development of ^n information b^.nk and library. (4) 
research and publication. (5) special interest seminars. (6) development of 
filjs for elementary school students, and (7) creation of a prime '?i me tele- 
vision program for major network exposure. 

levelllo^U^ic'^ff^^'ir'f' 'T' '^"^'^ ^^•^ ^'^''^ ''^"9^ °f developmental 
levels so it is difficult to select a category in which to place it. but all 

frni fh'"'''"' offered are of excellent quality. MBDC clients cou d b;ne t 
r\Znl. °" '""'^^ ^"^^""^ ownership ana management, and 

clients, students and educ^ors will find the materials library and abstract 

Zr.'"rnV."'"\'' '''''' '° '''' '''''''''' Vocationa/educato 
MBDCs could perhaps reciprocate by offering their special areas of expertise 

BEST COPY AVAILABLE 
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to the Center by serving as resourc^^ persons and influencing future Center 
research and development activities. 

Local Level . The Center for Small BusinPC:^ roonsored by Daytona Beach 
Conmunity College and Private Industry Council servt< Volusia County in 
Florida. It is a program offered by the Special Programs Division of Daytona 
Beach Community College and his been de^^iona^ed by thf Small Business 
Administration and American Association of Community aiid Ji-nior CiJ leges js a 
member of the Small Business Training iJetwork. Counseling services are 
provided to both potential and existing entrepreneurs; training in the fonn of 
workshops, courses, semina s and conferences is offered throughout the year in 
Volusia County; and the Center has a resource libra'^y which contairi*^ research 
undertaken by the Center. Training costs are nominal as services are provided 
in coope^^ation with the Private Industry Council of Volusia County, the 
University of Central Florida, SCORE, Stetson University, and area Chamber: o^ 
Commerce through the Volusia/Flagler Small Business Coordinating Council. 

The Center is an excellent example of a collaborative effort among local 
assistance agencies. Vocational educators and MBDCs could qet involved in the 
activities cT the Center and utilize its services for students and clients. 
It is much more cost effective to adapt a successful existing program to meet 
the neeri^ of special po^^ulations than to duplicate services. 



DEVELOPMENT Cr tu: ENTERPRISE 



Stage Four: Venture 

This is the developmental level in which potential entrepreneurs actually 
begin ventures and it overlaps to give some assistance to existing 
eiitrepreni ..rs who requi re/ request assistance in managing small businesses. Of 
all the developmental levels, this one seems to have the most selection of 
direct service agencies offering assistance on subjects ranging from how to 
obiain venture capital to how to acquire appropria tecl.pical skills. 



Na^:ional Level . The National Alliance of Homebased Businesswomen (NAHb) 
was developed for the purpose^ of promoting personal, professional and 
economic growth among women who wish to work from their homes; to provide a 
forum for the exchange of information; to provide publications disseminating 
current information; and to provide a support netvork. NAHB publishes a 
quarterly newsletter, holds annual national meetings, and publishes an annual 
directory of ihe loca" chapters throughout the nation. The Alliance was 
instrumental in the development of the resource guide Women Working Homo: A 
Homebased Business Guide and Directory (Second Edition, 1983), authored by 
i^arion Heh'* and Wendy Lazar. An abstract of the book is included in the 
annotated bibliography. 

This oryanizdtion appears to be particularly 5;«i1ted to the needs of 
minority a^d other women who have marketable skills but who wish to wor*^. out 
of their hones for various reasons. Many skills taught i. vocational pro'^'^ams 
are adaptable to this tyne of enterprise, ond it would seem that the poter.Jal 
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for collaborative efforts among vocational educators, MBDCs, and community/ 
neighborhood development cooperatives hav* exciting possibilities. NAHB 
offers the combined experience, itjeas and talents of women froin all over the 
nation, offering educators and MBOCs the opportunity to utilize the expertise 
of members in their communities. 

State Level . The Southern Oregon Regional Services Institute (SORSI ) was 
established by the state legislature in 1979 to assist private businesses and 
government agencies (at all levels) in fostering economic growth in the 
southern Oregon region. The Institute consists of academicians and students 
from Southern Oregon State College trained to provide technical data and 
research information to existing business. Industry and commerce in the 
southern Oregon region as well as to potential business.' Consultations are 
free and advance estimates f^r specific costs are available upon request. 
SORSI also serves a^ a Small Business Assistance Center In southern Oregon. 

SORSI and piograms like it could serve as resources for vocational 
educators and MBDCs that have students/clients in need of services of this 
type. Some of the services offered by SORSI overlap with those of MBDCs, and 
perh-ps each agency could enrich the other with special areas of expertise. 

Local Level . The Urban University Center in Los Angeles offers prograns 
that are deslgne.1 to produce a positive impact within the service region Mth 
the primary objective of increasing employment. Industrial developmeni; and 
community economic development services are provided in the following ar^as: 
(a) direct technical and management assistance to existing small businesses 
and 1r.dustries, (b) assistance In the formation of new enterprises which 
create new employment opportunities, (c) special research studies for 
expansion and diversification or existi.ig businesses and industries suitable 
for development in the region and implementation of the research effort, 

(d) industrial development conferences for local leaders and assi stance'in the 
formulation of technical/educational curricula with workshops/planning 
senn'nars for people Involved in business g ?vel opment activities, and 

(e) business financial assistance in the form of counseling/resources/ 
arrangement of financial packages, etc. 

Linkages between the Urban Center and other programs similar to it and 
vocational educators and MBOCs could prove beneficid in several ways. Each 
agency/organization could keep thj other informe-* of its activities so that 
students and clients con d use those services pertinent to their current 
needs. Involvenent with ongoing research and updated informatnn Impacts the 
d: recti n of vocational programs to prepare students better to meet the needs 
of local business and Industry. Referrals between the Center and MBDCs would 
allow each agency to concentrate on those needs not met by the Jther. 



Stage Five: rtr.sessment 



This level of development deals strictly with individuals already In 
business for themselves. It Involves training which Improves, expands and/or 
redirects the abilities of the existing entrepreneur to Improve his/her 
chances for success. Services at this level are aLT.ost entirely oriented 
toward management and technical assistance, but they also focus on capital 
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formation, the teaching of the transitional skills necessary for entrepreneurs 
as businesses grow and change, research, and advocacy for small business. 



National Level , The National Federation of Independent Business Research 
and Education Foundation (NFIB) :s a membership organization for approximately 
one-half million small business managers and owners, which provides 
information and educational materials based on research and the monitoring of 
political action regarding small business. It currently employs 23 full-time 
state lobbyists and has a state representative in every state capital, NFIB 
h.^s an educational division which creates classroom educationa"* materials. 
Faculty Associates is the organization within NFIB which services educators, 

NFIB has a tremendous amount of Information about small business at its 
disposal. Research conducted utilizing responses from its members can provide 
valuable data for vocational e^lucators to use in program planning and 
development, MBDCs can iitilize information which pertains to the needs of 
existing entrepreneurs, current practices of small business owners, and 
projected trends, Tducational Ttaterials developed by NFIB are of excellent 
quality and could prove useful xo educators, NFIB members might appreciate 
information concerning the current activities of vocational education and 
MBDCs in their area, NFIb's publications are an excellent method of 
delivering information to a large number of small business owners. 

State Level , The Caruth Institute of Owner-Managed Business, located at 
Southern Methodi st University in Dallas, Texas, (Jous not limit its activities 
to Texas but offers its comprehensive training programs for all beginring 
entrepreneurs and owners/managers of existing businesses, Entropreneurship I 
- Starting a Business and Entrepreneurship III Managing the Owner-Managed 
Business are de3'''gned to give maximum skills training and application to 
participants Vocational educators and MBDCs could refer students and clients 
to the program, and MBDC personnel could act as resource persons for the 
Institute, The Entrepreneur's Master Planning Guide , an excellent publication 
developed by the course instructors, John A, Walsh and Jerry F, White, could 
also prove to be a yood resource for MBDC clientele. 

Local Level , The National Association of Women Business Owners (NAWBO) 
was established to serve the needs of women in business. The Association 
provides workshops and seminars for management training, technical assistance 
and related learning opportunities, and offers valuable networking 
opportunities. It also provides a discussion forum, develops and lobbies for 
legislation which benefits women-owned businesses, and works to improve 
economic opportunities for women. Chapters of NAWBO are governed at the local 
level and may offer newsletters, membership directories, quarterly meetings, 
business resource seminars and speakers' bureaus. 

Since NAWBO chapters function at the local level, collaboration with 
vocational educators and MBDCs is possible. Vocational educators and MBDCs 
can refer students and clients to organizations of this type, and, by becoming 
involved with their activities through speaking engagements, conferarices, and 
referrals, can influence them to more specifically meet their needs, NAWBO 
involves virtually every type of business owned by wom<?n and is a tremendous 
opportunity for networking for MBDC clients and vocational education-trained 
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students. It provides many of the services fomal education programs and 
MBDCs cannot. 

An excellent example of local collaborative efforts is the Presidents ' 
Roundtcble established by the Los Angeles Chapter of NAWBO. In 1983, the 
president of the L.A. Chapter, Virginia McBride, and ♦.he president of *<Jomen in 
Business, Lynda Fluent, found their organizations overlapping in many of their 
activities and objectives. They met to explore possible solutions and from 
that meeting came the idea for a Presidents' Roundtable to include all chief 
executive officers of women's professional organizations in the Los Angeles 
area. This network of professional women's organizations describes its 
objectives as: to promote the spirit of cooperation for professional women's 
groups, to provide an exchange of information, to support women's issues, to 
educate and inform about women's issues, and to enhance the visibility of 
professional women. Eighteen organizations are already involved end nine 
others will be added soon. As the group works together, they find more and 
more areas in which they can eliminate duplications of effort and concentrate 
on enhancing their specialty in services offered to members of the 
organizations involved. Their activities serve as an excellent example of the 
kind of effective collaboration that can benefit agencies, organizations and 
individuals involved in entrepreneurship activities. 



DEVELOPMENT OF THE ECONOMIC ENVIRONMENT 



This special and vically important category of activities focuses not on 
the direct services provided by agencies and organizations to the individual 
entrepreneur and enterprise but rather on the efforts of organizations to 
create an overall economic environment conducive the establishment and 
success of small businesses. Involvement with agencies that engage in 
advocacy for small business, community/state plann^^ng for economic growth, 
executive- level advisory functions, and so on, is essential if vocational 
educators and MBDCs are to influence decisions and keep up-to-date o;i economic 
developments and trends that affect them. All three categories--the 
development of the entrepreneur, the development of the enterprise, and t^e 
development of the economic envi i onment- -are vital to economic growth. 



National Level . The National Association for the Self-Employed (NASE) is 
an organization registered and certified to operate in all fifty states. It 
is organized to provide professional guidance and economic benefits for small 
business enterprises. The primary goal oT the Associar.ion is to foster an 
environment where self-employed business people can flourish. Services 
available are: (a) information about federal legislation that affects small 
ousiness; (b) an organized lobbying effort; (c) professional guidance and 
educational seminars; (d) the NASE newsletter Profitline; and (e) certain 
insurance and retirement benefits, discounts, etc"! 

NASE offers individual business owners the opportunity to increase the 
impact they have on legislation and other measures which affect their 
businesses. In this respect, the organization resembles the National 
Federation of Independent Business. It v^ould be to the advantage of NASE 
members to know about services offered through vocational education and MBDCs, 
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and vice versa. If NASE members wish to support certain efforts that would 
benefit vocational education and the activities of MBDCs, they first have to 
have information and be sold on ^deas. Collaboration is always a two-v^ay 
street. 

S tate Level . The Western Kansas Manufacturing Association (WKMA) is 
comprised of 75 active and 8U associate members who are involved in 
legislation and advocacy activities making the needs of small business known 
at the local, state and national levels. In addition, WKMA acts as an 
educational arm for its members offering numerous seminars throughout the 
year. WKMA also provides 14 scholarships to vo-tech schools, community 
collegeSj and state universities. 

WKMA would be an excellent source of information, clientele and support 
for both vocational educators and MBDCs in the state of Kansas. Vocational 
educators and MBDCs could, in turn, support the educational efforts of the 
WKMA as well as provide expertise for seminars and conferences. Organizations 
of this type can be found in all states but will vary according to the 
e.onomi ^/industrial base in each area. 

Local Level . The Chamber of Commerce of the United States is the 
national -level representative for literally thousands of local Chambers of 
Commerce, in 1983, the total membership of businesses and organizations in 
the Chamber was 227,400. The membership includes local, state, and 
international Chambers, businesses, and trade and professional associations. 
The Chamber is active in advocacy pursuits for business; the procuction of 
educational materials for various audiences; publication of The N a tion's 
Business and the Washington Report ; production of video conferences through 
its Biz Net network; and sponsorship of educational programs through its 
Center for Leadership Development, the Corporate Executive Development 
Program, and Institutes Tor Organization Management. The influence of the 
Chamber is * ^espread and its activities touch many sectors of society. 

Local Chambers represent Cummunioy businesses and are actively involvea 
in economic development activities. Vocational educators and MR^Cs offer 
important services for local small businesses and can work with local Chambers 
to tai ^ services to meet the needs of small businesses in their communities. 
The Chamber offers e/.posure and clientele for educational and MBDC services. 
Cooperation is much more easily established and new ideas implemented at the 
local level than at any other level, aM the Chamber of Commerce in each 
community is often at the center of local economic development activity. 



Sources and types of assistance should be a topic in entrepreneurship 
education and training programs. Recent research (Welsch and Youny 1982; 
Eloert, Anderson, and Floyd 1983; and Franklin and Goodwin 1983) supports the 
effectiveness of collaborative efforts out suggests that entrepreneurs 
generally seek help from only those sources with which they feel comfortable, 
regardless of their assistance needs or the ability of the source to provide 
the desired assistance. Tra^^ning can be used to make potential and existing 
entrepreneurs more knowledgeable of and more comfortable with the most 
effective sources of assistance for their particular needs. 
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DEVELOPING COLLABORATIVE NETWORKS 



Vocational educators and MBOCs nepd to take advantage of the services 
offered by other type? of organizations. The purpose of this section is vO 
present network models which illustrate the types of collaboration that might 
be effectively utilized in entrepreneurship education and training programs. 

Figures 6 and 7 represent collaborative networks directed toward dif^'^r- 
ent target groups and different stages of the entrepreneurial development pro- 
cess. Figure 6 shows the types of agencies and programs that might be i^.tf- 
grated to provide youth with basic skills and exposure to entrepreneurial 
ideas, as well as organizations and programs that might be utilized to help 
potential entrepreneurs obtain desired ousiness and technical skills and as- 
sess their competencies and commitment for entrepreneurial careers. Figure 7 
is directed toward existing entrepreneurs or those in the process of planning 
and implementing new business ventures. The organizations linked together in 
this figure generally provide i nforiiiation and/or assistance for specific types 
of business enterprise. Figure 8 represents a col labora-ti ve network cf agen- 
cies involved with the development of an economic environment favorable for 
small business growth. Vocational education and MBOCs can impact these 
agencies using the tools ^nd information at their disposal. 

Vocational educators and MBDC representatives can use these figures as a 
framework tor develop' j networks of collaboration for each of their entrepre- 
neurship programs. T..e development and utilization of collaborative networks 
is a cost-effective way to deliver entrepreneurial assistance. It is import- 
ant that collaboration involve agencies working with all aspects of entrepre- 
neurial development to ensure that the efforts succeed, because each step in 
the developmental process is 3sential to the success of subsequent steps. 

Appendix E gives more specific information on a large variety of 
assistance agencies, and although it is not meant to be comprehensive, it is 
representative of the many kinds of services available throughout the nation. 
A crucial part of the collaborative process lies in identifying all of the 
resources existing in a local area. The manual entitled Entrepreneurship 
Education: Orc^anizinc) to Develop Programs and Collaborative Networks (1984) 
developed along with this notebook is a good source of infoimation concerning 
strategies for bringing ? various assistance agencies in a community 
together once they have t.en identified. An order form for this document is 
located in Appendix J. 



MINORITY BUSINESS DEVELOPMENT CENTERS (MBDCs) 



The Minority Business Development Agency (MBDA) of the Department of 
Commerce operates in accordance with the following mission statement: 

Increase the opportunity for racial and ethnic minoritie<; to 
participate In the free enterprise system through the formation and 
development of competitive minority-owned and managed firms. This 
will be achieved by emphasis on private sector involvement and 
entrepreneurial self-reliance, rather than government dependence. 
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la.ZlV 1° J'''^ mission, the MBDA has established the concept of the 

Minority Business Development Center (MBCC) as the primary celivery system for 

Mo rI^"^nVT'i^rT' ''^'"''^ '^'''"^ raphiJally dtsjlajed in 

Figure 9 on the following page. ^ 

A^p.cTSlA'?^?K'**^^"^'''I^^^^? ^" Standard Metropolitan Statistical 
Areas (SMSAs) throughout the United States (See Appendix C for a complete 
listing of MBDCs). The MBDC delivery system has three specific go.ls: 

To encourage and promote business formations by minorities 



O 



To promote increased growth rates arr^ng new and existing minority 



businesses 

To reduce fMlure rates of minority businesses by assisting them in 
planning and implementing sound, competitive strategies 

To meet these specific goals, each MBDC performs three main functions: 

Develops and maintains an inventory of edsting minority businesses 
and prospective entrepreneurs 

Provides a brokering service that will foster and promote new 

„^ i'usiness expansions, marketing opportunities, and 

finns°'^^ ™"a9ement and technical assistance to qualified minority 

MBDCs provide a variety of services of potential value to vocational 
educ^itors Interested in entrepreneurship education and training: 

I^HiUjJ'T*?^ and technical assistance (M&TA) to qualified minority firms and 
'Jp l5iSr PHnru!*'*"?^ ^" Executive Order 11625) seeking assistance from 
the MBDC. Priority assistance is targeted to the following groups- 



O 
O 

o 
o 
o 



Businesses with high employment potential 
Businesses with high technology potential 
Businesses with high export potential/capability 
Graduating 8(a) firms 
Businesses owned by minority omen 



M4TA assistance ccr:s1sts of two types: 



General counseling and referral services at no charge 
Spec, fie business assistance on a fee-for-services basis 



,„H tnT^^^' M4TA business assistance is geared to help start new businesses 

SucinL "'fi'^r ^^J" ''''l'""^ f'^P rate among minority 

business firms. This overall assistance Improves gross receiots orofit.; in^ 

Hmc'l\:Tnl^ rrji^ 'JT- ^ ^^'^"^ req':?"slerJfc'ls y^o^'^he"' 

^oLu::fstv^^es^^^CsT capabimies, the MBDC utilizes Specialized 
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MINORITY BUSINESS DEVELOPMENT AGENCY 
BUSINESS DEVELOPMENT CENTER NETWORK 
100 CENTERS 



LUSINESS OPPORTUNITIES 

• <3ovemn«nt Procurements 

• Private Sector Contracts 

• Acquisitions • E'(port Sales 

• Franchises/Concess^ions 

• Joint Venturbo/Lwc^nses 



L 



MBO/ .^OEL RESOURCES 

• Specialized Programs 
—Acquisition 
—Export IDevolopment 
—Tech. Comn ^rclallzatlon 

^ Trade Association 

• State/Local 0M3E 

• hA norlty Buslnesb 
Opportunity Cf T^mlttee 
Purchasing Council 




BUSINESS DP ELOPMENT CENTER 
• Functions 
—Inventory 

• Business Opportunities 

• Minority Fl^ms 
—Brokering 

Match opportunity with 
qualified Minority 
Entrepreneur: 

— Business Ownership 

— Procurements/Cont acts 

— Capital Sources 
—Management and Technical 

Assistance 



MINORITY VENDORS 
PROFILE INVENTORY 

• Potential Firms 

• Existing Firms 

Accessible by 
^Product Code || 
^Capabilities 
^SIC 




^Locaiion 



MINORITY BUSINESS 

• Formations • Expansions 

• Save^ 



• Jobs Created/Saved 




ADDITIONAL RESOURCES 

• Federal 

• State & Local Gov t 

• Bank 

• MESBIC 

• Business Organizations 

• Volunteers 
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2. Identification and promotion of opportunities for minoruy business finr-s: 

I Marketing Opportunities 
^ Capital Opportunitiel 

Business Ownership n ppnr»,|nTT-,p^ 

to JJalrtSSiSj?^"^'"'? ""^"^"'^^ individuals a.,d firms on how best 
10 avail themselves of these opportunities. 

4. Development and maintenance of inventory of: 

Minority vendor firms which are capable ot sellina th-.r nn^n- 

" 'Jp" 'he's llul '''I'' P--vate%:JtorlI"1h ^c'°"^ 
acr^plfshes this by making new entries and by verifvlna ^nri 

^R^RE^Sy's^elJ''' ""^'^"^^ cc^puterized M sn^tg"";-;' as' 

" st'a^ri^d' eXd^i?^:::2r^^ ^^'^^^ ^^^^ ^^^-^^-^^ 

^apna^'°"'^ '""^ nont aditional sources of debt and equity 
Local (public and private sector) MfiTA resources 

i'llri'H"*'",'" ^'"°''^y R^siness Development. The Directory 
« cls'°m? ofyf"£ " ^'"'^y -a^e's aid 

? p^ryjiSitir:;-!?--^ 

5. Brokering services for: 

Minority » .-udls/firms with the potentia' to start ard/nr 
-:panH buL n. .ses or prevent business failures 

Minority vendor firms with public and/or privat- c.^tor 
procurement opportunities, both foreign and domestic 

Minority firms seek ng or requiring capital resources 

^^^^ cW^- 

prog?a7"such" a": °^ es of other MBDA 

j|gi.ional Minority S.ippH.r no»oi.p..^„^ . ju ncil (NM SDC ) - which 
provides a brokering service matchTnTMin'^ rity Busf ^^- r!tl!. • 
with market opportunities identified by tSe NMSDc ' ^"^^^P-'^^er 
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Winorit y Business OpportuniVy Committees (MBOOs ) - which 
provide access to local federal market, capital, and 
management opportunities 

:>> tate and Local Government Programs - which identify market 
and other business opportunities with their respective 
governmental entities 

Technol ogy Commercialization Centers (TCCs) - which assist 
MBDC clients that recuire marketing, financial or 
development technology as<;i*.tance 

^noi^it / Export Development Centers (MEOCs ) - which can assist 
MBDC dient firms ^capable of exportiny) to secure export 
contracts and other exporting opportunities 

;^BDCs -tould be a valuable source of general economic, financial, and 
market information as well as specific infonnation and assistance for the 
development and growth of entrepreneurial ventures. Vocational educators 
<;hould take a'^vantaye of the services offered by MBDCs and look for 
opportunities r work toget»ier on programs of mutual benefit. Appendix C 
contains a more comprehensive description of MBOC activities along with 
directories of the Minority Business Development Agency regional offices and 
the Minority Business Development Centers. 

VOCATIONAL EDUCATION SYSTEM 



The Vocational Education System in the United States is designed to 
provide training for a broad range of individuals, accommodating clients 
without bias from approximately fourteen years of aye to seventy and beyond, 
in virtually every occupationa! area and in all types -educational 
institutions. The federal government has provided lea^' ip and financial 
assistance for vocational education since about 1917. . ^e governments are 
responsible for delivering vocational education programs and services and 
usually designate the State Department of Vocational Edu^.ation (administrative 
naires or the agency vary from state to state) to develop and implement 
vocational education programs.* Whether the terminology usr.d in a state is 
vocat^'^nal education, vocational-technical education, occupational education, 
or ocv pational and adi-lt education, the services provided nationwide are 
basically the same. Volitional education programs are fundod through a 
combination of federal, state, and local funds, with the proportions varying 
from state to state. Programs are priinc^ily delivered through the public 
educational system, including secondary schools, area vocational -technic?! 
schools, technical institutes, conmiunity and junior colleges, and colleges and 
universities. Figure 10 illustrates a standard delivery system. Services arf> 
provided by state administrators, state supervisors, local administrators, 
instructors, and college and university professors. 

*3ee Appendix Ey for a complete directory of State Directors ot Vocational- 
Technical Education 
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VOC ED OPPORTUNITIES IN PUBLIC SCHOOL SYSTEMS 
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Very few vocdMonal proyr^nis arf^ ofterpd to stidents hf>lo<^ the ninth 
qr^de in school. However, a vast majority nf t'-ie nation's public high schools 
offer at least one vocational proyrain, which afforns the opportunity for 
someone in the syst-^m to provide information and resources to teachers and 
students in el'^nientary and middle or junior hiyh schools. At the hiyh school 
level, some s^ates have vocafional proyrdois available at the ninth grade 
level, usually limited to home economics and agricultural programs, both of 
which provide valuable opportunities to acquaint students with specific 
entrepreneur^hip career options. Most vocational programs at the secondary 
level b^gin in the tenth or eleventh grades and ari available in the 
agricult jral , business and office, distributM)n and marketing, hecilth, hoi.je 
economics, technic-jl, and trade and indi!Stria'i areas. MROC 3 and other 
agencies working with school ad-n* ni strators and instructors can use this 
muUUaceted delivery system to provide general and specific information to 
students and to encourage interested stidents to bpgin developing -interests 
and conu^i t nents toward entr.^preneurship. Pruv'ding information, resources, 
and technic:il assistance at the high school levol is a critical link in the 
^ntrppreneurial developn»ent process. 

In some states, area vocational -technical schools are designed primarily 
for secondary students, while in other states the area schools are desn^ned 
primarily for post-high school students. In either sitjation, adult students 
are enrolled in full-time classes or evening classes. This provides 
opportunities for MBDCs and others to develop col labor^t ive efforts to 
encourage entrepreneur ship development. Many programs or courses on small 
Dusiness ownership a'ld/or me'iagennnt are offered which impact direct'y on 
entrepreneur >hip and enterpris*^ development. Educational administrators ann 
instructors are usually very interested in developing col laborati v*^* 
relationships to make their progr^r'S .no re effective and more relevant to the 
needs of VwAr students. 

Community and junior colleges, as well as te-ihnical institutes, also 
offer many opportunities for tii* development of collaborative efforts to 
encourage .^ppreneurship and ^nterpnc.:* rjpvel opment . Hiv^hly technical 
programs and courses art^ offered in thes^. institutions and many of them 
provide grpat potential for the establishment of new enterprises. In 
addition, more mature students in tnese institutions provide viable 
opportunities for entreprenfMjri al oevelopmpnt. 

Although ci^lleges and universities provide few vocational education 
programs p^r s<s mst vocational instructors are tr^jined as teachers through 
colleges and universities. This offers r-^BOCs, as well as other agencies, the 
opportunity ti pro^'ide relevant information about enterprise development to 
those potential and practicing teachers ami to utilize their rcsotjrc^^js to 
create positive attitudes tow'^rd entrepreneurship training and careers. 

As can be seen trjm this brief overvie/^, the vocational education system 
provides access to a broad range of individuals and de'ii very systems touching 
nearly every segment ot tie American economy. By developiny collaborative 
relationships, vocational educators and MBDCs can have a direct impdCt on the 
development of interest in, commitments to, and specific training for the 
esta!)l i shnent of entrepreneurial activities. 
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STKATEGIES FOR LULLABURAT ION BEFWEFN MINORITY BUSINESS L^EVLLllPMEur CrNF^-^.S 

AND THE VOCATlDNr. P|)IJCATII)N SYSTEM 



The educational system is proinbly the only public vehicle designerl t.) 
meet individual needs beginning at fie preschool aye and continuing through 
pcstretirenent. MBDCs can use this system in various ways to hel p" accompl i sh 
many of their specified objectives, "hrough various strategies, MRHCs can 
have access to potential entrepreneurs to accomplisn such things as attitjde 
development, the provision of specific entrepreneurial information, the 
identification of prospective entrepreneurs, and delivery of specific 
entrepreneurship training activities. 

Elementary Schoo ls 

Although vocational education programs are not provided directly at the 
elementary level, school administrators an /or >,eachers have the opoortuni ry 
to work with MBDCs to: 

Develop student attitudes and interests. Attittides and interests 
are developed at early ages and nany school curricula provide 
information and materials that create important foundations tor 
the careprs of students. Instructors of economic and career 
education may find MBDC involvement useful in conveying a "real 
world" environment when certain aspects of their courses are taught 

Provide written materials, charts, fil and filmstrips for use in 
regular classroom programs. The focus of such efforts is to provide 
infom.ation about the role of small business in the American way ct 
life and the economy, motivational material to interest students in 
the idea of working for themselves rather than for someone else, and 
expansion of individual horizons about emerging technologies and 
services that will provide viable career choices in the future 

Secondary Schools 

Secondary schools provide broader opportunities and more specific roles 
for MBDCs to work directly with students in the estr.bl i shment of 
entrepreneurship activities. Most vocatioool p^-ograms are designed to prepare 
students for employment and to provide technical skills in preparation for 
work. There is a vast opportunity for vocational administrators and teacners 
to work with MBDCs -.0 tie technical skills to snail business establishment. 

A wide variety of options exists for secondary vocat.onal teachers to 
work directly with f'BDCs to encourage the development of enterprises. Some of 
the strategies that night be used are: 

MSDCs provide current facts, figures, and statistics about local 
entrepreneurial activities and opportun i tie<- 

MBDCs provide instructional materials and resojr-cp<: f-- teachers 
to use in instructional programs. Many MBDCs already have 
access to valuable resource materials that are not readily 
available to ceachers 
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MBDC representatives serve as rpsourc^ persons to help teachers 
ar'-ange tours and field trips to existing and innovative small 
bu:>iness enterprises 

° MBDCs work with vocational teache-s to identify current students 
who possess the skills, personal ^hdractr^ristics, and 
potential motivation to establish their own businesses 

° Vocational teachers work with MBDCs to identify former students 
who have the necessary characteristics to be entrepreneurs 

Other strategies can be developed to accomplish specified goals. The 
most effective strategy will be determined by the working relationship 
establisiied between the MBDC and the secondary school system. It is important 
that the MBDC and the school system establish a collaborative relationship to 
accomplish i.iore effectively their mutual goals and at the same tinie meet the 
needs ot the clients they serve. 

Pos tsecondary Schools 

Postsecondary vocational programs provide yet another avenue for 
vocational educators to assist MBDCs wi .^h the establishment of entrepreneurial 
actlvitir.s. ''^rticipants in posisecondary vocational programs are usually 
more mature, i.ave a greater sense of purpo:e. are more highly motivated, and 
ar^ closer to entering e'nploympnt than are those enrolled in secondary 
programs. Although many of the strategies that are appropriate at the 
secondary level may be usc-d at the postsecondary level, additional 
opportunities may exist* 

° MBOCs might arrange to have specific courses or programs of 

varying duration offered, ^^ighly specific subject matter may 
be av^i^'lable to a wide population, including individuals 
preparing to enter business, those just starting in business^ 
or those established in business who may be cc-itemplating 
changes in their Ofjerations 

° Postsecondary programs offering short courses on business 

management, taxes, marketing, advertising or a nost of other 
arees could benefit MB! C clients 

B> workinvj with MBDCs, postse.,ondary i nsti ti^t ions have a 
great oppottunity to assist them in identifying potential 
entrepr enei rs and providing servic*:^ to those who may oe in the 
'initial or advanced stages of establishing their own 
busi nesses 



Adul t Vocational Educatij2_n 

C'iit^ often local individual reeds and tne leadersh'p of the local 
educat'on agencies involved wi 1 1 be the major determining factors in deciding 
which educational agency (or agencies) offers adult programs. MBDCs and the 
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offering agency can develop collaborative efforts regardless of which agency 
administers the adult vocational programs. 

The forms of the effort will vary with the agency involved and an overall 
plan should be developed by the M8DC and vocational educators to ensure that 
the needs of entreprenei^rs are accommodated. For example: 

^ Basic remedial skill development, technical skill development, 
advanced technical skill development, and business and 
management skill development are program areas that are 
already available e.nd can be adapted/expanded to better servo 
MBDC clients 

® Many unemployed adults, displaced workers and underemployed 

adults take advantage of adult vocational programs, creating an 
excellent pool of potential entrepreneurs with which MBDCs cau 
work 



Vocational educators have a golden cpportunity to encourage the 
establishment of enterprises by working with Minority Business Development 
Centers. Concerted efforts to develop collaborative working relationships 
must be high on the priority list of both organizations. In addition, MBDCs 
arJ vocational educators must focus on Sf^?c1fic goals to be achieved when 
working with other agencies and institutions. The schematic on the following 
page (Table 3) provides a brief summary of some strategies that may be 
valuable for vocational educators and MBDCs as they develop collaborative 
efforts. 

Working relationships with a variety of other assistance organizations 
are generally necessary to make the best use of existing resources. It is 
obvious that area vocational schools and MBDCs hove commonalities in their 
objectives for entrepreneurship training and different strengths in providing 
programs to meet these objectives. Collaborative efforts that capitalize on 
these differential strengths should be developed. 
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COLLABORATIVE STRATEGIES 
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Qtttlng EaUbllahaci 
Entr«prafiourial 

Opportunltlac 
Managorial A Bualnaaa 

Skllla 
Bualnoaa Sunrhra^ 



Sominart 
Wortcahopa 
T*ahnloal Aaalstanc« 
financing information 
Small Bualnaaa Fairs 



Vocatlonal/Tachnlcal and 
Buair^aaa Programa • 
Inclutitng tachnologlaa 
(adult programa alao offarcd) 



Mostly young adults, post- 
high and colloga aga along 
with adulta 



Small Bualntta 
EaUbliahmant 
OparatkMi 
Managamont 

Frnanclng 
Advartlsing 



Programa 
Somlnaii* 

Consultant Sot^lcas 
Small BtiSlnaas Talrs 



Arat Vocational Schoola 
Community Collagas 
Tachnlcal Instltutaa 



Mostly young adulta. post- 
high and coltaga aga along 
with adulta 



Small Bualnaas 
Establlahmant 
0|HKatktn 
Mtt .agamont 
Financing 
Advartlaing 



Programs 
Som!aars 

Consultant Sonrlois 
Small Buslnass Filrs 



Vocational Prograri^a 
(Tachnlcal A Bualnaaa) 

— Agrtcultura 
—Bualnaaa Education 
— DIatrlbutlon A Marttating 
— Haalth Organlxatlona 
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— Trada A Induatrlal 

(aoma adult programa and 
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Mostly youth 
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PREFACE 



The Selected Annotated Bibliography as presented in this notebook 
references over 100 publications which have been selected for their relevance 
to entrepreneurship education and training. Eac, publication is described in 
detail on a separate page. 

Preceding the publication description are two indpxes to the 
biblipgraphy. This first index of items is arrangea in alphabetical order by 
author. For each item- the index gives the page number of Appendix A on which 
the publication is described in greater detail. Each item is also assigned 
the appropriate code(s) which indicates special features of the material as 
described in the coding system below. The second index of icems is arranged 
in alphabetical order by title. 

Following the indexes are five matrixes designed to assist notebook users 
to identify those materials best suited to their needs. Each matrix 
represents one of the fiva developmental stages in the Entrepreneurship 
Education Model introduced in Chapter II: Stage One - Awareness, Stage Two - 
Development of Business and Technical Skills, Stage Three - Application of 
Occupational Skills and Entrepreneurship Competencies, Stage Four - Vencure/ 
Enterprise Development, and Stage Five - Assessment. Bibliography entries are 
listed by page number on the appropriate matrix; for example, if the 
book/film/article is primarily targeted toward practicing small business 
owners, it will appear on the matrix for Stage Five - Assessment, Materials 
are also categorized according to the vocational education field of service 
for which they are most appropriate, their suitability for use by the business 
community, minority orientation, and whether or not they contain strategies 
for teachers. 



COOING SYSTEM FOK BIBLIOGRAPHICAL ENTRIES 



A. Material covers core topics involved in entrepreneurship training 

B. Material is suitable for use by the business community 

C. Vocational education field of service addressed is: 

1) Generally transferable to most fields of service 

2) Agriculture 

3) Business, and Office 



ii 



4) Health Occupations ^ 

5) Home Economics 

6) Industrial Arts 

7) Marketing and Distribution 

8) Technical 

9) Trade and Industrial 



Material is minority oriented 

Material contains strategies fot the classroom teacher 



iii 
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INDEX: AlPHABETICAL BY AUTHOR 
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Author and Title Number Codincj 

Allen, John W.; Armstrong, David G.; and Wolken, Lawrence 1 c-1 
C. The Foundation of Free Enterprise . College 
Station, TX: Center for Education and Research in 
Free Enterprise, Texas A A M University, 1979. 

Ashmore, M. Catherine; Pritz, Sandra G.; et al_. Program 2 A,C-1,E 

for Acquiring Competf>nce in Entrepreneurship (P^CE), 
Revised . Colusnbus, Ohio: The National Center for 
Research in Vocational Education, The Ohio State 
University, July, 1983. (NOTE: ED # unavailable at 
time of review.) 

Athena Corporation, The. Minding Your Own Small Business: 4 A,C-7,E 
Simulation Game 1 . Bethesda, Md.: The Athena 
Corporation, 1976. (EO 134 824). 

Athena Corporation, The. Minding Your Own Small Business: 5 A,C-7,E 
Business Simulation Game 2 . Bethesda, Md.: The 
Athena Corporation, 1975. (EO 134 824). 

Bauer, Robert 0. Small Business Goes to College . Small 6 AC-IE 
Business Adininlstrat^on, 1978. ' ' 

Baumback, Clifford. Baumback's Guide to Entr eprf neur'^hi p. 7 A B C-7 

Enylewood Cliffs, NJ: Prentice-Hall, Inc., 1981. 

Behr, Marion, and Lazar, Wendy. Women Working Home: The 8 A,B,C-1, 
Homebased Business Guide and D irectory. Eirmaus, PA: C-b'd 
WWH Press, 1983. " ^ 

Blagrove, Luanna C. Strategies for Minority Businesses . 9 B,C-1,D 
Manchester, Conn: Blagrove Publications, Inc.. 
1980. 

Boettcher, Julie, and Hutkin, Ron. Personnel Development 10 A,C-1,E 
for Entrepreneurs . Lincoln, Nebr.: Nebraska 
occupational Needs Research Coordinating Unit and 
Columbus, Nebr.: Platte Technical Community 
CollC;<e, 1977. (ED 163 006 ^inrt ED 153 007) 
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Author and Title Number Coding 

Boulden, Alfred W. , et al_. Curriculum Materials for 11 A,C-1,E 

Small Business Ownership and Management , 
Hartford, CT: Connecticut State Department of 
Education, Division of Vocational Education, 
Central Connecticut State College, 1978. 

Brenneke, Judith Stanley. Integrating Consumer and 12 C-1,E 

Economic Education into the School Curriculum . 
New York, NY: Joint Council on Economic 
Education, U.S. Department of Education, 1981. 

California State University. Business Ownership and 13 A,C-1,7, 

Management Addition: Cali fornia Business E 
Education Program Guide for MarKeting and 
Distributive Education . Los Angeles, CA: 
California State University, 1979. 

Center for Private Enterprise and Entrepreneurship, H A,C-1,E 

The. Materials for Entrepreneurship Education: A 
Resource Bibliography for P rimary and Secondary 
Instructors^ Waco, TX: The Center for Private 
Enterprise and Entrepreneurship, Baylor 
University, 1981. 

Chickenomics . 16mm, videocassette, audiocassette 15 A,B,C-1, 

and filmstrip. 1982. Distributed by World D,E 
Research Incorporated, San Diego, CA. 

Chickenfeed. 16mm, videocassette, audiocassette 16 A,B,C-1 

and filmstrip. 1984. Distributed by World 
Research Incorporated, San Diego, CA. 

Chickenpower . 16mm, videocassette, audiocassette 17 A,B,C-1 

and filmstrip. 1984. Distributed by World 
Research Incorporated, San Diego, CA. 

Christy, Ron, and J^nes, Billy M. The Complete 18 B,C-1 

Information Bank For Entrepreneurs aiid S diall 
Business Managers . Wichita, KS: The Center 
for Entrepreneurship and Small Business 
Management, 198?:. 

Clark, Lita W. How to Open Your Own Shop or Gallery . 19 A,B,C-1, 

New York: St. Martin Press, 1978. D 

Clayton, Dean; Park, 0. D.; Smith, Phyllis; Buttler, 20 A,C-3,E 

Tommie; McEntire, Jean; and Brown, Marsha. 
Arkansas' Junior Executive Training Curriculum 
Guide . Fayetteville, Ark.: University of 
Arkansas, Area of Vocational Education, 1981. 



(ED 210 492) 
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MI?0CJJl4JLLtL^ Number Coding 

Colby, Pamela, and Rassen, Rachel. A Handbook on 21 c-l,E 

Utili zation of Entrepreneurship Material for 
Vocational Education . Developed at the American 
Institutes for Research under support from the 
Office of Vocational and Adult Education, U.S. 
Department of Education, Contract No. 
30C-79-U53b. Madison, Wis«: The Vocational 
Studies Center, University of Wisconsin-Madison, 
1981. 

Connecticut State Department of Education. A Pilot 22 A,C-1 

Program to Provide Ownership Skills to Seniors 
j^n th e Vocational Technical School s and Other 
Educational Institutions Year Two : Final Repo rt. 
Hartford, Conn.: Connecticut State Department of 
Education, 198U. (ED 194 716). 

Davis, Edward L., and Zelinko, Margaret A. 23 C-1 E 

Entrepreneurship in Voc Ea: A Guide for Program 
Planning . Colu^ibus, Ohio: *The National Center for 
Research in Vocational Education, The Ohio State 
University, 1982. 

DeMarco, Jim D.; Ramirez, Carlo; Schweigert, Naida; and 24 B,C-1,D 

Tyler, Shirley. Demonstration of a M o del for the 
Educatij)n and Training of Spanish-Speaking ~ 
Entrepre neurs, fiardena, Calif.: Amex Systems, 
Inc., 19Tb. '(ED 123 344). 

DeSanctis, Vincent. "Entrepreneurship Education: 25 C-1 E 

Education for More Than Self Employment." 
Career Change: Implications for Vocational 
Education . Kdwardsvi 1 le , 111.: Southern Illinois 
University at Edwardsvil le, department of 
Secondary Education, June 1980. (ED 197 066). 

Downing, Diane. "Education, Training, and Assistance: 26 C-1 

An Issue But Not a Priority." A Report on the 
White House Conference on Small Business, Jan. 
1980. 

Eliason, Carol. Entrepreneurs hip for Wome n: An 2'^ C-1 

Unfulfilled Agenda . Columbus, Ohio: The National 
renter for Research in Vocational Education, The 
Ohio State University, 1981. (ED 199 444). 

Ely, Vivien K., and Barnes, Michael T. Starting Your 28 A C-1 

OwnJl^t^ket 'ng Business . 2Pd ed. New York: Gregg 7*E ' 

Division/flcGraw-Hill Book Company, 1978. 



VI 



ERLC 



ERIC 



Page 

Author and Title Number Coding 

ERIC Documents, How to Order: Revised April 1981. 29 B,C-1 

Ewing, Samuel D., and Maloney, Clifton H. Minority 30 B,C-1, 

Capital Resource Handbook: A Guide to Raising D 
Capital for Minority Entrepreneurs . 2nd ed. 
Washington, D.C.: Security Industry Minority 
Capital Foundation, 1980. (ED 198 324). 

Fanslow, Alyse M. and Compton, Cheryl W. 32 A,C-5, 

Entrepreneurship: A Sr. High School Heme E 
Economics Career Exploration Unit . Ames, Iowa: 
Iowa State University Bookstore, 1981. (ED 206-722). 

Free Enterprise at Work . 30-minute sound film or video 33 A,B,C-1, 

produced by Bailey Studios, Houston, TX, in D,E 
cooperation with the Center for Private Enterprise, 
Baylor University, Waco, TX. 1984. 

Free Enterprise Institute, Th* . Free Enterprise Resource 34 A,C-1 
Index . 3ru. ed. Ada, MI: The Free Enterprise 
Institute, 1981. 

Gale Research Caipany. Urban Business Profiles—An 35 A,B, 

Examination of the Opportunities Offered by~T8 of C-5,7, 

the Most Common Types of Small Businesses and a 8,9,D 
Guide to Their Establishment and Successful 
Management: Volume I. Small Researcn Library 
SerieS t Detroit: Gale Research Company, 1979. 

Glover, RoL rt W. Minority Enterprise in Constructi on. 36 B,C-9, 

New York: Praeger Publishers, 1977. D 

Greenwood, K. M., £t al_. Apparel Shop Entrepreneurship . 37 A,B, 

Stillwater, OK: Center for Apparel Marketing C-5,7, 

and Merchandising, Oklahoma State University, 1980. E 

Gustafson, Ray. Buying, Selling, Starting a Business . 38 A,B,C-1 
Fort Calhoun, NE: Gustafson Horseshoe Corp., f982. 

Halles, William D. Jr., anA Hubbard, Rayrand T. Small 39 A,B, 

Business Management: Planning and Opt:"ation . New C-1 
York: Van Nostrand Reinhold Company, 1977. 

Hilton, Terrl. Small Business Ideas for Women and How 4U B,C-1 
to Get Started . New York: Pilot Industries, 
Inc., 1975. 
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Holt, Nancy; Shuchat, Jo; and Regal, Marv Lewis. 41 a C 1 

binding You r Own Small Business; An Intrn duftnrv y'n c* 

Lurnculum f or Small Business Management . Rplmnnt, ' * 



Huddl 



Mass.: CRC Education and Human DevelopmentB Inc.. 
1979. (ED 173 623). 

estcn, Kenneth. The Economic Development Qp nortumty . /^z 
Applet jn, WI: ?jk Galley Technical Institute, 1982. 



and Logan, William. Small Business Hanaoem ent 
Instructor's Manual. Volumes 1, ll, ill, and IV. 
jra rev. ed. Prince Albert, Saskatchewan, Canada: 
Training Research and Development Station, 
082*^2^"^ 0^ Manpower and Immigration, 1973. (ED 



Education, The Ohio State University, 1975. (ED 



A,8,C-1 



Huddleston, Kenneth. The Economic Plan . Appleton. WI: 43 A B r-l 

Fox Valley Technical Institute, 198: ' ' 

Hutt, Roger W. Creating a N ew Enterprise . Cincinnati 44 apt 
Ohio: South-Westarn Publishing Co., 1982. 7|e 

Hutt, Roger W. Discovering En trepreneurship . Cincinnati. 45 A C-1 

Oh^o: South-western Publi hing Co., 1982. E 

Insurance Information Institute. Risk Management an d 45 A B r-l 

Business Insurance. 12 minute fiimstHp or slide ' ' 

presentation. I9ffl. Distributed by the Insurance 
Information Institute, New York, f,y 

Jeanneau, Joseph A.; Anderson, Dennis; Murray, Douglas; 47 a r-i 



D.E 



Jenkins, Michael 0. Starting a n d Operating ^ Businpss in 48 A 8 C-i 

<^a^ifof"i'' Sunnyvale, CA: Oasis f>ress, i960. E ' '* 

Jessup, Claudia, and Chipps, Genie. The Woman's Gu ide r,g a B 

to Starting a Businp.;.;. 2nd ed. New York: Holt, r'l 
Rinehart, and Winston Publishing Co,, 1980. 

Kalangi, Christopher J., et al. The Development of 50 
Entrepreneurs th rough Vocationa) Educat"n^~ 
Introduction to Entreorenpurship. rnrTS^HT Ohio: 
The National Center for Research in Vocational 



A.C-1. 
E 



Kent, Calvin A. The Environ ment for Ent.epreneurs hip. 51 a B r-i 

Lexington, MA: Lexington Books, 1^84. * * 
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Kent, Calvin; Sexton, Donald L.; and Vesper, Karl H, 52 A,C-1 

Encyclopedia of Entrepreneurship , Englewood 
Cliffs, NJ: Prentice-Hall, Inc., 1982. 

Kuebbler, Gary L. Gnjng Into Business For Yourself . 53 A,C-:, 

Columbus, Ohio: Distributive Education Materials 7,E 
Laboratory, The Ohio State University, n.d. (ED 
112 237). 

Lane, Byron. How to Free Yourself in a Business of Your 54 A,B, 
Own. Englewood Cliffs, N.J.: Prentice Hall, Inc., C-1 
T950. 

Leach, James A. "Increasing Productivity through 55 C-1 

Vocational Education and Training for Self 
Empl oyment . " Potential Roles of Vocatiofta l 
Education In Improvinc) the Productivity of t^ie 
Workforc e. SpringfieK, 11^.: University of 
Illinois at Urbana-Champaign, College of Education, 
1981. (ED 205 681 ). 

Leslie, Mary, and Seltz, David D. New Businesses Women 56 B,C-1 
Can Start and Successfully Operate: The Woman's 
Guide to Financial Independence . New York: 
Barnes and Noble Books, 1979. 

MacFarlane, William N. Principles of Small Business 57 A, C-1, 

Manag ;ment . New York: McGraw-Hill Book Company, F* 

19777 

Mancuso, Joseph R. The Sn:al 1 Business Survival Guide 58 A,B, 
--Sources of Help f or Entrepreneurs . Englewood C-1 D 

Cliffs, N.J.: Prentice-Hall, Inc., 1980. 

McCaslin, Barbara S. , and McNamara, ;^atricia P. Be 60 A,B, 

Your Own Boss: A Woman's Guide to Planning and c-l* 
Running Her Ovn Business , Englewood Cliffs, N.J.: 
Prentice-Hall, Inc., 1930. 

McCaslin, Barbara S., and McNamara, Patricia P. How To 61 A,C-1, 
Start Your Own Business: Women Entrepreneurs E* 
Project . Los Angeles, Calif.: University of 
California-Los Angeles, Division of Vocational 
Education, 1977. (EH 156 906, ED 156 907, ED 156 
908). 

ix 



ERIC 



Page 

Author and Title Number Coding 

McFarlane, Carolyn, Getting Down to Business: What's 63 A,C-1, 

It All About . (Module 1). Developed at the E 
American Institutes for Research under support from 
the Office of Vocational and Adult Education, U.S. 
Department of Education, Contract No, 3UO-79-0534. 
Madison, Wis,: The Vocational Studies Center, 
University of Wisconsin-Madison, 1981, 

McFarlane, Carolyn, and Colby, Pamela. Resource Guide 65 C-1 

of Existing Entrepreneurship Materials . Deve 1 oped 
at the American Institutes for Research under 
support from the Office of Vocational and Adult 
Education, U.S. Department of Education, Contract 
No. 300-79-0535. Madison, Wis.: The Vocational 
Studies Center, University of Wisconsin-Madison, 
1981. 

McVicar, Marjorie, and Craig, Julia F. Mindi n g My O wn 66 A,B, 

Business: Entrepreneurial Women Sharp Their C - 1 

Secrets for Success . New York: Richard Marek 
I'ubllshers, 1981. 

Mvcciolo, Louis. Sma ll Business: Look Before Yo u 67 B,C-1 

Leap--A Catalog of Sources of Information to Help 
You Start and Manage Your Own Small Business . New 
York: Marlu, 1978. 

National Advisory Council on Vocational Education. 68 c-1 

Pr eparation for Self Employment: A New Pi mens ion 
in Vocational Educa tion. Washington, O.C.: 
National Advisory Council on Vocational Education, 
1979. (ED 167 832). 

National Center for Research in Vocational Education, 69 C-1 

The. Entrepreneurship: Special Pack ages: 
Instructional Resources for Vocational Education . 
Columbus, Ohio: The National Centpr'for Research 
in V{ rational Education, The Ohio Stat« 
University, 1978. (EO 174 797 ). 

Nelson, Robert E., and Leach, James A. "Increasing 70 C-1,E 

Opportunities for Entrepreneurs." Contempora ry 
Challenges for Vocational Edtjcation/l982 Yearboo k 
of the American Vocational Associ atio^i T^ Katv B. 
Greenwood, ed. Arlington, Va.: 1981 . (ED 212 899) 
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Nelson, Robert E.; Leach, James A.; and Scanlan, Thomas 
>). Owning ann Operat i ng a Sm all Busin ess. Urbana- 
Champaign, ill.: University "of 11 linois. Department 
of Vocrttional-lechnical Education, Division of 
Business Education, June, 1976. (ED 133 435). 

Nelson, Robert E., et al_. Organizi ng Sma ll Business 

Programs in Community Colleges . Urbana-Champai gn , 
111.: University of iTlTnoi s , Department of 
Vocational and Technical Education, Office of 
Vocational Education Research, Jijne, 1982. 

Packard, Sidney, and Carron, Alan J. Start Your Own 
Store: Managing, Merchandising, and Evaluatin g. 
Englewood Cliffs, N.J.: Prentice-Hal 1 , Inc. , 
1982. 

Persons, Erigar A., and Swanson, Gordon I. 

Entrepren eu rship Education for Adults--Program 
Developmerrt and Implementation . St. Paul, Minn.: 
University of Minnesota, Division of Agricultural 
Education, Department of Vocational Education, 
1979. (EO 133 568, ED 133 569, ED 167 761, ED 167 
762, EU 167 763, ED 167 764, ED 167 76b, ED 167 
766). 

Pirikh, V.M. High Technology^ Industries Through 
Entrepreneurial Educati on. Burnaby, British 
Columbia: British Columbia Institute of 
Technology, Directed Study Center, 1979. 
(ED 171 991). 

Ransjin, W, J. Evaluating and Planning ^or You^r 

Busi ne ss Survival and Grow tiu Lancaster, OH: 
E. Ralph Sims, Jr. and Associates, 1982. 

Reece, Barry L., and Lynch, Richard L. Developing 
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2, 12, 14, 

23, 28, 33, 

41, 44, 45, 

46, 50, 53, 

63, 70, 71, 

85, 87, 89, 

90, 91, 92, 

95, 98, 108 



21, 85 



20, 21, 

85 



21, 85 



21, 32, 

85 



21 



xxiv 



4, 5, 7, 28, 
42, 44, 53, 
85, 89, 91 



Technical 



85 



Trade & 
Industrial 



85 



41, 90, 92 



4, 5, 21, 

28, 41, 44, 

53, 85, 89, 

90, 91, 92 



21, 85 



21, 85 
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29 

B, C-1 



ERIC Documents, How to Order: Revised April 1981 . 

Availability: Address: Document Reproduction Service 

Computer Microfilm International Corp. 
3900 Wheeler Avenue 
Alexandria, VA 22304 
(800) 227-3742 

IMPORTANT INSTRUCTIONS 

Order by ED No. (6 Digits) 

Specify Either: Microfiche (MF) or Paper Copy (PC) 

Enclose Check or Money Order 

Payable to EDRS in US Funds or 

enclose authorized original Purchase Order 

No Phone Orders 

Cost: * 



Copyrighted: 
Public Domain: 



Yes 
Yes 



No 
"No 



Print: 



Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson P1an(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brouhure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Yes 
"Yes 
'Yes 



No 
No 
No 



Material is part of a series: 
Material can stand alone: " 
Material is intended for supplemental use only 

Narrative: 

See Appendix I for a current order form. 

* Cost - Microfiche: 97^ up to 480 Dages; 20^^ additional for each 96 pages 

or part thereof. 

Paper: $2.15 for each 25 pages; $1.75 additional for each 25 pages 
or part thereof. 
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B, C-1, D 



Ewing, Samuel D,, and Maloney, Clifton H. Mi nority Capital Resource Handbook : 
A Guide to Raising Capital for Minority Ent repreneurs > 2nd ed. 
Washington, D.C.: Security Industry Minority Capital Foundation, 1980. 
(ED 198 324). 



Avail abi 1 ity : 



Cost: 



Address: Securities Industry Minority Capital Foundation 
490 L'Enfant Plaza East, S.W. 
Washington, D.C. 20024 

$5,00 1- 10 copies 

|?T00 11-100 

$1 .00 101 or more 



Copyrighted: 
Public Domain: 



Print: 

Complete text/book(s) 
Modular unit(s) 
Instruction Guide(s) 
Lesson Plan(s) 
Test(s) & Test Key(s) 
Simulation/Gaming 
Pamphlet/Brochure 
Monograph 
Microfiche 
Other (Handbook) 



Yes 
Yes 



^No 

X No 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Jes 
Jes 
Yes 



No 

No 

X No 



Narrative: 

This handbook consists of a guide for raising capital for minority 
entrepreneurs. The first section deals with the process of raising capital. 
Then, the realities of raising capital, intermediaries and financial advisors, 
and assessing needs are outlined. Factors considered in evaluating the 
entrepreneurial team and the venture are discuss^sd. Six points to consider 
when presenting a proposal to an investor are examined, and a sample proposal 
is provided. The investigation and negotiation stages and postfinancing 
relationships are also described. Individual investors and various 
institutions are discussed as potential sources of capital. The following 
types of institutions are included: commercial banks, the Small Business 
Administration, small business investment companies, venture capital firms, 
corporate venture capital activities, and Minority Enterprise Small Business 
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Narrat{/e: Continued 

Pennsylvania. Texas, Virginia u^^hinnfl^ u.?? I- "l^'O. Oklahoma, 

listed. A page of miscel ailiu?^^' ^'es anS a h He?'!;,'^- "' 
provided. sources and a bnef bibliography are 
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A. C-b. E 



Fanslow, Alyse M. and Compton, Cheryl W. Entrepreneurship: A Sr, High School 
Home Economics Career Exploration Unit . Ames, Iowa: Iowa State 
University Bookstore, 1981. 205-722 ) . 



Availability: Address: 



University Bookstore 
Memorial Union 
Iowa St^ce University 
Ames, Iowa 50U11 



Cost: $6//U (PB) 



Copyrighted: 
Public Domain: 



Print: 



Complete text/book(s) 
Modular unit(s) 
Instruction Guide(s) 
Lesson Plan(s) 
Test(s) & Test Key(s) 
Simulation/Gami ng 
Pamphl et/Brochure 
Monograph 
Microfiche 
Other 



Yes 
Yes 



X No 
No 



X 

T 



Nonpri nt: 

Transparency 
Film 

Filmstrip 
Vi 'eo 
Audi 0 

Display (posters. 
Other 



etc.) 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 

""Yes 
"Yes 



X No 

No 

X No 



Narrative: 

This unit was developed to assist high school home economics teachers in 
incorporating an entrepreneurial dimension into their programs. The materials 
are designed for exploratory purposes. The unit contains 15 lessons with 
objectives, generalizations, and classroom activities. Each lesson is 
designed for a 50-niinute class period. The lessons contain background 
infoi-mation for teachers in addition to student worksheets, student 
reference sheets, guest speaker guidesheets, vocabulary lists, and 
achievement tests. Activities include case studies, field trips, 
readings, guest speakers, and class discussions. A small group format 
is suggested. The 15 units cover the following topics: nature of small 
business, goal setting, product determination, advertising, business 
location, business expenses and capital, banker visit, types of business 
organizations, financial management, business recordkeeping, customer 
employee relations, small business owner visit, and self-evaluation of 
small business ownership. The last unit is an achievement test; possible 
assignments for make-up work also are given. 
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33 



A,B,C-1,0,E 



btudios Houston, TX, in cooperation with the Center for Private 
Enterprise, Baylor University, Waco, TX, 1984. ^'nvate 

Availability: Address: 



Purchase 

World Research, Inc. 
11722 Sorrento Valley Rd. 
San Diego, CA 92121 
1-800-972-3635 



Rental 

University of Illinois Film Center 
1325 South Oak 
Champaign, IL 61820 
1-800-367-3456 



Cost; 



Copyrighted: 
Public Domain: 



j ^75.00 (16 imi) 
3356.00 (Video) 
$ 24.50 (Rental) 



Yes 
Yes 



No 
'No 



Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction 3uide{s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Fi Imstr ip 
Video 
Audi 0 

Display (posters. 
Other 



etc.) 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"Yes 
Yes 



_X__ No 

No 

X No 



Narrative: 

This film is designed to make students aware of the imoortanro nf 
entrepreneurship. the possibility of becominy entrepJeSeuJ as lc.r..r 
choice, and how entrepreneurs creatP inh^ ctp^cc • ? , career 

the plea rre^orvenlure inUia? 'jVV^l fl^''''''''''^ P^^" 
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A, C-1 



Free Enterprise Institute, The. Free Enterprise Resource Index . 3rd ed. 
Ada, MI: The Free Enterprise Institute, 1981. 

Availability: Address. The Free Enterprise Institute 

7575 East Fulton Roaa 
Ada, MI 49355 
(616) 676-6986 

Cost: $ 2>00 (PB) 



Copyrighted: X Yes N o 
Public Domain: Yes X N o 

Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lessen Plan(s) 

Test(s) i Test Key(s) 

S i mu ^ a t i on/Gami ng 

Pamphlet /Brochure 

Monograph 

Microfiche 

Other X 



Material is part of a series: 
Material can stand alone: 
Material is intended for supplemental use only Yes 



Narrative: 

The Free Enterprise Resource Index is divided into five sections. They 
included (1) Films, Filmstrips, Video Cassettes (arranged by grade 
level); (2) Books; (3) Periodicals, Essays, Reports; (4) Organizations; 
and (5) Corporate Programs and Resources. The purpose of this document 
is to provide a comprehensive listing of materials, organizations, programs 
and resources dedicated to the advancement of free enterprise and 
entrepreneurship. 



Nonpri nt : 

Transparency 
Film 

Fi Imstrip 
Video 
Audio 

Display (posters, etc.) 
Other 



^Yes X No 

"1 Voc Nn 
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A, R. C-b, 7, 8, 9, D 

Res^^arrh ro.,,p^ny. (Jr hd ^,_sj , , ; „, , ' i, Fx:.!!, i ndti on of the 
0£P£':S.t;illt,ieiJlffere(LL)^ , . >n-jij^¥r6rsiT^iTTlBir?inesses 

j_nd^ji_juuj^_to Their Estahl i <;hi.ien t__dnd .'Cfiil Managemef^t^' Volume iT 

Small Research Library Series . Det roi t : 'Go ! e ';!(>seaich CompanyTT)?!" 



Availability: Address: bale Research Company 

Book Tower 
Detroit, MI 4H226 

Cost: $6^.0(J (HB) 



Copyrighted: X Yes No 
Public Domain: Yes X No 

^^^f^^'- Nonprint: 

Complete text/book (s) X Transparency 

Modular umt(s) Film 

Instruction Guide(s) Filmstrip 

Lesson Plan(s) Video 

Test(s) & Test Key(s) Audio 

Simulation/Gaming Display (posters, ptc.) 

Pamphlet/Brochure _ Other ' 

Monograph 

Microfiche 

Other ~ 

Material is part of a series: X Yer, No 

Material can stand alone: X yes No 

Material is intended for supplementdl us. only Yes — X — No 

Narrative: 

This book is a republication of a series of studies profiling eighteen 
types of businesses most com.ronly started by minorities in urban population 
centers. The businesses include: Beauty Shops, Bowling Alleys, Buildinq 
ervice Contractors Children's and Infant's Wear, Contract Constriction. 
Contract Dress Manufacturing, Convenience Stores, Customer Plaster Industries. 
5hnn ^k"u"^: ri^-J''^ I'^dustrial Laundries and ,inen Supply. Machine 

Shop Job Work, Mobi e Catering, Pet Shops. Photographic Studios, Real Estate 
Brokerage, Savings & Loan Associations, and Supermarkets. (The original 

"^'^ initially commissioned by the United States Department of 

and a ^ill „f ?ef::f ^?\rade"j;^antm,f„s'' ' ' '>'^''°9raphy 
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B, C-9, D 



Glover, Robert W. Minority Enterprise 1n Cons truction, New York: Praeyer 
Publishers, 1977. 



Availability: Address: Praeger Specinl Studies 

2U0 Park Avenue 
New York, NY 1UU17 

Cost: $18. bO (hB) 



Copyrighted: X Yes No 
Public Domain: Yes X N o 



Print: 

Complete text/book(s) X 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulati on/Gami ny 

Pamphlet /Brochure 

Monograph 

Microfiche 

Other 



Material is part of a series: 
Material can stand alone: 
Material is intended for supplemental use only Yes 



Narrative: 

This is a report of a research study on minority contractors sponsored by the 
U.S. Department of Labor. The book summarizes the research, provides a 
profile of minority contractors and their unique problems, st;mmc)rizes 
obstacles in upgrading minority contractors, discusses approaches to upyrading 
minority contractors, and describes joint ventures and minority contractor 
associations. Conclusions and recommendations are provided. 

The study itself relied primarily on interview data from 34U Black, 
Spanish-heritage, Asian-American, and Chinese-American contractors. (There 
were 25 white contractors in the group.) Contractors in the mechanical trades 
were given special attention. Four areas of concern compri >ed the interview: 
(1) background of the contractor. (2) profile of the firm, (3) problems with 
the firm, and (4) the contractor's view of upgrading efforts. To supplement 
this information obtained from contractors, interviews were also conducted 
with 30 union officials, civil rights leaders, government officials, 
contractors* association staff members, surety agents, and others. The end 
result is the publication of this text designed to provide information on 
upgrading minority contractors. 



134 



Nonpri nt: 

Transparency 
Film 

Fi Imstrip 
Video 
Audi 0 

Display (posters, etc.) 
Other 



Yes X_^ No 

V Vqc ' tin 
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A, B, C-5, 7, E 



Greenwood, K. M., et al. Apparel Shop Entreo reneurship . Stillwater, OK: 
Center for Apparel Markecing and Merchandising, Oklahoma State 
University, 1980. 



Availability: 



Cost: 



Address: Center for Apparel Marketing & Merchandising 
HEW 306 

Oklahoma State University 
Stillwater, OK 74078 

$50.00 (HB) 



Copyrighted: 
Public Domain: 



X 



Yes 
Yes 



X N o 
No 



Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction 6uide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Fi Imstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



. terial is part of a series: 

jterial can stand alone: 
Material is intended for supplemental use only 



Yes 
'Yes 
"Yes 



X 



No 

No 

r~ No 



Narrative: 

The materials consist of five self-paced, self-evaluative instructional 
learning packages. These materials are self-instructional and can be used 
with or without a facilitator. The materit^ls are designed to develop a 
comorehensive business plan for individuals considering starting their own 
retail apparel stores. An introductory learning packet is included with 
complete instructions for the user/s. The four additional learning packets 
are in the areas of accounting and control, buying and merchandising, 
operations and management, and advertising and promotions. Each of the four 
units includes two or more modules and an individual store plan. Each module 
contain,, learning activities, simulated exercises, and preferred readings. 
Also included are suggestions for extended learning experiences in the local 
community. 
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A, B, C-1 



Gustdfson, Ray. Buylny, Sellinc), S_tarti a^Bjjsi ness , 
Gustafson florspshoe Corp. " 1%^. 

Ava i 1 abi 1 i ty : Address : GHC 

1314 Monroe Street 
For t l^lhuun, NF. 68023 



F ort Cal fioun , NE ; 



Cost: 



$9.yb 



Copyrighted: 
Public Domain: 



Yes 
Yes 



_No 
Nc 



print: 

Complete text/bcjk(s) 
Modular unit(s) 
Instruction Guide(s) 
Lesson Plan(s) 
Test(s) & Test Key(s) 
Simul ation/Gaming 
Pamphlet/Brochure 
Monograph 
Microfiche 
Other 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



^Yes 

X Yes 
Yes 



J( No 

No 

X No 



Narrjtive: 

The baok*s primary purpose is to provide individuals with the necessary 
information to start, buy or sell a business. The book is divided into mne 
chapters dealing with the selection of a CPA, Attorney, Broker, Insurance 
Agent, and Franchise. The basis for this book is experience rather than 
theory. A variety of examples is included; the examples are incorporated in 
an understandable manner and highlight the essential elements of business 
transactions. 



ERIC 



136 

BEST COPY AVAILABLE 



39 



A, B, C-1 



Hailes, William D., Jr., and Hubbard, Raymond T. Small Busines s Ma nagement : 
Planning and Operation . New York: Van Nostrand Reinhold Company, 1977. 



Availability: Address: 



450 West 33rd Street 
New York, NY 10001 
(ISBN 0-442-23020-6^ 



Cost; 



$11.80 (PB) 

$2.20 (Instructor's Guide) 



Copyr ighted: 
Public Domain: 



Yes 
es 



^No 

X No 



Print; 



Complete text /book (s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s} 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a serito: 

Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"Yes 
"Yes 



X No 

No 

X No 



Narrat i ve: 

This text focuses on opportunities in the free enterprise system as discussed 
in terms of seven kinds of small businesses: production, distribution, 
retailing, personal services, professional services, financial, and public 
utilities. Other topics include problems of entrepreneurship, types of 
business organization, layout and facilities, financing the business, 
recordkeeping, law and insurance, sales promotion, and personnel management. 
Small businesses are described by the SBA as having $5 million to $15 million 
In wholesale sales, $1 million to $5 million i.i retail sales or construction 
receipts, or as a manufacturing plant with fewer than 1500 employees. 
Ntnety-five percent of all businesses in the U.S. are "small"; 51% of the 
total civilian work force is employed by small businesses. This text is 
divided into ten units (chapters). Each ..nlt contains objectives, textual 
material, vocabulary lists, multiple choice and essay self-evaluations (no 
answer- provided), and a variety of suggested learning activities. 
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B, C-1 



Hilton, Terri. Small Business Ideas for Wouen and How to Get Started > New 
York: Pilot Industries, Inc., 197b. 



Availabil ity : Address: 



Cost: 



Copyrighted: 
PuDlic Domain: 



Pilot Industries, Inc. 
347 Fifth Avenue 
New York, NY 10016 

$2 .00 (PB) 



Print: 



Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

I ;on Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaminy 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Yes 
Yes 



No 



X No 



Nonpri nt : 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 

Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"yes 
"Ves 



X No 

No 

X No 



Narrative: 

This book provides ideas for 21 small businesses especially appropriate 
for women that can be started with a modest investment. Many of the 
businesses can be operated from the home on a part-time basis. The author 
begins with a brief discussion on how to start and promote a business; and 
then, in one page or less, discusses the following businesses: flea market 
stores, booksto«^es, producing art shows, rerun shops, part-time florists, 
specialized crafts shops, ma:'^ or cleaning services, picture framing shops, 
selling sweet smelling things, operating tourist homes, babysitting 
registries, home catering businesses, home cooking schools, fix-it shops, 
typing service, modeling, paper flower making, bottle gardens, manufacturing 
businesses, inventing marketing games, and shopping guide publishers. The 
discussion for each of the businesses varies but provide^ ideas on such 
topics as location, where to get merchandise, recordkeeping, and personnel. 
For each of these businesses, the author provides additional resources for 
the interested entrepreneur. 
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A, C-1, 7, D, E 

Holt, Nancy; Shuchat, Jo; and Regal, Mary Lewis. Minding Your Own Small 
Business: An I ntroductory Curriculum for Small Business Management , 
Belmont, Mass.: CRC Education and Human Development, Inc., 1979. TEO 173 
623) • 



Availabi 1 i ty: 



Cost: 



Address: "^ 'peri ntendent of Documents 

U.S. Government Printing Office 

Washington, D.C. 20402 

Stock No. 017-080-02000-9 

(202) 783-3238 or Telex (#710-822-9413) 

$7.25 (PB) 



Copyrighted: 
Public Domain: 



X 



Yes 
Ye^ 



X No 
No 



Print: 

Complete text/book(s) 
Modular unit(s) 
Instruction Guide(s) 
Lesson Plan(s) 
Test(s) A Test Key(s) 
Simulation/Gaming 
Pamphl et/Brochure 
Monograph 
Microfiche 
Other 



Nonpri nt: 

"transparency 

Film 

r^lnstrip 



.oeo 



L t splay (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is intended for suppl3mental use only 



Yes 
Jes 
Yes 



No 

No 

X ' No 



Narrative: 



This curriculum guide is intended for use in an 
secondary ana postsecondary students interested 
venture. ThL^ guide is organized into ten units 
Forms of Business, (3) Marketing, (4) Location, 
Promotion, (7) Pricing, (8) Human Relations, (9) 
(10) Effects of Business Decisions. A summary 
content, learning objectives, teaching strategi 
references is provided at the beginning of each 
teacher and student materials needed for use in 
financial terms. 



introductory course for 
in beginning a shjll business 
(1) What's It All About, (2) 
(5) Systems and Records, (6) 
Financing a Business, and 
page including synopsis of unit 
es, miniproblems, and 
unit. Also included are 
the unit and a glossary of 
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A, B, C-1 



Huddleston, Kenneth. The Economic Development Opportunity , Appleton, WI: 
Fox Valley Technical Institute, 1982. 

Availability: Addrefs: Bookstore 

Fox Valley Technical Institute 
182b N. Bluemound Dr. 
P. 0. Box 2277 
Appleton, WI 54913-2277 
(414) 735-5764 

Cost: $3.50 (PB) 



Copyrighted: Yes X N o 

Public Domain: X Yes ^No 

Print: Nonprint: 

Complete text/book(s) Transparency 

Modular unit(s) X Film ^ 

Instruction Guide(s) Filmstrip 

Lesson Plan(s) Video 

Test(s) & Test Key(s) Audio ^ 

Simulation/Gaming Display (posters, etc.) _ 

Pamphlet/Brochure Other 

Monograph ^ 

Microfiche 

Other 

Mat.^rial is part of a series: X Y es No 

Material can stand alone: x Yes No 

Material is intended for supplemental use only ^Yos X No 



Narrative: 

The purpose of this docunient is to present a step-by-step guide to the 
planning and implementation of a district econr-^c development program. 
An historical perspective and arguments for eccnoMC development are also 
provided. The focus of this work reinforces the ft idamental purpose of 
entrepreneurship which is economic growth through t^e private sector. 
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A, B, C-1 



Huddleston, Kenneth. The Economic P1an > Appleton^ WI: Fox Valley Technical 
Institute, 1982. 

Availability: Address: Bookstore 

Fox Valley Technical Institute 
lb25 N. Bluemound Dr. 
P. 0. Box 2277 
Appleton, WI 54913-2277 
(414) 735-5764 

Cost: $3.50 (PB) 



Copyrighted: 
Public Domain: 



Print: 



Complete text/book (s) 
Modular unitfs) 
Instruction Guide(s) 
Lesson Plan(s) 
Testis) & Test Key(s) 
Simulation/Gami ng 
Pamphlet/Brochure 
Monograph 
Microfiche 
Other 



Yes 
Yes 



X N o 
No 



Nonpri nt: 

Transparency 
Film 

Filmstrip 
Video 
Audi 0 

Display (posters, etc.) 
Other 



Matei'ial is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"Yes 
Yes 



No 

No 

X No 



Narrative: 

This document provides the organizational structure and operational activities 
of an economic development organization. This work matrixed well with the 
material provided in The Economic Development Opportunity which is also 
written by the Fox Valley Technical Institute. Provided in this material are: 
(1) the Advisory Committee System, (2) the Economic Development Coordinator's 
Responsibility, (3) Technical Consultants, (4) Implementors, and (5) Economic 
Development Resource Board. 
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A, 7, F 



Hutt, Roger W. Great jng a Ne^w Ejaej;j}r_T_se. Cinci-mati, Ohio: South-Western 
Publishing Co., 1982.'"^ 



Availability: Address: 



South-Western Publishing Co. 
Cincinnati, Ohio 940U) 



Cost: 



$H.5U (PB) (School Discount Price) 



Copyrinhted: 
Public Dofi.ain: 



Yes 
Yes 



No 

X No 



Print: 



Softback text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint : 

Transparency 
Film 

Fi Imstri p 

Video 

Audio 

Display (posters, etc.) 
Other 



Learning activities 
Teache*"' s Manual 



Material is part of a series: 
Material can stand alone* 

Material is intended for supplemental use only 



Yes 
"Yes 
"Yes 



_X No 

No 

X No 



Narrative: 



This softback text is intended for use in a hich school sett'Iny, 
primarily with marketing and distributive education students. The six 
chapters include (1) discovering the world of small enterprise, (2) examining 
entrepreneurship as a career, (3) finding new enterprise ideas, (4) planning a 
new enterprise, (5) putting the plan into action, and (6) preparing a 
financial plan. Illustrations are provided throughout the text to supplement 
the reading. Student activities provided at the end of each chapter include 
matching vocabulary exercises, short-answer questions, and case studies. A 
teacher*s manual i*^ also available and includes teaching tips, tests, test 
keys, etc. 
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A, C-1, E 



Hutt, Roger W. Discovering Entrepreneurship . Cincinnati, Ohio: South- 
western Publishing Co., 1982. 



Availability: Address: South-Western Publishing Co. 

Cincinnati, Ohio 94010 



Cost; 



Copyrighted: 
Public Domain: 



$126jj00 (4 Films and Cassettes) (School Discount Price) 



Yes 
Yes 



No 

"No 



Print: 



Complete text/book(s) 

Modular unit(s) 

Instruction Gui<1e(s) 

Lesson Pla.i{s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



f nprint: 

Transparency 
Film 

Filmstrip 

VideL 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: X Yes 

Material can stand alone: ^yes 
Material is intended for supplemental use only X ^Yes 



No 

No 

No (Primarily) 



Narrative: 

This set of four filmstrips and two audio-cassettes correlates in part 
with the textbook. Creating a New Enterprise , by Roger W. Hutt. The 
audiovisuals, however, may be used to supplement other entrepreneurship 
materials for high school students. The titles of the four filmstrips include 
(1) The World of the Entrepreneur, (2) Roads to Entrepreneurship, (3) Legal 
Forms of Business Enterprise, and (4) Procedures for Planning New Enterprise. 
I he filmstrips are designed to introduce major topics on entrepreneurship to 
high school students. 
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Insurance Information Institute. Risk Management and Business Insurance , i: 
minute filmstrip or slide presentation. 1981. Distr-'buted by the 
Insurance Information Institute, New York, NY. 

Avai lauili ty: Address: Insurance Information Institute 

Consumer Affairs and Education Division 
110 William Street 
New York, NY 10038 



Cost: 



$20.00 (Filmstrip) 
$25.00 (Slices) 



Copyri ghted: 
Public Dui.iain: 



Yes 
Yes 



No 
X^No 



Print: 

Complete text/book(s) 

Modular unit{s) 

Instruction Guide{s) 

Lesson Plan(s) 

Test{s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Filmstrip 
Video 



Audio 
Di splay 
Other 



(posters, etc.) 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"Yes 
Yes 



X No 

No 

X No 



Narrative: 

The pnrnose of this filmstrip is to help business people who wish to became 
owners cf their own firms, to identify risks and develop strategies to cope 
with them. A major portion of this filmstrip is devoted to insurance 
information for business since insurance is an important part of a business 
person's overall risk management program. This filmstrip serves as a guide to 
the woul<1-be entrepreneur, and as an educational tool for students. 
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Jeanneau, Joseph A.; Anderson, Dennis; Murray, Douglas; and Logan, William. 
Small Business Management Instructor's Manual . Volumes I, II, ill, and 
IT. 3rd rev. ed. Prince Albert, Saskatchewan, Canada: Training 
Research and Development Station, Department of Manpower and Immigration. 



Availability: Address: Training Research and DevPlopment Station 

Department of Manpower and Immigration 
Prince Albert, Saskatchewan, Canada 

Cost: $29.95 (HB) 



Copyrighted: ~T~ Yes ^No 

Public Domain: Yes X_ No 

^'^^t^t' Nonprint: 

Complete text/book (s) Transparency 

Modular unit(s) Film 

Instruction Guide(s) ~T~ Fii-nstrip 

Lesson Plan(s) X Video 

Te3t(s) & Test Key(s) Audio 

S-mulation/GamIng Display vposters, etc.) 

r'amphlet/Brochure Other 

Monograph 

Microfiche ~~T" ' 
Other 

Material is part of a series: Yes x 

Material can stand alone: — X — Yes 

Material is intended for supplemental use only ^Yes — T~ 



No 
No 
No 



ERIC 



Narrative: 



These materials are contained in four volumes and were developed to 
bu^inlccff ^^?h°^ Indian ancestry to own and manage their own small 
nrnJp!!' ^ /J! ^^'^^^^ "^"^ ^"''J^^^^ including the management 

Ln.no":„r''J^S^"^ accounting, and bookfeeepino; personnel 
IS.oZJj ''"h^"??? P^''^"'^ communication; production 

!nntS!^; i procedures. The course requires approximat^lj five 

Tnr^uLl^ ^ull-ti«J>e Instruction (500 hours). Each instructional au^de 

^i"^®^ ^? overview, objectives, reference materials, resources reauired 
methods directions for using training techniques, and indicators (evalultive 



a"r«s""fJr;rr??jr'^n"^ administering the program is also provided in such 
fo"?L!u^"o:nle!fSg!"' '^^^^'^"^ ''''^^''^ ^"^^^"^^^ ^-^-"9. ^-ding, and 
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Jenkins, Michael D. Starting and Operating a Business in California . 
Sunnyvale, CA: Oasis Press, 198U. 

Availability: Address: P.S.I. Research, Inc. 

Oasis Press 

1287 Lawrence Station Road 
Sunnyvale, CA 94089 
(408) 745-nn3 



Cost: 



$26.9b (Cinder) 



Copyri ghted: 
Public Domain: 



Print: 

Complete text/book(s) 
Modular unit(s) 
Instruction Guide(s) 
Lesson Plan(s) 
Test(s) & Test Key(s) 
Simulation/Gami ng 
Pamphlet/Brochure 
Monograph 
Microfiche 
Other 



Yes 
Yes 



No 



X No 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can scand alone: 

Material is intenoad for supplemental use only 



Yes 

Yes 



X No 

No 

X No 



Narrative: 

The material includes the essential elements to start and operate a business 
in California. The text narrows its scope and usefulness because of its focus 
on California's business laws; however, the material presented doe^ provide an 
adequate foundation. The first section of the book examines the preliminary 
considerations for going into business and includes the selection of the legal 
form in which the business will operate and the advantages and disadvantages 
of buy'ng an existing business. State and federal licensure and taxation con- 
stitute the primary focus of this book. A comprehensive resource section iS 
provided and it includes personal services, ERISA compliance, OSHA regulations 
and other information related to entrepreneurship. 
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Jessup Claudia, and Chipps. Genie. The Woman's Guide to Startinq a BusinP« 
2nd^ed. New York: Holt. Rineha rt. and Winston Pub1?shing Co!, 



Availability: Address; 



Holt, Reinhart, and Winston 
383 Madison Avenue 
New York, NY 10017 



Cost: 



Copyrighted: 
Public Domain: 



$12.95 (MB) 
17705 (PB) 



T 



Yes 
Yes 



Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



No 



X No 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (poste'-s, etc. 
Other 



Material is part of a sories: 
Material can stand alone: 

Material is intended for supplemental use only 



^Yes 

JL Yes 
"Yes 



No 
No 
No 



Narrative: 

J!;e^?otar''Bv'?9V;lLp°°'°°' female-owned businesses in Amer1ca-3.1% of 
diLJ«?na coi 1 .000.000. This text begins by 

discussing some of the reasons for this dramatic rise and then deals with the 
pre iminary tasks involved with starting a business such as getting the idea 
fZTna\^''"T. °' Pl^^ning. dealing with the lega a pects ' 

JuJLr M ''^^^ accountant, pricing, and obtaining credit and insTran'; It 
fu ther discusses operating tasks such as promotion; paperwork. market?ng 
taxes, and personnel. The second half of the Dook deals with case histories 
rPt.n"n""^"^ entrepreneurs in six general areas o? business 

dpi nt?A services, food, manufacturing, and franchises A 
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Kalangi. Christopher J et ai. The Development of Entrepreneurs through 

Vocational Education: Introduction to Entrepreneurs hip> Columbus, Ohio: 
The National Center for Research in Vocational Education, The Ohio State 
University. 1975. (En 147 771). 



Availability: Address: Through ERJC 



Cost: 



ERIC Dccu'ment Ordering Instructions and Charges 



Copyrighted: 
Public Domain: 



Yes 
Yes 



No 



Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) * Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonpri nt : 

Transparency 
Film 

Fi Imstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: X Y es 

Materia' can stand alone: X ^Yes 

Material is intended tor supplemental use only ^".'es 



No 

No 

X No 



Narrative: 

This curriculum guide is designed for first-year students in postsecondary 
technical schools. The materials are comprised of 22 modularized 
instructional subunits designed to create among the students: (1) an 
awareness of entrepreneurship; (2) motivation fo*-^ exploring entrepreneurship 
as a career option; (3) an acquaintance with the skills, knowledge, and 
attitudes required of an entrepreneur; and (4) an insight into the problems 
and prospects inherent in entrepreneurship. Each of the 22 subunits is 
organized into four major units: concept, factors, personal factors, world 
factors, and managerial factors. Each unit begins with a brief introduction 
describing the major topics developed in the subunits. The subunits are 
designed to be taught in forty-four 50-mir.ute sessions. Each subunit includes 
overall and enabling objectives, resources, suggested advance preparation for 
the teacher, instructional activities, recommended class time, and a 
bibliography. The major topics relative to entrepreneurship are developed in 
the subunits. 
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Kent, Calvin A. The Environment for Entrepreneur shjp. Lexington. MA: 
Lexington Books, 1984. 

Availability: Address: Lexington Books 

D. C. Heath & Company 
125 Spring Street 
Lexington, MA 02173 
(617) 862-6650 

Cost: $33.00 (HB) 



Copyrighted: ~~1 Yes ^No 

Public Domain: Yes I ^No 

Pf'int: Nonprint: 

Complete text/book{s) X Transparency 

Modular un1t(s) Film 

Instruction Guide(s) Filmstrip 

Lesson Plan{s) Video 

Test{s) & Test Key(s) Audio 

Simulation/Gaming Display (posters, etc.) 

Pamphlet/Brochure other 

Monograph 

Microfiche 

other ZZZI 

Material is part of a series: Yes x No 

Material can stand alone: X — ^ygg 

Material is intended for supplemental use only Yes — 5( — No 



Narrative: 



This book analyzes the current bur.t of entrepreneurial activity and explains 
how government policies can improve the environment for entrepreneurshio It 
advocates a revival of the traditional process of innova^:ion and venture* 
Intitiative and laments the short-run-profit orientation that taxes and 
regulations have forced on managers. 

The tcplcs covered in this text are as follows: Tie rediscovery of the 
entrepreneur; The entrepreneurial event; The entrepreneurial process; The 
fiscal environment for entrepreneurship; Taxation and the entrepreneurial 
environment: Regulation and the entrepreneurial environment; Patents and the 
entrepreneurial environment; The European environment for eitrepreneurship 
The new entrepreneurs; Index. enurepreneursnip. 
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Kent. Calvin; Sexton, Donald L.; and Vesper, Karl H. Encyclopedia of 
Entrepreneurshi p, Enylewood Cliffy, NJ : Prentice-Hdl 1 , Inc., 198i?. 

Availability: Address: Prentice-Hall, Inc. 

Order Department 
200 Old Tappan Road 
Old Tappan, NJ 07676 
(201) 767-5049 

Cost: $32.00 (HB) 



Copyrighted: X Yes ^No 

Public Domain: Yes 



Print: 

Complete text/book(s) X 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Te<^t(s) & Tesr Key(s) 

Sirr.dlation/Gaming 

Pamphlet/Brochure 

Monoc^aph 

Microfiche 

Other 

Material is part of a series: 
Material can stand alone: 
Material is intended Tor supplemental use only ^Ves X No 

Narrative: 

This book explores the history, psychology, sociology and social dimensions of 
entrepreneurship. The concept of ventu/e cr tion is examined and chapters 
aadressing risk and capital research are included. T^^e relationship between 
entrepreneursh^p and %mV business and internal cr ,.orate strategies are 
revealed. Economic development and growth through the theor^ of 
entrepreneurship is provided. Research models, issues, and tMe need for 
education for entrepreneurship is the final focus of this text. The book is 
academicall: written and contains excellent references. The book is well 
suited for academic environments examining the theory and application of 
entrepreneurship. 



X N c 

Nonprint : 

Trarisparency 
Filni 

Fi IrnStrip 
Video 
Audio 

Display (posters, etc.) 

Other 



Yes X No 
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Kuebbler, Gary L. Going Into Business For Yourself . Columbus, Ohio- 
Distributive Education Materials Laboratory. The Ohio State University. 
n«fl, [r.u 112 23'/, 



Availability: Address: 



Instructional Materials Lab 
The Ohio State University 
154 W. 12th Avenue, # 139 
Columbus, Ohio 43210 



Cost: 



Copyrighted: 
Public Domain: 



^5.00 (oius postage and handling) 



Yes 
Yes 



Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brocnure 

Monograph 

Microfiche 

Other 



X N o 
No 



Nonprint: 

Transparency 
Film 

Fi Imstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 

Material can stand alone: X" 
Material is intended for supplemental use only 



_Yes 
_Yes 
Yes 



X No 

No 

X No 



Narrative: 

This curriculum guide is intended for use with 11th and .?th "rade 
marketing and distributive education students. It is designeo to help 
students jain an underi^-anding of the problems and decisions that 
entrepreneurs face and to obtain skills necessary in operating a small 
cuslnesi. Included in the guide are 15 lesson plans with accompanying 
handout.; and transparency masters. A student project simulating starting and 
managing a business is included. Major topics are ownership and control. 
nJ?rHlc'^K'hrj\"^^"^ business, location, the building, personnel 
policies, behind-the-scenes work, custo.T>Gr service policies, oricina 
merchandise, buying merchandise, stock control, store promotion, risk and 
insurance, records system, and government regulations. The suggested 
timetable, lessons, and assignments can be adjusted to fit teacher and student 
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Lane, Byron. How to > ree Yourself in a Business of Your Own . 
Cliffs, N.J.: Prentice Hall, Inc., 1980. 



Englewood 



Avail abi lity: Address: 



Cost: 



Copyrighted: 
Public Domain: 



Prentice Hall , Inc. 
Order Department 
200 Old Tappan Road 
Old Tappan, NJ 07675 
(201) 767-5049 



$11.95 (HB) 
(PB) 



Yes 
Yes 



No 



X No 



M nt: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonpri nt: 

Transparency 
Filn 

Filmstrip 
Video 
Audi 0 

Display (poste-^s, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use orly 



Jes 
Jes 
Yes 



X No 

No 

X No 



Narrative: 



Small business represents one-half of the American economy; one of every 
two working Americans is directly or indirectly involved in small business. 
Many fail, but the challenge that is still there is the focus of this 
handbook. Emotional fulfillment, being one s own boss, proving one's self, 
and directing one's own destiny are the basic appeals of entrepreneurship. 
These four themes are examined from a "total istic" perspective--interrelati ng 
work and life. Topics include the new entrepreneur, starting a new business, 
forms of business ownership, sources of finance, managing the enterprise, 
sources of help, working with people, and the small business of the future. 
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'"'''^ra'nina^rr'l"??'?''?^ Productivity through Vocational Education and 
Tra.ning fcr Self Employment." Potential Ro ]e i of Vor.tinn;,! 
Education In lir.provinq the Productivit y of thi" > jorkforr.P . <;pr inr,f i.iH , 
1981*: iED7ol^m) Urbana-Champaign. College of Education.' 



Availability: Address: Through ERIC 



Cost: 



ERIC Document Ordering Instructions and Charges 



Copyrighted: yes x N o 

Public Domain: X Yes No 



Print: 



Nonprint: 

Comp ete text/book{s) Transparency 

Modular umt(s) '-i'l^ ^ 

Instruction Guide(s) Filmstrip 

Lesson Plan(s) video 

Test(s) & Test Key{s) Audio 

pZ^pj/Sn^'h'"^ °''P^'y (posters, etc.) 

Pamphlet/Brochure Other 

Monograph x 

Microfiche 

Other 



Material is part of a series: X Yp«: n 

Material can stand alone: "~r~Yes n 

Material is intended for supplemental use only ^Yes ~T~ No 

Narrative: 

ISL'tlonaredJc.'tTnn" '^T.'"' ^" ' ^^^graph dealing with the impact of 
vocational education on the improvement of worker productivity Thi<; rh;,ntor 

odu^cM^itl' TllT'l' and"?n^;eJ;ed'wo ke ''''' 

productivity. It also identifies target groups that would benefit from 

in"l'nL%"r"'^P '/'l"'"^- ^^^P^''" dilided into ive see ons 
introduction, productivity nf thp email KMc-i««o, „ 11 =»erT,ions. 



introduction prod.ct„ny .ft^'^\ r e to /J^l ^e" '?o"" 

vocational education, and sunwary. The chapter is intended for 

Trl:Zl7,X:^^^^^^^^ education 
yrdjuate students, vocational supervisors, and vocational directors. 
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Leslie, Mary, and Selt2. David D. New Businesses Women Can Start and 

Successful l y Operf > ' e: The Woman's Guide to Financial Independence • N ew 
York: Barneb anc" i^oble Books, 1979, 



Availabil ity : 



;ost: 



Address: Farnsworth Publishing Co,, Inc, 
Roc.ville Center, New York 11570 

$3,95 (PB) 
19195 (HB) 



Copyrighted: 
Public Domain: 



Yes 
Yes 



No 
"No 



Print: 



Complete paperback 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint : 

Transparency 
Film 

Filmstrip 
Video 
Audi 0 

Display (posters. 
Other 



etc. ) 



Material is part ot a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 

"Yes 
Yes 



X No 

No 

X No 



Narrative: 

The authors of this paperback book primarily discuss businesses that may 
be of interest specifically to wonen. Businesses are grouped u^ider 12 areas 
of interest: glamour, research, creative, handicrafts, food, writing, 
organizing, office, promotion, selling, animals, and people. Within these 12 
interest areas approximately 101 businesses are discussed. The primary 
topics addressed for each business are: (a) the idea for the business, (b) 
getting started, and (c) cash flow. The first three chapters of the book 
include c discussion about wo,.en and their new role in business, ti^^ancing a 
business, and promoting a new business. The book concludes success 
stories of women in business. 
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^"^^Vrcrt: u-II'f .^V PHnciples of s mall Business Man.QPmpnt . New York 
McGraw-Hill Book Company, 1977^ 

Availability: Address: McGraw-Hill Book Co. 

1221 Avenue of the Americas 
New York, New York 10020 

Cost: $24.50 (HB) 



Copyrighted: Yes X N o 

Public Domain: X Yes ^No 

, Nonprint: 

Comp ete text/book(s) _J_ Transparency 

Modular umt(s) Pilm *^ ^ 

Instruction Guide(s) Filmstrip 

Lesson Plan(s) Video 

Test(s) S. Test Key(s) Audio 

lUm^^ — 

Monograph 
Microfiche 

Other 



Material is part of a series: Yes x Mn 

Material can stand alone: ~T~Yes Jn 
Material is intended for supplemental use only ^Yes T~ No 

Narrative: 

businesses succeed because they are operated in accordance wi^h sound 

t'^xt'^^h" '.TrT I'' '''I' °^ ''''' deliieat^d this 

text. The major objectives of this book are to acquaint prospective small 

n'elde^"?or:??e%7 r^^%S'' ''"^ principle's; to ?ntrSdSce"h Is 

skilf^n analv7inn L*^ ?• organizing, .nd controlling; and to develop 
te is w e S TnZT' '"^^'"9 effectively with then,.' The 

tho nrLnl \^ question-and-answer lormat. It provides an overview for 

the prospective entrepreneur of the major problems typical of s.nan 

eU."e":iuat1or 'tI ''K'''' ^'^'^'^^ ^ of 

seir-evaluation. The twenty-one chapters are sub-divided into six section.;- 

managing a small business, establishing the business. finaiJial and 

JnTSoJe'^^^n'arcrJo;"'?^^"^ operat;on?l"n:g^L\t and legal 

office LdTesl. ^fti nnhi*- ^i^^aPPendices providing SBA field 

Dub ic Jio^r Publications lists, free SBA management assistance 

Sonnrt is K?' ] of national trade associations, a Small Business 

fof rh.ntpr^'?r\°" ' bibliography of enrichment reference and a key 

for chapter self-checks. An instructor's guide is available ^ 
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Mancuso, Joseph R. The Small Business Survival Guide--Sources of Help for 
Entrepreneurs . EngTewood Cliffs. N.J.: Prentice-Hall, Inc., 1980. 



Availability: Address: 



Cost: 



Copyrighted: 
Public Domain: 



Prentice-Hal 1 , Inc. 
Order Departme 
200 Old Tappan Road 
Old Tappan, NJ 07675 
(201) 767-5049 



$ 10.95 (PB) (ISBN# 814.210) 
$T9T95 (HB) (ISBO# 814-228) 



Yes 
Yes 



No 

l~No 



Print: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

SimulaLior/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Fi Imstrip 

Video 

Audio 

Display (posters, etc.) 
Otr.er 



Material is part of a series: 

Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"Yes 
'Yes 



X No 

No 

X No 



Narrative: 

This publication identifies a wide variety of resources of interest to 
beginning or practicing entrepreneurs. The chapters include: sources for 
advertising and public relations and how to obtain thent free; sources from 
which to obtain grants from foundations and government agencies; sources to 
familiarize the entrepreneur with variouf issues pertaining to bankruptcy; a 
listing of the best-selling books in the country on small business; a listing 
of business associations that are of value to entreprereurs; sources that 
offer cjndance for developing a business plan; sources cf help specifically 
for Canadian businesses; a list of data-processing infom^ation; a list of 
places for entrepreneurial education; sources of information to assist a 
franchisee; a list of financial journals and newsletters; a listing of 
government sources of information; sources of management assistance; a list of 
organizations and directories that will help entrepreneurs find competent 
sales representatives; marketing directories/publications, organizations that 
exist to help entrepreneurs with the marketing functions, dhi m^-rketing 
research agencies; sources information for minority businesses; a listing 
of resources on how to obtain patents and how to protect trademarks and 
inventions; information on obtaining loans from the Small Business 
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Sp7n f : ' directory of small business investment con.panies; sources of 
M.M ' entrepreneur (note: the author considers this to be th; most 

ya uable section of the book); information on taxes and tax shelters a 
IJi^L-^ department of Commerce publications and field off ce sources of 
nfomation on venture capital; sources of information gea ed spec ifkal v 

towards women; and a list of miscellaneous publications. 'P^^^^^^^ly 



15 V 



60 



A, B, C-1 



McCaslin, Barbara S., and McNamara, Patricia P. Re Your Own Boss: A Woman's 
Guide to Planning and Running Her Own Business . Enylewood Cliffs, N.J.; 
Prentice-Hall, Inc., 1980. 



Availability: Address: Prentice-Hall, Inc. 

Order Department 
200 Old Tappan Road 
Old Tappan, NJ 07675 
(201) 767-5049 

Cost: $16.95 (HB) 

18795 (PB) 

Copyrighted: X Yes N o 
Public Domain: Yes X N o 



Print: 

Complete text/book(s) X 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) A Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 

Material is part of a series: 

Material can stand alone: 

Material is intended for supplemental use only Yes 



Narrative: 

This book was written for women who want to become business owners. It 
provides an introduction to business ownership and marketing research, how to 
develop a marketing plan, how to choose a legal structure, the necessities of 
establishing a business, how to determine financial needs and where to go for 
financing, information on financial planning and recordkeeping, inventory 
control and purchasing techniques, and information on hiring and good human 
relations. The final chapter includes procedures for developing a business 
plan. Throughout the chapters there are worksheets with answer sheets 
provided In the back of the book. A vocabulary of business terms is also 
Included. This book Is based on the experience and advice of over 300 women 
business owners and many women business ex~3rts. It grew out of the 
curriculum materials on women in entrepraneurship developed under contract 
with the U.S. Office of Education. 
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curriculum materials developed through the project. ' 
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Narrative: Continued 

simulated learning activities, bach LAP includes a rationale statement, 
behavioral objectives, honework learning activities, a list of optional 
reading materials, tact sheets rontaimny basic content, Dnd worksheets. 

Titles of the LAPs include: Small Business Ownership/Introduction; 
Marketing Research; Marketing Plan; Setting Up Your Business/Start Up; 
Decisions and Choices; Financial Planning; Financing; Operations/Running You' 
Business; and Putting It All Together/Planning Your Business. 
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McFarlane, Carolyn. Getting Down to Business- What's It An akom* /m a i 
studies Center, University of W1 scoislXlsinrmK 
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Narrative: Continued 



Module 1 includes both student and teacher guides. It is divided into 16 
un'ts, each with identified goals and objectives. The case study approach to 
sk J 1 'development is used. Supporting text to the case studies, individual 
and group activities, and discussion questions are also included. There is 
an overall summary and a written quiz for the module. 

(See pp. 21, 65, and 86 for other American Institutes for Researcf materials) 
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McFarlane. Carolyn, and Colby, Pamela. Resource Guide of Existing 

Entrepreneurship JIatenaLs. Devel o7^d-Trrhl~Ai?iiM7air7?^utes for 
Research under support from the Office of Vocational and Aault Education 
U.S. Department of Education. Contract No. 30U-79-Ob35. Mad son Wis 
The Vocational Studies Center. University of Wisconsin^Mad on 198 
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Entrepreneurial Women Share Their Secrets for Suc cess, New York: Richard 
Marek Pu^-^'.ishers, 1981. 
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Narrative: 

This book is based on the experiences of ove.' 100 women business owners. 
The author?> describe the processes of opening and operating a business, as 
well ac issues, challenges, ai^d problems unique to women entrepreneurs. Part 
I discusses the preliminary groundwork that is necessary before bu:ines5 plans 
are implemented. Such groundwork i.vludes personal analysis and excmininy 
and developing c^iqinal ideas. Part II provides note specific information for 
onerating differ^^t types of businesses: retail, service, and manufacturing. 
Several general ^nclusior^ about businesswomen are provided. A resource list 
for each chapter is provided at the end of L.he book. 
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books; women resources; government p jb 1 1 cat ions • .^urces of franchisinq- 

Z'T.[\?fJnT ' ''''''''^ 'J-^- P^^^^l publications; sources 

Of assistance; financing sources; nnd otner sources such as Dun and 

Hr.dstre t, trade associations, sennnars, courses, and magazines. The book 

concludes with a list of business words. The book identifies m^dv of the 

u.-pnnt materials fran established publisher's, as well as the Voluminous 

rinmhers of publications and diverge management assistance programs available 

.rom government sources. Where applicable, the authors have reprinted tables 

Of con ents, arstracts, and bibliographical entries directly from the source 

s.) redder, may better evaluate their appropr Mfeness for th^ir own needs. 
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Employment: A New nimens. o" in Vocati onal Educ a tion , Washington, D.C: 
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Narrati ve: 

In this critical issue paper presented to the President and the Congress 
of the United States, the importance of small business ventures in our economy 
anl the significant impact vocatioral education can have on entrepreneurship 
education are discussed. Vocational education has paid too little attention 
to self-employed persons who discover and create their own jobs. These 
entrepreneurs are essential to economic vitality. There is a need tc create 
more entrepre-^vrurial work opportunities inside existing organizations. The 
time has come to focus national attention on education for sel f-employ^^ent 
including (1) re-examining public policy to see how government may be 
discouraging small business forn^ation, (2) enlarging manpower policy 
corueptions to include self-employment incentives, (3) encouraging business to 
redefine employment in entreprereuri a^ terms, and (4) learning how to modify 
educational programs to prepare people for entrepreneurial ly-defined work. 
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Narrative: 

This resource materials package on entrepreneurship is designed for use 
by secondary and postsecondary vocatio. ai educators to s t n ?he 

sLt rrcnlJnT^'J'Jv" °' ' ^""^ll nianagement. 

IrirlJl a bibliography of printed materials concerned with 

entrepreneurship. Information is organized into four parts: getUng ready to 
becomo an entrepreneur, lecoming an entrepreneur, being an ent'epreSeur and 
additional sources. Section II contains the bibliography portion of a 

1976 a"d 197?. " """P^^*""^' Mult Education, Fiscal Vears 
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Nelson, Robert t., ^"^nd Le'ith, Jamf^s A, "Increasing ()()p()rtuni n es for 
F.ntrp()reneurs / Cont ent:j(>r_ar^' Chaljpn_ye^s for ypcatl onal Education , 
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Narrd< i ve: 

This resource on entrepreneurshi p is one ot the chapters of the 19H;^ 
Yearbook of the American Vocational Association. The intended readers of the 
chapter are individuals directly responsible for organizing and/or teaching 
entrepreneurship. 

The first half of the chapter can be used as a partial resource for 
introducing entrepreneurship to students. It contains statistics relatinij 
entrepreneurship that were presented at the 1980 White House Conference on 
Small Business, fo-^ts concerning the importance of small businesses, 
information on increasing entrepreneurial opportunities, and examples of thp 
contributions of small businesses, "^he second half of the chapter prest^Mt"-, 
implications of entrepreneut' ial training for vocational education. Four 
levels of entrepreneurial tfa^'ning are identified and suggestions arp also 
given regarding new training approaches. 
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Nelson, Robert E.; Leach, James A.; and Scanlan, Thomas J. Owning and 
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II linois. Department of Vocational-Technical Education, Division of 
Business Education, June, 1976. (ED 133 435). 
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Narrative: 

This curriculum guide conu ,is 14 units designed to aid the teacher in 
providing instruction in small business ownership and management for students 
at the secondary, adult, continuing education, or community college levels. 
Each unit consists of an introduction; objectives; content; and suggested 
activities, including projects, group dynamics » simulations, role playing, 
case studies, and assignments. Most units contain at least one case study 
depicting a real-life business situation. Units include: the nature of small 
business, determining product and market, selecting the location, obtaining 
initial capital, choosing the legal form of organization, managerial planning, 
recordkeeping, financial management, credit and collections, advertising and 
sales promotion, employee and community relations, obtaining information and 
assistance, insurance, and the future of small business. 
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Vocational and Technical Education, Office of Vocational Education 
Research, June, U j2. 
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Narrative: 

This publication provides information to Illinois community colleges for de- 
veloping educational programs designed to meet the needs of current and future 
small business entrepreneurs. In the introduction, the importance of the 
snia" . business sector to the economic growth of the state is explained. The 
role of the community college in facilititti i small business development is 
described. A model to follow in designing entrepreneurial training programs 
is presented. Suggestions regarding the following program components are pro- 
videu: participant needs, program contents, advisory committees, neeos 
assessment strategies, financing the program, promoting the program, miscellan- 
eous program details, and evaluating the program. Finally, a few exemplary 
entrepreneurial training programs from throughout io United States are cited. 
An extensive bibliography is included, with listings of available curriculum 
guides and textbooks, sample forms, course outlines, degree programs, etc. 
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Narrat Ive: 

According to the authors, retail sales for 1981 were estimated to reach 
51 trillion generated by 1.8 million stores, 35% of which have no paid 
emp oyees and only 7% of which employ more than seven people. Success in 
smal. business ownership, according to Dun and Bradstreet, is bised upon 
personal preparedness. This text is designed to provide a preparatory 
introduction to the potential retail entrepreneur. Topics are grouped into 
three topical areas: opening the store, operating the store, and evaluating 
the store s performance. This handbook is suitable for self-instruction. 
Appendices provide information on government regu ations, insurance 
requirements, SBA checklists, SBA loans, and SRA field office addresses. 



ERIC 



171 



74 



A, C-1, I, D, E 



Persons, Edgar A., and Swanson, Gordon I. Lntrepreneurship Education for 
Adults— Program Development and Implenientation . St. Paul, Minn.: 
University of Minnesota, Division of Agricultural Education, Department of 
Vocational Education, 1979. (ED 133 563, ED 133 569, .0 167 76l, ED 167 
762, ED 167 763, ED 167 764, ED 167 765, ED 167 766). 
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Narrati ve: 



Developed through a two-phase project, a three-year small business 
management adult education program is described ir eight volumes entitled: 



Instructor's Manual 

Volume II — Business Analysis. Second Edition 
Volume III - Curriculum: Year I, II, III 
Addendum to Small Business Managemert 



1. Small Business Management: 

2. Small Busiiess Management: 
3< Small Business Management: 

4. Small Business Management: 

Education Volume III 

5. Small Business Management: Instructor's Manual On Intrepretation of 

Small Business Analysis Data 

6. Small Business Management: Getting a Small Business MandC3ment Education 

Program Started 
(Continued on next page) 
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^rrativp: Conti rui^^M 

7, Small Business Manag^nient Lflucation: Final ^^eport-- An Adult Education 
Proyram: Devel opmpnt , Dprnonst rat i')n an(^ Tvaluation ot Management 
Education P'-ograins fo^ S^all P.usinpss Trit n^^reneur s, Including 
Ml non t i es 



Small iiusinoss Manager'^onl t'^ut -^it ^ or : T nt-^^n"^''^'^'"'^*^! P Education for 
Ariijlts-^Program Qpvel of-ifient and Impl pMientaciun: Fi nal Report 



The purpose of tlie con.prHhensi ve p-^ugrar^ is to help families improve the 
eUectiveness of their husi'^tess opfMation and enable them to reach family and 
Dusiness goals. The instructor's manual (thp first volume) is intended to 
serve as a guide for establishing a small business management adult education 
program in a community. It inriudes the following: philosophy and 
description of the program, responsibilities of the instructor, using advisory 
committ"-es, implementing the program, so'.uring enrollment, organizing the 
program, e.'^'^uating the program, and an annotated bibliography. A practice 
problem in yt-ar-end busine:>s analysis is presented in Volume II to provide 
p/perience with a syste(n of single-entry bookkeeping. Volume III, a 
cu'^riculum guide designed for a three-year program, contains unit objectives; 
transition of units; key questior.; teaching strategies; summary; resources 
and equipment needed; lists of references; and appendice' containing student 
handouts, worksheets, and/or transparency masters. The lourth volume is a 
supplement to Volume III and contains additional handouts, case problems, 
schedules, and seminar information keyed to specific units of instruction. 
The fifth volume provides instructors with suggestions on how tables and 
significant figures fonr'eci in a siodl 1 business report can be used by students 
to improve the management of small biisinesses. The sixth volume describes 
step-by-step procedures for starting a small business management education 
program. It serves as a model for program implementation: needs assessment, 
legislation, instructor cer^t i f icat ion, solicitation of support, and preservice 
workshops for instructors, 

Thf- final report for thp first phasp of the project is contained in a 
seventh volume. It describes the oackground of the project, site selection, 
staff development, selection and use of advisory committees, curriculum 
development procedures, evaluation, and dissemination activities. The eighth 
volume is the final report for the second phase of the project. It provides 
background ir.fonnation, a brief description of each major activity that was 
accomplished during the second phase, a list of the products that were 
developed, and dissemination proceriurps. 
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Burnaby, British Columbia: British Columbia Institute of Technology, 
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Narrati ve: 

This report examines a study to promote high-tech industries in British 
Columbia using an invegrated educational and economic development program. 
Topics discussed in the report include: the historical development and 
importance of entrepreneurship education in British Columbia, types of 
industry suitable for 8ri{.i<in Columbia, a model educational program (basic 
concepts of the model, on-CamfMS training, on-the-job training), developing 
manufacturing industries, 2nd cost considerations. The "discovery park" model 
addressed in the report i:> ar, active cooperative effort between educational 
institutions, different deoartments and levels of government, small-scale 
manufacturing units, and a cooperative-based large marketing corporation that 
would provide basic knowledge in specific fields, specialized skills in the 
field of manufacturing, on-the-job training to provide the "state of the art" 
in industry, and business management skills, both general and unique. Once a 
student graduates and launches a venture, the program would provide ongoing 
assistance. 
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Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 
"Yes 
"Yes 



X No 

No 

X No 



Narrative: 

This doument includes sections on business failure; survival techniques- the 
SnUnHp'c^r' objectives and philosophies of small businesses; associate 
att tude survey; evaluation tools to determine maf t size; position and 
fallacies; and how to evaluate your competitors, .ver one-half of this work 

nduS s^'finanH.' ' ''''''' °[ '''''''' management. w cS 

includes financia rates analysis, people ratio analysis, cash flow analysis 
break-even analysis, financial statements and the "Z" ra{io probability o?" 

maklnT JI' ''''I ''''''' ''''''''' '''''''^ Pl^""^-"9 aSd decis oJ- 
bSs!n"^;s m';::aem°ent! " ' ''''''''' ''''''''' -^^^ 
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Reece, Barry L., and Lyncn, Richard L. Developing Competency-Based 

Inai vidualized Instructional Modules for Owner-Managers or Small B usiness 
Firms: Final RepoTt^ Blacksburg, Va.: Division of Vocational and' 
Technical Education, Virginia Polytechnic Institute and State University, 
1977. (ED 164 779). 

Availability: Address: Through ERIC 

Cost: Eric Document Ordering Instructions and Charges 



Copyrighted: Yes X N o 

Public Domain: Yes ^No 

Print: Nonprint: 

Complete text/boolc(s) Transparency _ 

Modular unit(s) Film _ 

Instruction Guide^s) Filmstrip _ 

Lesson Plan(s) Video _ 

Test(s) & Test Key(s) Audio _ 

Simulation/Gaming Display (posters, etc.) _ 

Pamphlet /Brochure Other _ 

Monograph 

Microfiche 

Other X Project Final Report 

Material is part of e series: ^Yes \ No 

Material can stand alone: X Yes No 

Material is intended for supplemental use only ^Yes X No 



Narrative: 

This is the final report of a project designed to develop, administer, and 
evdluate jn in-service education program for owner-managers of newly-formed 
small business firms. The project objectives included: (1) identifying the 
core-crucial managerial -entrepreneurial competencies needed by owner-managers 
of newly-created small business firms, (2) pi wearing a series of 
competency-based individualized instructional modules, and (3) recruiting and 
enrolling a minimum of twenty-five owner-managers in a self-paced program of 
study. A review of literature was undertaken to identify the reasons for 
failure of small business firms, to determine needed owner-manager 
competencies, and to determine the content for a training program. 
Twenty-four core-crucial competencies were identified from the literature 
review and verified by an entrepreneurship advisory committee. Twelve 
self-paced instructional modules were then written featuring audio cassettes, 
instructional materials, and learning experiences. References published by 
the Small Business Administration were also included in the modules. A 
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Narrative: Continued 



P ogram for twenty-seven owner-ma.iagers was conducted using the 
Tr^ilpJ't A'''''"" P'""':'"' conpletins the nodules by sp^c a y- 
Jhe J!?f n.r^J':J°H"''^°'*' '"^ ' third-party evaluator. It was concluded that 
JS^npfll;?! ^"eptable approach to the development of 

S^^inp^p ' successful operation of newly-created sSal 1 
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Reece, Barry L 
Business: 



Blacksburg, 
Polyt echnic 



Lynch, Richard L.; et^ aj^. Achievi n g Success Ir Small 
An Educational Program for New Smal^. Business Ow.^^^r-Manage . 



Va.: Division 
Institute and 



of Vocational and 
'>tate University, 



Technical 
1977, 



Education, Virginia 



Avai lability: Acic'ress: 



Cost: 



Wisconsin Vocational Stiioie^ Center 
964 Educational Sciences Builaing 
102b W, Johnson St. 
Madi son, WI b3706 



$7t).0r (Modular Units anct Guides) 



Copyriyhte'l: 
Public Domain: 



Print: 



Complete text/book(s) 
Modular unit(s) 
Instruction Guide{s) 
Lesson P1an(s) 
Test(s) & Test Key(s) 
Simulation/Ganing 
Pamphle"" /Pro< hure 
Monogi i 
Microfiche 
Other 



Yes 
Yes 



X No 
No 



Nonpri t^t : 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.} 
Other 



Material is part o a series: 

Materiol can stand alone: 

Material is intended for supplemental 



se only 



Yes 
Jes 
Yes 



J( No 

No 

X No 



N a r r t i ve : 

These materia'iS consist of twelve self-study, self-paced instructional 
modules designed to develop basic management skills for owner-managers of 
newly-created small '^etail, wholesale, or service business firms. The titles 
of the instruciional moduTss include: Success in Small Business: Luck or 
Pluck; Determining Capital Needs; Estinating Your Business Potential; Creating 
an Effective business ^mage; Developin*j Your Sales Promotion Plan; Developing 
Ads That Produce Results, Improving Profits Through Effective Management; 
Improving Employee Selection, Training, and Supervision; Merchandising: Ttte 
Key to Greater Profits; Business Records: Good Medicine Tastes Bad* Assessing 
the Health of Your Business; Protection for You anri Your Business. Each 
module is organized into five elements: (1) cover page (describes tt<e content 
0^ th« module in concise terms); ^2) audio tape (presents a preview of major 
concepts described wHhin the in' /uctional module); '3) printed material 
(describes important small busine;>^ management concepts); (4) learning 
activities (provide an opportunity to apply key concepts to individual 
business situations); (b) preferred readings (sources for additioHv 
information regarding the major topic covered in the module). 



lul 



ERiC 



178 



81 

A, C-1, E 



'^'"'fnr^A^ IT—:, Small Business Manaoe.^ir.nf r,ni nr,-Tnf.-R,^^T^, Mo^Mes 

lor_Ad ult and/or Post-Second:. Instruction . St.TiUl Minn""- 

University of Minnesota, Peparcment of Agricultural Education, Division 
of Vocational Educati'-n, 1978. (Fo 167 761 ) '^'vibion 



Availability: Add. ess: Minnesota Curriculum Service C^^nter 

3564 Bear Av-^ue 
Whitt- Bfar Lake, MN 55110 



Cost: 



Copyrighted: 
ublic Domain: 



$7.50 (Per Module) 
S 15.50 ('hree Volume Set) 



Yes 
Yes 



X No 



No 



Print: 



Complete text/book(s) 
Modular unit(3) 
Instruction Guide(s) 
Lesson P1an(s) 
Test(s) * Test Key(s) 
Simiildtion/Gaming 
Pamphl et/Brochure 
Monograph 
Microfiche 
Other 



Nonprint: 

Transparency 
Film 

Fi I mstri p 
Video 
Audi 0 

Display (posters. 
Other 



etc . ) 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 
'Yes 
'Yes 



No 

1 _ No 
X No 



Narrative: 

Fifteen modules on small business management are provided in this 

inst'Ju'r nr^^'^M^'?'';'??' P^^^second.ry and/or aoult vocational 

nstructors. Modu e tules are as follows: decision-making steps, financing 
=i small business, location of small business, record systei7,s the ba ance 

r P/'^''.''' 1°^^ statement, purchasing, marketi g^ a e c^ flow 
taxes and depreciation, insurance, management controls for s.n„l 1 bu si n'. s 
emp oyer-emplcyee relations, break-even analysis, and ,naxir.;z^ p o ? Each 
nhl <^^yf\^ed into seven elements: (1) introduction; (2) bp v o ;i 
objectives; (3, transition of modules (a brief summary of the Veviou 
current, and following module); (4) the lesson (consent s cenWed ^und a 
ser es of key questions related to student objectives, with each kev cuestin- 
con aining a suggested teaching strategy); (5 summar; ( ey po nt ) b) H 
evalua ion instrument (including instructio.s for .cjng an answer key 
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Richman, Charles S- S mall Business Enterprises fo j. Workers w^t^^ 
Falls Church, Va.: Instuute for Information Studies, VJo2 . 
(EU 215 180) 



Availability: Address: Institute for information Studies 

2U0 Little Falls St., Suite 10^ 
Falls Church, VA 220^o 

f ^-;f Not Available 



Copyrighted: X Yes ^No 

Public Domain: Yes 



P.'int: 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) _± 

Sirr-'l ti on/Garni ny 

Pamph iet/B»"ochure 

Monograph 

Microfiche 

Other 

Material is part of a series: 

Material can stand alone: 

Material is intended for supplemental use only Yes X No 



Narrative: 

Designed to make di^ub ed individuals aware of th^ir own potential 
entrepreneurial capacities, this sel f-hel p m mual provides ir^formatTon to 
help potential entrepreneurs make appropriate small business decisions ^nd 
find needed information and resources. Following a discussion of 
entrpnreneurship as an employrr»ent option, various topics relevant to the 
disab.dd entrepreneur are cohered, including entrepreneurial success stories, 
enirepreneurship and the self-help movement, and home-based entrepren -urs • In 
d section devoted to developing and organizing a business; enterprise, the 
.allowing topics are discussed: gathering ideas for business opportunities, 
the business outlook, entrepreneurial business opportunity areas for the 
r380*s, and fonr,^ of business organization. Guidelines are set forth for 
developing a business plan. Outlined next are types and sources of public and 
privatt assistance. Completing the guide is a section on locating a new 
ente'^. rise, determining capital needs, and getting good h^lp. 



_x no 

Nonpri nt: 

Transparency 
Film 

Fi iTiistrip 
Video 

Audio 

['isplay (posters, etc. 
Other 



Yes ^0 
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H3 



1^/^." 'l/liU College of l^usine., MmnlstTaUnn, 

AvailahJuy: A.JHrpss: Sponsoring Agency 

Arizona State Departme'it of Education 
Division of Vocational Education 
Central Distribution Center 
l'>3b West Jefttrson 
Phoenix, Arizona 85U0/ 



Copyr-qhted; 
Public 'lomaiii: 



' r 1 nt 



^OMplef:*- -(t/bcokfs) 
'i.'d.nar jnitf:. ) 
instruction 'iuide(s) 
Lesson P'an(s) 
T'^st(s) « Test Key(s) 
S I'nulat ion/Gami ng' 
Pcf.jjh I et/Brochiire 
Mcnoyraph 
M" crof iche 
Other 



Yes 

Yes 



X No 
No 

Nonpri nt : 

Transparency 
Film 

Ft Ipstrip 
Video 
Audi 0 

Display (posters, 
Other 



etc . ) 



Mdtenal is part of a series: 
M.'tenal can stand alone: 

Material is intended for supplemental use only 



Yes 
Yes 
Yes 




Narrative: 

Ic'h=M"'J™s?stTif'u':„!;.' \".\"'^^''7"eurship program („ secondary 

tr^L"^ oi:S V 

oryanizat on* 3) splprfinn nf nff.^^- t?jTective legal form of busines' 

the small bu i e s ' ele^ino a r.'P'''?!!"'^ assistance; (4) financing 

layout; (7) opera in per^1^^" cenLT ^nd^ '''I'l''' '^Vr^'^ 

(^of^^teU-n^^i ; -r^rL^ 5 

p;^Jea?-^^?:s:^ ' -^^^^l ii^\i3Tse^?:^t-o^n Xi.. 
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Rubin, Richard, and Goldbery, Philip. The Small Business Guide To Borrowing 
Money . New York: McP-aw-Hill Boo,. Company, 198U. 



Availability: Address: McGraw-Hill Book Company 

New York, New York 10U20 



Cost: $ 19.95 (HB) 



Copyrighted: X Yes ^No 

Public Domain: Yes X N o 



Print: 

Complete text/book(s) X 

Modular -nit(s) 

Instruction 6uide{s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simuiation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Material is part of a series: 

Material can stand alone: 

Material is intended for sup/iemental use only ^Yes 



Narrative: 

This book is intended for both newcomers to business and seasoned entrepre- 
neufi. It will help any business person avoid the pitfalls of borrowing as 
well as obtain the fastest and best financing. The i nformation wi 1 1 help 
entrepreneurs determine their financial need, identify where to go for money, 
present their cases, negotiate, identify what to look for in a loan agree- 
ment, and understand the actual obligations of the borrower. The appendices 
include a sample packet cf materials that could be presented to a lender and 
lists of venture capital companie*: and small business investment companies. 



Nonprint: 

Transpar en^y 
Film 

Filmstrip 
Video 
Audi 0 

Display (posters, etc.) 
Other 



^Yes X No 



182 



bb 

A, C-1, E 



Sanderson, Barbara; Gall, Joyce P.; McFarlane, Carolyn; Colby, Pamela G.; 
Kifigi, Marcella; Shapiro, Norma; Wolman, Jean; Rossen, Rachel L.; and 
McBain, Susan L. Getting Down to Business (Modules 2-36). Developed at 
the American Institutes for Research under support from the Office of 
Vocational and Adult Education, U.S. Department of Eoucation, Contract 
No. 300-79-0535. Madison, Wis.: Thv Vocational Studies Center, 
University of Wisconsir Madi son, 1981. 



Avail abi lity: 



Cost: 



Address: The Vocational Studies Center 

964 Educational Sciences Building 
10?5 West Johnson Street 
Madison, Wisconsin 53706 



$6.00 (Per Student Module) 
$3.00 (Per Teacher Guide) 



Copyrighted: 
Pub"' iu Domai n: 



Yes 
Yes 



X No 



No Contract # ED 300 .9-0535 



Print: 



CoRiplete text/book(s) 

Mod' ir unit(s) 

Inf action Guide(s) 

Lesson Plan{s) 

Test(s) & Test Key(s) 

S imulation/Gami ng 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 



Yes 
Ves 



Material is intended for supplemental use only ^Yes 



No 

No 

X No 



Narrative: 

These are 35 business-specific Instructional modules developed as part of 
a research project entitled, "Development of Entrepreneurship Training 
Components for Vocational Education." The modules were designed to be 
included as an entrepreneurship component with seven vocational areas. The 
titles of the modules by voc itional education discipline are as follows: 



Agriculture, 5 modules: Dairy Farming, Farm Equipment ^cpair, 

Fertilizer and Pesticide Service, 
Garden Center, Tree Service 



ERiC 



183 



6b 



Narrative, it . .-j. n ) 

Answering Service, Bookkeepiny Service, 
Secretarial Service, Software Des^n 
Company, Word Processing Service 



Health Spa, Nursiny Service, 
Wheelchair Transportation Service 



Apparel Store, Bicycle Store, 
Business and Personal Service, 
Flower and Plant Store, 
Innkeeping, Specialtv Food Store, 
Travel Agency 



Day Care Center, Home Attendant 
Service, Housecleaning Service, 
Restaurant Business, Sewiny 
Service 



Energy Specialist Service, Guard 
Service, Pest Control Service 



Air Conditioning and Heatiny 
Service, Auto Repair Shop, 
Carpentry Business, Construction 
Electricijin Business, Hair Styling 
Shop, Plumbirg Business, Weldiny 
J hop 



Each inodulf^ consists of student and teacher guides. The student sections 
^ncude nine units with goals and obje:tives, a mod'ile sumnary, case studies, 
supporting text, individual and group activities, discussion questions, and a 
written quiz. 

A separate teache's guide for each module provides a list of goals and 
objectives, an overview of the module, suggestions for using the module, 
responses to activities and discussion questions, optional points to present, 
quiz answer key, and a list of suggested readings. Instructional time tor 
each module is approximately 10 class perioas. 

Each module contains the same basic infonnatioR related to the 
business discussed in the specific module. The use of these modules should 
he preceded by Module 1, Getting Down to Business: What's it all Abo ut?, which 
is a generic introduction to entrepreneurshlp. 

(See pp. 21, 63, and o6 for other American Institutes for Research materials) 



Business and :)friLe, b modules; 



Health, 3 moJulos: 



Marketing and Distributive, 7 modules: 



Home Economic:,, 5 modules: 



Technira I , ^ modules: 



Trades and Industrial, 7 modules: 
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ScanlonJhoma«; J.; Sradl, Honry J.; Nelson, Robert E.; Evuns. Rupert N • 

Flexman, Nancy A.; Horton. Sally E.; Whobrey. Ruthann Ryan; and Lettmayr. 
Christian F. Entrepreneurship Eoucation: Learnin g the Skills. Vol. I. 
Mrepreneurship Education: ^ppl y the Skills . Vol. II. Ent~7?preneurs h i p 
hduc^t.on- Supplementary Readings. Vol. III. Methods and Materials for 

1 "9 tie d, ilhnois State Office of Education, Division of Adu 1 1 . 

vocational and Tecnnical Education, 1980. (Vol. I: ED 190 863)fVol IT- 
ED 190 864) (Vol. Ill: ED 190 865) (Final Report: ED 192 021). 



Availability: Address: 



Cost: 



Curriculum Publications Clearinghouse 
Western II 1 i noi s Uni versi ty 
46 Horrabin Hal 1 
Macomb, IL 61465 
(309) 298-191/ 

S2b.Q0 (per set) (PB) 



Copyrighted: 
Public Domain: 



Yes 
Yes 



X No 
No 



•i nt : 

Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lesson Plan(s) 

Test(s) & Test Key(s) 

Simiilation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



Nonprint: 

Transpr ^ncy 
Film 

Fi Imstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is inLended for supplemantal use only 
Narrative: 



Yes 
Yes 
Yes 



X No 

No 

X No 



This three-volume curriculum guide and final report emphasizes entrepreneurial 
Skills in relation to management and industry. Volume I provides an 
orientation to the course and four instructional -jnits: inner control 
innovation, decision making, and human relations. Each unit contains ' 
information related to six management skill areas: determining product and 
market, selecting a location, advertising and sales proin.Mon, recordkeeping 
obtaining initial capital, and employee and community reunions. Volume II 
focuses on planning and completing student projects related to ti.e .kill areas 

^^''i'^"' incidents, re.dincs Mod 
suggested additional resources which complement the instruction strategies 
contained in the first two volumes. The curriculum guides provide objectives 
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Narrative: Continued 



learning activities, transparency masters, ?nc1 handouts. 

The final report describes field testing, revision, and publication of the 
curriculum materials. Suggestions for establishing new courses in community 
colleges and implementing the macerials in existing courses are provided. A 
listing of contacts at the state, national, and international levels is 
i ncluded. 
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Schlichting, Harley. 0peratir>9 Your Own Business , Columbia, Mo.: 

University of Missouri-Columbia, Instructional Matprials Laboratory, 
1980. (EO 19b 806). 



Ava ilabil i ty: Address: 



Cost: 



Copyrighted: 
Pub ic Domain: 



Instrtctional Materials Laboratory 
Universicy of Missouri-Columbia 
10 Industrial Education Building 
Columbia, Missouri 65201 

$4,00 (P5) (Catalog No. DE-3b-I) 



Yes 
Yes 



X N o 
No 



Pri nt: 



Complete text/book (s) 

Modular unit(s) 

Instruction Guide(s) X 

Lesson Plan(s) t 

Test(5) & Test Key(s) 

S i mul a t i 0 n/Gami ng 

Pamphl et/Brochure 

Monograph 

Microfiche [ 

Other : Assignment Sheets 
Handouts 



Material is part of a series: * 
Material can stand alone: 

Material is intended for supplemental use only 



Nonpri nt: 

Transparency 
Film 

Filmi;trip 
Video 
Audi 0 

Display (posters. 
Other 



etc. ) 



Yes 
Yes 
'Yes 



No 

No 

X No 



A series of units which comprise the Missouri 
Education secondary curriculum. 



Marketing and Distributive 



Narrative: 

This secondary marketin; and distributive education performance-based 
instructional unit contains nineteen lesson plans, each designed for a 
^ifty-five minute instructional period. The following topics are included: 
p) types of small and large scale business establishments, (2) customer 
identification, (3) business locations, (4) stor. Ifiyout, (5) equipment, 
(6) product planning, (7) financing, (8) organization, (9) government 
regulations, and (10) legal issues. Ea:h lessen plan includes objectives, 
infonnation sheets, assignment sheets, transparency masters, and teacher and 
student activities. Optional activities, a bibliography, a poi assessment 
instrument, and a unit evaluation instrument and key are included at the end 
of the unit. 
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Shuchat. Jo. Mini Probleois 1" £"!''-^>^^"^';^^ ^^P|7J%i^• 'gf:^ 
CRC Education and Human Uevelopment Inc., ly/y. (ED 158 042). 

Availability: Address: Superintendent of Documents 

^ U. S. Government Printing Office 

Washington, D.C. 20402 
Stock #: 017-080-02003-3 
(202) 783-3238 or Telex (#710-822-9413) 



Cost: 



Copyrighted: 
Public Domain: 



$5.50 (PB) 



Yes 
Yes 



Print 



Complete text/book(s) 

Modular unit(s) 

Instruction Guide(s) 

Lescon Plan(s) 

Test(s) & Test Key(s) 

Simulation/Gaming 

Pamphlet/Brochure 

Monograph 

Microfiche 

Other 



No 
'No 



Nr'pn nt: 

Transparency 
Film 

Filmstrip 

Video 

Audio 

Display (posters, etc.) 
Other 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



X Yes 
X Yes 
Yes 



No 

No 

X No 



Narrative: 

The miniproblems are provided to augment an i ntroductory and/or 
dvanced course in small business management and ownership. They relate to 
the following topics regarding entrepreneurship- women and minority 
entrepreneurs, ethics, communication skills, recordkeep ng. and self- 
assessSi^St" All the problems address common business situations and ski Is 
needed^y entrepreneurs: a few are presented as "games" designed to promote 
sknf develSplIiInt! The' amount of tin« required to complete the miniproblems 
Is flexible; each can be completed In 10 minutes or a full class period, 
according to the preference of the teacher and the ^1^", and the time 
available. The Instructional ^ormst of each minlproblem Is identl.ied (e.g., 
sma g c^p discussion, role play, bralnstonning e<erc1se, written exercise 
oencll-and-paper problem. Individual exercise, etc.) although formats can be 
ThSnged as desired. Both teacher and student materials for each minlproblem 
are provided. The Intended level of instruction can be secondary, 
postsecondary , or adult. 
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Shuchdl, Jo; Holt, Nancy; and Regal, Mary Lewis. Somethin g Ventured 

Something Gained: An Advanced Curri culum for Sr :^irigT^7^rMi;7lnpmpof 
VoTu^_n Belmont. Mass.: CRC Lducetion and Hu man Development. I n T:7 



Aval 1 abi 1 1 ty: 



Onst: 



Address: Superintendent of Documents 

U.S. Government 1-rinting Office 

Washington, O.C. 

(Stock ^ 017-080-0200U2-b) 

(202) 783-3238 or Teiex (#710-822-9413) 

(Payment is due in advance) 



Copyrighted: 
Public Doinain: 



Print: 

Complete text/book(s) 
Modular unit(s) 
Instruction Guide(s) 
Lesson Plan(s) 
Test(s) H Test Key(s) 
Simuldtion/Gaming 
Pamphl et/Brochure 
Monograph 
Ml crof irhe 
Other 



Yes 
Yes 



X N o 
No 



Nonpri nt: 

Transparency 
Film 

Fi Imstrip 
Video 
Audi 0 

Display (posters, 
Other 



otc.) 



Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only 



Yes 
lYes 
Yes 



No 

No 

X No 



Narrat ive: 

Nine units on small business rnanaqement are provided in this curriculum 
guide designed for use in an .ovanced course in either a seco Sa y o 
postsecoodary setting. Its focus is on those who are interested in 
beginning a small business venture, nave some prior business knowledge and 
ave a specific bjciness in mind. The nine unit topics i nclude 1 ) Set? nq 

records, [b) Pricing. (7) Business Policies and Relationships (8) 
Organizational Structure, and (9) Financing Your Business. At the beqinninq 
each unit IS a summary page containing a synopsis of the unit's conJenJ 

re'fer "ces* 'luTi r^iT work, teaching strategies, mini roblL "a d 
references. Also included are guidelines for presenting the material 
>nscussion notes, and suggestions for conducting class activities Student 

Pr" wTi-n'^tr'rt worksheets case study probLs. intfr^I^iV'oPms ' d ' 
project instructions are included. 
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Shuchat, 00, and Otto, Judith. Small Business Managemen t and Ownership. 
Volume Three- Location Decisions— A Simulation . Boston, Mass.: CRC 
Educational and Human Development, inc., ly/y. (ED 204 640). 



Availability: 



Cost: 



Address: Superintendent of Documents 

U.S. Government Printing Office 

Washington, D.C. 20402 

Stock # 017-U80-02001-/ 

(202) 783-3238 or Telex (#710-822-9413) 

$6.50 (Payment is due in advance) 



Copyrighted: 
Public Domain: 



Yeb 
Yes 



X N o 
No 



Print; 



Complete text/book(s) 
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Narrative: 

This is a game simulating the research, analysis, and decision making a 
person must do to select an appropriate business location. In the game, the 
specific content area tai ght to students is the process for choosing a 
location for a small business; the basic skills practiced are problem solving 
by analysis and logic, decision making, and constructive group interaction to 
achieve a common goal. Teacher instructions, student instructions and a.l 
game materials required are provided. The jame takes four to six class 
periods to play, including introduction, play, scoring, and post-game 
discussion. 
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Small. Anne, and Levy, Robert S. A Woman's Guide to H er Own F-anchis'^d 
Business . 3rd ed. New York: Pilot Industries, Inc., 1975. — 
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Narrative: 

This is a step-by-step guide showing how to participate in franchising. 
It explains the franchising opportunities that have been created for women and 
how to take advantage of them. The book is intended for women Df all ages 
and of any status. The author provides an explanation of a franchise 
suggestions for financial assistance, types of f. onchises suitable for women, 
a hst of companies by occupational area that provide franchising 
opportunities for women, and a sample franchise contract. 
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Smith, Brian R. How to Prosper in Your Own Business— Getting Started and 
Staying on Course , Brattleboro, Vt.: The Stephen Green Press, 1981 • 

Availability: Address: The Stephen Green Press 

Brattleboro, Vermont 05301 



Cost: $1K95 (HB) 
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Narrati ve: 

This book is described by its author as a guide for entrepreneurs. Potential 
entrepreneurs can select chapters of interest or can proceed sequentially 
through the material. Chapter One discusces the author's concept of the new 
entrepreneur and includes a brief history ot entrepreneurship. Chapters Two 
and Three prepare the reader to enter into business ownership by providing 
information on profitability of small businesses, franchising, the mental and 
physical requirements of business, and soufxes of assistance. Chapter Four 
discusses how to prepare a business plan and provides e>xprpts from actual 
plans. Chapters Five through Ten discuss the operation of a business, 
marketing a business, financing a business, managing personP3l , administering 
a business, and other aspects such a? the business cycle, the role of 
government, business failures, selling the business, and estate planning. 
Chapters Eleven and Twelve concern women and couples in small businesses. 
Chapter Thirteen talks about the future of small business as viewed by the 
author. Appendices include listings of SBA an^i U.S. Department of Commerce 
field offices, a listing of sources of information for specific businesses, a 
final exam, a bibliography, and samples of a partnership agreement and two 
business plans. 
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Smutney. Joan F. Job Creation: Creative Materials. Activit ies, and 
Strategies for the ClassFnnm. <;pr^nr,<^^o1T mI . ijj^nni- ^t3tc 
Board of Education. Department of Adult, Vocational and Technical 
tducation, Research and Development Section, 1<182. (ED 213 954). 

Availability: Address: Curriculum Publications Clearinghouse 
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(309) 298-1917 ^Outside Illinois) 
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Designed for use by high school students, their teachers ind counselors, 
these SIX learning modules contain cre^itive materials to encourage indiliduals 
cVJilt o**" talents, skills, interests, and capacit es for ob 

c'nTr^ i Each module consists of student worksheets and teacher guides 
Covered in the first five modules are the following topics: (1) Identifiinq 
personal skills and their relationship to job caation; [2) Ident fying M 
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Steinhoff, Dan. Small Business Management Fundamentals . 
McGraw-Hill, 1978. 

Availability: Address: McGraw-Hill 

1221 Avenue of the Americas 
New York, NY 10020 



2nd ed. New York: 
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Narrative: 

There is a general lack of comprehension of basic management skills among 
owners and operators of small firms. This college-level text offers a 
straightforward approach in presenting fundamentals of managing small firms. 
The text is organized around planning, financing and financial management, 
form and structure of the business, operating, and evaluating a small 
business. Unique to this text are discussions of consumer legislation, 
business layout, and the usefulness of key -man /woman insurance. Case studies 
and discussion questions are provided for each chapter. An instructor's 
manual is available. 
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Stevick Orlo D. Model For Smal l Business Management Program In N orth Dakota 
Post- econdarv In s titutions: Una] R eport. nPviU n n.u . i ^(.^ 

Region Junior College, 1978. (ED 162 122). 
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Narrative: 

This is the final report of a project designed to educate small business 
fn L^S^%T'^ on a continuing basis over three years. A model was developed 
to meet the specific needs of North Dakota business entrepreneurs and the 
Jn^^f!^c educational institutions providing the training. The model 
consists of .our types of activities: classroom instruction, small group 
nstruction, individual instruction, and business technology instruction. The 

h" Ta e°a"n iSr^H ''''' I''' ^'"^^^'^'^^ infomation and cont;nt 

that have application to all class members. In the second and third years 

much of the instructional material was drown from analyses of the class 

members businesses A listing of unit topits for each of the thr-e years of 

instruction is provided. The intended reader of this report i', any'one who is 

responsible for developing and/or conducting entrepreneurship training for 
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Teal, Ptarsmigan. "Women in the Rural Economy: Employment and 

Sel f -Empl oyment . " B rakes Shoes, Backhoes^ and Balance Sheets : 

The Changing Vocational Education of Rural Women , ed, Stuart Rosenfeld. 

Washington, D.C.: Rural American Woman, Inc., 1981. (ED 212 759). 
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Narrative: 

This resource on entrepreneurship is one chapter of a five-chapter 
document dealing with special problems of vocational education for rural 
women. The author highlights the activities of rural female entrepreneurs, 
assesses the role ot "microbusiness" in rural economies, and shares unique 
experiences of rural women. Suggestions are also give% relative to a number 
of approaches to consider when developing entrepreneurship courses for rural 
women. 

The intended reader of the material is anyone who is directly responsible 
for organizing and delivering entrepreneurship instruction for rural women. 
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Turpeau, Anne B Business Oppo rtunities Pro.iect of the Natinn.i Committee on 

Household Employment: Final Report . Washington, 0.T7: OFfTcTof 
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Material is part of a series: 
Material can stand alone: 

Material is intended for supplemental use only ~ 
Narrative: 

This evaluation report examines a business opportunities project that was 
designed to encourage and assist low-income women, especially minority women 
to explore business ownership as a career option. The report evaluates ?he 
seven-week test workshop conducted for working women (ove? hal fhaSing annual 

sSredJclJioif ' ?h'"""? '''''' '''' ^-^"9 lessTh^S'a h' 

tnn^Hn ? K ^" ^Valuation suggests that the participants gained new 
knowledge of business ownership and management, formulated new career planf 
and undertook new learning activities. Appendices to this Report include a' 
schedule and workshop agenda, the results of a survey of basic bus Jess 
competencies among women, the survey form, qualitative evau ions rom 
participants, and a summary and evaluation of each session wi th objectWes. 



ERIC 



1^7 



100 



A,C-1,E 



University of Georgia. Entrepreneurship Vol. I and II . Athens, GA: 
University of Georgia, Division of Vocational Education, n.d, 

Availability: Addresr: Division of Vocational Education 
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Narrative: 

This material consists of two volumes. Volume I Is dedicated to the personal 
characteristics of entrepreneurs and Volume II focuses on the orientation and 
marketing of small business. This curricul'jm consists of instructors* 
outlines, classroom activities, pretests, instructors' chec points, and post- 
tests. The material is comprehensive and exacting. It covers every aspect of 
entrepreneurship and small business administration. A complete bibliography 
is provided for each section ana constitutes an accurate review of literature 
concerning small business administration. 
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U.S. Department of Commerce, Minority Business Development Agency. Guide to 
Federal Mi nority Enterprise and Related Assistance Programs. 1982^ 
Washington, D.C.: Minority Business Development Agency, U.S. Deoartment 
of Commerce, 1982. 



Availability: Address: 
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Narrative: 

This monograph identifies and describes federal programs which furnish 
capital, management assistance, and contracting opportunities for minority 
businesses. In addition, other federal business-related programs which may be 
of interest to minority entrepreneurs are described. For each program, the 
following information is provided: program title, agency, type of assistance 
available, description of the program, eligibility requirements, application 
procedure, and contact addresses and phone numbers. The information is 
categorized into the following sections: interagency coordination. Minority 
Business Development Agency (MBDA), U.S. Small Business Administration (SBA) 
business contract opportunities, financial assistance, management assistance, 
information assistance, and special programs. Extensive directories of 
contract agencies for the minority entrepreneur intested in programs described 
in this publication are provided in 17 appendices. 
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Narrative: 

See Appendix E^^ for a directory of SBA Regional Offices. Also included are 
listings of materials that are free and for sale along with order blanks for 
both. 
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Van Voorhis, Kenneth R. Entrepreneurship and Small Business Management . 
Boston, Mass.: Allyn and Bacon, Inc., 1980. 

Availability: Address: Allyn and Bacon, Inc. 

470 Atlantic Avenue 
Boston, Mass. 022^0 
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Narrative: 

Small businesses are failiny at a rate of 90%. Yet, in spite of these 
statistics, there has never been so many small businesses and people thinking 
about starting new ones. This text explores the reasons behind the continued 
interest in entrepreneu^^ship and provides a practical, "how to" approach to 
starting and managing a small busi.iess. 

Beginnin(j' with an overview of entrepreneurship, the nine sections (18 
chapters) cover a step-by-step process for conducting a feasibility study and 
developing a business plan; organizing and starting a business; marketing and 
operations; management; evaluating performance and changing strategies to take 
advantage of opportunities; and a final chapter on small business management 
counseling specifically focused on students in the federally-sponsored Small 
Business institute. 

Two self-assessment Instruments to help the potential entrepreneur 
consider his/her readiness are provided. A checklist on insurance needed, a 
form for evaluating an ongoing business, and a bibliography of SBA materials 
are also provided. Case studies are used extensively to illustrate basic 
principles. 

2 1 
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Vesper, Karl H. New Venture Strategies , Englewood Cliffs, N.J 
Prentice-Hall Inc., 1980. 
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Narrative: 

There are eleven types ot entrepreneurs described in this book, ranging 
from the self-employed individual to conglomerators. Beginning with a 
discussion of entrepreneurial perspectives, the text examines alternative 
kinds of veitures. how to discover them, and--once di scover'^d — how to find 
lines of entry. A dichotomous approach to entrepreneurship, individual and 
corporate, is present^^d. Topics include success and failure factors, carter 
departure points for beginning a new business, sources of venture ideas, entry 
wedges, and locating and buying an ongoing business. Brief case studies are 
used extensively to illustrate key points. 
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Entrepreneurship: A Model for Vocational Education Program Development in 
Entrepreneurship . Little Rock: Division of Vocational, Technical , and 
"Adult Education, Arkansas State Department of Education, 1978. (ED 174 
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Narrative: 

The guide for instruction (ED 174 855) in the basics of entrepreneurship 
is intended for use primarily in adult education. However, it can be adapted 
for use in secondary and postsecondary vocational education programs. Twelve 
topical units are presented in the guide: business financing; business 
financial planning; business outlook; financial records management; human 
relations and its effect on personal and business life; insurance; modern 
marketing for small businesses; paperwork managemen.; personal and family 
financial management; personnel management in small businesses; property 
management; and taxation and tax planning. Each unit contains most of the 
following instructional elements: unit objectives, suggested activities, 
instructional materials, information sheets, assignment sheets, tests, and 
answer sheets for tests and assignments. The guide can be used as an 
instructional resource for the teacher when giving group instruction, or each 
unit can be used by individual students on a self-study basis. 

The final report of this project (ED 164 996) describes the methods for 
developing and implementing the modules as well as the staff development 
program designed for adult instructors. 
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Winston, Sandra. Th e Entrepreneurial Woman . New York: Newsweek Books, 1979. 
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Narrative: 

This book focuses on the psychological and personal implications for 
women who are starting their own businesses. It addresses situations that 
force women to juggle their lives between 'heir work and their families, or to 
choose between careers and marriage. By sharing the experiences, trials, and 
successes of other women in business, this book gives support and 
encouragement to those women who are thinking of going it on their o/yn in the 
business world. This book is help for the new entrepreneurial woman, the 
reentry woman, the woman considering a career change, and the professional 
contemplating whether or not private practice is for her. 
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Winter, Gene M. Sourcebook for Improving Post-Secondary Educatioii for 

Self-Employment . Albany, N.Y.: State University of New York at Albany, 
Two-Year College Development Center, 1979. (ED 1U1 247). 

Availability: Address: Through ERIC 
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Narrative: 

This sourcebook on small busi nef»s/entrepreneurship programs is written 
for coordinators or instructor^, of entreprenei'rship programs at postsecondary 
levels. The major content includes a synthesis of ideas and recommendations 
in ten decision areas which coordinators of entrepreneurship programs must 
address: purpose or need, clientele, client characteristics, program 
objectives, program structure and scope, funding and support, staffing, 
recruitment and selection, evaluatior,, and program content. Basic questions 
and supportive materials are provided to assist with decision making. 
Listings of resources jnd instructional materials are appended. Six case 
studies of small business ventures are presented with questions to guide class 
d scussions, individual assignments, ana instructor presentation:,. Guidelines 
for evaluating program planning, recruitment and selection, instructional 
objectives, staffi ig, and program impact are also outlined. A listing of 
contact persons at postsecondary institutions and a topical paper on 
recruitment aid funding 5 re also provided. 
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Wooler, Robert. Blazing Squeevjees: Media Arts Entrepreneur Project 
Training Manial . Nateck, MA: Vision in Action, Inc. 1983 
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Material is i.-^tended for suppleme 



^Yes X No 

X Y es No 

1 use only ^Yes X No 



Narrative: 



This training manual is divided into three principal sections. The first 
sectico provides an overview of the workshop and presents the essential 
elements for a successful program. The second section introduces the media 
and business curriculum utilized during the workshop and the program services 
that are provided. Finally, the actual business operations are explored, 
which include a business checklist, plan, and financial statement. 

This manual, while limited in scope, is a satisfactory reference for those 
interested i" conducting a workshop dealing with entrepreneurship. The manual 
lacks depth and avoids the complex issues of entrepreneurship, but it does 
provide a promatic application. 
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APPENDIX B 



MODEL 


1 


A Free Enterprise Elementary Career Education Project: Academic 
Skills Application (1980) 


MODEL 


2 


The Kinder-Economy: A Case-Study of Kindergarten Pupils' 

A Caul S i ti on of Frnnrmi r rnnronf- e M 0 77 \ 


MODEL 


3 


Exploration of Entrepreneurship as a Career Option (1983) 


MODEL 


4 


Entreprereurship and Black Youth (1980) 


MODEL 


5 


Southeast Oklahoma Rural Entrepreneurshlp/Industry Program 


MODEL 


6 


Entrepreneurship For Kids (1984) 


MODEL 


7 


ledtner rracncum - tntrepi^eneurshlp Awareness and Training for 
Public School Teachers (1983) 


MODPL 


8 


St^DS tlO ^t;)rtinO a Qm:a11 Diie^nAer^ 

otaitirii| d oniol 1 1 DUSIricSS 


MODEL 


9 


o<> 1 ^ r r cpar dx, ion Tor vocaiionai tducdtlon PrografTis In 
22 Comprehensive High Schools (1978) 


MODEL 


10 


Junior Achievement (1919) 


MODEL 


11 


The Hawaii Entrepreneurship Training and Development Institute 
(HE TAD I ) 


MODEL 


12 


Small Business College (1980) 


MODEL 


13 


Small Business Management: Vocational Programs In 20 Adult Vo-Tech 
Institutes Through Extension Services (1980) 


MODEL 


14 


Educational Assistance Program for Retell Entrepreneurs (1983) 


MODEL 


15 


Minnesota Entrepreneurs Club (1983) 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFOKMATION 

MODEL 1 

1. Program Name/Title: A Free Enterprise Elementary Career Education 

Project: Academic Skills Application (1980) 



2. Location ; 

3. Level: 



Troy State University, Huriburt Field, Florida 



a. Stage ; Awareness 

b. Target Group ; Elementary 

^« Affiliation/Collaboration : N/A 

5. Program ; a. Basic Trainin g Objectives : To help students learn about the 
free enterprise system and the jobs necessary to enable the 
System to function ef fici e,itly. 

.Educational and Instruct ional Strategies ; Simulated activities 
of actual market economy; comprehensive 6-week course; working 
foundation in areas of banking, farming, manufactu. inc, and 
retailing; lectures, group discussions, film strips, field 
trips, and guest speakers. 

c. Content: 1) understand interrelationship of producing, 
distributing and consuming goods and services; 2) recognize 
interdependence of individual citizens and workers in public 
and private enterprise; c) develop job awareness and 
responsibilities in free enterprise. 

d. Other Information : 

1) Faculty : Elementary School Teachers 



2) Results; 



Length of Time - Started in 1979, 3-year period. 
Number Trained - 300 students in grades 4-6 
Success - Objectives were met, activities of 

project closely integrated Into school 
curriculum, student participation 
increased each year, contributed to 
maintaining high level of school 
attendance. Pre- and post-tests indicate 
that students were able to give logical 
answers to written test questions on 
enterprise economy. 



3) Cost/Benefits : N/A 

4 ) Replicability ; N/A 
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6. Evaluation ; N/A 

7, Contact Person ; Norbert Johnson 

Associate Professor of Counseling 
Troy State University 

(904) 884-7461 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 2 



1. ^.mimlmmtle: The Kinder-Fconcy.- a Case-Study of Kindergarten 

Pupils' Acquisition of Economic Concepts (1975) 

2. Location: University of California, Los Angeles 

3. Level: a. Stage : Awareness 

b. Target Group: Elementary (K-12) 

^' Affiliation/Collabora tion- n/A 

rationalization as accomplished by five- and ^i. v».r 
Investigates the relationship of chi d's succp ^'in 
flecision making and analysis to inor,.f n ^" economic 
or increased maturity the exten.nHH^"'^ intervention 
able to master con Ppts the ype of scZf h^^^''"" 

,v-,jeachi-o? Ej^:nd^-i-Lr-^ 



d. Otherlnforma "ion: 



1) FacuU)^: Randomly selected from group of 92 

volunteers; teachers attended a 3U-hour 
wor shop on Kinder-Econo,T,ics, have been 
tested on the nine economic concepts and have 

above\'h'f«n ^^^^^^"^^ the programs at or 
dDove the 80 percent level. 
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2) Results : Length of Time: 1977 

Number Trained: 96 subjects from 5 
kindergarten classes, aged 5-6 years 
Success: Children's understanding of 
economics most likely related to 
instructional intervention inherent in 
Kinder-Economic Program, After completing 
program, children's economic literacy level 
was 4 percent higher than level manifested 
by the teachers. 



3) Cost/Benefits : N/A 

4) Re plicability : N/A 

6 . Evaluation : N/A 

7. Contact Person : Ashley Parker 

Research Assistant 
University o^ California 
210 Moore Hall 
education Department 
Los Angeles, CA 90024 

(213) 825-8383 
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ENTREPRENEURSHIP EDUCATION 
M^DEL PROGRAM INFORMATION 



MODEL 3 



^' Program Name/Title: Exploration of Entrepreneurship as a Career Ootion 

(1983) ^ 

2. Location: Memphis, Tennessee, Melrose High School (Pilot) 

3. Level : a. Stage : Awareness 

b. Target ^'oup: Secondary /Adult Vocational Education 

^« Affiliation/Collaboration : Public School 

5. Program : a. Basic Training Objectives : N/A 

b. Educational and Instructional Strategies : Seminar speakers 
from small and large businesses, SBA, etc. are used. Text 
Used: Last year developed own materials for reference; 
''ACE (Program for Acquiring Competence in 
Entrepreneurship), NCRVE; Small Business Management and 
Ownership Vol. 1, (GPG); Creating a New Enterprise. 
Southwestern 



c. Content : Career awareness of entrepreneurship option; 
infusion concept; 6 week unit for each--marketi ng and 
distribution, office education, fade and industrial, 
t/uilding trades, commercial arts, other areas--full year 
program marketing class, advanced students, separate course 
elective. Entrepreneurship concepts infused into existing 
programs in photography, food service, horticulture and 
auto mechanics. 



d. Other Information: 



1) Faculty : Certified Marketing and 

Distributive Education Teacher 

2) f?esults : Length of Time - 1982-83, 1 hour per day, 6 

weeks (from regular 3-hour period) 

Number Trained - 60 Stuoents, average 15 for 

each of the four groups 

Success - N/A 

3) Cost/Benefits: Vocational Education funds (State and 

Federal ) 

4) Replicability: Already replicated, plan to replicat'^ 

state-wide next year. 
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6. Evaluation : Evaluated at end of school year to improve offering 

fol lowi ng year. 

7. Contact Person : Herb Mori^is 

Consultant - MDE 
Memphis City Schools 
1597 Avery - Room 244 
Memphis, T^ 38112 

(901) 454-5295 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 



MODEL 4 

Program Name/Title: Entrpnrononrchio di,.i. v. .. 

Location : Athens, Georgia 

Leve ' : a. Stage ; Awareness 

b. Target Group : Secondary 

AffTITatTon/Conaboratinn: University of Georgia, Small Business 

Development Center, Georgia Office of Minority 
Business Development; The National Business 
League 

££oaram: a. Basic Training Obtectives: to acquaint students with the 
ciea of entrepreneur ship and to impress upon them the 
importance of higher education as a means of ac^.4irg high 

c'a'ie^ Inil'f.'^'T'' '''''''' entreprene ? p' f a 

modlu ^^'f'o^gh exposure to successful Black role 

^' Educational and Instructional Str.t^ioc. 4 jays n college 
campus environment during summer (jf^ifr intensive workshops 
arc.X ^'''''V.'^y classroom; special events planned to 
provide recreational and cultural diversity; awards 
presented to winners during banquet. 

c. Content : starting and managing a business, business law 

e r?earn"s'rn"'^°"'^ '''''l '"^''''^ simulation in :^ich 
asspPtLp" !V°-^"'^^ ' "^^^ 9°^1 achievement, and 

assertiveness training; core of clacsroom activities - 

rearfi'er'^H; " '^'-^'^ ^° ''''''' th:oJr resented 

in earlier classroom sessions. 



d. Other Informati 



on: 



1) faoiltj^: University of Georgia College of Business 

Administration, SBDC professionals, a no 
successful Black entrepreneurs 

2) Results : Length of Time - 1930 

Number Trained - 221 studen<-s 
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3) Cost/Benefits : Cannot be fully measured in percentages 

understood from students' comments, 

4) Replicability : Program expanded regionally into Akbama 

and South Caroi i na. 

Evaluation : otudents complete an unsigned evaluation fonti to assess the 
program internally. Returning students comp'fete additional 
evaluation that gives indication how student utilized 
information gained during previous year's program. 



Contact Person : Ms. Le-Quita R. Booth 

Associate Director of Special Programs 
Small Business Development Center 
University of Georgia 
Athens, Georgia 
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ENTREPRENEURSHTP EDUCATION 
MODEL PROGRAM INFORilATlON 



MODEL 5 



Location; 



Level 



• ^^^^^^^^^^^^^ p^--ast O.la.o.a Ru.l Ent.ep.eneursMp/In..str. 

Amiiaticn^ColJab^^ Project funded by Oklahoma St.tp n . 

Vocational-Technfcal Education 
- Contract with School District 
■ Prolectr'' cooperating with 

° Office of Governor 
Ri/ral Enterprises Development 
Company/Industrial Technology Research X 

Small^Business Administration District 

° ?ISoct'rM.^nP°"°^^%°''^^°P"^"^ Department 
Choctaw Manpower Training Program 

iC2i!:a!ii: a. Basic Train inn Obiectives- ^ i 

etO,.0..MC abl li t/o f [hp ? rnun. '^"^^"^ ''''^''^ ^^e 
skills train g^ UpLe' r ^ VnV' /''I'''"' ^" 
businesses which wi^ esult n ioSs ns''' "P"""'' ^'"^ll 
introduce persons enrolled nVo at 'a? Pn'^'r"^ 
private enterprise sv.;i-pm in Education to the 

training prouTa, area 2) " '"/P^^^ ^ vocational 

t^rough^L^T0^'8':sic"ski sV^ rr^nlirr' ^"^^^^^^^^ 
for youth and other indi vidua! s!hn h J learning centers 
school inaividuals who have dropped out of 
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5, Program : a, Basic Training Objectives : (Continued) 



or have a p^^ttern of severe unemployment /underemployment; 
3) to provide management training and as:^stancj tc those 
who wish to pursue careers as owners/managers of small 
business; 4) to develop r\' m products and processes in 
related vendor production for small businesses through 
linkages between the REOC/ITRAD federal government 
institutions, Small Business Administration and private 
sector management industries; and 5) to provide job-related 
training to unemployed or underemp'ioyed individuals to 
prepare them for jobs in emerging local industries 

b, Educational and Instructional Strategies : Open-en try- -open- 
exit systems--students start at different times, r»elf-paced 
and exit independently as complete competency objectives in 
contract. 

Phase I - Awareness curriculum for all students 

Ph^ise II - Advanced entrepreneurship training 
targeted for students who want to start their 
own businesses 

Format for Incubator Stage - The small business 
management training provided in overall 
vocational tralriing progi ams f'^r secondary and 
adult students at each of 3 locations 

- The Incubator training is conducted in an open 
space industrial facility adjacent to the Vo-Tech 
Campus 

c. Content : 5-year pilot project with training for special 
Industry skills which will result in the employment of 
skilled trainees in locally created industries. 

Sample Curriculum: Small Business Management 
Training Course Outline 



Phase 1 - free enterprise and entrepreneurship - 
discovering world of small enterprise, examining 
entrepreneurship as career, finding new 
enterprise ideas 
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Content : (Continued) 

Phase II - advanced entrepreneurship - planning a 
new enterprise, putting the plan into action, 
preparing a financial plan, and a program for 
acquiring competence (PACE) 

Other Information 

1) Faculty: Three industrial training coordinators 

provide industrial training in production for 
potential owners and employees in the emerging 
business 



2) Results : Length of Time 
Number Trained 



- January 19^1 started this 5- 
year project 

- CETA first Year - N/A 
1982/83 - 936 secondary 

adults 

875 adults 

55% male, 46% female 
enrollment distribution 



Success: Development Stages in Incubator - 
McAlester - Southeastern 

Warehousi ng 
Service Corp., Wire Cut, storage, 
& Kit Packaging Business. 
Training began June 1, 1983. 

Hugo - PAC RAT, new product, on 
attachment to hold tools, 
spare ti re and jack in 
pickup truck, new invention 
ready for production and 
ma rketing 

Atoka - Cimarron Bronze Works, 
foundry operation in 
startup stage 
- Circle Ball is a new product 
in the pending stage for 
Atoka or Hugo incubator 

Assistance is being provioed for a 
fourth Community Incubator 
-Scannol , Inc. -producing a 
dispcsdble fabric glove in Colgate 
Community Incubator 
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3) Cost/Benefits: N/A 



4) Replicability : Pilot project can bp used as model 

program for community college, and 
training at vocational and technical 
level in a 4-year college and university 
setting 



6. Evaluation : N/A 

7. Contact: N/A 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 6 

Proyram Name/Title : Entrepreneurship For Kids (1984) 
2. Location : Apollo JVS, 2225 Shar/nee Rd, Lima, Ofiio 45806 

^' Level : a. Stage: Awareness 

b. Target Group : Adult {K-12 Teachers) 

^' Affiliation/Collaboration: Consumer Economics, Vocational Home Economics, 

State Department of Vocational /Technical 
Educati on 

5. P^rocjram: a. Basic Traini ng Objectives : To acquaint participants with 

1) Information about small businesses, what makes them 
successful, and how they contribute to the economic system. 

2) Information, resources, and learning activities that will 
helo students consider and evaluate the career goal of 
owning their own businesses 

^' Educational and Instructional Strategies : One-day teacher 
in-service 

c. Content: To make teachers aware of importance of small 
business and entrepreneurship and how they can integrate 
this into their curriculum 

d. Other Information : 

1) Faculty: Consumer Economics Coordinator, Guidance 

Superviser, Shop Owners 

2) Results: Length of Time: Planning 8-12 hoi'rs 

Operate 6-1/2 hours 
Number Trained: 20-24 (estimate) 
Success: Questionnaire Evaluation given at 
the end of the day 

3) Cost/Benefits: Consumer Economics Grant. Reimburses 

$35 per teacher to school districts 
sending teachers to cover substitute 
Cost. Low cost/high benefit is expected 

4) Replicab.lity: Easy for any school system to do 
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6. Evaluatiop : One page questionnaire will be completed by participants 

7. Contact : Carol Craig Bodeen 

Consumer Economics 
Apol lo J.V.S. 
2225 Shawnee Road 
Lima, Ohio 45806 

(419) 999-3015 
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ENTRRPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 7 

1. Program Name/ritle; Teacher Practicum - Entrepreneurship Awareness and 

Training for Public School Teachers (1983) 

2. Location; University of Texas, Austin 

3. Level ; a. Stage ; Awareness 

b. Target Group ; Adult 

Affiliation/Collaboration: College of Engl neerinc/Col lege of Education 

5. Program ; a. Basic Trainin g Objectives ; Teaching teachers the basics of 
doing business in the American free enterprise system - e.g., 
the importance of productivity, how supply and demand really 
work, the meaning of teamwork in a company, why businesses 
feel burdened by regulations, the spirit of employees working 
hard and enjoying it. Overall Goal; To be sure the concepts 
of free enterprise reach all students. Text— based on 
previously developed materials. 

Outgrowth/Fol low-through Program; Excel lence Awards for 
Enterprising Students of Practicum Teachers. Fourfold 
purpose; a) to stimulate imaginative projects of students in 
response to innovative teaching practices among past and 
present Practicum Teachers; b) to give recognition to 
enterprising students who, in turn, demonstrate the benefits 
of scholarships awarded to their teachers; c) to encourage 
both students and teachers to share with others a useful 
descri^ytion of effective teaching practices in free 
enterprise education; and d) to foster an awareness and 
exchange of successful student learning experiences by 
dissemination of effective teaching models. 

Educational and Instructi onal Strategies ; Summer session: 
one week at UT campus for orientation, lectures and 
attending Annual Free Enterprise Conference; four weeks 
actively involved with sponsoring company; one week return to 
UT campus developing lesson plans, attending lectures and 
debriefing. 



c. Content ; Enbaies teachers to become part of the company team 
for four weeks -allowing them firsthand experience with what a 
corporation is really like; how it functions daily, meeting 
challenges, and shouldering its responsibilities within a 
community. 
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d. Other Information: 



1) Faculty : University instructor originally from private 
business 



2) Results : Length of Time - 1976 and still on-going 

Number Trained - As of 1983, 202 teachers 
have participated 

Success: Proved to be remarkably effective as 
evidenced by the increased teacher 
and company participation since it 
started. Program is still ongoing. 

3) Cost/Benefits : Sponsoring company contributes $2,200 to 

cover teacher stipend and program costs. 
Sponsoring businesses indicated practicum 
gives them a good return for their 
investment since it provides immediate 
benefits to the community through more 
informed consumers and better prepared 
business persons. 

4) Replicability : Program could be used in various colleges 

and universities. 



6. Evaluation : Survey of 1981 teacher practicum participants: 78% indicated 
practicum very valuable, 97% recognize need for teaching 
economic education to their students. 



7. Contact: George H. Blank 

Coordinator-Chair of Free Enterprise 
The University of Texas at Austin 
College of Engineering 
Engineering-Science Bldg 348 
Austin, TX 78712 

(512) 471-7501 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 8 

Program Nanw mie: Steps to Starting a Small Business 
J^Hto- Madison, Wisconsin 

Leyel_: a. Stage ; Development 

b. Target Group: Secondary (Grades 11 and 12) 

Affiliation/Collahoration: Business Education Coordinating Council 

Mftdison Metropolitan School District, Madison 
Business and Education Coordinating Council. 
University of Wisconsin School of Education 
Madison Rotary Foundation, Wisconsin State 

S^'fr"? ?l ^"''l'' Instruction, and Bureau of 
Vocational Education. 

• theory'and"ha"Lff''\''- :/° ^^"^^"^^ ^''^ 

tneory and hands-on activity. The hands-on activity will out 

sm':irSu"??;^s:?"^^ ^° °^ ho:t"surra 

^' ^fj^^tional and Instruction.] <;tr.to^,-... consists uf 

tota orsTh'^"" ^'!' °' ^^''''^ activity! 0 a 

total of 56 hours. Upon completion of the course students 

L t act'?:? rnf^^H^""^ P^^"^^'^^ ' ''''''''' "at^ent 
Last activ ty of the course consists of a loan officer from a 

t???^?3T ^]ziir 

uTrlr.V I°P^" covered: Smal 1 Business Opportunities 

Loc!tion iln S''."*" ns.rance. Market Research, Selecting a 
Location Merchandise Inventory and Cycle, Capital Smal 

MlllaVl 5"?^"'' Flow, Business Record P^rso el 

?n?oSt?Sn.''"^'"^'"^ ^"^ '^'^^ ^oT' 

Other Information ; 

1) Facultj^: Teachers undergo training program on entrepreneur- 
ship prior to teaching the topics (Seme-.cer in- 
sSJi^O ""''^ '""^ curriculum writing during the 
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2) Results : Lengtn of Time - N/A 

Number Trained - N/A 
Success - N/A 

3) Cost/Benefits: Jointly funded by Business and Education 

Cjordinating Council, Madison Rotary 
Foundation, Wisconsin Departme.'t of Public 
Instruction, and B aau of Vocational 
Education. 



Budget. Year One — $36,000 

Year Two — $22,400 
Year Three- $ 5,000 

4) Replicability : N/A 

6. Evaluation : N/A 

7. Contact ; Mrs. Audrey Lehman 

Business and Education Coordinator 

^^^json^Business and Education Coordinating Council, Inc. 
Madison, Wisconsin 53701-0071 
(608) 257-2828 
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ENTREPRENEURSHTP EDUCAl IUf( 
MODEL PROGRAM INFORMATION 

MODEL 9 



1. i^rocjram Name/Title: Entrepreneurship Preparation for Vocational Education 

Programs in 22 Comprehensive High Schools (1978) 



2. Location: 



Montgomery Ccunty, Maryland 



^' Level : a. Stage : Application 

b. Target Group: Second^.ry (Grades 11 and 12) 

Affiliation/Collaboration: Public School System, Montgomery County, 

Maryland; Construction Trade Foundation; Auto 
Foundation and Retail Trade Foundation 

5. Program : a. Basic Training Objectives : N/A 

b. Educational a nd Instructional Strategies : Infused into 
vocational education program. 1-3 periods (2 3/5 hours each) 
weekly. Used no materials that are specifically on 
entreprf:neurship education. Used competency-based 
educational ma';erials with some self-developed modifications. 
The programs include a career day with speakers and business 
people presenc. 

c. Content: Entrepreneurial concepts inf'jsed into existing 
vocational programs in the area of marketing and distribuMve 
education. 

d. Other Information : 

1) F acult y: Vocacional education background. Worked 

construction in high school and college. There are 
20 teachers In construction programs, 4 teachers in 
auto program-;. Also used assistance from bankers, 
lawyers and and insurance people for students 
starting new businesses. 

2) Results: Length of Time - Proposed in 1974 ■ still on-going 

Number Trained - 4,000 since started, 450 

students per year enrolled 
Success - Most of the students in the auto 
program get jobs in ihat area. In the 
construction program, 5U% continue schooling; 
35% are employed; 15% go into nonrelated a'^eas 
or the military. Some from both programs start 
businesses right away but it is difficult in 
these hard economic times. 
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3) Cost/Benefits : Funding was received through loans from 

community banks. 

4) Repi icabil 1 ty : Nine other counties as well as othor 

~ st.ates and Africa used the model and 

modi fied it. 



6. Evaluation : Used st^le evaluation forms. Evaluation done within z 
three-year period regularly. Teacher program also 
eval uated . 



7. Contact: 



Dr. Michael Wilson 

Coordinator for Construction and Auto Foundations 
Montgomery County Public School System 



(301) 279-3433 
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ENTREPRENEUKSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 10 



1* Program Name/Titip: Junior Achievement (1919) 

2. Location: Stamford, Connecticut 

3. Level : a. Stage : Application 

b. Target Group : Secondary 

^* Affiliatio n/Collaboration : Local Business Community 

5. Program: a. Basic Training Objectives : To provide practical and 

realistic education and experience in the private enterprise 
economic system. 

^' Educational and Instructional Strategies : Students are 
supervised by adult volunteers from the local business 
community. ?.Q-2S students are formed to organize an 
enterprise; neet one night per week for two hours. 

c. Content: Principles of the free enterprise and economic 
system. 



d. Other Information 

1) Faculty - local businessmen 

2) Results : Length of Time - 1919 

Number Trained: N/A 

Success: Membership is well over 200,000 and 
growing, with a budget of almost $2M. 
Testimony to the value of JA comes 
from thousands of former JA 
participants 

3) Cost/P_enef_i_ts: Students raised their own funds for their 

projects; fund-raising campaigns are 
i nitiated 

4) Re£iica_bj_m^: 250 JA operating areas in all 50 states 

and has affiliates in 16 foreign 
countries 
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6, Evaluation - N/A 

7, Contact : Frank Evans 

Director, Program Operations 
Junior Achievement, Inc. 
550 Summer Street 
Stamford, Connecticut 06901 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 11 

1. Program Name/Title: The Hawaii Entrepreneurship Training and Development 

Institute (HETADI) 

2. Location : Honolulu, Hawaii 

3. Level : a. Stage : Venture 

b. Target Group : Postseconda ry and Adult 

^* Affiliati on/Collaboration : Hawaii Entrepreneurship Training and 

Development Institute; established by the private 
business community and former staff members of the 
refocused U.S. State Department International 
Entrepreneurship Development Program, East-West 
Center in Honolulu, nonprofit educational and 
scientific corporation 

5. Program: a. Basic Training Objectives : Achievement of both business and 
life goals 

^' Educational and Instructional Strategies : 6PM-9PM evenings 
and 8AM-4PM Saturdays for 2-3 months; or 3-week residential, 
every day for 21 days; "how-to" and "hands-on" approach 
requirement; business plan (surrogate for equity and capital 
litmus test). Text used - The Entrepreneur's Handbooks and 
Practical Guide to Preparing Your Business Plan . 

c. Content : 3 elements--recru1tment and selection, training 
workshop, follow-up consulting; CETA contractor, 200-300 
hours; training workshop program includes role models, 
business knowledge, business skills, character development, 
and business planning and management. Follow-up consulting 
consists of a 7-month period, every two weeks, consulting, 
brokering the business plan to bankers or financiers, 
negotiating leases with lanalords, finding key suppliers and 
pricing for clients, introducing clients to key business 
leaders in Industry, establishing record/bookkeeping systems, 
monitoring sales, reviewing management styles and decisions, 
and updating/changing business plans with new circumstances 



d • Other Information : 

1) Faculty : Practitioners not academicians; applied and 

experimental teaching— not theoretical; teachers 
must operate their own businesses or have 
previously owned a business 
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2) Results ; Length of Time--4 years, 1977-82 

Number Trained--2,000 in 4-year period 
Success: 66% of trainees started businesses 
after completion of training program; 52% 
continued in business 2-4 years later 

3) Cost/Benefits : 1,978 jobs created at a cost to the 

government of $1,2U0 per job 

4) Replicability ; Extremely adaptable, implemented in 5 

different countries: USA Mainland, 
Indianapolis; New Zealand; Swaziland, 
Africa; Guam; and Saipan. Guidelines for 
replication include: HETADI personn(?l or 
training of trainers, program for transfer 
of methods and materials, reproduction 
rights available. 

6. Evaluation : Arthur Young Associates 

7. Contact : Gene R. Ward 

Executive Director 

Hawaii Entrepreneurship Training & Development Institute 
Suite 1409, Century Center 
1750 Kalakaua Avenue 
Honolulii, HI 96826 

(808) 955-8655 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 12 



1. Program Name/ Title ; Small Business College (1980) 

2. Location : Stark Technical College, 5200 f^rank Rd., N. Cdnton, 

Ohio 44720 

3. Level : a. Stage: Venture 

b . Target Group : Po s t seco nda ry /Ad u 1 1 

4. Affiliati on/Col laboration : State of 0^^o Post-Secondary College Syston; 

nonsubsidized, sol f-supporting effort to serve needs 
of community 

i. Program : a. Basic Training Objectives : Th3 concept behind most of the 
Small Business College courses is to give small b'jsiness 
owners a taste of skills and varied disciplines that ca i aid 
in maximizing their profits and growth. 

b. Educational and Instructional Strategies : Profej;sional "Real 
World" experience. Action oriented. Empha^^is on "hands-on" 
experience. Ability to communicate effectively. Continued 
growth in field of interest. High level of dedication. 

c. Content : The focus was centered on start-up skills that can 
be learned, such as preparing a business plan, sources of 
financing, analyzing business locations, and instituting 
credit policies. 



d. Other Information: 



1) Faculty : Professional Businessmen 

2) Results : Length of Time - Since 1980, we have offered at 

least 5 to 7 courses each 12 weeks. Prior 
planning and needs assessment took four months. 
Number Trained - 1100 students 
Success - In 1980, this Small Business Program 
became the recipient of a grant from the 
American Association of Community and Junior 
Colleges for participation in the National Small 
Business Training Network and later, after 
comprehensive field testing, was selected as one 
of the nine exemplary projects within the 
Two-Year Collece Business Training movement. 
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3) Cost/Benefits : Small bus. _-ss owners who have no formal 

business training but who are looking to 
improve their business skills can choose 
from a wide variety of courses at a low 
fee of $50 for most mini cours-^s. Text 
materials for many courses are furnished 
at no additional cost by the SBA, 

M Replicability : Numerous colleges throughout the country 

have inquired about this concept and are 
implementing similar programs* 

6, Evaluatio n: Each class is monitored; students have a chance to evaluate 

the instructor, course content and general data. 
Confidential direct business counseling is provided to 
individuals and companies, emphasizing recognized practices 
for effective enterprise development* Close contact is 
maintained with clients over a sufficient time to evaluate 
results and progress. 

7. Contc Leon H. Albert 

Di rector 

Center for Employee Development and Management 
Stark Technical College 
6200 Frank Avenue, NW 
Canton, OH 44720 

(216) 494-6170, ext. 249 or 255 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 13 

1. Ppograoi Name/Title : Small Business Management: Vocational Programs in 20 

(1980) ^'"^^^^ institutes Through Extension Services 

2. Location: 20 Adult Vocational-Technical Institutes throughout the 

State of Minnesota 

3. Level : a. Stage ; Assessment 

b. Target Group : Postseconda ry and Adult 

^' ^^^i^iation/Collaboratinn: Minnesota Department of Education - Vocational 

Education Program 

5. Prosram: a. Basic Training Obiectivp.. Upgrading skills of small business 
owners; emphasizes financial analysis and recordkeeping 

b. Educational and .nstrurt i.n ^i strgteqies : Freestanding. Text 
used was self-developed from the Initial project In 1976. 

c. Content : N/A 

d. Other Information : 

1) Faculty : Must be ^ice, to teach, degree In Business 

Education or Distributive Education or other 
related degree. Minimum of 3 years of business 
experience. Prefer that they ha^e been 
e"t-epreneurs. 

2) Results: Length of Time - Started In 1978 

Number Trained - Averages 30 businesses per 
program; 550-625 businesses 
enrolled 

l-'ccess: Have helped businesses to retain 
present employee jobs and to hire additional 
employees; for every $1 invested in program, a 
return of $12 is realized. 

3) Cost/Benefits: 75% from state funds. 25% from local funds 

4) ReplicablHty : N/A 

6. Evaluation: There is need and market for the program; more instructors 
are needed; need to increase private funding sources; need 
more cooperation from other state agencies 
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7. Contact ; Lynda Rago 

Division of Vocational and Adult Education 

Minnesota Department of Education 

Capitol Square Building 

5b0 Cedar Street 

St. Paul , Minnesota 55101 

(612) 296-3994 
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ENTREPRENEURSHIP EDUC TION 
MODEL PROGRAM INFORMATION 



MODEL 14 



1. Program Name/T itle: Educational Assistance Program for Retail 

Entrepreneurs (1983) 

2. Location : Center for Apparel Marketing and Merchandising 

(CAMM), Oulahomd State University 

3. Level - a. Stage : Assessment 

b. Target Group : Adult 

A. Affiliation/Col laboration : University Extension 

5. Program : a. Basic Training Objectives : To provide workshops, 

consultation teams and learning materials to assist retailers 
in improving efficiency related to merchandise management, 
financial performance, marketing strategies, 
manufacturer/retailer relations, and promoting and selling. 
Educational assistance for adults in the workpl ace--appa rel 
store retailers who have been in business 5 years or less and 
have annual sales volume under $500,000, 



b. Educational and Instructional Strategies : Workbook with key 
concept, examplps, miniproDlems and small group discussions. 
One-day workshop (6 hou'^s), CAMM workshop leader presents key 
concepts and examples, workshop participants complete 
miniproblems and terminal worksheets, 4 intermittent sr3ll 
group discussions are moderated by experienced Retail Apparel 
Guides (RAG). Evaluation period at conclusion of workshop. 
One-day individual consultation session follows the next 
day. 



c. Content : Workshop I - 4 units on inventory control and 
merchandise analysis, 3 units on seasonal merchandise plans 
and market open-to-buy budget. Workshop II - 3 units on 
sales promotion budget and use of media, 3 units on 
increasing sales and profits. 



d. Other Information: 



1) Faculty : Dr. Kathryn M. Greenwood, CAMM Director and 

Deborah P. Stickland, CAMM Program Coordinator 

2) Results : Length of Time: 1978 and still on-going 

Number Trained: Over 1,500 retailers have 

attended one or more workshops 
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Success: Individual workshop evaluations 
extremely high In regard to achievement of 
specific objectives for each unit in workbook. 
Now currently condi'Cted in 12 locutions across 
the country, 

3) Cost/Benefits ; Generates income to cover operating 

expenses 

4) Replicability : Completely packaged for use in apparel 

markets or for other groups of retailers 
as requested, 

6. Evaluation : Five-ye?.r assessment study near completion 

7. Contact : Dr. Kathryn M. Greenwood 

Di rector 

Center for Apparel Marketing and Merchandising 
Oklahoma State University 
HEW 306 

Stillwater, OK 74078 
(405) 624-7469 
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ENTREPRENEURSHIP EDUCATION 
MODEL PROGRAM INFORMATION 

MODEL 15 



!• Program Name/Title ; Minnesota Entreprenairs Club 

2. Location : Minneapolis, Minnesota 

3. Level : a. Stage ; Assessment 

b. Target Group ; Adult 

4. Affiliatio n/Collaboration ; Control Data Bu sines: & Technology Center 

5. Program: a. Basic Training Objectives : To provide a forum for fellow 

entrepreneurs to share ideas and experiences, ai J to learn 
from experienced entr'^-.-eneurs, consultants, professionals 
and business people about how to start up and tnanage a 
successful business. 



b. Educational and Instructional Stratep " Monthly meetings 
with yuest speakers selected from a b. range of business, 
professional and technical expertise; tours of local 
companies, field trips, and other practical and entertaining 
activities 

c. Content : N/A 

d. Other Information : 
\) Faculty ; N/A 

2) Results : N/A 

3) Membership: Open to any person who has recently started 

his or her own business for profit and to 
those who have a sincere interest in 
beginning their own businesses for profit. 
Currently has 260 members. 

4) Cost/Benefits : Membership Dues: $12.00/year plus $1.00 

per meeting 

5) Repllcability : N/A 

6. Evaluation ; N/A 

7. Contact : Tom von Kuster 

Club President 

Business * Technology Center 
511 nth Avenue South 
Minneapolis, MN 55415 

(612) 375-8150 
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ADDITIONAL MODEL PROGRAMS 



1. 4th Annual Byre R, Shoemaker School 
For Vocationally Talented Students 
Division of Vocational Education 
George Kcjbab 

65 S. Frost Street, Room 907 
Columbus, OH 43215 

(614) 466-3430 

2. Entrepreneurship and You 

East San Guj. iel Valley R.O.P. 

Jeri Roseboro 

1717 W. Merced Avenue 

West Covina, CA 91790 

(818) 967-7597 

3. Plus, Inc. EconoTiic Development CSBG 
Beatrice Jones-Toiten 

222 E. Wilson Street 
Batavia, IL 70310 

(312) 879-1185 

4. Entrepreneurship Training of Community College Staff 
Bureau of Economic & Business Research 
University of Illinois 

428 Commerce West 
1206 S. 6th Street 
Champaign, IL 61820 

(217) 333-6429 

5. Small Business Seminar Series 
Elgin Community College 

Dick McConnel , Coordinator 
Small Ousiness Training 
Fountain Square 
51 S. Spring Street 
Elgin, IL 60120 

(312) 888-6908 

6. Educational Technology 
Dr. Lois Bennett 

1121 Country Club Dr 
Estes Park, CO 80517 

(3C3) 469-8163 
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7. Small Business Center 
Pueblo Community College 
Dr. Tony Zeiss 

900 W. Orman Avenue 
Pueblo, CO 81004 

(303) 549-3325 

8. Fairfax County Small & Minority Business Enterprise 
Fairfax County, Virginia 

Mr. Larry Wellman 
4100 Chain Bridge Road 
Fairfax, VA 22030 

(703) 691-2727 

9. Rensselear Polytechnic Institute 
Incubator Program 

Jerry Mai one 

1223 Peoples Avenue 

Troy, NY 12i80 

(518) 266-6658 

10. Creative Problem-Solving Institute 
University College of Buffalo, NY (NYSU) 
ir. Angelo Biondl, Executive Directo'- 
1300 Elmwood 

Buffalo, NY 14222 

(716) 878-6221 

11. Entrepreneurship Training 
Chamber of Commerce of Hawaii 
Sidney Armstrong 

735 Bishop Street 
Honolulu, Hawaii 96813 

(808) 531-4111 

12. NET/PRO - New Enterprise Training for Profits 
Kentucky Department of Education 

Suzanne Moore 
Capital Plaza Tower 
Frankfort, KY 40601 

(502) 564-4201 
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13, The Conwrunity Development Corporation Model 
Bob Zdenek 

5nJJ°T^l Congress for Community Economic Development 
20Z5 I Street 
Suite 901 

Washington, DC 20006 
(202) 659-8411 

14. Pepsi Learn & Earn 

Distributive Education Clubs of America 

Edward L. Davis 

1980 Association Drive 

Reston, VA 22091 

(703) 860-5000 
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APPENDIX C 



OVERVIEW OF MINORITY BUSINESS DEVELOPMENT CENTERS 
AND THEIR ROLE IN ENTERPRISE DEVELOPMENT 

MBDA REGIONAL OFFICE DIRECTORY 

MBDC DIRECTORY 
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MINORITY BUSINESS DEVELOPMENT CENTERS (MBDCs) 



The Minority Business Development Agency (MBDA) of the Department of 
Commerce has established the following mission statement: 



Increase the opportunity for racial and ethnic minorities to 
participate in the free enterprise system through the formation and 
development of competitive minority-owned and managed firms. This 
will be achieved by emphasis on private sector involvement and 
entrepreneurial self-reliance, rath*..- than government dependence. 



In order to carry out its mission, the MBDA has established the concept of the 
Minority Business Development Center (MBDC) as the primary delivery system for 
assisting minority firms. 

MBDCs have been established in 100 Standard Metropolitan Statistical 
Areas (SMSAs) throughout the United States. A complete listing of MBDCs is 
^jcluded later in this Appendix.) The MBDC delivery system has three specific 

To encourage and promote business formations by minorities 

To promote increased growth rates among new and existing minority 
businesses 

To rec'jce failure rates of minority businesses by assisting them in 
planning and implementing sound, competitive strategies 

To meet these specific goals, each mbdC performs three main functions: 

Develops and maintains an inventory of existing minority businesses 
and prospective entrepreneurs 

Provides a brokering service that will foster and pranote new 
business ownership, business expansions, marketing opportunities, and 
new capital sources 

Provides management and technical assistance to qualified minority 
firms 



MBDCs provide a variety of services of potential value to vocational 
educators interested in entrepreneurship education and training: 

1. Management and technical assistance (M&TA) to qualified ,Tiinority firms and 
individuals (as referenced in Executive Order 11625) seeking assistance 
from the MBDC. Priority assistance is targeted to the following groups: 
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° Businesses with high emploympnt potential 

° Businesses with high technology potential 

° Businesses with high export potential/capability 

° Graduating R(a) firms 

° Businesses owned by minority women 
M&TA assistance consists of two (2) types: 

° General counseling and referral services at no charge 

° Specific business assistance on a fee-for-services basis 

Specific M&TA business assistance is geared to help start new businesses 
and to increase growth rates and help reduce the failure rate ^"'^"a '"inonty 
business firms. This overall assistance improves gross receipts, profits, and 
the net worth of assisted finns. When a client requires services beyond the 
MBDC's technical and financial capabilities, the MBDC utilizes Specialized 
Consultant Services (SCS). 

2. Identification and promotion of opportunities for minority business firms: 

° Marketing Opportunities 

° Capital Opportunities 

o Business Ownership Opportunities 

3. Advice and guidance to minority individuals and firms on how best 
to avail themselves of these opportunities. 

4. Development and maintenance of inventory of: 

° Minority vendor firms which are capable of selling their goods 
and services to the public and private sectors. The MBDC 
accomplishes this by making new entries and by verifying and 
updating the MBDA national computerized listing known --.s i,he 
PROFILE System 

° Qualified minority individuals and firms with \,he potential to 
start and expand businesses 

° Traditional and non-traditional sources of debt and equity 
capital 

° Local (public and private sector) M&TA resources 

° Who's Who in Minority Business Development. The Directory 
includes local public and private sector policy makers and 
resources, minority business community leade^-s and others 
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interested ir, furthering the participation of minority 
business. The Directory is updated and verified on a quarterly 
basis and submitted di recti v to the MBDA Clearinghouse in 
Washington, DC, for inclusion in the National Who's Who 
Information System 

5. Brokerirg services for: 

Minority indlvidi-Js/firms with the potential to start, and/or 
expand businesses, or prevent business failures 

Minority vendor firms with puhlic and/or private sector 
procurement opportunities, both Dreign and domestic 

Minority firms seeking or requiring capital resources 

The brokering function consists o' match iny firms and prospective 
minority entrepreneurs with business ownership, market and capital 
opportunities. 

6. Promotion and utilization of the servios and resources of other MBDA 
programs such as: 

N ati lal Minority Suppliar Development Council (NMSD C) - which 
provides a brokering service matching MBEs with market 
opportunities identified by the NMSDC 

Minority B usiness Opportunity C ommittees (MSnrs ) . which 
provide access to local Fedrral market, capital, and 
management opportunities; 

lljiie-j-r''_Local Government Programs - which identify market 
and other busit-ss opportunities with their respective 
governmental entities 

Technolcqv Commercialization Cpnt er.. (TCCs) - which assist 
MBDC clients that require r"?rkpt.ing, financial or 
development technology assistance 

Mi nority Exp or t Development Centers :,(i:DCs ) - v^' ich can assist 
HBDC client firms (capable of exporting) to secire export 
contracts and other exporting opportunities 



MBDCs could be a valuable source of general economic, financial, and 
market information as well as specific information and assistance for the 
dove opment and growth of entrepreneurial ventures. Vocational educators 
s.iould take advantage of the services offered by MBDCs and look for 
opportunities to work together on programs of mutual benefit. 
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MBDA: WHAT iT IS Am WHAT IT DOES 




WHAT 18 THE MINORITY BUSINESS 
DEVELOPMENT AGENCY? 

It is the U.S. Government agency created 
to develop programs to assist minority 
entrepreneurs. 

WHEN WAS THE AGENCY STARTED? 

MBDA was established by Execuiive Order 
11625 in 1969. 

WHAT TYPES OF ASSISTANCE DOES 
MBDA PROVIDiS? 

MBDA awards grants and cooperative 
agreements to statiJ and local government 
agencies, profit and non-profit business 
development organizations, and trade as- 
sociations to provide manapefnent, 
marketing, finari'^'al, and technical as- 
sistance to minority entrepreneurs. 

DOES MBDA OR ITS FUNDED BUSI- 
NESS DEVELOPMENT ORGANIZATIONS 
CHAPGE FEES ^OR SERVICES? 

Nominal fees are charged. In some cases, 
waivers of fee-s are granted. 

WHAT ARE THE PROGRAM DIVISIONS 
OF MB^^? 

MBDA has an Office of Resource D-^- 
velopment, establishing public and private 
resources for minority -owned enterprises; 
an Office o* Enterprise Development, e- ' 
sponsible for the delivery of management 
and technical ^stance to minor-ty busi- 
nessv^s and Ir asing their participation 
in growth industries; and an Office of Ad- 
vocacy, Research and Information, re- 
sponsible for formulating and advocating 
federal policies for minority business de- 
velopment, conducting research to under- 
stand tha probler iS and characteristics of 
minority firms, and collecting and dis- 
seminat'iig information beneficial to 
minority business development. 

WKAT IS THE DEFINITION OF 
"MIN0.1ITY BUSINESS ENTERPRISE" 

A minority business enterprise is one that 
is owned or controlled by one or more 
socially or economically disadvantaged 
persons. Such disadvantage may arise 
from cultural, racial, chronic economic 
circumstances, background or other 
similar cause. Such persons include Blacks. 
Hispanics, Asian Americans, American 
'ndians, Eskimos, and Aleuts. 



ARE WOMEN ELIGIBLE FOR MBDA 
ASSISTAr;CS? 

Minority women are eligible for assistance. 
Non-minority women are eligible on an 
individual basis if they are found to be 
socially or economically disadvantaged. 
But as a group, non-minority women are 
not eligible for MBDA assistance. 

DOES MBDA REQUIRE CLIENTS TO 
RECEIVE CERTIFICATION AS 
MINORITIES BEFORE RECEIVING 
ASSISTANCE? 

No, MBDA does not require certification 
of minority entrepreneu.s. 

DOES MBDA HAVE REGIONAL AND 
DISTRICT OFFICES? 

Yes, MBDA has six regional offices: 
Atlanta, Chicago, Dallas, New York, San 
Francisco, and Washington, D.C. The 
agency also has district offices: Boston, 
Denver, Miami, Philadelphia, Kansas 
City, Mo., and Los Angeles. 

HOW MANY MINORITY-OWNED BUSI- 
NESSES ARE THERE? 

There were 561,395 firms with gross saies 
of $26.3 billion, according to the Census 
Bureau's 1977 Survey of Mmonty-Owned 
Business Enterprises. This was an increase 
of 31 percent in number of firms and 69 
percent in gross receipts over 1972 
Black-owned firms accounted for 4 1 per- 
cent of all minority-owned firms and 33 
percent of g-'oss receipts. Firms owned by 
persons of Spanish origin accounted for 39 
percent of both number of firms and gross 
receipts while Asian Americans, American 
Indians, and other minorities accounted 
tor 20 percent of the minority-owned 
firms and 28 percent of their gross receipts 

WHERE IS THE HEAVIEST CONCENTRA- 
TION OF MINORITY-OWNED Pi.^^MS? 

Over 41 percent of ail minority-owned 
firms in the United States were located 
in California. Texas, New York. Florida, and 
Hawaii and accounted for over 47 percent 
of all gross sales, according to the 
Census Bureau 
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WHAT 4RE MBDA'8 PNOORAM87 

MBDA has the following programs: Minority Business Development Center 
Progrann. Export Developnnent Program. Technology Commercialization 
Centers Program. American Indian Program. Rural Assistance Program. 
Acquisitions Assistance Program. Franchising Assistance Program. State ar.d 
Local Government Program. Volunteer Management Support Program. Res^earch 
Information Program. Minority Trade Association Program. National Minority 
Supplier Development Council Program. Advocacy Assistance Program. 
Interagency Council for Minority Business Enterprise Program. Minority 
Business Opportunity Committee Program, and Information Clearinghouse Program. 

MINORITY BUSINESS DEVELOPMENT CENTER PROGf^AM 

»0W DOES THE MINOmTV BUSINESS DEVELOPMENT CENTER 
PROGRAM WORK? 

MBDA funds 100 Minority Business DeveioDment Centers, located in areas across 
the country with the largest minority populations, to provide management, 
marketing and technical assistance to increase business opportunities for minority 
entrepreneurs in the United States and foragn markets. Each center— called an 
V'^OC— increases ih?^ formation of minority-owned firms, expands existing firms 
ar 3 minimizes the rate of business failures. The MBDC provides vital ac- 
counting, administration, business planning, construction, and triarketing infor- 
mation. The sources of the information are rrajor U S. corporations, trade 
associations, export management companies, ar.d federal, state and local govern- 
ment agencies. The MBDC also identifies minority-owned firms for contract and 
subcontract opportunities with federal, state, and local government agencies 
and the private sector. 



WHO OPERATES THE MBDC? 

The MBDC is operated by private accounting firms, business development 
consulting firms, educational institutions, and state and local government agencies. 



WHERE ARE THE MBDC LOCATIONS? 

MBDCs are located in 37 states and the District of Columbia: Alabama. Arizona, 
Arkansas. California. Colorado. Connecticut. Delaware. District of Columbia. 
Florida. Georgia. Hawaii. Illinois. Indiana. Kentucky. Louisiana. Maryland. Mass- 
achusetts. Michigan, Minnesota. Mississippi. Missouri. Nevada. New Jersey. 
New Mexico. New York, North Ca-olina. Ohio. Oklahoma. Oregon. Pennsylvania. 
Puerto Rico. South Carolina, Tennessee. Texas. Utah. Virginia. Washington, 
and Wisconsin. 



WHERE DO YOU CONTACT THE NEAREST MSDC7 

Contact the MBDA regional office nearest you. Atlanta (404) 881-4091. 
Chicago (312) 353-0182. Dallas (214) 767-8001. New York (212) 264-3262, 
San Francisco (415) 556-6733, Washington (202) 634-7897. 

DO YOU NEED \ O HAVE AN ESTABLISHED BUSINESS TO RECEIVE 
MBDC ASSISTANCE? 

No. The MBDC assists potential as well as existing entrepreneur? 

MUST FIRMS MEET A SPECIFIC SIZE OR DOLLAR VOLUME TO RECEIVE 
ASSISTANCE? 

O No. ryAo 
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EXPORT DEVELOPMENT PROGRAM 

S®^? PROVIDE INTERNATIONAL TRADE Af (8ISTANCE7 

Y^. MBDA nas established an Export Developmet»* Program to assist 
entrepreneurs in international business ventures. 

HOW ARE ENTRbPRENEURS ASSISTED? 

nn^fn^io^^ 'T^f ^ ^! Organizations that provide export marketing plans, identify 
po^en iai markets and trado leads, and technical assistance including short te rn 
nnancing and shipping information. These organizattons coordinate with the 
Small Business Administration, the International Trade Administration the 

in^m.^in''?'^ ^^"'l' ^""^V "^«"«9ement companies, freight movers, and banking 
I nstitutions to provide assistance. . ai ■« uai iiMny 

WHERE DO YOU 00 FOR ASSISTANCE? 

The Export Development Consultants are: Latin Ames -can Trading Company 
rlT^ ^VK^f'^^^^' SER-Jobsfor Progress. Inc.. Miami. (305) 649-7500- 
Caribbean Marketing Overseas, Santurce. Puerto Rico, (809) 728-4545- 
A exander Grant & Co., Detroit, (313) 965-63r.O: Peter F. Koch & Ass'ociates 

m?"'Si"'7«S?.'?\''^-' '''' international, -nc. K^ston. ' 

yio/ 821-7610; International Business of New Orleans. (504) 241-4877- 
Development Associates. San Francisco. (4l5) 776-0120: Development ' 
SS^'^^J^'.^Wn";.^^- 97--0100: Universal Import & B^portCorp.. 
?onl?'ifJ f^'c® & Co.. Washington. D.C.. ^ 

A;,h L. .:^ ^' AWI Trading Co. & Consultants. New York, (212) 683-3930- 
Card nal Management. Los Angeles. (213) 385-1335; Minority Export 
?ll9 °??r.R9?"T Diego State University Foundation. San Diego, 
ibiy; 286-5623, Trustee of University of Pennsylvania. Philadelphia Export 
Network. Wharton Research Center. Philadelphia. (215) 898-4189 

RURAL ASSISTANCE PROGRAM 

SPm^JIf '^^ ASSISTANCE TO FIRMS AND ENTREPRENEURS 

IN RURAL AREAS? 

Yes. MBDA has a Rural Assistance Program for management and technical 
assistance to minority entrepreneurs located in areas not served by the Minority 
Business Development Centers. 

WHAT AREAS ARE COVERED UNDER THIS PROGRAM? 

Alabama. Georgia. Mississippi. North and South Carolina. Louisiana 
New Mexico. Texas. Arkansas, and California. 

WHERE DO YOU QO FOR ASSISTANCE? 

The Rural Assistance Program is run by the following organizations: Georgia 
Tech Research Institute. (404) 894-3833. covering Alabama. Georgia. 
Mississippi. North and South Carolina; the National Council of La Raza, 
(202) 293-4680, coveiing Louisiana. New Mexico. Texas, and Arkansas; 
and Development Associates. (415) 776-0120. covering California. 
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TECHNOLOGY COMMERCIALIZATION CENTER PROGRAM 

DOES MBDA OFFER A88I8TANCE TO INVENTORS TRYING TO GET A NEW 
PRODUCT )R SERVICE ON THE MARKET? 

Yes, MBF \ has a Technology Commercializalion Center Program providing 
marketing and technical assistance to minority inventors, engineers, scientists 
or other entrepreneurs with new products or services. 

WrJAT FORM OF ASSISTANCE IS PROVIDED? 

The program otters asetetance in the development of feasioiiity studies, market 
and product testing, location of products or services patented by private and 
government organizations that have commercial potential, and the identification 
of financial resources and licensing arrangements with U.S. and foreign com- 
panies. Clients also gain access to new technologies developed through the 
Federal Laboratory Consortium and university engineering schools. 

WHERE DO YOU 00 FOR ASSISTANCE? 

MBDA funds 10 Technology Commercialization Centers. They are: New England 
Technology Commercialization Center, Hartford. Conn.. (203) 527-1301; 
Center for Invention and Industrial Developmertt. Baltimore, Md.. end 
Washington. D.C.. (301^ 542-4850 or (202) 727-6609; Middle Atlantic 
Technology Center, Raleigh, N.C., (919) 781-9081; Technology Utilization and 
Commercialization Cente.'. Atlanta, (404) 894-3833: Industrial Technology 
Research and Development Foundation, Inc.. Durant. Okla.. (405) 924-5094; 
Center lor Arid r.nd Tropical New Crop Applied Science and Technology, 
Tempe. Ariz., (602) 965-1260; Pacific Northwest Technology Center, Portland. 
Ore.. (503) 226-4985; Technology Research and Commercialization. Inc.. Los 
Angeles. (213) 417-4923; Control Data Technology Center, Dallas. (214) 
385-5577; IITRI Technology Commercialization Center. Chicago. (312) 567-4664. 



ACQUISmONS ASSISTANCE PROGRAM 

DOES MBDA ASSIST MINORITY ENTREPRENEURS IN BUSINESS 
ACQUISITION OR MERGER TRANSACTIONS? 

Yes, MBDA has an Acquisitions Assistance Program to help minority entrepreneurs 
to own and control medium and large businesses in areas such as manufacturing, 
high-technology Industries, telecommunications, energy and transportation. 

KOWDOYOU QUALIFY? 

Clients must demonstrate the ability to Invest 5 percent in cash or tangible 
assets of the aggregate cost of the purchase price of the business to be acquired. 
Also, clients should be knowledgeable about the business and industry of the 
proposed acquisition. Businesses to be acquired must show steady profits and 
net assets valued In excess of $1 million or gross revenu<^ of $G r^' ;ion or more. 

WHAT KINO OF ASSISTANCE IS PROVIDED? 

Clients are assisted In negotiating the potential acquisition or merger. Clients 
are also consulted about the business, industry and financial conditions of the 
company to be acquired, and where financing might be obtained to complete 
the acquisition. 

WHERE DO YOU 00 FOR ASSISTANCE? 

MBDA funds three private firms to provide acquisition a.'^sistance. They are: 
Duff and Phelps, Inc., Chicago. (312) 263-2610; Arthur Young & Co.. 
Washington. D.C.. (202) 828-7000. and Watson. Rice & Co., Washington, D.C., 
(202) 628-0833, 
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MINORITY TRADE ASSOCIATIONS PROGRAM 

^i^? ™f PURPOSE OF THIS PR0QRAM7 

♦h!;? J*^'^^'^"" are among the most important orginliktlons representlna 
community. Under this program. MBDA funS Z Z^ t ade 
associaj ons. They are responsible for generating new bulLss opZuniSs and 
advcK^ating minority business issues at the federal, state ahd S:al Jover^^^^^^^^ 

J^ISICH TRADE ASSOCIATIONS ARE FUNDED BY MBDA7 

r^^iil^D?^!^J°^^°''^y associations: National Association of Minority 
Sis L^tin^^^^^^ Association of Spanish-sSg 

Con^J^cto s uTn^^r^rr^'^'T' ^!f<^'«»'°"- National Association of Minority 
contractors. U.S. Hispanic Chamber of Commerce. American Association of 
M^ority Enterprise Small Business Investment CompanlL. Nat7ona?Ba Asso^ 
National Insurance Association, and American Savings and Loan League 

FRANCHISING ASSISTANCE PROGRAM 

lfc2!5i^FS:S5"H«Es?^ ^^^^ 

Yes. MBDA recognizes the full potential of franchises to th- minority entrepreneur 
The agency has established a new program to idor.tify franchise op^ortunTes 

WHERE DO YOy QET HELP? 

Contact MBCA's Office of Resource Development. (202) 377-6770 The 
Minority Business Development Centers also are actively engaged in' 
Identifying franchise opportunities. 

PRIVATE SECTOR RESOURCE PROGRAM 

S2!5^^ ENCOURAOE THE PRIVATE SECTOR TO HELi» QEMERatb 
JTSSSJI?.* ••'NORITY^>WNED WSWESS??? ^''^"ATE 

lit ^^Z ^ ^^^^ ""^"^^ development must have strong suooort 

from the private sector. The agdncy works closely with the u S rh«mK« f« 

^oZe ?00n ^°°'^'r • 90vernmeToSSd'th?hTa?rof' 
Fortune 1.000 corporations to identify opportunities for minority entree eneurs 

LveKd^^^^^^^^^^^ Minority Supplier Deve.opmenJ&^h as 

S min«J» ?^ corporate members who purchase the products and services 
minority? support the federal programs to expand thj 

a ?5 b Ln nn«f? "^'^l '"^'"^^^ °' ^^uncW have established 

a $5 billion goal in purchases from minority-owned firms in 1 983. ° 

WHERE DO YOU GET ASSISTANCE? 

MoJ« 1^1?'^^'^?'''^^® S®^^°^''^09^a'"s Division. (202) 377-3237 The 
Nattonal Minority Supplier Development Council's address it 412 Broadwav 
11th Floor. New York. N.Y. 100(8. (212) 944-2430 i'*! 'J Broadway. 

"""^^ '""TH OTHER FEDERAL. 8TAT£ AND LOCAL 

^^^^^^ 

the Federal Communications Commission has agreed to help minority ^ 
entrepreneurs acquire radio and television stations anc otnerTelecommunication 



properties. ACTION, the national volunteer agency, has agreed to provide 
volunteer managers to work with the Minority Business Development Centers in 
assisting minority entrepreneurs. And the Small Business Administration has 
agreed to work with MPDA to provide greater assistance to minority firms entering 
and leaving the 8 (a) business development program. 

ADVOCACY PROGRAM 

HOW DOES THE ADVOCACY PROQRAM ASSIST MINORITY BUSINESSES? 

Established In January 1983. the Advocacy Division monitors and advises MBDA 
officials of actions by Congress, federal, state and local agencies, and private 
institutions that have significant impact on minority businesses. Thepivision 
focuses on major topic areas such as taxes, capital formation, and increased 
federal grant and procurement opportunities for minority firms. The Division also 
disseminates useful information on these subjects to the Minority Business De- 
velopment Centers, other MBDA-fund«^d organizations and the public. 



INFORMATIOM CLEARINGHOUSE 



MOW DOES MBDA DISSEMINATE INFORMATION? 

MBDA disseminates information through a national Information Clearinghouse 
in Washington and through the agency's Minority Busiriess Development Centers. 
The clearinghouse is responsible for collecting information on minority businesses. 
The information is used to identify new business opportunities and contacts for 
joint ventures. The clearinghouse also disseminates MBDA publications. 

WHERE IS THE INFORMATION CLEARINGHOUSE LOCATED? 

it is located at MBDA headquarters in the Department of Commerce: 

Information Clearinghouse 
Minority Business Development Agency 
U.S. Department of Commerce 
Washington. D.C. 20230 
202/377-2648 

WHERE CAN YOU OBTAIN A LISTING OF MINORITY-OWNED BUSINESSES? 

There are a number of published minority business directories available to the 
public. Those that have been identified by the Information Clearinghouse are 
available in its Directory of Minority Business Enteipric* Directories. Listings of 
minority-owned businesses also can be obtained from MBDA through its PROFILE 
Minority Business Locator Service, a national computeri^'ed data system designed 
to match minority firms with business opportunities. The system is not used to 
supply mailir^o lists for commercial purposes. A PROFILE search may be obtained 
from the the nearest Minority Business Development Center. The Information 
Clearinghouse may be contacted for additional information. 

HOW CAN YOU GET ON THE PROFILE SYSTEM? r^ . « 

Contact the Inform- on Clearinghouse or nearest Minority Business Development 
Center for an application form to list your firm. 
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PREFACE 

Established in the U.S. Department of Commerce by Executive Order 11458 in 
1969, and expanded by Executive Order 11625 in 1971, the Minority Business 
Development Agency (MBDA) promotes and encou'-ages minority business ownership. 
Originally called the Office of Minority Business Enterprise, it was renamed 
in 1979 and redirected in support of larger minority firms in growth 
i ndustries. 

MBDA coordinates and monitors minority business support in the public and 
private sectors, and sponsors a national network of Minority Business 
Development Centers (MBDCs) offering management counseling to minority 
entrepreneurs. The centers receive operating funds from MBDA and report 
client services to MBDA. 

Business Development Center counselors advise minority owners in areas such as 
marketing, accounting, personnel management, and business training. They help 
owners to secure government and private procurement contracts, and to assemble 
financial packages for submission to lenders. The ?1inority Business 
Development Agency Itself does not make loans. 

Business services are offered for nominal fees to current minority business 
operators and those considering starting a business. 

Executive Order 11525 defines a minority business enterprise as follows: 

"Minority business enterprise" means a business 
enterprise that is owned or controlled by one or more 
socially or economically disadvantaged persons. Such 
disadvantage may arise from cultural, racial, chronic 
economic circumstances or background or other similar cause. 
Such persons include, but are not limited to, Negroes, Puerto 
Ric?ns, Spanish-speaking Americans, American Indians, 
Eskimos, and Aleuts. 

For further information, contact: 

Information Clearinghouse, Room 67U8 
Minority Business Development Ayency 
U.S. Department of Commerce 
Washington, D.C. 20230 

(202) 377-2414 
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REGIONAL OFFICES 

Xavier Mena 
Acting Director 
450 Golden Gate Avenue 
Room 15045 

San Francisco, CA 94102 

(415) 556-7234 
FTS 556-7234 

Stanley Tate 
Di '•ector 

14th & Constitution Ave, NW 
Room 6711 

Washington, DC 2U230 

(202) 377-8275 
FTS 377-8275 

Paul R. Jones 
Director 

1371 Peachtree St, NE 
Suite 505 
Atlanta, GA 30309 
(404) 881-4091 
FTS 257-4091 

Richard H. Sewing 
Di rector 

55 El' Monroe Street 
Suite 1440 
Chicago, IL 60603 

(312) 353-0182 
FTS 353-0182 

Georgina Sanchez 

Di rector 

26 Federal Plaza 

Room 37-20 

New York, NY 10278 

(212) 264-3262 
FTS 264-3262 

David Vega 
Acting Di rector 
1100 Commerce Street 
Room 7B19 
Dallas, TX 75242 

(214) 707-8001 
FTS 729-8001 



13 

DISTRICT OFFICES 
Ralph Gill 

Business Development Specialist 
2500 Wilshire Blvd 
Suite 908 

Los Angeles, CA 90057 
(213) 688-7157 
FTS 798-7157 

Emma C. buck 
District Officer 
333 W. Colfax Avenue 
Room 305 

Denver, CO 80204 
(303) 837-2767 
FTS 327-2767 

Rudy Swarez 
District Officer 
Federal Office Building 
Room 930 
51 SW 1 Avenue 
Miami, FL 33130 
(305) 350-5054 
FTS 350-5054 

Rochelle K. Schwartz 
District Officer 
P. 0. Box 570 

441 Stuart Street, 10th Floor 
Boston, MA 20117 

(617) 223-3726 
FTS 223-3726 

Chester E. Stovall , Jr. 
District Officer 
Federal Building 
Room 501 

911 Walnut Street 
Kansas City, MC 64106 

(816) 374-3381 
FTS 758-3381 

Alfonso C. Jackson 
District Officer 

Federal Office Building, Room 9436 
600 Arch Street 
Philadelphia, PA 19106 

(21b) 597-9236 
FTS 987-9236 
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MBDC DIRECTORY 



Francis Gallela 

P'^oject Director 

Alaska Rural Assistance Program 

1011 East Tudor Rd, Suite 210 

Anchorage, AK 99503 

(907) 562-2322 

Harold Gilchrist 

Project Di rector 

Birminyham MBDC 

2017 Morris Avenue, 2nd Floor 

Bi rmingham, AL 35203 

(205) 252-3682 

Lorraine Edwards 
Project Di rector 
Mobile MBDC 

4321 Downtowner Loop North 
Suite D 

Mobile, AL 33C09 

(205) 344-9650 

Bernell Mapp 

Proi.'ct Di rector 

Montgomery MBDC 

503 South Court St, Suite 210 

Montgomery, AL 36104 

(205) 263-0818 

Lewi s Co'ie 

Projact Di rector 

Little Rock MBDC 

One Riverfront Place, Room 416 

North Little Rock, AR 72114 

(501) 372-7312 

Joseph Hardy 

Project Director 

Navajo Indian MBDC 

P. 0. Drawer L 

Fort Defiance, AZ 86504 

(602) 729-5763 



Stanley Freidman 
Project Director 
Phoenix MBDC 

3300 North Central Avenue 
Suite 2200 
Phoenix, AZ 85012 

(602) 274-0550 

Jess Hines 

Project Director 

Tucson MBDC 

120 West Broadway 

300 United Bank Building 

Tucson, AZ 85701 

(602) 622-5700 

L. Tulloch Reid 
Project Director 
Anaheim MBDC 

2700 North Main St, Suite 810 
Santa Ana, CA 92701 

(714) 667-8200 

Marcia Homme 

Project Director 

Bake rsfi eld MBDC 

615 California Ave, Suite 27 

Bakersfield, CA 93304 

(805) 322-1527 

Steven Stal lings 
Projact Director 
California Indian MBDC 
1541 Wilshire Blvd, Suite 418 
Los Angeles, CA 90017-2269 

(213) 483-1460 

Josephine P. Mena 
Project Di rector 
Fresno MBDC 

2010 North Fine, Suite 103 
Fresno, CA 93727 

(209) 252-7551 
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MBDC DIRECTORY 



Larry Burton 

Project Director 

Los Angeles North MBDC 

3460 Wilshire 81 vd, Suite 1006 

Los Angeles, CA 90010 

(213) 382-b032 

Cleveland O'Neil 

Project Di rector 

Los Angeles South MBDC 

2651 South Western Avenue, Suite 300 

L(»s Angeles, CA 90018 

(213) 731-2131 

Frances Grice 
Project Director 
Riverside/San Bernadino MBDC 
341 West Second St, Suite 1 
San Bernadino, CA 92401 

(714) 884-8764 

Allan Ross 

Project Director 

Sacramento MBDC 

't55 Capital Mall, Suite 500 

Sacramento, CA 9581 4 

(916) ^41-2370 

George Urcuioli 
Project Director 
Salinas MBDC 
137 Central, Suite 1 
Salinas, CA 93901 

(408) 422-3701 

Chuck Shocky 

Project Director 

San Diego MBDC 

6363 Alvarado Ct, Room 225 

San Diego, CA 92120 

(619) 265-3684 



Michael Cienfuegos 
Project Director 

San Francisco Rural Asst. Program 
693 Sutter, 3rd Floor 
San Francisco, CA 94102 

(415) 776-0120 

Jose Placencia 
Project Director 
San Jose MRDC 

2700 Augustine Dr, Roon 2^2 
Santa Clara, CA 95051 

(408) 980-0371 

Joseph T, Anastasi 
Project Di rector 
Stockton MBDC 

2291 West March Ln, Suite 227D 
Stockton, CA 95207 

(209) 174-3553 

Gilbert Cisneros 
Project Director 
Denver MBDC 

700 West 6th Ave, Suite 400 
Denver, CO 80204 

(3U3) 595-4744 

Stan Straugter 
Project Director 
Washington MBDC 
2100 M St, NW, Suite 607 
Washington, DC 2U037 

(202) 293-1982 

Ryan Jones 

Project Di rector 

Jacksonvil le MBDC 

333 North Laura St, Suite 465 

Jacksonville, FL 32202-3508 

(904) 353-3826 
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MBDC DIRECTORY 



William Rios 
Project Di rector 
Miami MBDC 

20' Alhambra Circle, 9th Floor 
Coral Gables, FL 33134 

(305) 442-2000 

Shirley Austin 
Project Di rector 
Orlando MBDC 

132 East Colonial Dr, Suite 211 
Orlando, FL 32801 

(305) 422-6234 

George Powell 
Project Di rector 
Tampa MBDC 

315 East Madi son Street 

Fun Bank Building, Suite 617 

Tampa, FL 33602 

(813) 273-9145 

Gerald Adams 
Project Di rector 
West Palm Beach MBDC 
1675 Palm ^each Lake Blvd 
Suite 1002 

West Palm Beach, FL 33401 

(305) 683-4400 

Eugene Campbel 1 
Project Di rictor 
Atlanta MBOC 

75 Piedmont Ave, NE, Suite 256 
Atlanta, GA 30303 

(404) 586-0973 

Harvey Johnson 
Project Di rector 
Augusta MBDC 
1208 Laney Walker 
P. 0. Pox 1283 
Augusta, GA 30901 

v404) 722-0994 



Kerry Th.,.ids 
Pi oject Di rector 
Columbus MBDC 

1214 First Avenue, Suite 430 
Columbus, GA 31901 

(404) 324-4253 

Frank Brown 

Projpct Director 

Georgia Technology/Rural MBDC 

Engin9»-ring Experiment Station 

EDL Hinman Building, Room 325 

Atlanta, GA 30332 

(404) 894-3833 

Rudolph Quarterman 
Project Di rector 
Savannah MBDC 

31 West Congress St, Suite 201 
Savannah, GA 31401 

(912) 236-f^708 

Herbert Yamane 
Project Director 
Honolulu MBDC 

1150 South King St, Suite 203 
Honolulu, HI 96814 

(808) 531-7502 

Burt Kidd 
Project Di rector 
Chicago North MBUi. 
600 Prudential Plaza 
Chicago, IL 60601 

(312) 856-0200 

Webster Daniel 

Project Director 

Chicago South MBDC 

180 North Michigan, Suite 333 

Chicago, IL 60601 

(312) 984-5940 
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MBDCD^CTORY 



Ms. Ellen Joseph 
President, IMPACT 
Minneapolis/St. Paul MBDC 
100 North 6th Street, Suite 440B 
Minneapolis, MN 55403 

(612) 333-3600 

Ernest G. Williams 

Project Director 

Gary MBDC 

567 Broadway 

P. 0. Box 9007, Suite 4 

Gary, IN 46402 

(219) 883-5802 

John P. Cox 

Project Director 

Indianapolis MBDC 

1 Virginia Avenue. 2nd Floor 

Indianapolis, IN 46204 

(317) 639-6131 

Robert Tinnin 
Projeci^ Director 
Louisville MBDC 

835 West Jefferson St, Room 103 
Louisville, KY 40202 

(502) 589-7401 

Warren Birkett 
Project Director 
Baton Ruuge MBDC 
1676 Jal las Drive 
Baton Rouge, LA ;0806 

(504) 387-1799 

Marl In Gusman 

Project Director 

New Orleans MBDC 

650 South Pierce St, Suite 204 

New Orleans, LA 70119 

(504) 486-8296 



Mildred B. Tugh 
Project Director 
Shrev-->ort MBDC 
3003 Knight St, Suite 212 
Shreveport, LA 71105 

(318) 868-0511 

Dan Gibbons 
Project Director 
Boston MBDC 

15 Court Square, Suite 410 
Boston, MA 02108 

(617) 523-4438 

Woodrow McCutchen 
Project Director 
Baltimore MBDC 

2901 Druid Park Dr, Suite 203 
Baltimore, MD 21215 

(301) 462-3700 

Walter McMurtrey 
Project Director 
Detroit MBDC 

1505 Woodward, Suite 700 
Detroit, MI 48226 

(313) 961-0903 

Bobby Wells 
Project Director 
Flint MBDC 

708 Root St, Suite 325A 
Flint, MI 48503 

(313) 239-5847 

Laura Thoroux 
Project Director 
Minnesota Chippewa MBDC 
P. 0. Box 217 
Cass Lake, MN 56633 

(218) 335-2252 
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MBDC OIREfTORY 



Bennett Levy 
Project Di rector 
Kansas City MBDC 

920 Main 1100 Charter Bank Center 
Kansas City, MO eUQS 

(816) 221-G:00 

Thomas Ei rich 
Project Di rector 
St. Louis MBDC 

1 Centerre Plaza, Suite 1900 
St. Louis, MO 63101 

(314) 425-0500 

J. B. Burrell 
Project Director 
Jackson MBDC 
P. 0. Box Jl92 
Jackson, MS 39207 

(601) 352-5514 

English Bradshaw 
Project Director 
Charlotte/Gastsnia MBDC 
230 South Tryon St, Room 1030 
Charlotte, NC 28202 

(704) 372-64b6 

Mike L,ckey 
Project Director 
Cherokee MBDC 
Qual la Boundary 
P. 0. Box 1200 
Cherokee, NC 28719 

(704) 497-9335 

John L. Cooper 
Project Director 
Greensboro MBDC 
701 East Market Street 
Greensboro, NC 27401 

(919) 273-9461 



JcMan D. Brown 
Prni^^ct OireCcor 
Raleigh Durham hMDC 
P. 0."Box 1088 
Durl.a.Ti, NC 27702 

(^^19) 683-1047 

Jim Laducer 

Project Director 

Bismarck MBDC 

3315 South Airport Road 

Bismarck, ND 58501 

(7ni) 255-3285 

Dudley Christie 
Project Director 
New Brunswick MBDC 
5 Elm Row, Suite 400 
New Brunswick, NJ 08901 

iZOl; 247-8550 

James H. Blow 
Project Oi rector 
Newark ,iBDC 

600 Park Ploce, Suite 1604 
Newark, NJ 0710? 

(201) 623-7710 

Anna Muel ler 
Project Di reel " 
Albuquerque MBDC 
718 Central SW 
Albuquerque, NM 87102 

(505) 84:-7114 

Bob Johnson 
Project Director 
New Mexico Indian MBDC 
2401 i2th Street, NW 
P. 0. Box 6507 
Albuquerque, NM 87197 

(50b) 242-4774 
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Robert Bailey 
Project Director 
Las Vegas MBDC 
618 Zif^t Carson 
Las Vegas. NV 89101 

(702) 384-3293 

Celia Cadiz 
Project Director 
Bronx MBDC 

349 East 149th Street 
Bronx, NY 10451 

(212) 665-8583 

Tirso Gautreau 
Project Director 
Brooklyn MBDC 
105 Court Street 
Brooklyn, NY 11201 

(21?) 852-9001 

Areil B^nitez 
Project Director 
Buffalo MBDC 
Convention Tower 
43 Court St, Suite 200 
Buffalo, NY 14202 

(716) 855-0144 

Sam Alvarez 

Project Director 

Long Island MBDC 

150 Broad Hollow Rd, Room 99 

Melville, NY 11747 

(516) 549-5454 

R' ben Estrada 
Project Director 
Manhattan MBDC 
551 Fifth Ave Suite 320 
New York, NY 10176 

(212 ) 551-8044 
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MBDC DIRECTORY 

Rabb' Zvi Kestenbaum 
Project Director 
Opportunity Development MBDC 
12 Heyward Street 
Brooklyn, NY 11211 

(212) 522-5620 

Kevin Murtha 
Project Director 
Queen MBDC 

9777 Queens Blvd, Suite 708 
Forest Hills, NY 11374 

(212) 275-8735 

Carlos Maldonado 
Project Director 
Rochester MBDC 
16 West Main St, Suite 215 
Rochester, NY 14614 

(716) 546-1930 

Mike Stel zer 

Project Director 

Cincinnati MBDC 

1900 Central Trust Center 

Cincinnati, OH 4520i; 

(513) 651-1900 

Booker Tal 1 

Proipct Director 

Cleveland MBDC 

601 Lakeside A««, Room 335 

Cleveland, OH 44114 

(216) 664-4152 

Randall Runk 
Project Director 
Columbus MBDC 
180 East Broad Street 
Columbus, OH 43215 

(614) ?2?-8500 
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MBDC DIRECTORY 



Tc.Ti Maultsby 
Project Director 
Dayton MBDC 
350 Gem Plaza 
Daytop. OH 45402 

(513) 222-2100 

G. M. Dodson 
Project Dir*>-tor 
Oklahoma City MBDC 
1500 NE 4th St, Suite 101 
Oklahoma City, OK 73117 

(405) 235-0430 

Art S'ockman 
Project Director 
Oklahoma Indian MBDC 
555 Constitution Avenue 
Norman, OK 73069 

(405) 329-3737 

Cecil L. Williams 
Project Director 
Tulsa MBDC 

543 East Apache, Suite 204 
Tulsa, OK 741.16 

(918) 428-2511 

Grace Gal legos 
Project Director 
Portland MBDC 

8959 SW Barbur Blvd, Suite 102 
Portland, OR 97219 

(503) 245-9253 

Gilbert Medina 

Project Director 

Philadelphia MBDC 

1818 Market St, 31st Floor 

Philadelphia, PA 19103 

(215) 561-7300 



Burrel 1 Brown 
Project Di rector 
Pittsburgh MBDC 
429 ForDes Avenoe 
Allegheny Bldg., Suite 1604 
Pittsburgh, PA 15219 

(412) 261-2950 

Manuel L. Prats 
Project Di rector 
Ponce MBDC 

M. L. Prats and Associates MBDC 
Ferrocarril 08, Santa Maria 
POfice, PR 00731 

(809) 843-2737 

Yolanda Garcia 
Project Di rector 
Mayaguez MBDC 

P. 0. Box 6015 Marina Station 
Mayaguez, PR 00709 

(809) 833-7783 

Oscar Prieto Morgado 

Project Director 

San Juan MBDC 

GPO Box 3631 

San Juan, PR 00936 

(809) 753-8484 

01 ga Burke 
Project Di rector 
Charleston MBDC 
90 Cannon Street 
Charleston, SC 29403 

(803) 577-4105 

Ellis Mack 
Project Director 
Greenvil le MBDC 

300 University Ridge, Suite UOA 
Greenville, SC 29601 

(303) 271-8753 
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MBDC DIRECTORY 



T' Augustus Hill 
Project Director 
Memphis MBDC 

1188 Minna Place, Suite 400 
Memphis, TN 38104 

(901) ■'26-9713 

Faye Weaver 

Project Director 

Tennessee State MBDC 

1025 Andrew Jackson Builaing 

Nashville, TN 37215 

(615) 741-2545 

Benjamin Franklin 
Project Director 
Austin MBDC 

2009 B East Riverside Drive 
Austin, TX 78741 

(bl2) 448-4101 

Clyde C. Johnson 
Project Director 
Beaumont MBDC 
330 Liberty, 1st Floor 
Beaumont, TX 77701 

(409) 333-3426 

Hernan I. Orellana 
Project Director 
Brownsville MBDC 
855 West Price Road, Suite 30 
Brownsvillp, TX 78520 

(512) 544-7173 

Alvino Campos 
Project Di rector 
Corpus Christi MBDC 
P. 0. Box 9339 
Corpus Christi, TX 78469 

(512) 852-0909 



Al Alvarez 

Project Director 

Dallas Rural MBDC 

205 Stemmons Tower South 

2720 Stemmons Freeway 

Dallas, TX 75207 

(214) 638-6605 

Douglas Mitchell 
Project Director 
Dallas/Ft. Worth MBDC 
1800 One Dallas Center 
Dallas, TX 75201 

(214) 748-0100 

Al bert Sal i nas 
Project Director 
El Paso MBDC 
37L7 Admiral , Suite Al 
El Paso, TX 79925 

(915) 592-2020 

Richard Ambus 
Project Director 
Houston MBDC 
2870 Citicorp Center 
1200 Smith Street 
Houston, TX 77002 

(713; 650-3831 

Jorg^ D. Cedillo 
Project Director 
Lareao MBDC 
Auto Plaza 

800 East Mann Road, Suite 101 
Laredo, TX 78041 

(512) 721-8306 

Gabriel Garcia 

Pro.iect Director 

Mr All en MBDC 

Profession?! Plaza 

4307 North 10th St, Suite F 

McAllen, TX 78501 



(512) 687-8336 
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MBDC DIRfiCTORY 



Jude Vadez 
Project Director 
San Antonio MBDC 
University of Texas in 

San Antonio (UTSA) 
College of Business Administration 
San Antonio. TX 78285 

(512) 224-1945 

Mike Robertson 

Project Director 

Salt Lake City MBDC 

50 West Broadway, Suite 800 

Sslt Lake City. UT 84101 

(801) 328- 300 

Gene A. Moore 
Project Director 
Newport News MBDC 
260i A Chestnut Avenue 
Newport News, VA 23607 



(804) 244-9122 

Dan F. Bailey 
Project Director 
Norfolk MBDC 
Plaza 1 Buildi 
1 Main Plaza Ea.i, 
Norfolk, VA 23510 

(804) 627-5254 



Suite 8U1 



James Washington Jr. 
Project Di rector 
Richmond MBDC 
214 East Clay Street 
P. 0. Bo< 26751 
Richmond. VA 23261 

(804) 649-7473 

Edward H. Nixon 
Project Director 
Seattle MBDC 
18 West Mercer. Suite 
Seattle, WA 98119 
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(206) 281-8011 

Eric Rautenbery 
Project Director 
Milwaukee MBDC 
600 West Walnut St, Room 
Milwaukee, WI 53212 

(414) 265-6200 
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February 1984 

PUBLICATIONS LIST 

Information Clearinghouse 
Office of Advocacy, Research and information 
Minority Business Development Agency 

Directory of Regional a nd District Offices and Funded Organizations , 1983, 
MBDA, Listing of organizations funded by the Minority Business Development 
Agency to provide management and technical assistance to minority business 
owners, 

Q & A , June 1983, MBDA, Brochure proviling answers to questions about MBDA*s 
assistance to minority entrepreneurs, 
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MBDA Minority Business Development :3nters , 1983, MBDA. Brochure describing 
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Businessman's Information Guide , 1972, American Institute of Certified Public 
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Urban Business Profiles , April 1972, Economic Development Admini stratiOHc 
Pamphlets provide potential business owners with a better understanding of the 
opportunities, requirements and problems associated with particular business 
types, ^(Furniture Stores, Photo Studios, Bowling Alleys, Child^^en's and 
Infants' Wear, Dry Cleaning, Pet Shops, Machine Shops, Industri^il Launderers), 

MBDA Information Clearinghouse, Room 6708 
U,S, Department of Commerce 
Washington, D.C, 20230 
(202) 377-2414 
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Section I 
INTRODUCTION 

Purpose of the Guide 

The purpose of this guide is to assist program planners and curriculum developers in implement- 
ing entrepreneurship traming by providing an action planning prams for use in selecting entrepre- 
neurship materials that are appropriate for the population served by then educational agencies. The 
guide will assist users in the following activities 

• Becoming aware of a variety of availabl.^ curriculum materials 

• Selecting materials that are appropriate for a given program 

• Identifying essential elements of an entrepreneurship education program 

• Becoming aware of altcrn,itive approaches for implementing programs 

• Developing a plan for implementing programs 

• Performing effectively as a resource person for developing programs 

Entrepreneurship: A Brief Perspective 

The w..rd "entrepreneur" brings to mind that bold, daring individual who is willing to take a 
chance with an idea-the person who is starting a businoss. Going into business for oneself is a large 
part of the American dream. However appealing, the future of new businesses is never predictable. 
The potential for :uccess certainly exists 97 percent of American businesses are classified as small 
businesses by the U.S. Small Business Administration (SBA), and one out of eight American , is self- 
employed (U.S. Department of Commerce 1975). Small businesses produce 44 percent of the United 
States Gross National Product (GNP). Nevertheless, small business failures are common, since approxi- 
mately 400,000 businesses are dissolved each year. According to the SBA, almost half of all small 
businesses fail within the first two yrars of operation. With 56 percent of all employees in this country 
working for small businesses, the economic impact of their success or failure is felt in every segment 
of the economy. 

The largest single cause of business failure is poor management Entrepreneurship training, 
therefore, has become an impo tant part of a successful educational program. Vocational education, 
as a part of a program of preparing students for employment, is beginning to accept the challenge of 
providing entrepreneurship training. Entrepreneurship curriculum development at the national, state, 
and local levels is evidence of the growing commitment to entrepreneurship education by vocational 
educators. 

In order to understand the current scene, however, it is useful to understand something of the 
background of entrepreneurship. In the early 1900s, the United States was continuing its industrial 
development. Because industries grew faster than the number of trained workers, a shortage of these 
workers resulted. The federal government responded bv appropri iting funds to states for vocational 
education. The intent was to meet the immediate national need for workers. Vocational education 
responded to the need of the time. 
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Today s instructional programs continue that mis<iion Vocational education is again responding 
to the needs of the time. The success of small businesses is critical to continued economic growth in 
America. Vocational education must, therefore, continue to provide expanded educational services 
to potential entrepreneurs 

Not many years ago, the National Education and Training Task Force for Minority Business 
Enterprise (1974) concluded that entrepreneurship as a career opportunity is ignored by the educa- 
tional system. In order to counter this situation, the task force recommended the following actions 
at various levels. 

• Establish clear direction and leadership at the national level No single agency has ultimate 
responsibility for (minority) business enterprise education and training development. 

• Establish coordinators at the state and local levels. The vast network of resources must be 
linked and coordina^rd. 

• Establish delivery systems at the local level 

• Develop improved curriculum and teaching resources. 

• Develop career awareness programs. 

• Establish work experience programs for potential (minority) entrepreneurs. 

Vocational programs must be expanded to address entrepreneurship in three dimensions: 

1 . Exposure to make students aware of enti epreneurship as a career option 

2. Exploration to provide a basic understanding of the essential concepts of entrepreneur<ihip 

3. Preparation lO assist persons who enter and operate a small business 

Organizing for Entrepreneurship Training 

The potential for extended entrepreneurship training is limited only by the creativity of program 
planners. The primary responsibility of vocational educators, in this regard, is to provide students 
with the wherewithal to earn a living as an er iloyer or employee. This responsibility can be addressed 
in a number of ways. The first task, however, is to identify the environment within the vocational 
setting that will best meet the needs of the students who are being served. In the opinion of the 
authors, al! ctudents-secondary, postsecondary, and adult— should be exposed to entrepreneurship 
either as an option within a ibie career choice or by actual implementation of a more formal 
process. There are a number ^. possible combinations that exist for entrepreneurship training at all 
school levels and in all settings where vocational, technical, and adult education occur. Three examples 
are suggested as follows. 

» As a separate program in a high school 

• As part of an existing occupational program 

• As a part-^me program for adults 
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As a Separate Program in a High School 
Target popu/c !ons 

• Students who have gained technical skills in a craft or a trade by experience or training 
outside the traditional school curriculum, e.g., musicians, leatherworkers, painters, farmers 
or students who grew up in a family business 

• Students who have completed vocational or technical training but have not completed hign 
school, e.g., typists, mechanics, carpenters, plumbers, chefs, and food serv.ce graduates 

Instructional goals 

• To develop an awareness o. the opportunities of small business ownership 

• To develop the planning skills needed to open a small business 
Delivery system options 

• A special course taught as a marketing and distributive education elective 

• A tearn-teaching situation with students rotatmg among minicourses m marketing, 
management, and business finance 

• A semester-length mmicourse offered as a senior seminar 

As Part of an Existing Occupational Program 
Target populations 

• Students who have excelled in the vocational or technical education curriculum and who 
need additional challenges 

• Students who have gained basic occupational skills and have decided to remain m a ru.al 
area with limited employment opportunities 

• Students who may be interested in opening a small business in the future after working in 
the occupational area for some time 

Instructional goals 

• To explore career options in small busmess management 

• To develop planning skills needed to open a small business 

Delivery system options 

As part of a capstone program involving the removal of students from the traditional 
vocational edu cation program for class periods throughout the year, e g., three hours per 
week 

• Individualized modules that can be utilized by students in a learning resource center 

• Instructional content included as part of every occupational program within the facility, 
e.g., school stores and sales projects in any vocational program 
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Instructional goals 

• To develop an awareness of the opportunities of small business ownership 

• To develop the planning skills needed to open a small business 

Delivery system options 

• Full-time (six hours per day) classes for six to twelve weeks 

• Three-hour blocks for twelve to twenty-four weeks 

• Seminars offered at major employment centers, such as shopping malls, utilizing any of 
the above options 

As a Part-Time Program for Adults 
Target populations 

• Individuals who already are operating their own small business 

• Individual- enfiployed full-time but who are interested in becoming self-employed 

• Individuals »A'ho are currently managing small businesses but who wish lo upgrade their skills 

• Organizations of small business people who are interested in upgrading their entrepreneurship 
skills 

^ Craftspeople, artists, and others who operate a small business as a sideline 
Instructional goals 

• To develop planning skills needed to open a small business 

• To develop skills necessary to operate and maintain a business after it has been established 

• To develop problem-solving skills 

Delivery system option? 

• Seminars offered at various tirres during the day or evening on specific topics relating to 
entrepreneurship 

• Self-paced modules that individuals might complete at home and then meet with instructors 
to review and evalu: te p^'ogres'". 

• Seminars cosponsored bv Jdr-^ups interested in supporting small businesses, e.g.. Small 
Business Administration (SF:A), Active Corps of Executives (ACE), and Senior Corps of 
Retired Execut ves (SCORE) 
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Section li 
STEPS IN DEVELOPING 
ENTREPRENEURSHIP TRAIN5NG 

An Overview of Five Essential Steps 

Step 1 . Assessing the Status of Your Situalion 
Step 2: Defining the Problem 
Step 3. Selecting a Solution 
Step 4: Implementing the Solution 
Step 5. Monitoring the Solution 
This section of the guidebook briefly discusses each step ,n this process 



Step 1: Assessing the Status of Your Situation 



• What populations are to be served? 

• What current activities relating to entrepreneurship are being conducted? 

• What are the instructional delivery formats? 

• What resources are available? 

fo!!oJ°nfaSiies: '''''' ^'^'^P'^*^ °^ '^"^^ of the 

• Discuss the potential for entrepreneurship training with local vocational educators; follow 
this with meetings with other school staff and/or citizen groups 

Review policy statements and administrative gu-delines relating to new or innovative 
r '^grams to determine procedures for implementation. 

• Conduct student surveys to determine the specific characteristics of various target 
populations. ^ 

Data should be analyzed to provide information that will assist the planner in identifying a 
s/a/cfwre for entrepreneurship training. lucnmymga 
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Step 2: Defining the Probiem 



Based on the assessment in Step 1 , the planner should complete Worksheet 1 . This will allow 
the planner to idenMfy the dimensions or parameters in which entrepreneurship training must 
function. This stage should result in formulating tentative program goals and in identifying target 
populations, the levels of instruction, and the possible schedule. 



Step 3: Selecting a Soluti? n 



Worksheet 1 at the end cf this section is intended to assist the planner in-defining the dimen- 
sions of entrepreneurship training. Once these have been identified, the planner should review the 
curriculum resource in this light. Th^ final selection of resources will be based on a combination of 
strengths and weaknesses that appear to provide the greatest potential for success in instruction. 

To select the appropriate curriculum, the planner should identify the relative value of a number 
of different product features, e.g., reading levels, the availability or audiovisuals, and program goals 
and objectives of the local educational agency. Additional data should be considered in setting curric- 
ulum resource priorities. Program planners should develop their own data sources based on objectives 
and on the availability of data. The fc jr summaries in the next section are designed to provide com- 
parative data on the resources ihat are described in this guide. Since more informatiop i*^ included than 
would be utilized in ^ typical review, the planner shoula select the criteria that are most relevant to the 
local situation Worksneet 2 is designed to assist in this process. 

Once a decision is made about which criteria will be utilized, the planner should organize the 
data in such a way that a comparison can be made of the various curriculum options One method of 
making lh\s comparison is by riieans of a priority matrix. Under this system, relative values are assigned 
to each criterion. Decisions then are based on the cumulative scores of each product, as shown in the 
following sample. 

CURRICULUM PRIORITY MATRIX 

(Sample) 

Prior ty Criteria 



Curriculum 
Resources 




Resource X 


1* 


1 


3 


3 


3x2 = 6 


14 


Resource Y 


2 


0 


1 


0 


3x2 = 6 


9 


Resource Z 


0 


2 


2 


5 


1x2 = 2 


9 



♦General ranking of cell scores: 

0 - inappropriate for proposed training program 

1 - low priority 



2 - moderate priority 

3 - high priority 
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Step 4: Implementing the Solution 



prog '^^:tucre:t^;;;:;a:^Veaivt^^^^^^^ T''' population, the 

program then must be equipped. schel eVbud^^^^^^ ^'^^ ^^^'"'"^ 

with local educational agencies- howplr c.'. publicized. Strategies will vary 

information cons SyTe^n^^ p^^^^^^^^^^ I n:f/nnr''rT'''°" '^^^^"'^ ''^^ ^^'-^"^ 
of the proposed traininVp "gram o ten is eful In 'rT 'T'""' ^ ''''''''''' '^"-'P^'^" 

the reader is urged to uFilize Wo^ksheeTs ^^P"^''^ ''■^'"'"g P^"^^^'"- 



Step 5: Monitoring the Solution 



lechnological changerAn exr-l nT t™??„ To^^^ '° «"'"""°<'^>' economic or 

advisory committee Such nmmL '"'"'^'"'"•'•I'^y .ocalional program is the use of an 

AhrJre;:rior;,„:rs'rovT™l^„7pr^^^ 

^receirr;s.^rh'^''=::rssr?h:^^ 

• Worksheet!: A Guide to Designing Entrepreneurship Training (Step 2) 

• Worksheet 2: A Guide to Assessing Curriculum Priorities (Step 3) 

• Worksheet 3: A Guide to Implementing Entrepreneurship Training (Step 4) 
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CLASSROOM DISCUSSIONS 



MULTIMEDIA APPROACH 



Panel Discussions 
Debates 
Symposiums 
Forums 
Col loqui a 
Shadow Panels 
•u-^stening Teams 
Circular Discussions 

Case Studies 

Problems 
Hi storical 
Examples 

Group Instructions 

Inner and Oucer Circles 
Buzz Sessions 

Simulattfu Experiences 
Skits 

Sociodramas 
Role Playing 
Photo Situations 
Games 

H ome Experieiices 

Practice 
Evaluation 



Chalkbucrds 
Flip Charts 
Flannel Boards 
Bulletin Boards 
1 ransptrencies 
SM'des 
films 

F''lmstrips 
Audio Tapes 
Exhibits 



Individualized Learning 

Programmed Instruction 
Independent Learning Pack<*yes 



Demonstrations 

Processes 

Procedures 

Techniques 

Alternative Approaches 



Laboratory Experiences 

Productive Laboratories 
Experiential Laboratories 
Observational Laboratories 



R eading Ma>r1als 

Textbcck'i 

Periodicals 

Newspapers 

T«^ade Publications 



Comtnunlty Resour ces 

Guest Sp^jakers 
Field Trips 



Sources: (1) Chamberlain and Kelly 
(2) BK.iKenship and Moerchen, 1976 



ERIC 



274 



APPENDIX E 
ASSISTANCE AGENCIES 



21 h 



ASSISTANCE AGENCIES 



This section is included to assist program planners and dcveloopr<; t-i 
locate organizations which are currently serving potent and e!ti'o 
entrepreneur", either directly or indirectly It i<; nor i^f„H ^^^^^'^ 
comprehensive listing of all^va^lable1ou?;.es' nt 

but^rather is representative of the many type, of agencies "vofved'i't'h?^* 
To avoid the duplication of resources, it in advisable for exi-rina 

yovernment in a variety of training programs. The development of a 
ho T^'r'nrn'r'' r°"^ ''''''"^^ entropreneu 'a as i tance 

What follow-, is a matrix of th- ..-.sistance agencies ^nclur'ed in fhi<: 
section for eac of the fiv. de-eiopm-.nul stages'rresented r cha tP 

sub;:;!:?^°?-„/;;p^:;fx =Wle™„tary ™teriah are found („ 

t^^tlJ^Z^^- ^n',r„riai:;' - - "-e^-o:\Tace a. 
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APPENDIX E 

ASSISTANCE AGENCIES 
INDEX 

DEVELOPMENT OF ^HE ENTREPRENEUR 

STAGE ONE: AWARENESS Pa^g 

BASIC SKILLS AND ENTREPRENEURIAL IDEAS Number 

1. Advancement of Economic Education Project 1 

2. Association of Private Enterprise Education 1 

3. Cer - for Education and Research in Free Enterprise 2 

4. Center for Private Enterprise and Entrepreneurship 2 

5. Center for Youth Development and Research 3 

6. Charles Stewart Mott Foundation 3 

7. Council for Educational Development and Research 4 

8. Developmental Economic Education Program 4 

9. Direct Selling Edticat^on Foundation 4 

10. 4-H ^ 

11. Freedoms Foundation at Valley Forge 5 

12. Free Enterprise Institute 6 
n Future Business Leaders of America 6 

Joint Council ori Economic Education 7 

15. National Association of Economic Educators 

16. National Coalition of Hispanic Mental Health and 8 
Human Services Organizations 

17. Oklahoma Council on Economic Education 8 

18. Texas Bureau for Economic Understanding 9 
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STAGE TWO: IJEVFLUPMtNr 

TECHNICAL AND BHbiN!-:SS SKILLS 

1. American In.IuStrial Arts Student Association 

2. American Institutes for Research 

3. American Vocational Association 

4. Beacon Films 

5. Curriculum Publications Clearinghouse 
5. Distributive Education Club? ot America 

7. Foxfire Fund, Inc. 

8. Future Farmers of America 

9. Future Ho-^iemakers of America 

lu. 11 li noi . Vocai.-ional Curriculum Center 

11. .lunio'' Achievement, Inc. 

\Z. Minnesota Curriculum Servicf-s Center 

13. National Comn.ission on Resourres for Youth, Inc. 

14. National Network for Curriculurp Coordination of 
Vocational and lechnicdl Education 

15. l)ftice Education Association 

16. Ohio Agricultural Education CurnculuP! Materials Service 

17. Pepsi OECA Learn and Earn Proyram 

18. State Departments of Vucati onal -Ter hm cal EdL,-.atior: 
Area Voca cional -Techn ical Schools 

iq. O.S. Department of Education: Office of Vocat onal and 
Adult Education - National Ccnte- for Researc in 
Vocational Education 

;^0. Vocational Education Materials Center 

?1. Vocational Industrial Clubs of America 

Vocational Studies Center 

?3. Western Curriculum Coordination Center 



Paye 
Number 

10 

10 

11 

11 

\?. 

13 

13 

14 
14 
lb 
l*) 
lb 
17 
17 

18 
19 
19 
19 

k'O 

2[) 
Z\ 
?\ 

n 
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STAGE THREE: APPLICATION 

OCCUPATIONAL SKILLS AND E(«TREPRENEURSHIP CONCEPTS Number 

1. /utierican Society for Training and Development 

2. Association of Collegiate Entrepreneurs 

3. Center for Entrepreneurial Manage-nent 

4. Center for Entrepren^urship and Small Business Management 

5. Center for Small Business 

6. Florida Center for Career Development Services 

7. Institute for Labor Education and Research 

8. National Research Center for College and University ."'nssions 

9. National Small Business Training Network 

10. Opportunities Industrialization Centers of America. Inc. 

11. Public/Private Ventures 

12. ■ .hnology Exchange Center 

13. Youthworks 

DEVELOPMENI OF THE ENTERPRISE 

STAGE FOUR: VENTURE 

ENTERPRISE DEVELOPMENT 

2. American Indian National Bank 

3 ' 

3. Bank of America: Small Business Reporter Series 32 

4. Center for Entrepreneurship 

32 

5. Developing Neic borhood Association of Kansas City 33 



23 
23 
24 
24 
25 

25 

26 

26 

27 

27 

29 

29 

30 
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Paue 
Number 


6. 


The Entrepreneurship Institute 


33 


7. 


Hawaii Entrepreneurship Training and Development Institute 


34 


8. 


Human Resources Corporation 


34 


9, 


Human Resources Development Center 


35 


lU. 


Institute for American Business 


35 


11. 


International Council for Small Business 


36 


12. 


Kentucky Highlands Investment Corporation 


36 


13. 


Local Initiatives Support Corporation 


37 


14. 


National Alliance of Homebased Businesswomen 


37 


15. 


National Minority Business Council, Inc. 


38 


16. 


National Science Foundation 


38 


17. 


New Enterprise Training for Profits 


39 


18. 


Rural Enterprises, Inc. 


39 


19. 


School for Entrepreneurs 


40 


20. 


Small Business Administration: 


4U 



a. ..ifice of Minority Small Business ani Capital Ownership 
Development 

b. Small ^3usiness Investment Companies 



c. Subcontracting Program 

d. Service Corps of Retired Executives 

e. Active Corps of Executives 

f. Small Business Institute Progra»i 

g. Small Business Development Centers 



VI 




Page 
Number 



21. Small Business Developrnent Center 43 

22. Southern Oregon Regional Services Institute 43 
2J. United Indian Development Association 44 

24. Urban University Center 

25. U.S. Department of Commerce: ^5 

a. Interagency Council for Minority Business Enterprise 

b. Minority Business Development Agency 

1) Minority Business Development Centers (See Appendix C) 

2) Acquisition Assistance Program 

3) American Indian Program 

4) Minority Bank Development Program 

5) Minority Business ai.d Trade Assoc . tions 

6) Minority Export Development Consultants 

7) National Minority Supplier Development Council 
Research Program 

26. Venture Founders Corporation 

27. Women's Institute for Housing and Economic Development. Inc. 49 

STAGE FIVE: ASSESSMENT 

MANAGEMENT, DEVELOPMENT, EXPANSION AND/OR REDIRECTION 

1. American Association of Black Women Entrepreneurs, Inc. 50 
^' ComJeteScr"^^^"'^"^ Associations: Institute for Management 50 
3. American Women's Economic Development Corporation 51 
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Page 
Number 

4. Caruth Institute of Owner-Managed Business bl 

5. Center for Apparel Marketing and . erchandisi ng b2 

6. Furber, Theodore K, (Attorney-at-Law) bl 

7. Insurance Information Institute 53 

8. Management Development Center 53 

9. National Association of Black Women Entrepreneurs 54 

10. National Association of Manufacturers 54 

11. National Association of MinorHy Contractors 55 

12. National Association of Women Business Owners 55 

13. National Federation of Independent Business Research and 56 
Education Foundation 

14. , onal Network of Hispanic Pro^'essional Services Firms 56 

15. Owner-Managed Business Center, Inc. 57 

16. University Business Assistance Center of Oklahoma 57 

17. Urban Business Assistance Corporation 58 

18. Volunteer Urban Consulting Group, Inc. SG 

DEVELOPMENT OF THE ECONOMIC ENVIRONMENT 

1. Anerican Enterprise Institute for Public Policy Resejrch 59 

2. Chamber of Commerce of the United Stotes 60 

3. Corporation for Enterprise Development 60 

4. Council of State Community Affairs Agencies 61 

5. Council of State Planning Agencies bl 

6. Minority Business Opportunity Committee bl 

7. National Association for the Sel f-Employed 62 

8. State Job Training and Coordinating Council 63 

viii 
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Page 
Number 



9. State of Illinois Commission for Econooiic Deveiopnent 
lU. Western Kansas Menufacturi ng Association 



63 
64 
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Mo!;k''\^^'.""''^^''' Development and Research 
Member-Institutions 

4-H; List of State Land-Grant Universities 
Joint Council on Economic Education- 
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(ational Association of Economic Educators 
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n^l:Tsl"llT - Director, and 
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DEVELOPMENT OF THE ENTREPRENEUR 



STAGE ONE: AWARENESS 

BASIC SKILLS AND ENTREPRENEURIAL IDEAS 



Advancement of Economic Education Project - University of Texas at 
Austi n 

Type of Assi stance: Material development, resources, education, 
i nformation 

Description: The Advanceme-^t of Economic Education Program Is 
designed to integrate economic concepts into the present Texas 
curriculum. This program has three basic components which include 
curriculum development, demonstration and dissemination of ecDnomic 
materials, and evaluation of materials and programs- 
Contact: Charlene Boettchfr 

Coordinator, Advancement of Economic Education 

The University of Texas at Austin 

Department of Curriculum and Instruction, EDB # 405 

Austin, TX 78712-1294 

(512) 471-4611 



Association of Private Enterprise Education 

Type of Assistance: Professional affiliation, networking, advocacy, 
information 

Description: The Association of Private Enterprise Education was 
established in 1978 and includes academicians, administrators, 
professional chairs and centers of economic education throughout the 
U.S., Canada and Mexico. Its purpose is to promulgate an accurate 
understanding of the American economic system, to advance teaching 
of and research in free market economics, to promote communication 
between academia and business, e«d to encourage dialogue with 
representatives of other economic systems across the world. The 
Association conducts international conferences, sponsors scholarly 
forums, and publishes a newsletter. 

Contact: Dr. Calvin Kent 

Hankamer School of Business 
Baylor University 
Waco, TX 76798 

(817) 755-3766 
(Memberships) 

or 
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Qr. Craig £• Aronoff 
Chair of Private Enterprise 
Kennesaw College 
Marietta- 6A 30061 

(404) 429-2745 
(Newsletter) 



3. Center for Education and Research in Free Enterprise (CFE) - 
Texas A & M University, Collece Station, Texas 

Type of Assistance: Research, materials development, information, 
education 

Description: The Center for Education and Research "n Free 
Enterprise, founded in 1977, is a privately supported program of 
Texas A & ^^ University. Through education and research programs the 
Center seeks to promote economic understanding. The Center produces 
materials and publishes articles about economic issues, recent 
research developments and economic facts in a bimonthly newsletter. 

Contact: Center for Education and Research in Free Enterprise 
Texas A A M University 
College Station, TX 77843 



4. Center for Private Enterprise and En^repreneurship - Baylor 
University, Waco, Texas 

Type of Assistance: Research, education 

Description: The Center has a threefold purpose: (1) to preserve 
tntf competitive private enterprise system in America, (2) to promote 
the entrepreneurial spirit, and (3) to increase understanding 
concerning the benefits of the private enterprise system. The ten 
major aspects of the r^roqr^m are: teacher education programs, private 
enterprise -research, precollege student programs, public education 
programs, employee economic education, entrepreneurship education, 
venture capital formation, inriovation evaluation program, 
ertrepreneur ial research and venture assistance program. 

Contact: Cen'-er for Private Enterprise and Entrepreneurship 
Hankamcr School of Business 
Baylor University 
Waco, TX 76798 
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SiSn'esotT ^^^^loP-^^t and Research (CYDR) - St. Paul. 

Type of Assistance: Research, materials development, resources. 

advocacy, education 

prl'uoi'Sf '"'^'^'^^ ''out and 

promotion of healthy youth development through teaching research 
and community outreach with a wide varietv nf ;,HMitc -3 , 

^° '"^'^ ^Sencies and individuals in des SninQ and 
implementing youth programs, training youth workers ^ando^SJininn 
resource materials. CYDR publishes ?he Cen ter Qua rter?v Focus ? ' 

Contact; Center for Youth Development and Research 
University of Minnesota 
386 McNeal Hall 
1985 Buford Avenue 
St. Paul, m 55108 

(612) 376-7624 



Charles Stewart Mott Foundation - Flint. Michigan 
Type of Assistance: Philanthropic 

at improving the quality if Hfc hroug " ^lidua s anTt'hpIr'"*' 

detemnnation of their lives anrt fhP i^fl W^l^ 
self-improvement. community through 

Contact; The Charles Stewart Mott Foundation 
120U Mott Foundation Building 
Flint. MI 48b02 

(313) 238-5651 
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Council for Educational Development and Research (Ct^aR) 
- Washington, DC 

Type of Assistance; Professional affiliation, research, advocacy 

Description: CEDaR is an association of nonprofit educational 
research and development organizations. The primary mission of the 
CEDaR member-institutions is to promote school improvement through 
their research, development, dissemination, and service activities. 
Currently, 14 nonprofit organizations belong to the association. 
Two basic goals guide CEDaR's c-iigoing efforts: to advance the level 
of programmatic institutionally-based educational research and 
development, and to help demonstrate the importance of that research 
and development to improving education in this country. To this 
end, CEDaR publishes a quarterly magazine. Educational R&D Report , 
which features activities highlighting the results of educational 
research and development. The magazine is free. See Appendix Ei 
for a directory of CEDaR Member-Institutions. 

Contact: Council for Educational Development and Research 
1518 K Street, NW 
Suite 206 

Washington, DC 2000b 
(202) 638-3193 



Developmental Economic Education Program (DEEP) 
See Joint Council on Economic Education 



Direct Selling Education Foundation - Washington, DC 

Type of Assistance: Education, information, research, materials 
development, resources 

Description: The Direct Selling Education houndation is a 
not-for-profit public educational organization based in Washington, 
nC. Its objective is to serve the public interest in the 
marketplace through educational , informational and resear- . 
activities. The Foundation runs consumer conferences, publishes a 
free quarterly newsletter ( At Home with Consumers ), develops and 
distributes consumer ir.formation literature in English and Spanish, 
supports research on consumer and marketplace matters, and 
maintains a library in Washington, UC. 

Contact: Direct Selling Foundation 
1730 M Streei:, NW 
Washington, DC 20036 

(202) 293-5760 

267 
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lU. 4-H (Head, Heart. Hands, Health) - Cooperative Extension Service, 
U.S. Department of Agriculture 

Type of Assistance: Education, resources, information 

Description: 4-H is the youth education program of the Cooperative 
Extension Service which is conducted jointly by the U.S. Department 
of Agriculture, the state land-grant universities, and county 
governments. The Extension Service was established to educate--to 
inte-pret and encourage the practical use of knowledge that comes 
out of scientific research. Today it is still an agency for change, 
stressing education for action through organization and leadership 
by local citizens. Extension 4-H work is conducted locally by 
"county agents." They plan youth programs with advisory committees 
of local community leaders in line with local needs. Since needs 
vary, pr' rams may differ across the nation.' In many places, 
paraprof. ^sionals help agents with volunteers and 4-H groups. 4-H 
welcomes everyone to participate, regardless of race, creed, color, 
sex, or national origin. Examples of the kinds of activities 
engaged in by 4-H participants are: problems of the environment, 
community development, health, home economics, personal development, 
community service, leadership, citizenship, agriculture, clothing, 
home improvement, beauti fication, safety, aerospace, theatrics, 

karate, marketing, conservation, public speaking, home ga'-dening, 
photography, woodworking, entomology, small engines, first aid, 
fi refighting, job training, consumer education and many, many more. 
For specific information pertaining to 4-H activities in your area, 
contact your county Extension agent, your state land-grant 
university (see Appendix E2 for a listing), or the address below. 

Contact: Extension Service 

U.S. Department of Agriculture 
Washington, DC 2025U 



11. Freedoms Foundation at Valley Forge - Valley Forge, Pennsylvania 

Type of Assistance: Awards for excellence in private enterprise 
education, education 

Description: The Foundation is a nonpoli tical , nonsectarian, 
nonprofit organization underwritten by tax-deducMble contributions 
which promotes an understanding of America's political, social, 
spiritual and economic institutions and fosters responsible 
citizenship. The Foundation sponsors extensive educational 
activities toward this end. Cash incentive awards are granted to 
educators whose outstanding innovative classroom techniques or 
projects instill in their students a deeper understanding of the 
positive role private enterprise institutions play in improving the 
standard of living for all citizens. An annual program offers up 
to twenty awards of $7,500 each and one of $15,000 for an unusually 
meritorious entry, 
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Contact: Freedoms Foundation at Valley Forge 
Valley Forge. PA 19487 

(215) 933-8825 



12. Free Enterprise Institute - Amway Corporation, Ada, Michigan 

Type of Assistance: Resources, education, information, materials 
development 

Description: The Free Enterprise Institute of the Amway Corporation 
IS an educational organization which h?s.been assigned the task of 
explaining the reciprocal relationship between personal and economic 
Treedom as the economic basis of a vigorous culture. 

Contact: The Free Enterpriie Institute 
Amway Corporation 
7575 East Fulton Road 
Ada, Michigan 49355 

(616) 676-6986 

13. Future Business Leaders of America - Phi Beta Lambda (FBLA) 

Type of Assistance: Education, resources, information 

Description: FBLA is a nonprofit educational association made up of 
students pursuing careers in business or business education. It is 
composed of three divisions: FBLA for high school students, PBL for 
postsecondary students, and an alumni division formed from both 
groups. The purpose of the organization is to bring business and 
education together in a positive working relationship. It offers 
programs and services that create a forum in which students, 
educators and business people learn about one another. 
Organizational goals include: promoting competent, aggressive 
business eadership; understanding American business enterprise- 
establishing career goals; encouraging "scholarship; promoting sound 
Il"-?f;^L'"^"?9e'"!"^' ?^y^^°P^"9 character and self-confidence; and 

ifn transition from school to work. There are more 

than 210,000 active members in over 10,000 chartered chapters 

JfrTlJ"\5*'^-^°T'J'^f • A-^erican Samoa, Canal Zone, Guam, Puerto 
Rico, the Virgin Islands and U.S. Department of Defense schools in 
Europe. 

Contact: Future Business Leaders of America - 
Phi Beta Lambda, Inc. 
P. 0. Box 17417 - Dulles 
Washington, DC 20041 

(703) 860-3334 
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14. Joint Council on Economic Education (JCEE) - New York, New York 

Type of Assistance: Information, networking, education, materials 
development, research 

Description: The Joint Council on Economic Education is an 
independent, nonprofit, nonpartisan, educational organization 
incorporated in 1949 to encourage, improve, coordinate and service 
the economic education movement. The Council's principal medium for 
expanding and improving economic education is a network of 50 State 
Affiliated Councils and 241 Centers for Economic Education operating 
at colleges and universities. In cooperation with the International 
Paper Company Foundation, the Council sponsors an Annual National 
Awards Program for the Teaching of Economics. It also develops 
curriculum materials, improves teacher training, identifies new 
curriculum patterns, and shares research and implementation 
procedures through the Developmental Economic Education Program 
(Dt;EP)c 



See Appendix E3 for a 1983 Directory of Affiliated Councils and 
Centers which also contains all members of the National Association 
of Economic Educators. 

Contact: Joint Council on Economic Education 
Public InTormation Department 
1212 Avenue of the Americas 
New York, NY 1U036 



15. National Association of Economic Educators (NAEE) - Atlanta, Georgia 

Type of Assistance: Professional affiliation, networking 

Description: The National Association of Economic Educators includes 
directors, assistant/associate directors, and field consultants 
affiliated with Centers of Economic Education and State Coi»ncils cn 
Economic Education. The Association states its purposes as: (1) to 
cooperate with the Joint Council on Economic Education in planning, 
implementing, and evaluating activities and programs of the Joint 
Council which are conducted through affiliated Councils and Centers; 
(2) to provide a forum for the communication and exchange of ideas 
and information among those interested in and concerned with economic 
education in the United States; (3) to serve as the principal 
professional organization uf the economic education movement; and 
(4) to promote programs in economic education that are objective, 
nonpoli tical , nonpartisan, academically free and responsible. An 
elected Executive Committee, consisting of three Directors of 
Councils of Economic Education and three Directors of Centers of 
Economic Education, serve 0 propose policies and procedures to the 
NAtE membership of approximately 350. If you would like more 
information concerning NAEE, refer to Appendix E3 for the Center or 
Council nearest you, or use the national address listed below. 
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Contact: National Association of Economic Educators 
Georgia State University 
University Plaza 
Atlanta, GA 3U303-3083 

(404) 6b8-2520 



16, National Coalition of Hispanic Mental Health and Human Services 
Organizations (COSSMHC) - Washington, DC 

Type of Assistance: National H.spanic youth business awareness and 
moti vati on 

Description: A model dei^ionstration project mobilizing public and 
private resources in Washington, DC, and San Antonio, Texas, to 
provide youth with business career information and motivation. The 
National Hispanic Youth Institute is the aspect of COSSMHO which 
provides a focal point for developing comprehensive services for 
youth. 

Contact: COSSMHO 

lOlb-lbth Street, NW 
Suite 402 

Washington, DC 20005 
(202) 638-060S 



17. Oklahoma Council on Zconomic Education (OCEE) - Stillwater, Oklahoma 

Type of Assistance: Information, education 

Description: The Oklahoma Council on Economic Education is an 
independent, nonprofit, nonpartisan educational organization 
dedicated to increasing economic understanding among Oklahomans. 
Leadership and funding comes from the business, labor, agriculture, 
government, and education sectors of the state's economy. OCEE is 
affiliated with the National Joint Council on Economic Educdticn. 

Contact: Oklahoma Council on Economic Education 
112 Business Bui Iding 
OkVjhoma State University 
Stillwater, OK 74078 

(4U5) 624-5204 
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18. Texas Bureau for Economic Undorstanoi ng - '\r1ington, Texas 

Type of Assistance: Education, research, materials development, 
information ^ * 

Description: The Texas Bureau for Economic Understanding was 
established as a nonprofit organization in 1954 for the following 
purposes to which it still adheres: to endeavor to increase the 
degree and extent of intelligent devotion to the American free 
enterprise economic system by increasing individual understanding of 
the fundamental and significant laws, roncepts, policies, and 
practices which characterize and sustain our system and make it 
superior to other economic systems; to promote, stimulate, and assist 
in increasing general understanding of the relationship between the 
American political, economic, and social systems and the Constitution 
Of the United States; to carry on research and study; and to develop, 
prepare, acquire and dissemi.iate informational materials toward the 
furtherance of these purposes; to cooperate with educational 
institutions and leaders and with other groups toward the attainment 
of these purposes; including the financing of and participation in 
educational activities carried on under the direction of competent 
patriotic educators, and the development and conduct of educational 
activities for adults not affiliated with educational institutions; 
to combat the acceptance and spread of doctrines designed to 
reconstruct our economic and social orders along socialist or 
collectivist lines, and to endeavor to persuade other Americans to do 
I ikewi se. 

Contact: Texas Bureau for Economic Understanding 
611 Ryan Plaza Drive 
Suite 1119 
Arlington, TX 76011 

(817) 265-0983 
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STAGE TWO: DEVELOPMENT 

TECH^aCAL AND BUSINESS SKILLS 

1. American Industrial Arts Student Association (AIASA) - Reston, 
Vi rginia 

Type of Assistance: Networking, information, education 

Description: AIASA is the vocational organization for elementary, 
junior high and senior high school students who are enrolled in or 
who have completed industrial arts courses. There are approximately 
33 charter state associations affiliated with the national 
organization. AIASA is designed to dovelop he leadership and 
personal abilities of students they relate to the 
industrial-technical world, as well as to inspire students to respect 
the dignity ot labor and tu appreciate cr it-.smanship. AIASA also 
assists students in making informed and meaningful occupational 
choices. 

Contact: American Industrial Arts btudent Association 
19U8 Associ atior Drive 
Reston, VA ZZim 

(703) 86U-9UU0 

2. American Institutes for Research - Palo Alto, California 

Type of Assistance: Research, materials development 

Description: AIR is an independent nonprofit organization 
established in 1946 to conduct research, development, and evaluation 
studies in the behavioral and social sciences for clients in 
government and the private sector. Materials on entrepreneurshi p 
have been developed by AIR and are available for purchase. 

See the Selected Annotated Bibliography of this notebook on pp. 21, 
63, 65 and Hb. 

Contact: American Institutes for Research 
1791 Arastradero Road 
P. 0. Box 1113 
Palo Alto, CA 94302 

(41b) 493-35bO 

OR OR OK 



41 North Road 
Bedford, MA 017 3U 
(617) 27b-080O 



lObb Thomas Jefferson St, NW 
Washington, DC 20007 
(202) 342-bOO 



22 \\^]]^^r(] Street 
Cambridge, MA 02138 
(hl7) bbl-blHO 
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American Vocational Association (AM) - AM.nston. Virginia 
nX?^;^:^^;,^;™' "'^^^^'^ "^^^^o.^^U mfo^atlon. 

to sponso^ ma y othe aai Sa?^ n,aterials. a. well as 

available for pu^ch^e fJo^the aVA ' ^^'^ ' °" entrepreneurship are 

See^Appendix a description of selected materials and an order 

Contact: American Vocational Association 
?J20 North 14th Street 
Arlington, VA 222U1 



Beacon Films - Norwood. Massachusetts 

Type of Assistance: Materials development and distribution 

nuX'oj°educaS/}lL" IV.lTf r'''' '"^^""^ ^ ^-^^ 
business/entrepreneu shiD nf n.^^^^^ f ' available relating'to 

- Are You an Entrepreneur? 

" ul!^V.-i^^^ ^^^^ Business for You? 

- Who Will Your Customers Be? 

■ ^^^l ;ou Penetrate Your Market? 

- How Much Capital Will You Need' 

- Should You Start, Buy or Franchise a Business' 

- Developing a Business Plan "usiness. 

- Using Other People's Help 

- The Sources of Capital 

- Women Entrepreneurs 
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The Management Clinic Series produced by the Federal Business 
Development Bank is entitled Running a Small Business , Available 
films are: 

- Evaluating a Small Business 

- Financing a Small Business 

- Basic Records ^or a Small Business 

- Insurance Needs for a Small Business 

- Inventory Control: Retail 

- Inventory Control: Manufacturing 

Films are available for purchase of rental. See Appendix E5 for 
rental forms. 



Contact: Beacon Films 

1250 Washington Street 
P. 0. Box b76 
Norwood, MA 02602 

(617) 761-U811 



For Rental : 

University of Illinois Film enter 
132b South Oak Street 
Champaign, IL 61820 

(800) 252-1357 (In Illinois) 
(217) 333-1360 (Outside Illinois) 



University of Arizona 

Bureau of Audio-Visual Services 

1325 E. Speedway 

Tucson, AZ 85719 

(602) 626-3856 



Curriculum Publications Clearinghouse - Western Illinois University, 
Macomb, Illinois 

Type of Assistance: Resources, materials development 

Description: The Curriculum Publications Clearinghouse is ope.^ated 
by Western Illinois University through a funding agreement with the 
Illinois State Board of Education, Department of Adult/Vocational/ 
Technical Education, for the purpose of providing state-developed 
materials on a cost-recovery basis. The Clearinghouse does have 
entrepreneurship education materials available. 

Contact; Curriculum Publications Clearinghouse 
Western Illinois University 
Horrabin Hall 46 
Macomb, IL 61455 

(8U0) 322-3905 (In Illinois) 
(309) 298-1917 (Outside Illinois) 
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Distributive Education Clubs of America (DECA) - Reston, Virginia 
Type of Assistance: Experiential education, information 

Description: The purpose of DECA is to develop occupational 
nnZntf' f \" °^ marketing and distribution and to 

promote understanding and appreciation of our free enterprise system 

5ssoc?aH n'.r?T/'' affiliated with the national ' * 
asscciat on DECA offers many opportunities for young people to 

a^'L^^iirttrn^:'^'^^ ^^^^^"^ "'"^^^^^^^ 

Contact: Distributive Education Clubs of America 
1908 Association Drive 
Reston, VA 22091 

(703) 860-5000 



Foxfire Fund, Inc. - Raoun Gap, Georgia 

Type of Assistance: Experiential education, consulting 

Geo'raif ^'^^ ^"^lish project in Rabun Gap, 

S^hi'/ H ^"^•^T,^^'^^ Wiggington's attempts to make wr ting 
enjoyable and meaningful for his students. Students began by ^ 

the?r n'rsrvS u':; IV'.W' "^'nr-.''' ^^^^^^^^ ^^li'^ed 
cneir first volume of Foxfire with a $400 donation from the 

confinunicy. The Foxfi re program now has -.even ful ]-time teachers has 
fou^m ninr^nn°°''' '''''''' '''' ^" extensive d v Med 

stud^nJ Tr i n'"°rP'°r'^ organization run almost entirely by 
!nH !c! • "^Saington travels several days each week lecturing 
JJi ^"^ interested in implementing programs of this 

S^Sa^am iiri?''';-'^"^ '''' 'l' aspects of t e 

program, including business functions. 

Contact: Foxfire Fund, Inc. 

Rabun Gap, GA 30568 

(404) 746-5318 
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8. Future Farmers of America (FFA) - Alexandria, Virginia 

Type of Assistance: Experiential education, information 

Description: FFA is an integral part of the program of vocational 
agriculture education in the public schools. It provides a 
laboratory for practical training in agriculture, leadership, 
cooperation and citizenship as students take part in meetings, 
speaking, contests, awards and cooperative efforts for community 
improvement. The program also offers instruction and activities in 
the field of agribusiness. 

Contact: National FFA Center 
P. 0. Box 15160 
5632 Mt. Vernon Memorial Hwy 
Alexandria, VA 22309 

(703) 360-3600 



9. Future Homemakers of America (FHA) - Reston, Virginia 

Type of Assistance: Experiential education, information 

Description: FHm is a nonprofit student organization for students 
in home economics, grades K-12. Chapters encourage personal yrowth^ 
leadership development, and family and community involvement. They 
explore hom-i economics-related jobs and careers. Chapter projects 
focus on a variety of youth concerns, including nutrition and 
fitness, teen pregnancy, strengthening family relationships, energy 
conservation, working with children and the elderly, teen-run 
businesses, youth employment and career exploration. 

Contact; Future Homemakers of America 
1910 Association Drive 
Reston, VA 22091 

v703) 476-4900 
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10. Illinois Vocational Curriculum fpntor n\irr\ c 
University. Springfieyd' n lino^s ^ ^ ' 

Ii?ric°u^:rjot"u1ng'"^"""' ^^^^^^^^ development, education. 

?he%'i?rStrirNeiwi??^%'tfr'^ Curriculum Center is part of 
Coordination in VocaUoLrwhn^^ '^'^"'"^ Curriculum 

majority of miter avanlb e f^ VCC^Tf ' 
Many materials on entreoreneur^h^n^r °" ^ ^o^" ^^^sis. 

State of Illinnic Th?^ * ^ P available to educators in the 

educators i t -on^^VmatMa^l'Ind'^^^^^ 

is funded by the Illino?<^tLI i w ^T^"^*^^ software. The Center 
Adult. Voca^io'n':i":rT"c:.n?car Ktl!""^'^"' 

Contact: Illinois Vocational Curriculum Center 
Sangamon State University 
E-22 ^ 

Springfield. IL 627U3 
(217) 786-G375 



11. Junior Achievement. Inc. - Stamford, Connecticut 

Type Of Assistance: Experiential education, resources 

hea'diuS'rie'red in"s?a?fo?dTnn":ctl"^; ll ' ""^^^^^^ "^P^^^-" 
some 250 JuniorAchievemp^t L." .-'"^ ^^'^ "Umbrella" for 

foreign countries. TTDuL^r ''''t ^" ^^^^^ 16 

majorVograms Is to p o5 de practicara^'d''r''rT"' 

experience in the private PntprnMc realistic education and 

volunteers (advisors ^<!<c. '^ '^ economic system. Adult 

during a choo ^el^ ope a iriS.r^Pj' '''''' <^^'"P«"ies 

year, operating just as any other business would. 

Other Junior Achievement programs are: 

Project Business - a flexible economic education program for 

oth and 9th grades 

Business Basics - school JA officers .ake presentations 

to 5th and 6th grade students 
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Economic Awareness - describes several programs designed to 

deliver business and economic education 
information to the general public 

Applied Market - is a program for college students. It provides 
a variety of practical and theoretical business 
and economic education activities. Presently, 
many business majors are receiving college 
credit for participating as advisors in the JA 
high school program 



Contact: Junior Achievement, Inc. 

ATTN: Senior Vice President - Programs 
550 Summer Street 
Stamford, CT 06901 



(203) 359-2970 



Minnesota Curriculuni Services Center - University of Minnesota, 
W.iite Bear Lake 

Type of Assistance: Resources 

Description: The Minnesota Curriculum Services Center is a nonprofit 
organization funded by the Minnesota State Department of Education 
through the Division of Vocational-Technical Education. It serves 
he needs of Vocational, Career, and Special Needs Education in the 
state of Minnesota through a program of free loan of instructional 
materials for preview purposes and the sale of some items on a cost- 
of-printing basis. 

Contact: Minnesota Curriculum Services Center 
3554 White Bear Avenue 
White Bear Lake, MN 55110 

(612) 77U-3943 
or 

(800) 152-9024 (within Minnesota) 
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National Commission on Resources for Youth. Inc. (ucay) . Now VAri. 
New York 

Type of Assistance: Information, [promotion, networking, publica'Jon 

Description: NCRY is an independent nonprofit organization to 
expand opportunities for young people to participate in society. 
Through a national information-sharing rn^twork, NCRY seeks out 
encourages, and promotes programs that rocognize the capabilities and 
the developmental needs of young people. Some NCRY publications deal 
with entrepreneurship and youth in business. 

Contaci.- NCRY 

36 West 44th Str'^ 
Room 1314 

New York, NY 10036 



National Netwc t for Curriculum Coordination of Vocational and 
Technical Education (NNCCVTE) 

Type or Assistance: Curriculum coordination, resourcf.s, materials 
development 

Oescriptior,: NNCCVTE is a network consisting of six curriculum 
coordination centers, six corresponding interstate networks, a 
national council of curriculum center directors, and 57 state 
representatives. This network is designed to share curriculum 
development products and services throughout the nation. The purpose 
Of the network is to increase the availability of curriculum 
information and materials, to promote the adoption and adaptation of 
curriculum materials developed with assistance from federal and state 
vocational education funds, to minimize duplication in curriculum 
development, ana to improve the quality of curriculum materials and 



IZ Setwnrk' ^ directory of State Liaison Repre«;entati ves of 



Contact: 

NORTHEAST 

New Jersey Vocational 
Educational Resource Center 
Rutgers University 
200 Old Matawan Road 
Old Bridge, NJ 088^7 

(201) 390-1191 



SOUTHEAST 

Curriculum Coordination Center 
Mississippi State University 
Research dnd Curriculum Unit 
Drawer DX 

Mississippi State, MS 30762 
(601) 325-2510 



EAST CENTRAL NETWORK 

for Curriruliim Cnnrci^ nAfirin 

On the campus of 

Sangamon State University, E-22 

Sprirgfield, IL 62708 

(217) 786-6375 



NORTHWESTERN 

CurriculL.' Coordination Center 
Commission for Vocational 
Education 
Building 17, LS-IU 
Airdustrial Park 
Olympia, WA 98504 

(2U6) 753-0879 



MIDWEST 

. ivuiuiM v^uui u I tia u I uft tenter 
State Oepartnent of Vocational 
ni'i Technical Education 
l')00 West Seventh 
Si,illwater, UK 74074 

(405) 377-200C, Ext. 252 

WESTERN 

Curriculum Coordination Center 
University of Hawaii 
1776 University Avenue 
Wist Hall 216 
Honolulu, HI 96822 

(808) 948-7834 



Off^.e Ecucation Association (OEA) - Columbus, Ohio 
Type of Assistance: Education, resources 

Description: OEA is a national voluntary association for students 
enrolled in vocational business and office occupations education. 
It IS a cocurncular activity that is an integral part of the 
educational program which is designed to develop leadership 
abilities, interest in the free enterprise system, and competency in 
office occupations within the framework of vocational and career 
education. OEA is divided into four district categories: secondary 
post secondary, collegiate, and alumni. OEA is made up of local 

.^!!^''^r«V^^^'^^" ^^^^^ associations. Regular publications include 
the OEA Communique (a quarterly journal) the Loca l Advisor's 
Hunenn (bimontMy bulletin between the months of September "and 
. une), JheWojldrlOtA (reference manual). It's a New Year (annual 
Chapter handbook), Coiii^eti ti ve Events (lUidelines .TRd thP of a veek 
Promotion booklet and National Leadership Conference publication 
Also available is the Related Materials Service which offers iteirV 
to supplement classroom instruction. 

nf lul^iy ^^-^^f!^"?, ''^^^^^^ business and industry and tlie UFA Board 
0. directors is the Nat::,idl Bubiness Advisory Council. The Council 
IS composed of representatives from different segments of the 
business .vorld. OEA encourages involvement of business and industry 
at all levels of the organization tn promote the sharing of 
information, needs, ideas, trends and so forth. Community 
involvemert is encouraged through service, citizenship activities 
and economic awareness activities. ' 

Contact: Office Education Association 
54b4 Cleveland Avenue 
Columbus, OH 43?29 



(614) m-l?Jl 



unio Myncuitural hducaUon Curriculum Materials Service - 
The Ohio State University, Colunhus 

Type of Assistance: Materials development, resources 

Description* The Ohio Ayricu'tural Curriculum Materials Service is 
sponsored by th^ Ohio State Department of tducalion and the 
Department of AyricuUjral Education at The Ohio Statp University. 
The Service develops curriculum materials as well as iiakes 
resources available to educators. 

Contact: The Ohio Ayricultural Curriculum Materials Service 
The Ohio State University 
2120 Fyffe Road, Room 2b4 
Columbus, OH 43210 

(614) 422-4848 



Pepsi DECA Learn and Earn Program - Purchase, New York 
Type of Assistance: Experiential education 

Description: DECA chapters wishing to participate have students set 
up actual or simulated businesses to sell a product. Project 
guidelines and incentives highlight concr^pts, objectives, planning, 
organising, budgeting, promotion and evaluation. A final report may 
be submitted as a OECA competitive activity. Educational materials 
are available for the Project. 

Contact: Learn and Earn Project 

Attn: Dr. H. Naylor Fitzhugh 
Pepsi -Cola Company b/1 
Purchase, NY 10577 



State Departments of Vocational /Technical Education: 
Area Vocati onal -Technical Schools 

Type of Assista.Ke: Education, information, resources 

Description: These schools generally service students at the high 
school level and may offer entrepreneurship training ranging from a 
fully developed, multiservice program to a single unit within a 
skills course such as welding or electronics. 

Contact: See Appendix E7 for a complete listing of all State 

Directors of Vocational Education. Your State Department 
can direct you to your are^ vo-tech schools. 
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19. U.S. Department of Education: Office of Vocational and Adult 

Education - National center tor Kesearcn in vocational taucai^ion 

Type 0^ Assistance: Information, curriculum development, research, 
promotion, networking 

Descri^:tion: The National Center for Research in Vocational 
Education is funded by the federal government to conduct research, 
develop materials, and disseminate information, as well as perform 
many other functions to promote, improve and expa.id vocational 
education throughout the nation. Entrepreneurship Education is a 
special interest of the Center, which is actively involved in this 
area. The Center produced the PACE materials described in the 
annotated bibliography of this notebook . It also produces a 
publication entitled New Venture Network: News on Entrepreneurship 
E ducation . 

Contact: National Center for Research in Vocational Education 
Tne Ohio State University 
1960 Kenny Road 
Columbus, OH 43210 

1-800-848-4815 



20. Vocational Education Materials Center - University of Georgia, 
Athens 

Type of Assistance: Resources, curriculum materials development, 
research 

Description: The Vocational Materials Center functions within the 
Division of Vocational Education, University of Georgia. It 
operates under grants from the U.S. Department of Education and the 
Georgia State Department of Education with the support of the 
College of Education. The Center is comprehensive in its commit.^ient 
and approach to the development and dissemination of materials in 
the broad field of Vocational Education. 

Contact: Vocational Education Materials Center 
628 Aderhold Hal 1 
University of Georgia 
Athens, GA 30602 
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Type of Assistance: Experiential education, promotion 

Description: VICA is a national oryanization of students enrolled 
in vocational trade, industrial, technical and health education 
programs. Its purposes include fostering a respect for the dignity 
of work, establishing realistic vocational goals, creating 
enthusias'fi for learning, and helping students obtain full and 
rewarding lives. VICA also pranotes high standards in trade ethics, 
workmanship, scholarship, and safety. The oryanization is the tool 
•jsed to develop the ability of students to plan, organize and carry 
out worthy activities and projects through the democratic 
processes. 

Contact: Vocational Industrial Clubs of America 
P. 0. Box 3000 
Leesburg, VA 22075 

(703) 777-8810 



Vocational Studies Center - University of Wisconsin, Madison 

Type of Assistance: Education, materials development, resources 

Description: The Center has developed training materials entitled 
Steps to Starting a Small Business and also offers a self-heV 
program called 'Achieving Success in Small Business: A Competency 
Based Educational Program for Persons Interested in Small Business 
Ownership." 

Contact: The Vocational Studies Center 
University of Wisconsin-Madison 
964 Educational Sciences Building 
1025 West Johnson Street 
Madison, WI 5J706 

(608) 263-4357 
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wesiern Curriculum Looraination tenter (WLLLj - Honolulu, Hawaii 



Type of Assistance: Resources, materials development, 
administration 



Description: The Western Curriculum Coordination Center is one of 
six regional centers of the National Network for Curriculum 
Coordination in Vocational-Technical Education (NNCCVTE) and is 
funded by the U.S. Department of Education. It is located at the 
University of Hawaii, Manoa Campus, and provides leadership in 
curriculum coordination to the Western Area which includes American 
Samoa, Arizona, California, the Commonwealth of the Northern 
Marianas, Guam, Hawaii, Nevada, and the Trust Territory of the 
Pacific Islands. A Curriculum Resource Center Is maintained by WCCC 
to assist its consortium members In the preparation and development 
of vocational-technical education curriculum materials. The Center 
also acquires newly developed materials and disseminates them to the 
states/territories within the region through their btate Liaison 
Representatives (SLRs). Service to the SLRs is foremost in the work 
of the WCCC. 



Contact: Western Curriculum Coordination Center 
College of Education 
University of Hawaii 
1776 University Avenue 
Wist 216 

Honolulu, HI 96822 



(808) 948-7834 
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1. Aniencan Society for Traininy anci Oevel opment (ASTD) - 
Washington, DC 

Type of Assistance: Professional affiliation, networking, 
resources, i nfomiati on 

Description: The American Society for Training and Development is 
an organization dedicated exclusively to serving the needs of the 
human resource development (HRD) professional. ASTD accomplishes 
this through publications, meetings, seminars, textbooks, and 
diverse clearinghouse activities. Within the organization there are 
two special networks--The Women's Network and the Minority Network-- 
to wo^k on special projects, etc., as well as 46 Special Interest 
Groups. More than 120 Chapters in nine geographic regions bring 
ASTD to the local level. The major professional HRD areas served 
are: Human Relations, Technical and Skills, Marketing/Sales 
Training, Instructor Effectiveness, Career Development, Media, 
Program Evaluation, and Organizational Development. 

Contdct: American Society for Training and Development 
600 Maryland Ave, SW 
Suite 30S 

Washington, DC ^00;^4 
(202) 4H4-2390 



2. Association of Collegiate Entreoreneurs (ACE) - Wichita State 
University, Kansas 

Type of Assistance: Information, advocacy, networking 

Description: The Association of Collegiate Entrepreneurs is a new 
organization developed to enhance and promote opportunities for 
students interested in entrepreneurial pursuits. They produce a 
national publication used as a forum for sharing information among 
member universities. Included is a section on existing university 
programs for entrepreneurs and a section on venture opportuni t ies^^i 
ACE also hosts national conferences for collegiate entrepreneurs. 

See Appendix for a listing of universities currently 
partici pati ng i n ACE . 

Contact: Ver ne C. Harni sh 

Association of Collegiate Entrepreneurs 
Center for Entrepreneurshi p 
Wichita State University 
Wichita, KS 67208 

(316) 689-3JUU 
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3. Center for Lntrepreneunai nanagemem: - iiew lufK, New Vui ^ 

Type of Assistance: Information, research, education, resources, 
materials development 

Description: The Center for Entrepreneurial Management, formerly an 
arm of the American Management Association, is run as a nonprofit 
research and educational facility offering tapes, books and seminars 
in the U.S. and abroad. Of particular interest is the research done 
by the Center on characteristics of entrepreneurs. 

Contact: Center for Entrepreneurial Management 
83 Spring Street 
New York, NY 10012 

(212) 924-7304 



4. Center for Entrepreneurship and Small Business Management - 
Wichita State University, Kansas 

Type of Assistance: Resources, education, research, materials 
development 

Description: The priorities of the Center are: (1) development of 
an academic program in entrepreneurship and small business 
management, (2) creation and endowment of a professional chair, 
(3) development of an information bank and liorary, (4) research and 
publication, (5) special interest seminars, (6) development of films 
for elementary school students, and (7) creation of a prime-time 
television proyram for major network exposure. Several 
well-researched biographies of successful entreprenei-rs have already 
been published. 

Contact: Center for Entrepreneurship and 
Small Business Management 
130 Clinton Hall 
Wichita State University 
Wichita, KS 672U8 

(316) 689-3U00 
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b. Center for Small Business - Daytona Beach Community College and 
Private Industry Council, Daytona Beach, Florida 

Type of Assistance: Counseling, training, research, resources 

Description: The Center for Small Business is a proyram offered by 
the Special Proyrains division of Daytona Beach Community Colleye and 
has been designated by the Small Business Administration and 
American Associatic. )f Community and Junior Colleges as a member of 
the Small Business Training Network, Counseling services arp 
provided to both potential and existing entrepreneurs; traininc in 
the fonn of workshops, courses, seminars and conferences is offered 
throughout the year in Volusia County; ond the Center has a resource 
library which contains research produced by the Center. Training 
costs are nominal as services are provided in cooperation with the 
Private Industry Council of Volusia County, University of Central 
Florida, SCOR^, Stetson University, and area Chambers of Commerce 
through the Volusia/Flagler Small Business Coordinating Council. 

Contact: Center for Small Business 
P. 0. Box 1111 
Daytona Beach, FL 32(315 

(9U4) 255-8131 



Florida Center .or Career Development Services - State of Florida 
Department of Education, Tallahassee 

Type of Assistance: Resources, materials development, information, 
placement 

Description: The Florida Center for Career Development Services 
offers several career, occupational and placement programs and 
services tc students/teachers in the state of Florida. The 
Cooperative Agency Placement Service (CAPS) circulates information 
to possible employers about potential employees as they complete 
their training/education. The Center also serves as Florida's 
Career Information Delivery System through programs called VIEW, 
PREVIEW, and CHOICE. New products/services are developed in 
addition to ongoing functions. 

Contact: Center for Career Development Services 
Florida Department of Education 
Knott Bui Idi ng 
Tallahassee, FL 32301 

l-bOO-342-9271 
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institute TC)r IdD'H CJULOI. mm u•^^J ivocui ii-u-w .wifv, 

New York 

Type of Assistance: Research, educatio.i 

Description: ILER is a nonprofit organization wnich organizes 
Wo»rkshops and courses and prepares educational materials for working 
people. It works with both union and nonunion groups around the 
nation to equip stewards, activists and rank-and-filers with the 
information, skills, and strategies they need to begin tackling 
their probl i on and off the job. The Institute provides a basic 
understand i ..g of the American economic system and how it functions 
that enables people to operate effectively within the system. 

Contact: ILER 

853 3 roadway 
Room ?U14 

New York, NY 10003 



N.nional Research Center for College and University Adniissionfi 
(NRCCUA) - Kansas City, Missouri 

Type or Assistance: Information, research, resources, 
educ^t ion 

Description: The National Research Center for College and 
University Admissions is a nonprofit organization involved in a 
variety of activities. IDEA (Institute for the Development of 
Entrepreneur Abilities) provides entrepreneur seminars, workshops 
and speeches and is currently developing a manual for 
entrepreneurial self-instruction. The Entrepreneur Scholarship 
Program (ESP) which identifies entrepreneurial talent in high 
schools and colleges and is developing 3 system of providing awards, 
financial aid, and support. The Center has developed EU 
(Entrepreneur Quotient), SQ (Success Quotient), and CQ (Career 
Quotient) measures to stimulate discussion concerning 
entrepreneurship. Appendix H contains copies of both documents. 
Throughout the year the Center surveys high school students 
regarding education, career, and financial aid opinions and has 
added entrepreneurship as an option. All results are computerized. 
The Center also funds various projects including the writing of a 
motivational book on minority entrepreneurs. 

Contact: The National Re<;earch Cpnter 

for College and University Admissions 
8800 Blue Ridae Boulevard 
Suite 316 

Kansas City, MO 64138 
(816) 76l-15?b 
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9. National Small Business Training Network (NSBTN): American 
Association of Cof..inunity and Junior Colleger, (AACJCl - 
Washington, DC 

Type of Assistance: Educa«.ion, networking, information, program 
development, materials development, resources 

Description: NSBTN links together 227 two-yea- colleges ir 49 states 
and works with the Small Business Administration to deliver high 
quality, low cost, small business management teaching, and assists 
colleges to market the networking concept in local settings by 
establishing liaii.ons and c joperativ^? efforts with other 
community-based groups. Educational and informational publications 
are available. 

Contact: Carol Eliason, Director 
NSBTN/AACJC 
One Dupont Circle, NW 
Washington, DC 2U036 

(202) 293-7050 



10. Opportunities Industrialization Centers of America, Inc. (OIC/A) - 
Michigan State Council - Lansing, Michigan 

Type of Assistance: Job Training and Placement 

Description: OICs of America, Inc. is a community-based, self-help 
skills training and community revitalization program founded by Dr. 
n1r%^' Chairman of the National Board of Directors of 

OIC/A. From its beginning as an employment ard training program in 
Philadelphia, it has grown into a total economic develop->ent and job 
creation movement which serves an interracial cross-section of the 
American unskilled, unemployed and disadvantaged in nore than 140 
communities. Since 1964, OICs have trained over 600,000 people and 
r.ive placed approximately 70% in meaningful jobs. Over 1/3 of OIC 
trainees were on welfare before coming to OIC, but alumni have 
contributed an estimated $600 million to the national economy in tax 
dollars alone. Training is provided in 160 different skill areas, 
and a close working relationship is maintained with all levels of 
government and local business. 

The state of Michigan has five OICs that work together under the 
direction o^ the Michigan State Council of the OICs of America. 
This Council is in the process of developing a major project 
targeted toward young women with children, a group with 
traditionally low participation rotes due to lack of support 
services for child care and transportation. The project, to be 
entitler Michigan Opportunities fur Mothers, will provide young 



ERIC 



3i0 



28 



clients with training in the provision of child care services, 
remedial education, parenting skills, enrichment training, 
entrepreneurial skills training, and supportive services. The m^^^^ 
outcome of thi<. project is to assist graduates to establish their 
own at-home day ?are centers as well as cooperati ve y-owned cente. s. 
A unique feature of the project is that mothers will bring their 
children to the training center which will be a licensed day care 
facility operated by OIC. 



Contact: 

Michigan State Council of the OIC or America 
111 South Capitol. Suite 710 
Lansing. MI 48933 



(517) 484-9642 

Greater OIC of Metropolitan Detroit 
1566 Oakman Boulevard 
Detroit. MI 48238 



(313) 883-4510 

Greater Flint OIC 
708 Root Street 
Flint, MI 48503 

(313) 766-7269 

OIC of Muskegon County 
2U1 Apple Avenue 
Muskegon. MI 49440 

(616) 726-4033 

OIC of Metropolitan Saginaw 
1000 Tuscola Street 
Sagindv/. MI 48607 

(517) 752-4148 

QTC of Greater Lansing 
50U West Lenawee 
Lansing, MI 48933 

(517) 484-9644 
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Public/Private Ventures (P/PVj - Baltimore, Maryland 

Type of Assistance: Research, consulting, education 

Description: P/PV seeks effective approaci.e: to ,jieeting the needs 
of disadvantaged citizens for job training, education, and economic 
opportunity. The organization conducts research, devrlops prfjrams 
and assists both th{» p^^blic and private sectors in a oroad range of 
Jtctivitifcs designed to help people, especially youth, become 
self-SL^ficient. It is a national, not-for-profit corporation which 
has worked in over 40 cities with programs that serve ccmmunity ani 
business neec^s while helping individuals become productive members 
of the work force. Examples of P/PV programs are: (a) The Surmer 
Training and Education Program for disadvantaged youth which 
provides work experience and intensive remedial education; (b) Youth 
Conservation and Service Corps Programs; (c) Ventures in Community 
Improvement which trains disadvantaged youth and women in 
construction (and other nontradi tional occupations for women) while 
making permanent improvements in public housing and buildings; 
(d) State Employment Initiatives for Youth which emphasizes the 
coordination of state resources to help students make a successful 
transition from school to wjrk; (e) a Study of School/Business 
Partnerships to evaluate existing cooperative and adopt-a-school 
programs; and (f) the Development Training Institute which helps 
individi.als engaged in community economic development gain the 
skills to plan, finance and manage development ventures in 
low-income neighborhoods. 

Contact: Public/Private Ventures 
399 Market Street 
Philadelphia, PA 19106 

(215) 592-9099 



Technology Exchange Center (TEC) - Garden Grove, California 
Type of Assistance: Inforation, consulting 

Description: The Technology Exchange Center nas been formed as a 
nonprofit company with directorship from businesses, education, 
labvor and tne community to address labor and management training 
needs. The Center matches available labor to specific needs, 
provides qualified professionals as instructors, provides custom- 
designed programs for labor and management and provides cost- 
effective training with possible outside financial support- TEC 
coordinates funding sources, training sources, bub.ness, government 
and the community to implement educational /training programs, 
apprenticeships, etc. The Center serves as a vehicle to bring 
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industry and academia together to discuss and satisfy current 
needs as well as plan for the future. 

Contact: Technology Exchange Center 
13162 Newhope Street 
Garden Grove, CA 92643 

(714) 636-2632 



'3. YOUTHWORKS - Washington, DC 

Type of Assistance: Education, job placement 

Description: YOUTHWORKS is a nonprofit organization which provides 
an alternative job training and placement service to meet 
employment needs in Washington area business and trade associations. 
Each Spring several hundred low income and minority youth applicants 
between the ages of 16 and 20 are screened and interviewed to 
participate in this program. Successful applicants attend a four- 
day training seminar and become part of a talent pool available to 
employers. At any time during the school year YOUTHWORKS has a 
ready supply of part-time or permanent entry-level help available, 
but the emphasis is on summer employment. Pre-employment training 
focuses on employer expectations, communication skills, job 
searching techniques, attitude development and life management 
skills. YOUTHWORKers are periodically evaluated throughout the term 
of employment. Any youth not meeting standards of performance will 
be counseled and if he/she fails to improve will be dropped from the 
program. If T^he student is let go during the first four weeks of 
employment, YOUTHWORKS wiM reimburse the employer for all wages 
paid during that time. 

Contact: YOUTHWORKS 

1250 Eye Street, NW 
Suite 402 

Washington, DC 20005 
(202) 682-2178 
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DEVELOPMENT [HE ENTERPRISE 

STAGE FOUR: VENTURE 

ENTERPRISE DEVELOPMENT 

1. American Association of i^^nonty I.nterpnse Small Businpss 
Investment Companies (AAMESHIC) - Washinyton, DC 

Type of Assistance: Venture capital formation, information, resources 

Description: This is an association of the privately owned invest- 
ment companies which participate in the Small Business Administra- 
Vciu.r Enterprise Small Business Investment Company Program. 

MESBICs invest in small businesses owned by socially or economically 
disadvantaged persons. SBA supplies financial assistance in the 
ratio of 53 for e,/ery dollar of private capital invested by a MESBIC 
participant. Investments can be in the fonn of straight loans or 
equity investments and range from a few thousand to several million 
dollars. AAMESBIC hac several publications available to guide 
existing and potential MESBICs in the investment process and a^so 

Perspective - AAMESBIC Newsletter every month, as well as 
tfie Journal of Minority Business Firms . 

Contact: Amer.can Association of Minority 
Enterprise Si.ial 1 Business 
Investment Companies 
915 15th Street, NW 
Suite 700 

Washington, DC ?'.'UOb 
(202) 347-8600 



2. American Indian National Bank 
Albuquerque, New Mexico 



Washington, DC and 



Type of Assistance: Banking services 

Description: Stockholders invest in this institution making 

Jnr°'JHnnr?;i'^^' ^? '"^^'^ organizations and individuals 

for various Indian enterprises. Offices are avai^.able in 
Washington, DC, and Albuquerque, New Mexico. 

Contact: 



AINB 

17U1 Pennsylvania Avenue 
Suite 310 

Washington, DC 20006 
(202) 96b-4460 



AINB 

2401 12th Street, NW 
OR Albuquerque, NM 87i02 

(5U5) 842-1395 
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3. Bank of America: Smill Business Reporter Series - 
San Francisco, California 

Type of Assistance: Materials development 

Description: The Small Business Reporter Series developed by the 
Bank of America provides straightforward, practical information on 
owning and operating a small business. It is for all those who need 
information about small business - business owners, bankers, 
attorneys, accountants, consultants, industry and trade 
associations, schools, and libraries. The content of the Series has 
been well researched, and, although the emphasis is on California, 
most of the information is applicable throughout the United States. 

See Appendix Eg for an order blank and price listing. 

Contact: Bank of America 
Department 34U1 
P. 0. Box 37000 
San Franci sco, CA 94137 

(41b) 622-2491 



4. Center for Entrepreneurship - Stanford University, Los Angeles, 
Cal i fornia 

Type of Assistance: Information, networking 

Description: Students at Stanford University formed the Center for 
Entrepreneurship to link students and the community through 
internships, seminars, etc., for the purpose of evaluating new 
ideas, finding venture capital, etc. 

Contact: Center for Entrepreneurship 
Stanford University 
Stanford, California 943U5 
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Oevelopiny Neighborhood Association of Kansas City - The Cpnter ror 
Neighborhood Development, Pioneer Community follege, Kar.sas 
City, Missouri 

Type of Assistance: Information, education, networking, advocacy 



Description: The Association and Center in Kansas are dedicated to 
promoting self-financed self-help and cooperation among people and 
organizations. They promote the forming of neighborhoods into 
various types of cooperatives for the purpose of self-employment, 
investment, development, etc. Entrepreneurship is a vital aspect of 
thei r work# 

Contact: The Center for Neighborhood Development 
Pioneer Community College 
560 Westport Road 
Kansas City, MO 64111 

(816) 753-4949 



6. The Entrepreneurship Institute (TEI) - Columbus, Ohio 

Type of Assistance: Business and job development, networking 

Description: The Entrepreneurship Institute is an independent, 
nonprofit organization which works to briny together a consortium of 
individuals within a community for the purpose of creating 
in-^ovative, high-growth companies. 

COfitact: TEI 

3592 Corporate Drive 
Suite 100 

Columbus, OH 43^29 
(614) 895-1153 
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Hawaii Entrepreneurshi p Training and Development Institute (HETAPI)- 
Honolulu, Hawaii 



Type of Assistance: Education, research, advocdcy 

Description: HETADI is a nonprofit, educational /sci enti fic 
corporation which promotes entrepreneurship development by training, 
entrepreneurs and promotes the creation of more business 
opportunities. Acditiona! information is located in Appendix B. 

Contact: HETADI 

Suite 1409 
Century Center 
175U Kalakaua Avenue 
Honolulu, HI 96826 

(808) 955-8665 



Human Resources Corporation (HRC) - Honolulu, Hawaii 

Type of Assistance: Technical assistance, procurement, infonnation, 
management assistance, resources, "^esearch, consulting 

Description: The Human Resources Corporation is a private firm which 
provides technological research and development as well as 
management consulting services to private, public, local, state and 
national organizations. It is based in San Franci sco wi th area 
offices in Washington, DC, and Honolulu. HRC is under contract to 
the Minority Business Development Agency (MBDA) to act as a Minority 
Business Development Center (MBDC). MRDCs provide a wide range of 
management and technical assistance to potential and existing 
minority entrepreneurs. 

See Appendix C for a Directory of all MBDCs. 
Contact: Human Resources Corporation 



1160 South King Street 
Room 203 

Honolulu, HI 96814 



(808) b31-76U2 



or 



1109 Oak Street 

San Franci sco, CA 94117 



(415) 552-79U0 (Main Office 




3t) 



9. Human Resources Development Center (HRDC) - Carver Research 
Foundation, Ti'Skegee Institute, Alabama 

Type of Assistance: Resources, information, education, advocacy, 
materials development 

Description: The Human Resources Development Center was established 
at the Tuskegee Institute in 1968 as an administrative mechanism for 
the combination of Cooperative Extension a i Federal Extension. The 
purpose of the Center is to utilize the expertise at the Institute 
to improve the quality of life for people. The Center develops 
materials, sponsors a variety of conferences and workshops, offers 
community education classes, sponsors educational/recreational 
summer day care experiences for yoc'h, participates in youth 
advocacy projects, as well as supports numerous other activities. 
Of particular interest is the Center's work with the Minority 
Highway Contractors' Assistance Program and Small Business 
Deve^.opment. 

Contact: Human Resources Development Center 
Tuskegee Institute 
Robert Russa Moton Hall 
Tuskegee, Alabama 36088 

(20b) 727-8764 



10. Institute for American Business (IA8) - Washington, DC 

Type of Assistance: Procurement, enterprise development 

Description: The Institute for American Business is funded by the 
U.S. Department of Commerce, Economic Development Administration. 
It works through already existing channels to bring together 
talented mir'^ity entrepreneurs, venture capital, and unique 
business opportunities. 

Contact: Institute for American Business 
1090 Vermont Avenue, NW 
Suite 9U0 

Washington, DC 20005 
(202) 371-1400 



318 



36 



11. International Council for Small Business (ICSB) - Washington, DC 

Type of Assistance: Professional affiliation, res. ^rch, advocacy, 
networki ng 

Description: ICSB is a nonprofit organization whose goal is to 
serve as the primary organization for the diverse professionals 
interested in small business management and entrepreneurial 
development. Its role is to integrate and expand the value of 
specific trade or professional organizations. Activity stimulates 
research and creates unique networking capabilities for special 
interest groups. 

Contact: Executive Secretary 

International Council for Small Business 
National Affiliate 
P. 0. Box 14014 
Washington, DC 20044 

or 

ICSB 

3642 Lindell Blvd 
St. Louis, MO 63108 

(314) 534-7232 



12. Kentucky Highlands Investment Corporation - London, Kentucky 
Type of Assistance: Venture formation 

Description: Kentucky Highlands Investment Corporation is a 
development firm founded specifically to take high-risk, venture 
capital and term loan positions in start-up and expanding business 
enterprises located (or to be located) in Eastern Kentucky. The 
Corporation backs high and low technology ventures. 



Contact: Kentucky Highlands Investment Corporation 
911 North Main Street 
P. 0. Box 628 
London, KY 40741 

(606) 864-5175 
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13. Local Initiatives Support Corporation (LISC) - New York, New York 
Type of Assistance: Financial, ':echnical 

Description: LISC is designed to help independent, community-based 
development organizations improve the physical and economic 
conditions of their communities. It aims to increase the ability of 
exemplary local organizations to develop significant projects of 
construction, rehabilitation, business capitalization or expansion, 
commercial revi tal ization, or related activities. 

Contact: LISC 

666 Third Avenue 
New York, NY 10017 

(212) 949-8560 



14. National Alliance of Homebased Businesswomen (NAHB) - Norwood, 
New Jersey 

Type of Assistance: Networking, advocacy, information 

Description: The National Alliance of Homebased Businesswomen was 
developed for the purposes of promoting personal, professional and 
economic growth among women who wish to work from their homes; to 
provide a forum for the exchange of information; to provide 
publications disseminating current information and to provid? a 
support network. NAHB publishes a quarterly newsletter, holds 
annual national meetings and publishes an annual directory of all 
the local chapters throughout the nation. The Alliance was 
instrumental in the development of the resource guide Women Working 
Home: A Homebased Business Guide and Directory , Second Edition, 
printed in 1983 and authored by Marion Behr and Wendy Lazar. The 
book is described in the annotated bibliography of this resource 
notebook. 

See Appendix Ejq for the national directory and a membership form. 

Contact: National Alliance of Homebased Businesswomen 
P. 0. Box 95 
Norwood, NJ 07648 

(201) 768-8177 
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15. National Minority Business Council. Inc. (NMBC) ^ New York. New York 

Type of Assistance: Advocacy, basic prog-ams and services for 
minority entrepreneurs 

Description: Through advocacy for minority business. NMBC addresses 
the questions of education, procurement, training and the treatment 
of minority enterprises in different areas and different n;arket . 
Services to minority entrepreneurs include a quarterly publication, 
a legal service program, two seminars each year in continuing 
management education, as well as other educational seminars, NMBC 
also publishes a national minority business directory. 

Contact: NMBC 

235 East 42nd Street 
New York. NY 10017 



15. National Science Foundation (NSF) - Washinyton, DC 

A. Innovation Centers 

B. Small Business Assistance 

Type of Assistance: Information, counseling, guioance 

Description: The National Science Foundation provides informati 
and guidance to research and techno'. ogy-based small, minority an 
-omen-owned firms concerning NSF programs and research 
opportunities. 

Contact: Office of Small Business Research & Development 
National Science Foundation 
1800 G St.. NW 
Room 511-A 
Washington. DC 20660 

(202) 357-9498 
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17. New Enterprise Training for Profits (NlT/PRU) - Wasninyton, DC 

Type of Assistance: Education, Piatenals development 

Description: New En:erprise Training for Profits is a comprehensive 
new ventijre traininc system that can be purchdsed for a minimum 
investment of $5,U0J per system. A multimedia eaucational approach 
guides the user through all the steps ecessary to set up a new 
business ventur<^. 

Contact: Venture Concept Systems 
1901 L Street, NW 
Suite 400 

Washington, DC 20U36 
{ZOZ) 331-92bb 



18. Rural Enterprises, Inc. - Durant, Oklahoma 

Type of Assistance: Consulting, technical assistance, 
"» nfo rmation 

Description: Rural Enterprises is a nonprofit corporation 
headquartered in Durant, Oklahoma. It was established as a national 
demonstration effort using industrial innovation to develop new jobs 
and new businesses iii economically distressed rural areas of 
Southeastern and South-central Oklahoma. Rural Enterprises provides 
an innovation evaluation process for new products for a $75.00 fee, 
and provides assistance in all areas of business and product 
planni'^q or processes that score sufficiently high in the innovation 
evalua.ion process. The corporation is sponsored and supported by 
various public and private organizations. 

Contact: Rural Enterprises, Inc. 
P. 0. Box 133b 
Durant, OK 74702-133b 

(405) 924-5094 
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School for Entrepreneurs - Tarrytown, New York 

Type of Assistance: Education, resources, information 

Description: The School for Entrepreneurs is a privately run 
educational experience comprising two consecutive weekends for the 
current cost of :750.00. Students learn how strong their 
entrepreneurial drive is, what their highest personal skills a'^e, 
and how to sharpen both. The student's business idea(s) is 
evaluated and then detailed plans for the proposed venture 
developed. The stu'ient then presents his/her proposal to a 
representative of a Wall Street venture-capita^ firm. Time is then 
devoted to networking, life planning, and goal setting. The school 
follows -lip on students' activities in relation to their plans. The 
course is conducted two times each year« 

Contact: The Scnool for Entrepreneurs 
Tarrytown Conference tenter 
P. 0. Box 222 
Ec^t Sunnyside Lane 
Tarrytown, NY 10591 

(9K) 691-8200 
(212) 933-1U31 



Small Business Administration (SBA) - Washinc^ton, DC 

a. Office of Minority Small Business and Capital Ownership 
Devel opment 

Type of Assi stance: Information, advisory 

Description: Formulates and coordinates policies benefiting 
eligible minority small business. Provides direct ass-'^tance to 
minority business as well as works with other agencies, banks 
and industry to increase the number of minority-owned businesses 
and improve their chances of success. 

Contact: U.S. Small Business Ad,ni ni stration 
(Regional Directors) 
(See Appendix En) 
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b. Small Business Investment Companies 

Type of Assistance: Financial and management 

Description: Specializes in providing equity .unds, long-tenn 
loans and management assistance to small business concerns owned 
by socially and economically disadvantaged individuals. 

Contact: U.S. Small Business Admini st. ation 
(Regional Di rectors) 
(See Appendix ) 



c. Subcontracting Program 

Type of Assistance: Information, advisory 

Description: SBA*s Office of ? 'rement and Technology 
Assistance operates this program tj provide snail and 
di sadvantav^ed business the maximum opportunity to participate In 
Federal contracts. 

Contact: U.S. Small Business Administration 
(Regional Ci rectors ) 
(See Appendix Ej i ) 



d. Service Corps of Retired Executives (SCORE) 

Type of Assistance: Technical, management 

Description: Volunteer group of retired men and women who 
provide free management cou.iseling* Counselors possess the 
kinds of managerial, professional and technical experience 
useful to owners and managers of small retail, wholesale, 
service or manufacturing businesses. 

Contact: National SCORE Office 
1441 L. Street, NW 
Washington, DC 2u416 
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e. Active Corps of Executives (ACE) 

Type of Assistance: Technical, mandgemept 

Description: Volunteer executives from private 
business/industry provide free counseling on nianagerial, 
professional and technical topics to small business owners nr.c 
managers . 

Contact: U,^. Small Business Administration 
(Regional Directors) 
(See Appendi x Ej^ ) 

f. Small Business Institute (SBI) Program 
Type of Assistance: Technical, management 

Description: Utilizes university and college business majors as 
counselors to small business. Students work as a team under 
the guidan:e of a professor to meet with and counsel small 
business owners and managers. At the end of the term, they 
submit a written report stating the problems, alternatives and 
suggested solutions for a business. There is no charge for the 
service. 

Contact: Small Business Institute Program 
1441 L Street, NW 
Washington, DC 20416 

(For local programs see Appendix E^p and Appendix Ei2a) 

g. Small Business Development Centers (SPDC) 

Type of Assistance: Technical, management, education, research, 
information, resources 

Description: See 21 of this section. 

Contact: See Appendix E13 for a directory of all SKUCs. 
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21. Small Business Developmer.L Center (Si - University of Wisconsin, 
Whitewater 

Type of Assistance: Counseling, management, education, research, 
infortnation, resources 

Description: The Small Business Development Center at the 
University of Wisconsin is designated as a bBDC by the U.S. Small 
Business Administration. Based on the agricultural extension model 
that has benefited Wisconsin farmers for over a cenSxy, the SBDC 
aims to provide management assistance to the 95,000 small businesses 
in Wisconsin. 

Contact: Small Business Development Center 

University of Wisconsin - Whitewater 
800 West Main Street 
Whitewater, WI 53170-1797 

(414) 472-4980 



22. Southern Oregon Regional Services Institute (SORSI) - Southern 
Oregon State College, Ashland 

Type of Assistance: Education, consulting, information, research 

Description: SORSI was established by the state legislature in 1979 
to assist private businesses and government agencies (at all levels) 
in fostering economic growth in the southern Oregon region. The 
Institute consists of academicians and students from Southern Oregon 
State College trained to provide technical data and research 
information co existing business, industry arid commerce in the 
southern Oregon region as well as to potential business. 
Consultations are free and advance estimates ^or specific projects 
are available upon request. SORSI also serves as a Small Business 
Assistance Center in southern Oregon. 

Contact: Regional Services Institute 
Southern Oregon State College 
Ashland, OR 97520 

(503) 482-6365 
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23. United Indian Development Association (UIDA) - Los Angeles, Eureka 
or Escondido, California 

Type of Assistance: Management, technical, business and economic 

development 

Description: UIDA is a nonprofit corporation founded and directed 
by American Indians. It provides management services and technical 
assistance to individual business owners, tribal enterprises, 
development corporations and community service centers. Managers 
are trained to use tools and techniques within the Indian cultural 
value sys'.em and with an appreciation of problems unique to American 
Indi ans. 



Contact: UIDA 

1541 Wilshire Blvd 
Suite 307 

Los Angeles, CA 90017 



OR 



UIDA 

411 J Street 
Suite 7 

Eureka, CA ybSOl 



(707) 445-8488 



UIDA 

365 West Second Avenue 
Suite 204 

tscondido, CA 92025 



(714) 746-7356 



24. Urban University Center - University of Southern California, Los 
Angeles 

Type of Assistance: Technical, economic development, training 

Description: The Urban University Center offers programs that are 
designed to produce a positive impact within the service region with 
the primary objective of increasing employment. Industrial 
development and community economic development services are provided 
in the following areas: (a) direct technical and management 
assistance to existing small businesses and industries, 
(b) assistance in the formation of new enterprises which create new 
employment opportunities, (c) special research studies for expansio^ 
and diversification of existing businesses and industries suitable 
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for devtlopment in the region and implementation of the research 
effort, (d) industrial development conferences for local leaders and 
assistance in the formulation of technical/educational curricula 
with worksnops/planning seminars for people involved in business 
development activities, and (e) business financial assistance in the 
form of counseling/resources/arrangement of financial packages, etc. 



Contact: Urban University Center 

University of Southern California 
3716 S. Hope Street, # 200 
Los Angeles, CA 90007 

(213) 743-2371 



U.S. Department of Commerce - Washington, DC 
a. Interagency Council for Minority Business Enterprise- 
Type of Assistance: Executive-level advisory 

Description: An =(lliance of Federal departments and agencies 
working together to develop and coordinate Federal programs and 
activities supporting minority enterprise development. The 
Council IS chaired by the Secretary of Commerce and vice- 
chaired by the Administrator of the Small Business 
Admi ni stration. 

Contact: Executive Director 

Interagency Council for Minority Business Enterprise 

Minority Business Development Agency 

U.S. Department of Commerce 

14th St. and Constitution Ave, NW 

Washington, DC 20230 

(202) 377-5061 



b. Minority Business Development Agency 

1) - Minority Business Development Centers - See Appendix C 

2) - Acquisition Assistance Program 

Type of Assistance: Financial, technical 

Description: Provides technical support services to assist 
f^inority buyers of medium- and large-sized manufacturing firms, 
or high-technology industry such as energy, telecommunicat'-^ns 
and medical instrumentation. Assistance available at all stages 
of analysis and negotiation in business acquisition 
opportuni ties. 

Contact: M.>DA Regional Offices 
(See Appendix C) 



3) American Indian Program 

Type of Assistance: Management, technical 

Description: Designed to provide American Indians, Eskimos, 
Aleuts and their tribal governments with business management and 
technical assistance using consultants through grants or 
cooperative agreements. Economic sel f-determinatiun for 
individual and tribal businesses is the program's goal. 

Corj+'.act: MBDA Regional Offi^.es 
(See Appendix C) 



4) Minority Bank Development Program 

Type of Assistance: Management, technical, market development 

Description: Minority-owned banks are provided the following 
types of assistance: 

° Intensive assistance to executive officers and top-level 
management 

° Market development through the solicitation of deposits and 

loans from governm:-rtal units and the private sector 
° Creation of a capital support program 

Contact: MBDA Regional Offices 
(See AppencJi < C) 
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0 Minority Business and de Associations (MB 1^ TA) 

Type of Assistance: Information services, technical 

Description: Proyram supports MB S TAs which act as advocates 
for their members and which provide information and technical 
services to their membership and to the minority business 
communi ty : 

Cooperative advertising and group benefits 
Business promotion and technical services 
° Negotiating trade discounts 

Liaison with MB & TA majority counterparts and with Federel , 
State and local activities intended to improve the viability 
of members in respective industries 

Contact: MBDA Regional Offices 
(See Appendix C) 



) Minority Export Development Consultants 

Type of Assistance: Marketing, technical 

Description: Provides minority business with exposure to 
international marketing networks, market information, and 
products and service delivery assistance: 

° Identify potential markets and specific trade leads 

° Technical assistance to complete international transactions 

Coordinate public agencies to increase participation by 

minority business 



Contact: MBDA Regional Offices 
(See Appendix C) 



National Minority Supplier Development Council (NMSDC) 

Type of Assistance: Access to corporate markets 

Description: NMSDC and its affiliated regional councils cor;duct 

a national marketing program to attract private sector business 

opportunities for minority business persons and to increase 
corporate procurement from minorities. 

Contact: National Minority Supplier Development Council 
1500 Broadway, Suite 3001 
New York, NY 10036 
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8) Research Program 

Type of Assi stance: Research, in^'ormation, contracts for 
research 

Description: The Research Program of the MBDA Office of 
Advocacy, Research and Information emphasizes analyses and 
studies which can be used to modify or improve national minority 
business development policies and programs. The focus of 
studies is quite broad but must be related to the general 
concepts of business fonnations, expansion and failure or to the 
potential of minority-owned firms to contribute to 
socioeconomic development. There is also a need for careful 
exploration of sociological, demographic, institutional and 
other variables ;^ffecting minority business de, lopment. An 
annual contract research competition is announced In 
November/December of each year with contracts awarded the 
following June. Approximately one-half million dollars is 
awarded each year to five or six successful applicants. 

Contact: Chief, Research Division 



Office of Advocacy, Research and Information 
Minority Busin'^ss Development Agency 
Room bim 
Washington, DC 

(202) 377-1671 



26. Venture Founders Corporation - Relmont, Massachusetts 

Type of Assistance: Venture capital, management, technical 

Description: Venture Founders provides venture capital of a full 
range of business and technical resources to promising start-up and 
early-stage technology ventures. VF manages $2b million in the U.S. 
and has a Britisr affiliate. VF staff capabilities allow them to 
become working partners with the entrepreneur or innovator to 
analyze appropriate markets, determine fundamental financial 
requirements and suitable structures, resolve technical design and 
production problems, identify critical management n^-jds, and help to 
select team members to fill those needs. 

Contact: Venture Founders Corporation 
lOU Fifth Avenue 
Waltham, MA ()21b4-7b2/ 



(617 ) 890-lUUlJ 
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Women's Institute for Housing and Econamic IJevel opment , Inc. 
(WIHED) - Boston, Massachusetts jr Newport, Rhode Island 

Type of Assistance: Opportunities for self-help to low income 
women 

Description: WIHED was established in 1981 to promote economic 
self-sufficiency and self-determination for women heads-of-housphold 
by facilitating the initiation of housing and businesses through 
partnerships between community-based organizations and established 
corporations. It provides information, contacts, and model 
development while stimulating long-term, 'ony-growth venturps for 
low income women that will move them from social dependency to 
economic self-sufficiency. A major publication of WIHED is 
entitled A Development Pr imer and is available at thp address 
be^ow. 

Contact: WIHED 

92 South Street 
Boston, MA 02111 
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STAGE FIVE: ASSESSMENT 

MANAGEMENT, DEVELOPMENT, EXPANSION AND/OR REDIRECTION 



1. American Associdtion Black Women Entrepreneurs, Inc. (AABWE) - 
Washinyton, DC 

Type of Assistance: Networking, advocacy, education, resources, 
information 

Description: AABWE is a nonprofit, tax exempt national trade and 
service- association. Membership is open to Black women business 
owners and other individuals interested in assisting and supporting 
Black women business owners. A group representing at least 10 
persons who are members of the Association (Class A and b members) 
may petition the Executive Board requesting permission to establish 
a chapter. Association purposes are to .'nite Black women 
entrepreneurs; to serve as a national voice presenting the interests 
of members; to promote business opportunities and encourage 
educational and professional development; to serve as a depository 
and distribution center for data on the Black female business owner; 
to provide programs encouraging Black women to consider business 
ownership as a career aspiration; to promote the credibility and 
quality of products and services of Black women-owned firms; to 
encourage members to support one another through joint ventures, 
subcontracting and information exchange; to encourage the 
establishment of local business groups; and to promote businesses 
that are Black female-owned and controlled with predominantly Plack 
staff. 

Contact: American Association of Black Women Entrepreneurs, Inc. 
13?6 Missouri Avenue, NW 
Sui te Four 

Washington, DC 20011 
(202) 231-3/bl 



?. American Management Associations: Institute for Management 
Cotnpetency - New York, New York 

Type of Assistance: Education 

Description: The Competency Program was developed by the Institute 
for Management Competency to assist managers and executives to fine- 
tune future managerial skills. The bulk of the curriculum is 
competency-based, experiential and student-centered, '^rimary focus 
is on the skills shown by five years of research to be directly 
linked to superior management performance. Most of the training 
occurs on the job. 



ERLC 



333 



61 



Contact: Director of Administration 

Institute for Management Competency 
American Management Associations 
135 West 50th Street 
New York, NY 10020 

(212) 903-7C61 



American Women's Economic Development Corporation (AWEIJ) - 
New York, New York 

Type of Assistance: Management, technical, education, networking 



Description: AWED is a nonprofit corporation which was created to 
assist women to realize their fullest business potential. It is 
partially underwritten by the U.S. Small Business Administration and 
a variety of private companies and founda ions. Among its services 
are personal and telephone counseling on bu.'^ness problems; 
training programs that teach practical informav'^on on starting, 
building and managing businesses; Chief Executive Roundtables for 
women interested in expanding multimillion dollar businesses; md 
peer group support through American Women Entrepreneurs, which is a 
network of over 20,000 women in business. 

Content: American Women's Economic Development Corporation 
The Lincoln Bull ding 
60 E 42nd Street 
New York, NY 10165 

(212) 692-9100 



The Caruth Institute of Owner-Managed Business - Dallas, Texas 

Type of Assistance: Education^ materials development 

Description: The Caruth Institute of Owner-Managed Business offers 
two comprehensive training programs: Ent repreneurship I - Starting a 
Business, geared for potential entrepreneurs; and Entrepreneurship 
III - Managing the Owner-Managed Business, geared for existing 
entrepreneurs. A major puDlication written by the course 
instructors, John A. Walsh and Jerry F. White, is entitled The 
En trepreneur's Master Planning Guide . 

Contact: The Caruth Institute of Owner-Managed Business 
Edwin L. Cox School of Business 
Southern Methodist University 
Dallas, TX 76275 

(214) 692-3326 
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Center for Apparel Marketing and Merchandising (CAMM) - 
Oklahoma State University, Stillwater 

Type of Assistance: Education, research, materials development, 
networking, information 

Description: CAMM is an organizition operating under the auspices 
of the University Extension Prog-^am at Oklahoma State University, 
The Center provides educational assistance for owners/managers of 
existing apparel stores and for adults interested in opening their 
own stores. The center provides (1) retailer workshops, seminars 
and consultations conducted in Regional Apparel Markets across the 
country; (2) learning materials for apparel shop entrepreneurs and 
potential entrepreneurs such as the Learning G^l^^ and Business Plan 
and How to Open Your Own Clothing Store ; and a membership 
program includinn gu' . terly newsletters, an annual research report, 
and financial analysi: reports for individual stores. The Center 
staff includes faculty from the clothing, textiles and merchandis'^ng 
department in the College of Home Economics as well as graduate 
research assistants with experience '-etailing and store 
ownership/management. 

Contact: Dr. Kathryn M, Greenwood, Director 

Center for Apparel Marketing and Merch^^ndising 
Oklahoma State University 
HEW 306 

Stillwater, OK 74078 
(405) 624-7469 



Furber, Theodore K,, Attorney-st-Law - Minneapolis, Minnesota 
Type of Assistance: Legal counsel 

Description: Theodore K, Furber, attorney, is engaged in the 
general civil practice of law in downtown Minneapolis, serving the 
legal needs of growing businesses, energing businesses, and 
entrepreneurs on a local, national, and international level. 
Emphasis is on business, international, corporate securities, tax 
and licensing legal matters. Mr. Furber is actively engaged in 
cooperative community, state, and national programs promoting mall 
business development and growth, such as the Minnesota World Trade 
Association, Greater Minneapolis Chamber of Commerce, Minnesota 
Entrepreneurs Club (See Appendix B, Model Program # 15), 
German/American Business Roundtable, Pacific Basin Advisory Council, 
Governor's Task Force on Relations with China, and the Minnesota 
World Trade Center Commission. Mr. Furber is also available to 
assist other communities/states in initiating entrepreneurship 
clubs. 
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Contact: Theodore K. Furber, Esq. 
Attorney -at-Law 
O'Connor and Hannan 
3800 IDS Tower 
80 S. 8th Street 
Minneapolis. MN 55402 

(612) 341-3800 

29-0584 MEVBTC MPS (Telex) 

7. Insurance Information Institute (III) - New York, New York 

Type of Assistance: Education, research, information 

Description: The Insurance Information Institute is a nonprofit 
educational, fact-finding and communications organization dedicated 
to improving public understanding of the property and casualty 
insurance business. It is supported by more than 300 insurance 
companies and provides public relations and communications services 
to other insurance organizations. The Institute assists consumers 
directly, conducts research and surveys, works closely with 
educators and provides strategic planning aids for insurers. 
Institute functions are divided among seven divisions: Media 
Relations; Publications, Advertising and Marketing; Planning and 
Issues Analysis; Consumer Affairs and Education; Field Services, 
Finance and Administration; and Subscriber Services. The Consumer 
Affairs and Education Division works closely with secondary and 
college-level schools in the areas of curriculum development, course 
materials and teacher assistance. In addition. III provides a 
toll-free hotline for insurance consumers who nave questions 
concerning car, home and business insurance. 

See Appendix A for a review of selected III educational materials on 
risk management and business insurance. 

Contact: Insurance Information Institute 
110 William Street 
New York, NY 10038 

(212) 669-9200 

(800) 221-4954 (HOTLINE) 

(212) 669-9200 (Call collect in New York) 

8. Management Development Center - Lansing Community College, Lansing, 

Michigan 

Type of Assistance: Information, education, resources 

Description: The Management Development Center is sponsored by the 
Management and Marketing Department of Lansing Community College and 
offers a series of seminars for credit. It also has available the 
T.I.M.E. Series (Total Instruction in Management Effectiveness) 
which is a self-paced course. 
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Contact: Management Development Center 
Lansing Community College 
419 N, Capitol Avenue 
Lansing, MI 48901 

(517) 483-1578 

J. National Association of Black Women Entrepreneurs (NABWE) - Detroit, 
Michigan 

Type of Assistance: Networking, professional affiliation, 
advocacy, resources, education 

Description: NABWE is a network of Black women who own and operate 
their own business enterprises and women who are interested in 
learning more about the business world. Members fire encouraged to 
do business with one another and to provide assistance and the 
opportunity to share resources and infortnation needed to create, 
expand and manage a new growth-oriented enterprise. 

The association also provides a forum for discussing issues and 
experiences related to economic development and lobbies for 
legislation which would benef .t Black economic development. NABWE 
publishes a quarterly newsletter and conducts workshops and seminars 
on economic development, management training, technical assistance, 
financing and related learning opportunities that enable 
entrepreneurs to compete more effectively ir< the business world. 

Contact: National Association of Black WoiPen Entrepreneurs 
P. 0. Box 137b 
Detroit, MI 48231 

(313) 963-8767 

10. National Asfociation of Manufacturers (f'AM): Associations Council • 
Washington, DC 

Type of Assistance: Advocacy, networking, affiliation 

Description: The NAM Associations Council is a Washington-based 
organization that focuses on the specific concerns and needs of the 
manufacturing trade asscciation community. Through the Associations 
Council, associations with like purposes work w^th NAM to meet 
mutual objectives effectively and economically with regard to 
legislative and regulatory issues, management techniques, and public 
affdirs programs. Over 12U associations, representing more than 
IHUU association executives and 30,000 manufacturers, have already 
joined together to create a strong, effective team. Publications 
include Reports , Briefing , Perspective , Guidelines for Actio n, and a 
feature magazine enticled Enterprise . 
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Contact: National Association of Manufacturers 
1775 F. Street, NW 
Washington, DC 20006 

{?A)?.) b26-37UU 



11. National Association of Minority Contractors (NAMC) - Washington, DC 

Type of Assistance: Professional affiliation, advocacy, information 

Description: The National Association of Minority Contractors is a 
f u1 1-service, nonprofit nembership association representing 
nnnonty contractors in 34 states, the District of Columbia, and tiie 
Virgin Islands. It was established in 1969 to address the needs of 
minority contractors nationally. 

Contact: National Association of Minority Contractors 
318 Massachusetts Avenue, NE 
Capitol Hill 
Washington, DC 2i)()U2 

(2U2) 347-a2ty 



National Association of Women Business Owr.er*: (NAWBO) - Chicago, 
Illinois 

Typp of Assistance: Networking, inf^ lation, education, 
advocacy, professional affiliation 

Description: NAWBO vvas established to serve the needs of women in 
business. The Association provides workshops and seminars for 
management training, technical assistance and related learning 
opportuniMes, as well as offers valuable networking opportunities. 
It also provides a discussion forum, develops and lobbies for 
legislation which benefits women-owned business, and works to 
improve economic opportunities for women. Chapters of NAWBO are 
governed at the local level and may offer newsletters, me. ibership 
directories, quarterly meetings, business resource seminars and a 
S|)eakers' bureau. 



Conta(,t: National Association of Women Business Owners 
600 Michigan Avenue 
Chicago, IL 60611 

(312) 661-1700 
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13, National Federation of Independent Business Research and Education 
Foundation (NFIR) - San Mateo, California 

Type of Assistance: Information, advocacy, education, research 

Description: NFIB is a membership organization for approximately 
one-half million small business managers and owners; it provides 
information and educational materials based on research and the 
monitoring ot political action regarding small business. It 
currently employs 23 full-time state lobbyists and has e state 
representative in every state capital. NFIB has an educational 
division which creates classroom educational materials. Faculty 
Associates is the organization within NFIB which services 
educators. 



Contact: NFIB 

Research and Education Foundation 
160 W. 2yth Avenue 
San MatPO, CA 94403 



14. National Network of Hispanic Professional Service? hirms - 
Pockvi 1 1e, Maryland 

Type of Assistance: Advocacy, informdtion, networking 

Des'^ript ion: The National Network of Hispanic Professional 
Services Mrms is a national membership organization created to 
further Hispanic lousiness interests. The Network serves as a 
clearinghouse for information and legislation to expand their 
business base. 



Contact: National Network of His,,anic Professional Services Firms 
b?l West Montgomery Avenue 
Rockville, MD 2UHSU 

(301) 340^9817 
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. The Owner-Managed Business Center, Inc. (OMBC ) - Richardson, Texas 
Type of Assistance: Technical, management- 
Description: OMBC was founded to tneet the increasing needs for 
practical, down-to-earth solutions to thp problems of growth and 
profitability in business. A training team of well-educated 
successful business owners is available through the Center to 
provide management training, alternative specialty staff, 
specialized workshops and presentations, and instructor training 
for business. Publications available through the Center are- 
Administering thv Closely-Held Company . The Entrepreneur's Maste r 
Planning Guide, anl financial training resources entitled ThaTs" 
Business which include books, films, video-cassettes and study 
guides. 

Contact: The Owner-Managed Business Center, Inc. 
725 South Central Expressway, # B-12 
Richardson, TX 7b080 

(214) 669-1627 



16. University Business Assistance Center of Oklahoma - 
East Central State University, Ada, Oklahoma 

Type of Assistance: Manayement , "^chnical , information 

Description: The purpose of the Center is to assist in stabilizing 
and expanding the economic base of Oklahoma through improved 
technical service delivery to new and existing enterprisps. Primary 
emphasis is on job-producing, job-expanding, and job-saving 
activities. The Center provides management counseling and 
technical assistance to small businessmen in every aspect of a 
firm s inception, development, and expansion, and engages in 
specialized research to determine the market and general feasibility 
of new products using existing resources. 

Contact: University Business Assistance 
Center of Oklahorio 
East Central State University 
Ada, OK 74820 

(4U5) 436-2422 
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Urban Business Assistance Corporation (UBAC) - New York, New York 

Type of Assistance: Consulting, technical, management, education 

Description: UBAC is a privately funded, not-for-profit 
organization affiliated with New York University which serves small 
businesses owned by minorities and women. Since 1969 UBAC has 
provided business guidance to small business owners in the New York 
area, with the goal of improving their financial position and growth 
potential. UBAC offers comprehensive business aid on a wide range 
of topics and consulting in such areas as accounting, finance, 
sales and marketing, management, and information systems. UBAC also 
offers a certificate program in Small Business Management. 

Contact: Urban Business Assistance Corporation 
lUO Trinity Place 
Room 603 

New York, NY 10006 
(212) 285-6U90 



Volunteer Urban Consulting Group, Inc. (VUCG) - New York, New York 

Type of Assistance: Consulting, management assistance 

Descriptioi,: The Volunteer Urban Consulting Group was formed in 
1969 by the Harvard Business School Club of New York. Its initial 
focus was minority economic development. In 1973, vuCG expanded its 
services to nonprofit organizations, and in 1975 to municipal 
agei^cies and arts and cultural organizations. Funuing comes from 
private and corporate contributions as well as from public sources. 
VUCG has a full-time staff as well as access to several hundred 
volunteer experts in various areas ^spending upon the needs of its 
clients and attributes much of its success ♦'.o the ability to rnatch 
client needs and consultants. VUCG is constantly improving, 
updating and expanding its services to meet .he current needs of the 
organizations it serves. 

Contact: Volunteer Urban Consulting Group, Inc. 
24 West 40th Street 
New York, NY 10018 

(212) 869-0800 
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DEVELOP-^ENT 01- THE ECONOMIC ENVIKONMENT 



^' '^""^'washinSJoU'^DC^ Institute for Public Policy Research (AEI) 
Type of Assistance: Research, information 



Rpcplr?h^'?c", In^ '^"'f-^"" • ''terpri.e Institute for Public Policy 

anTedScaJion.r JncH^'f"' T^'f':^^' P"^^^^^^ supported research 
and educational institution based ir Washington, DC, with academic 

pMnclp e't7^;'the'l°"^'^^' '' '' dedi^a?;^ to e 

cn.?^!'^ that the compet'tion o, ideas is fundamental to a free 

scl'oS; nuhl J'oJif ' be a marketplace of ideas where 

n?Jf;J 5 f officials, business leaders, journalists and other. 

publ?c po??cy. ' """^ '° ^^^^1 °^ 

Ele'qy'pX? FUr!rP°[ '"T^' ""cation Policy. 

TnLF ^?'^cy. Fiscal Policy. Governmdnt Regulation, Health Policy 

tud^'es ?o"? t National Defense 

pJbl c PoHr^ ? n Processes, and Regional/Philosophy/ 

S^o;%S!"' Revita^izatic. PrSjec? ^.T^"^* 

Associates of AEI receive the following publications- The AEi 
^-'^^^^y newsletter). Public Opinio ?a bii^ 
^mIo' hlf"Sl ^^ 9"^^^°"- The AEI-Tournaron (Go v ernment and Society 

l!,?^'i! { ""^9" nf>' A ccnplete lis F i ng of pubHcat^ons ^ 

available through AEI can be obtained at the address below. 



Contact 



: American Enterprise Ins^ltut- for Public Policy Research 
U'^O Seventeenth Street, NW ^ r^esearcn 

Washington. DC 20036 



(202) 862-5800 
(800) 42^-2873 
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2. Chamber of Cominerce of the United States - Washington, DC 

Typ-J of Assistance: Information, resources, materials development, 
affiliation, advocacy, networking 

Description: In 1983, the total membership of businesses and 
organizations in the Chamber was 227,400, The membership includes 
local, state, and international Chambers, businesses, and trade and 
professional associations. The Chamber is active in advocacy 
pursuits for business; the production of educational materials for 
various audiences; publication of T he Nation's Business and the 
Washington Report ; video conferencing through its Biz Net network, 
and sponsorship of educational programs through the Center for 
Leadership Deve'Jopment , the Corporate Executive Development Program, 
and Instiv^utes for Organization Management, The influence of the 
Chamber is widespread and its activities touch many sectors of 
society. 

Contact: Chamber of Commerce of the United States 
1615 H Street, NW 
Washington, DC 20062 

(301) 468-5128 

3, Corporation for Enterprise Development (CfED) - Washington, DC 

Type of Assistance: Research, information, resources, materials 
development, advocacy 

Description: CfED is a national nonprofit organization exclusively 
devoted to the research, development and dissemination of 
entrepreneurial policy initiatives at tha local, state and federal 
levels. Its programs reduce unemployment by stimulating enterprise 
development, particularly in poor communities and neglected market 
sector As the U,S. link in the Local Employment Inititatives 
Projec- of the Organization for Economic Corporation and 
Development (OECD's) , CfED is part of a 16-nation effort to 
facilitate the international exchange and development of job 
creation and enterprise development strateiies. CfED is currently 
conducting a state policy demonstration project for the Governors of 
Michigan, Ohio, and South Carolina in cooperation with the Council 
for State Planning Agencies entitled "State Entrepreneurial Economic 
Scrategy Development and Demonstration Project (SEEDS)." CfED is 
also involved in the "HUB Program on Women's Enterprise," The 
Entrepreneurial Economy is a monthly newsletter produced by CfED. 

Contact: Corporation for Enterprise Development 
1211 Connecticut Ave, NW 
Suite 710A 

Washington, DC 20036 
(202) 293-7963 



ERLC 



343 



61 



4. Council of State Community Affairs Agencies (COSCAA) - 
Washington, DC 

Type of Assistance: Executive-level advisory 

Description: COSCAA is a national organization representing state 
executive-level agencies responsible for a variety of local 

H!«i?on!^^^""f^'°"' ^" community development, housing, economic 
development, planning and management assistance. 

Contact: Council of Statr^ Community Affairs Agencies 
444 North Capitol Street 
Washington, DC <;G001 



5. Council of State Planning Agencies - Washington, DC 

Type of Assistance: Executive-level advisory, advocacy 

Description: The Council o^^ State Planning Agencies is a membership 
organization comprised of policy and planning executives of the 
nation s Governors' offices. Through its publications, seminars, 
and d rect assistance to individual states, the Council provides 
intellectual leadership to the states on a wide spectrum of policy 

o? tJrSmIn?) particularly those bearing on the development 

OT the American economy. *^ 



Contact: Council of State Planning Agencies 
Hall of the States 
400 North Capitol Street, NW 
Suite 291 

Washington, DC 20001 
(202) 624-5386 



6. Minority Business Opportunity Committee (MBOC) - Honolulu. Hawaii 

Type of Assistance: Information, education/training, procurement 

Description: Minority Business Opportunity Committees werp 
established in 1970 as standing committees of each of the Federal 
executive Boards, which are made up of the senior officials of 
Federal agencies in each locality. They exist in many cities and 
states and the r structure and programs will vary according to local 
needs or priorities. MBOCs are responsible for supporting and 
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implementing the natinal minority <»nterprise programs within the 
Federal Government. In general, MBOC activities are oriented toward 
establisning and advancing progr&ms witMn the government and 
private sector which improve the availability of: procurement 
opportunities, bonding and financing, education and training, 
technical advice and other business rffsources. Th3 Minority 
Business Development Agency has been desi jnated as the "lead agency" 
for MBOCs. 

Contact: Minority Business Opportunity Committee 

Honolulu - Pacific Federal Executive Board 
300 Ala Moana Blvd 
Box 50268 

Honolulu, HI %850 
(800 546-2196 



7. National Association for the Self-tmployed (NASE) - Hurst, Texas 

Type of Assistance: Information, advocacy, education 

Description: NASE is an organization registered and certified to 
operate in all fifty states. It is organized to provide 
professional guidance and economic benefits for small business 
enterprises- The primary goal of the Association is to foster on 
environment where self-employed business people car. flourish. 
Services available are: (a) information about federal legislation 
that affects small business; (b) an organized lobbying effort; 
(c) professional guidance and educational seminars; (d) the NASE 
newsletter Profitline ; and (e) certain injure Ke and retirement 
benefits, discounts, etc. 

Contact: National Association for the Sel f-Employed 
National Headquarters 
The Woodlands 
2121 Precinct Line Road 
Hurst, TX 76053 

1-800-433-8004 

OR 

1-800-772-5005 (in Texas) 
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8. State Job Training and Coordinating Council - Boston, Massachusetts 
Type r Assistance: Executive-level advisory 

?nunHl\'r; The Massachusetts State Job Training and Coordinating 
Council IS currently made up of 46 representatives from state and 

uZlr Jr^rf '-'^"''i^^'' ^"'^""'^ ^"^ ''^'''^'y v^ho work together 
under the Job Training Partnership Act to coordinate all efforts in 
the State of Massachusetts to prepare and place in jobs the JPTA 

a d'sJ'on' J'h""%^!^^'^ displaced workers 

and so on. Massachusetts is in the middle of a four-year plan to 
develop a comprehensive State employment policy whichToordi nates 
an existing state resources to meet employment training and 
placement goals. Important factors in this plan are that strong 
Private Industry Councils have been established, a Partnership 
Center created to provide expert assistance, and cooperative 
programs established with the Employment Service, Bey State Skills 
Corporation, Department of Public Welfare, Department of EducaJ on 
the Executive Office of Communities and Dc /el opment, the Execut Je 
Office of Elder Affairs, and the Massachusetts RehabilUation 
Commission. 

Contact: Training and Coordinating Council 
Hurley Building, ah Floor 
Government Center 
Boston, MA 02114 

(617) 727-8380 



9. State of Illinois Commission for Economic Development - 
Springfield, Illinois 

Type of Assistance: Executive-level advisory 

Description: The Commission for Economic Development is a 
bipartisan permanent legislative agency which provides economic 
policy guidance to the Governor and the General Assembly X 
Commission is composed of State Senators (appointed by L President 
Of the Senate) State Representatives (appointed 'y the Speaker of 
he House), and distinguished business and , -ressional leaders 
(appointed by the Governor). These people sere on a voluntary 

Contact: Commission of Economic Development 
222 South College 
Springfield, IL '^"706 

(217) 782-2874 
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10. Western Kansas Manufacturing Association (WKMA) - Dodge City, 
Kansas 

Type of Assistance: Advocacy, information, education 

Description: The Western Kansas Manufacturing Association is 
comprised of 75 active and 80 associate members who are involved in 
legislation and advocacy activities, making the needs of small 
business known, at the local, state and national level. In 
addition, WKMA acts as an educational arm for its members offering 
numerous seminars throughout the year. WKMA also provides 14 
scholarships to vo-tech schools, community colleges, and state 
universiti es. 

Contact: Western Kansas Manufacturing Association 
1700 E. Wyatt Eatp Blvd 
P. 0. Box 1382 
Dodge City, KS 67801 

(316) 227-8082 
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CEDaR Member-Institutions 

Appalachia Educational Laboratory 
Terry L. Eidell, Executive Di'^ector 
P. 0. Box 1348 
Charleston, WV 25325 
(304) 347-0400 

Center for Educational Policy and Management 

Robert H. Mattson, Director 

College of Education 

University of Oregon 

Eugene, OR 94703 

(503) 686-5173 

Center for Social Organization of Schools 
Edward McDill, James McPartland, 
Co-di rectors 

Johns Hopkins University 
^505 North Charles Street 
Baltimore, MO 21218 
(301) 366-3582 

Center for the Study of Evaluation 
Eva La Baker, Director 
UCLA Graduate School of Education 
145 Moore Hall 
Los Angeles, CA 90024 
(213) 825-4711 

Far West Laboratory for Educational 
Research and Development 
William Spady, Director 
1855 Folsom Street 
San Francisco, CA 94103 
(415) 656-3000 

Institute for Research on Educational 
Finance and Governance 
Henry M. Levin, Director 
CERAS Building 
School of Education 
Stanford University 
Stanford, CA 94305 
(415) 497-1901 

Mid-Continent Regional Educational OR 
Laboratory 
Lawrence Hutchins, Executive Director 
4709 Belleview Avenue 
Kansas City, MO 64112 
(816) 756-2401 



26U0 South Parker Road 
Building 5, Suite 363 
Aurora, CO 80014 
(303) 337-0990 
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CEDaR Member-Institutions 



National Center for Research in 
Vocational Education 
Robert E. Taylor, Executive Director 
Ohio State University 
1960 Kenny Road 
Columbus, OH 43210 
(614) 486-3655 

The NETWORK, Inc. 

David Crandall , Executive Director 
290 South Main Street 
Andover, MA 01810 
(617) 470-1080 

Northwest Regional Educational 
Laboratory 

Robert R. Rath, Executive Director 
300 S.W. Sixth Avenue 
Portland, OR 97204 
(503) 248-6800 

Research for Better Schools 

John E. Hopkins, Executive Director 

444 North Third Street 

Philadelphia, PA 19123 

(215) 574-9300 

Research and Development Center for 
Teacher Education 
Gene Hall , Director 
Education Annex 3.203 
University of Texas at Austin 
Austin, TX 78712 
(512) 471-1343 

Southwest Educational Development 
Laboratory 

Preston C. Kronkosky, Executive Director 
211 East Seventh Street 
Austin, IX 78701 
(512) 476-6861 

SWRL Educational Research and Development 
Richard E. Schutz, Executive Director 
4665 Lampson Avenue 
Los Alamitos, CA 90720 
(213) 598-7661 



Council for Education Development 
and Research 
E. Joseph Schneider 
Executive Director 
1518 K Street, N.W., Suite 206 
Washington, DC 20005 
(202) 638-3193 
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4-H: LISTING OF STATE LAND-GRANT 
UNIVERSITIES 



Cooperative Extension Service 
Auburn University 
Auburn, AL 36830 

Cooperative Extension Service 
University of Alaska 
Fairbanks, AL 99701 

Cooperative Extension Service 
University of Arizona 
Tucson, AZ 85721 

Cooperative Extension Service 

P. 0. Box 391 

Little Rock, AR 72203 

Cooperative Extension Service 
University of California 
2200 University Avenue 
Berkeley, CA 94720 

Cooperative Extension Service 
Colorado State University 
Fort Collins, CO 80521 

Cooperative Extension Service 
University of Connecticut 
Storrs, CT 06268 

Cooperative Extension Service 
University of Delaware 
Newark, DE 19711 

Cooperative Extension Service 
Federal City College and 
Washington Technical Institute 
1331 H St, NW 
Washington, DC 20005 

Cooperative Extension Service 
University of Florida 
Gainesville, FL 32601 

Cooperative Extension Service 
University of Georgia 
Athens, GA 30601 



Cooperative Extension Service 
University of Guam 
P. 0. Box EK 
Agana, Guam 96910 

Cooperative Extension Service 
University of Hawaii 
Honolulu, HI 96822 

Cooperative Extension Service 
University of Idaho 
Morrill Hall 
Moscow, ID 83843 

Cooperative Extension Service 
University of Illinois 
Urbana, IL 61801 

Cooperative Extension Service 
Purdue University 
Lafayette, IN 47907 

Cooperative Extension Service 
Iowa State University 
Ames, I A 50010 

Cooperative Extension Service 
Kansas State University 
Manhattan, KS 66506 

Cooperative Extension Service 
University of Kentucky 
Lexington, KY 4U506 

Cooperative Extension Service 
Louisiana State University 
Baton Rouge, LA 70803 

Cooperative Extension Service 
University of Mai ne 
Orono, ME 04473 

Cooperative Extension Service 
University of Maryland 
College Park, MD 20742 
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4-H: LISTING OF STATE LAND-GRANT 
UNIVERSITIES 



Cooperative Extension Service 
University of Massachusetts 
Amherst, MA 01002 

Cooperative Extension Service 
Michigan State University 
East Lansing, MI 48d23 

Cooperative Extension Service 
University of Minnesota 
St. Paul, MN 55101 

Cooperative Extension Service 
Mississippi State Univei^sity 
Mississippi State, MS 39762 

Cooperative Extension Service 
University of Missoi!ri 
309 University Hall 
Columbia, MO 65201 

Cooperative Extension Service 
Montana State University 
Bozeman, MT 59715 

Cooperative Extension Service 
University of Nebraska 
Lincoln, NE 68 503 

Cooperative Extension Service 
University of Nevada 
Reno, NV 89507 

Cooperative Extension Service 
University of New Hampshire 
Taylor Hall 
Ourham, NH 03824 

Cooperative Extension Service 
Rutgers - The Ctate University 
P. 0. Box 231 
New Brunsw-.ck, NO 08903 

Cooperative Extension Service 
New Mexico State University 
Las Cruces, NM 88001 



Cooperative Extension Service 
N.Y. State College of Agriculture 
Ithaca, NY 148F3 

Cooperative Extension Service 
North Carolina State University 
Raleigh, NC 27607 

Cooperative Extension Service 
North Dakota State University 
Fargo, ND 58102 

Coooerative Extension Service 
Ohio State University 
2120 Fyffe Road 
Columbus, OH 43210 

Cooperative Extension Service 
Oklahoma State University 
Stillwater, OK 74078 

Cooperative Extension Service 
Oregon State University 
Corvallis, OR 97331 

Cooperative Extension Service 
The Pennsylvania State University 
University Park, PA 16802 

Cooperative Extension Service 
University of Puerto Rico 
Rio Piedras, PR 00928 

Cooperative Extension Service 
Un-^versity of Rhode Island 
Kingston, RI 02881 

Cooperative Extension Service 
Clemson University 
Clemson, SC 29631 

Cooperative Extens^n Service 
South Dakota State University 
Brookings, SD 57006 
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4-H: LISTING OF STATE LAND-GRANT 
UNIVERSITIES 



Cooperative Extension Service 
University of Tennessee 
Knoxville, TN 37901 

Cooperative Extension Service 
Texas A & M University 
College Station, TX 77843 

Cooperative Extension Service 
Utah State University 
Logan, UT 84321 

Cooperative Extension Service 
University of Vermont 
8urli-^ton, VT 05401 

Cooperative Extension Service 
Virginia Polytechnic Institute 
and State University 
Blacksburg, VA 24061 

Cooperative Extension Service 
P. 0. Box L 
Ki p^shil 1 

St. Croix, VI 00850 

Cooperative Extension Service 
Washington State University 
Pullman, WA 99163 

Cooperative Extension Service 
West Virginia University 
294 Coliseum 
Morqantown, WV 26506 

Cooperative Extension Service 
University of Wi sconsin 
432 North Lake Street 
Madison, WI 53706 

Cooperative Exterision Service 
University of Wyoming 
Box 3354 

University Station 
Laramie, WY 82070 
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Alabama 

CouncH 

on Economic 

Education 

Canttr tor Buain«a< 

Economic 
Education 

Canttr for 

Economic 
Education 



Canttf for 

Economic 
Education 



Exacutlya Otractor 

Dr Ed Evarati Caradlna 

(206)34M00O 



04 ^lor 

Prof Lattar H Holiana 

(206) 870-2931 

b actor 

Dr ^ :t darakah 

{206)4«0"7171 



int*^m Oiractor 

Dr Ed Evarati Caradina 

(206)34M000 



School ol Commarca 
Poat Otftea Br a j 
UnNwiHy. A'abama 



aOO Lakaahofa Driva 
Mnnln^Mm, Alabama 39229 

UnlvwiHy of SouVi Alabjma 
Daparimant of Economtca 

i Financa 
Univaraity Boutovard 
MoMa. Alabama 36666 

Untvarattv o« Alabama 

School of Commafca 
Poal Otfica »oi J _ 
UnNaralty. Aialama 35466 



ALASKA 



The Joint Council is an independent nonprofit, 
nonpartisan, educational c ganization 
incorporated In 1949 to encourage, improve, 
coordinate and service the economic education 
movement. 

The Joint Councirs principal medium for 
expanding and improving economic education 
is a network of 50 state Affiliated Councils and 
256 Centers for Economic Education operating 
at colleges and universities. 

This Dir. oiory of Affiliated Councils and 
Centers contains all the members of the 
Nitional Association of Economic Educators 
(NAEE), Associates and Assistants, Joint 
Council staff and regional representatives. 

Any changes or additions to the Directory 
should be sent to: Joint Council on Economic 
Education, Public Information Department, 
2 Park Avenue, New York, 
New York 100v\ (212) 685-5499. 



® Copyright 1964, Joint Council on Economic Education 



Council 

on EcofH>mic 

Education 



Contar lor 

Economic 
Educ 'lion 



ARIZONA 

Arizona 

Council 

on EcorK>m(c 

Education 



Ca-itar (or 
Ecofvomtc 
Education 



ARKANSAS 

ArVanaas 

Statt 

Coo ci: 

on f Ofwnic 

E0( ^tion 



MH Ruaaaii 
Cantar for 

Economic 
Education 

Battia B Moc e 
Canter tor 

Economic 
Educat n 



CALIFORNIA 
Economtc Literacy 
Council ol 
Caiilorma 



Canter to' 

Economic 
Education 

Center lor 
Economic 
Education 



Center lor 
Economic 
Education 



Center lor 
Economic 
Eoucation 



Exacutlva Otractor 
Ma Monica E Thomaa 
(907) 47*«20 
474-7119 



Otractor 

Ma M'Miica E Thomas 
(907) 4744620 



Exacutiva Director 
Dr Qarald J Swanson 
Aasoclata Director 
Dr RuthG Cooper 



(002) 62 
(002)62 



621-M57 
15356 



Director 

Dr William S Svoboda 
(002)9654052 



Executive Director 
4r PMIIlp E Powell 

aiatant Director 
t, PoJIy M Jackson 
AO in Aaaiitant 
Mrs Sandra Palmer 
(301) 371 2061 



Director 

Ma Batty Jones 

(50i):46-55ll 



UnMraNr o« AlaaM a1 Fahbanka 
School of Manapamant 
Oapailmant o* tcorwmica 
3i4Chandalar Ava S 
FahbaAka. Alaska 99701 

UfilvamMy ol Alaalia al Fakbr nks 
School ol Msnapameot 
Daparimant of Economics 
3i4Chandaiar Ave S 
Fahbanka, Alaska 99701 



T^a Ur^i'^adat^ at Artiona 
iiXF aien Street 
Tueacii. Ari2o la 05719 



Artaona Slate Untvaralty 

Colleoe ol Educetion 
200 Payne Building 
Tampa, Arizona 85207 



Arkansas Dapartmtfrt at Education 

Rooni404B 

Llttla Roc» insas 72201 



Hand^-^ State Unhreralty 

HSU Boi 7t,Z 

AfkadalpMa, Arkansas 71923 



Director Unhtaralty of Afkansas 

Of Thomas R McKinnon ii8 Business Administration 

Associate Direcior Buildma 

Dr Phillip Besonen FayattevtHa, rxansa' 72701 

U*^!) 5752055 



Directc 

Dr Robifl J h ghsmith 
(213)590W47 



Director 

Dr Frank Jeweti 
(707) 826-3347 



Director 

Dr Mark Evans 

,905) 833-2375 



Director 
Dr Don R Leet 
Associate Director 
Dr James Echols 
(209) ^944045 

Dire-tor 

Dr John I r 
(714) 770-2248 



Economic LHerecy Council of 

CaHfomla 
Suite 230 
400Qo(dan Shore 
Lung Baacti. CaiHomia 90802 

HumMdt Slate Unlvanlty 

Department ol Economics 
A ^ta. California 95521 

CaWomta Slate CodaQa. 
•akarafMd 

Daparimant ol Economics 
9001 Stockdale Highway 
BakanfloM, Ceiilomia 9'»''J9 

CeHfomla Slate Unhwalty, 

Ffseno 
Depanmant ol Economics 
Frssio, Caiilorma 93742 



CaWomta Slate UnNaralty, 

Fullarton ^ „ ^ 
900 Nonh Stste Cotieoe B' ijiavard 
FuHr ^. California 92ft34 
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Center for 

Eoo^ io rnic 



Cantor for 

Economic 
Educ«tlon 



Cantor for 

Economic 
Education 



Cantor for 

Economic 
Education 



Contic for 
Economic 
RoMorch u 
Education 

Cantor for 

Economic 
icatlon 



Cantor for 

Economic 
Education 

Canter for 

Economic 
Education 



Cantor for 

Economic 
Ed. /tion 

Cantor for 

Economic 
Education 



OOLOIUOO 
Colorado Council 
0' Ecor>ofnic 
kuucation 

Cantor for 

Econo.T:»c 
Education 



Cantor for 

Economic 
Education 

Cantor for 

Economic 
Education 



CONNECTICUT 

Connacticut Joint 
Council on 
Economic 
Education 



Cantor for 

Economic 
Education 



Cantor for 

economic 
Education 



mock Martiat Oama Coon ScfKMf of C4iainaaa and Eoonomica 
IMa. Oobra HHifwi HBrMf< California •4643 

Compular ^vooramar -~ 
StodiMMMOm 

Mr 

(418» 1114140 

Olractor 
Mr LanyUttia 
ai9)4tiMl6 

Acting Otractor 
Or , C^artaa intclior 
(213) 224474i 



Oapttin 

iMftl 



'mant of EcorM>mic« 
Cniifo^ia HMO 



Cantor for 

Economtc 
Etfucatlc^ 



Cantor for 
Economic 
EdMcatlon 

oSnMn^CouncM 



Daparlmant of tuai^^Mt Eoucatlon 
^ Califofrta 90032 



Ot factor 

Or M«1lyn Kourliaky 
Aaaiatant Oirartor 
Ma. Tarri Skij 
(213)1 



Co- Direct ora 
Dr Danlatn Italia 
Or UatarF Saft 
Ul3)M6-2247 

Olractor 

Dr Larry Sandar 

(91D4944223 



Oi Pact or 

Dr Jim Cnarliina 

(714) It7 7820 

Dtracior 
Dr f^thShan 
Aaaociata Olractor 
M» Carol Khadlanouri 
(41S) 4»il3t 

Director 

Dr Turley Minga 

(40D 2n-32t6 

Director 

Dr Eiiner U. Clawaon 
Aaaociata Director 
Dr Dannie Brennen 
(aOi) l4«-24e3 



PreeMent 

Mra LaKay Scftmidi 
O03)4i344W 

Director 

Dr A Paul Sallantyna 
(303) S«^31t2 



Director 

Dr OintOanieia 

(303) t3M44l Ext 273 



Directvx- 

Dr R MIcftael Brown 
(303) 0204217 



Ex^Mtlva Director 
Dr Edward L HamMln 
Eo ^cation Aaaiatant 
Mn« Norma B Hawliina 
(»3l4ff.2327 



UwlifwaNy ef CaHlefWla 
I aa _ Miea 

OraduaielkhoCv of Education 
406 HHoard Averme 

. ^ California 10024 



M^^jdaMale UNtoeraHy, 

Depaf t mar w of Economica 
-^^^ \ California 01330 



Department of Ecorwmica 
mJBlreat 

V California Mil*' 



9600 Stata Collage Parttway 
iie,laHf 



ifomla 12407 



1100 Hollowey Avenue 

^ C«iifomla 04132 



125 8o«itrt Beventft Street 
tan Jaaa, Califomia 06it2 

School of Education 

^Ca''*')mia 06211 



uwvereivy ot uetevvwe 
Buainaea 164. CampuaBox 410 
Colorado 60300 



llMlvafBlly ef Cntemde 
Colleae of Lettara. Aria. 

and ScienMa 

Calefatfa Bpvtagai Colorado 00007 



yjoT^KlSEiralBlvd. 

Colorado 00236 



Aureria Campua 
Oepartment of Economica 
1000 11tt> Street. Box 31 
; Colorado 60304 



UntvevaNy ef Cenneatleirt 

Connecticut 062M 



Director CaMnl C anwaaWa m Blala 

Mr NonaM R Oaigia IMveraNv 

Adminlatratlve Aaaiatant Department of EoorNMnica 

Mra Eiixabetrt Maniatty Marcua Whita Hall - ftoom 103 

(203) 627.7316 Htm BmaK Connecticut 00060 

Director 

Or Edmund M Qr see 

(209) 307-4220 601 Creecert Street 
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aichmood, Indiana 47374 



Director 

Dr Maufice Taai 
(8 12) 479-2870 



Dtrector 

Dr John P ManZiir 
,719)482 5514 



Dr Anthony V ^^tanes* 
(317)656-4800 

Director 

Dr James Jsnmnga 
(219) 644-05J0 Ext 389 



Director 

Dr Roberl HSrfiS 
Program Direcior 
Mrs Bonnie Ne'man 
(317)2648100 

Dirocior 

Dr Devon L YOhO 
Associate Direclor 
Dr Mari*nne Tatafu^e 
(317) 285-8020 

Direct v^r 

Dr Thornas Swart/ 
(219)239-7/37 

Director 

Dr ASh'.On I Verameiiay 

(317)96&^1 



Director Indiana Stoto Unlveralty 

Professor Jack Grantham Social Science Educaiton Center 
(8ui232-6Jll £xt 5876 217 Jamijon Ha*' 

Terra Hauto Ind'Sna 47809 



ERIC 



353 BEST COPY AVAIlAbLL 



4 



Ctnlaf tor 

EconOfnlc 
Education 



IOWA 

KMvaCounctt 

Ca nty jo r 

Economic 
Educiition 

Conjtrfor 

Economic 
Education 



K^a aaCoun cH 

on Economic 
Education 



Cantarfor 

Economic 
Education 



Cantarfor 

Economic 
Education 

Cantaf for 

Economic 
Education 



Cantar tor 

Eco«K>mlc 
Education 



Cantarfor 

Economic 
Education 



KfNTUOCV 

Kantudiy Council 
on Economic 
Education 



Cantarfor 

Economic 
Education 

CanUiTfor 

EcononMc 
Education 

Cantar for 

Economic 
Education 



Cantar for 

Ecor>omic 
Educatlof. 



Cantarfor 

Economic 
Education 



Cantarfor 

Ecor>omlc 
Education 

Audul>on 
Cantar for 
Eco» 'Wte 
Educatiw^-* 



Oiractor 
Dr. Dannia J Waldanaar 



ExacutK* '.4factor 
|y|r DonaldO Pavlaon 
p 19) 36^^3423 

Acting Olractor 

Or B WyttaAndtraon 

27^3412 

Dkactor 

Mr OonaMQ Dawlaon 
(3ig» 363^423 



EMGUtiva DIractor 
Or MtenaalCldfathar 
Eaacutha Uiiitiant 
Ma. Jaanna Dannia 
(•IS) 5324702 

Orackr 

Or Raffaala OaVKo 
(319343-1200 



fXractor 

Or CVitMO Plupp 
(•^XOM^I* 

Otractor 

Or Emarton MazVUt 
Aaalata nt DIrac tor 
Ma< ^at Wataa 
(919M4^1Q8 

Aetmg Maoior 
Ur MfehMiOMfathai 
AaaoeiaiaDlraclor, 
Ma.Batla2Kimund 
(T^l 



Olraclor 

Ma Barbara P Bunii 
(31i)6aM2» 



Exacutlvt CMractor 
Or JackC Moroan 
Aaalatant Wcacfor 
Ma PrtMvWamiar 

(M2)»^M91 

Vioa '^aaMant for 

Dvvj^rnmartt 

iMr TbomaaA Oardia 

(902)nM«2a 



Diractor 

Or William W Oavia 
(902) 745-22« 

Ol^'actor 

Or Nancy Lang 

(000)972^171 

Acting Dlractor 
Or Virginia Atwood 
(000)0/4290 



Dlractor 
Or JadiC Morg n 
(902)9 



Dlractor 

Mr Oraan R Millar 
Aaalatant Dlractor 
Ma. K/littan Kolaiowaki 
(000)7034000 

Dlf«c»or 

Or OannM Harrtaon 
f102) 7024106 

Dlrador 

Mr ito^Qraham 
Aaalatant Dlractor 
Mra Martha Coffland 
(90S)020«)37 



krannartOnSuali 

Managamant 
Dapartmant of Eoonomica 
Waal Latayana, Indiana 47907 

Unlatfally al Iowa 

PttiUlpaHaH 
toaiaaiy. Iowa 92242 

UniMfal^ al Navttiani lawa 

Dapartmant of Eootiomlca 
Oa«irPaia.lowa 90013 

llntadaMr a( l^aa 
phNUpaHaH 
laiia^.lowa 92242 



Oiparimant of Economlci 
sa Waltra Hall 
llai*aNaii.Kanaaa 00600 



CiamarHalt 

l200Commarcial 



Part Haya Bi — _ 
Dapart m ant of Economlci 
Haya.K«naaa 67001 

UatenaNy al Kanaaa 

202 BaHay Hall 
Uwaaaa, Kanaaa 06045 



Kafiaaa BtatatMvafaMy 

202 Bluamont HaH 

I, Kanaaa 60606 



Clln«9n Hall 

Dapartmant of EcorKxnlci 
WlaMa, Kanaaa 67200 



UflAMfaNy al Lftila^^Oa 
Dapartmant of Sacondary Education 
BamnapCampua 
Laiilavia. Kantudcy 40202 



Unk^araNy al lAila^rfHa 

Prolaaaional Towara 

9ultaLl2 

4010 DuPont CIrcia 

luiMMc, Kantudcy 40207 



Dapartmant of Economlci 
- 1, Kantudiy 42101 



NarAam KanMy UrV<««ny 

401 BEP building 

HVttantf Hal|Ma. Kan -'y4i07« 

UnkfaraNy al XmMimIi^ 
Ccllaga of Education 
330 HaH 
Laalng^an. Kartudcy 40606 

iMvaiaNyalLairiaiMa 

Dapartmant of 8<Kondary Education 

BalknapCair^ 

Laalaiiia. Kantudcy 40292 

Mawhiai Blala Uwhataljy 

419 Comba BuHding. UPO '200 
^ t Kantuchy 40361 



MimyBI 
Dapartmant of Economics 
,Kantuckv4207t 



Cantar for 

Economic 
Education 

Cantar for 

Econcmlc 
Education 



LOUISIANA 
Lomaiana Council 
on Ecofwnic 
Education 



Cantar for 

Economic 
Education 



8c<anca 

120 



MlaCaBafa 

ftnca Buildino, I 
Waat Oavanm 



Room 126 
Straa* 

I'-antucky 42301 



Cantar for 

Ecor>omic 
Education 



Cantar for 

Economic 
Education 

Cantar for 

Economic 
E ducat ton 



Canitr for 

Economic 
Education 



Cantitr for 

Ecoromte 
Education 

Cantar for 

Economic 
Education 

MAINE 

Mtina Co incil 
on EcofKmiic 
ECJcation 

Cantar for 

Economic 
Education 



MAfVYLANO 

Council on 
Economic 
Education 
in Maryland 



Cantar for 

Foonomic 
Education 

Cantar for 

Economic 
Education 

Cantar for 

Eoortomk 
Education 

Cantar for 

Ecor.omlc 
Education 



Cantar for 

Ecor>omlc 
{Education 



Dlractor 

Or Ronald Nlcf>oli 
(OOr 306-2101 

Co^Diractora 

Dr WIMlam R Morrow 

Dr Laonard N WIdanar 

(606)622*1020 



Exacutlva Dlracla 

Dr Howard M Scfiobar 

«904)36M611 



Dlractor 

Dr Robart Flammang 
Fiald Conauitant 
Ml Paggy King 
(504) 3»&211 

Acting Otractor 
Dr Jim LaPotnt 
(31(^2314663 



Diraclor 

Mr Jamai E Tinilay 

(318) 477 2920 Ext 540 

Diractor 

Of Chaflaa P FJitibnogh 
(504)266^1 



Dlractor 

Or B Earl wllHamton 
Aaantant Dlractor 
Mr Phiilp Finchar 
{3-9)257 2487 

Diraclor 

Dr Harold Cnriitanaan 

(3l8)860-5l4e 

Dlractor 

Dr Kan Rachal 

(504)44M111 Ext 1406 



Exacutiva Diraclor 
Mr Rnbart J Mit' two 
(207) 5 1 146/ 

Dtracio: 

Df Ann E f*oolar 



E/acutiva Dlractor 
Dr Carol Adama 
Aaalatant Diractor 
Mra Evatyna Raback 

Layton 
Admfniatratlva Aaalatant 
Mra Sondoa Awad 
Educational Aaalatant 
Mra Mona Razzak 
(301) 321 2137 

Dlractor 

Dr Annan Amagoa 
(XI) 444-3440 

Dlractor 

Dr Michaal Malona 

(101) 77e>2600 

Dirxtor 

M'i Rabacca Straw 
(31 1) 45442M 



ARoa Uoyd CaOaoa 
Caray Craak Comm. nty Cantar 
la, Kantucky 41844 



Eaatam Kanluc^ UnNaratty 
Collaoa of Buainaaa 

— 1, Kaniuck^ 40475 



loutalana Stala UnlwaraMy 

Room 3*0 
Piaaaant Hall 

Baton Rouga, Loumiana 70603 

LouUana Stala UnfvaraKy 

Dapartmant of Economics 

Room ^130 CEBA 

Baton Rouga, Louisiana 70603 



UnNaralty of Soirthwaatam 
louWana 

206 =oatar Hall 
Dapartmant of Economica 
LaiayaMa, Louiaiana 70604 

Iiel4aaaa $4ata Unlvaratty 

Scnool of Buainaaa 

Ufca Chartaa. Louiaiana 70600 

Untvaralty of Naw Ortaana. 

Laka Front 
114 BLBineaa Adminiatration 

Building 
Dapartmant of Economics 

& Financa 
NawOrtaana, Louisiana 70148 

louMana Jut. UntoaraKV 
Box 10316 Tach Station 
Ritaton, Louisiana 7i272 



y CaNMa 

Dapartmanfof ^conomtcs 
, Louiaiana 71134 



NtetwN tiata UnhraraKy 

Univaraity Station 
TMbodOui, Louriana 70310 



Ufltvaralty of Mama at Onmo 

22 Coburn HgH 
Orono. Mama 04409 

Untvaralty of MaMa at Onno 
Coilaga of Education 
Shibiat Hah 
Orono, Mai na 04469 



TowMn Blata UnfvaraNv 

, Maryland 212D4 



MafBafi Btata l*T»<rw> 

611 Mclt4achin HsM 
BatHmoia. Maryland 21230 

WaaMriBlan ColaBa 

Dapartmant of Economic* 
'^--'^ — Maryland ? 1620 



tlnlvamHy al Marytan^^ 
J M Pattaraon Building _ 
- " a Park. Maryland 20742 



Dlractor 

Mr Allan C Coi 

(301)73O«2O0 



Dlractor 

Dr Margarat M Murpny 
(30l)0e7«>49 



Uyala C ali f i CjlumBia Canpua 
Loyola CoHaga Profaaalor Oantar 
96M 8tarrait>laca 
CafciWiBIa, Maryland 21044 

Tha iohna HapUna Uf#wally 



CalumMa Canlar 

joaapfi Squdra Villa^a Cantar 
9486 Harpars firm Road 
— ' 1210*4 



ERIC 



35J 



BEST COPY AVAILABLE 



5 



Cmnff for 

Economic 
Education 

UTAH 

UtahCouncM 
onEcononSc 
Education 



C«nt«r for 

Economic 
Education 



Caniar for 

Economic 
Education 

Cantar for 

Education 

Cantar for 

Economic 
Education 

VfMMi .r 
Varmont 

Council on 
Ecommic 
E;)ucation 

vmomu 

VifQinia Coundt 
on Economic 
Education 



Cantar for 

Economic 
Education 



Cantar for 

Economic 
Education 



Cantar for 

Economic 
Education 



Cantar for 

EcorH)mic 
Education 



Ci itar for 

Econf 
Eduo 

Cantar for 

Economic 
Eduction 



Cantar for 

Economic 
Education 



Cantar for 

Economic 
Education 



WASNINOTON 
Waahington Siata 

Council on 

Education 



Oiractor 

Dr Jarry IManahan 
Dkador 

Mr DouolaaMWar 



Diiactor 

ftof Olann F Maraisn 
(801)7902301 
Aaaociata Oiractor 
Dr WIIHam A. Stull 
(801)78(^2346 

Okactor 

Dr OtxW Cloward 
<80l)fl 



Dtraclor 

Dr Wayi >W Clailt 
(80l)3fB>a860 

Okactor 

Dr JawaflJ Raamuaaan 

(801)561-8318 



Exacutlva Oiractor 
Danial W Qragg 
(B02)82ft^111 



Exacutlva Dkactor 
Dr Charlaaj QaMaghar 

Econontic Education 

Conauitant 
IMa Unda F Bullock 
(804)257-1627 

Oiractor 

Dr Norman Brown 
(7O3)961«Z20 



Jiractor 

Dr JarryR Moon 
(804)824-3736 



Oiractor 

Dr Roijart Oilatrap 
703)323-242* 



Okactor 

Dr Howard WIHialm 
Economic Education 

ContuiUnt 
Mra Etlzabath Ailabaugh 
(7O3)43M803 

Oiractor 
Or Robart L HHI 
(804)922-8360 

O"actor 

Dr UamanA Quraafii 
(804)44&3671 
(804)44^3674 

Oiractor 

Or Oouolaa WooUay 

(703» 73T.5186 



MMMaaiam tWja iMvarally 

3400TaftBlvd ' 
Wktis Fait, Taxaa 76306 

Utah Mair Ofiiaa al Edueaian 
Fraa erta»prtaa«oonornte Education 
290Eaal9tt)8outft 
MLahaClly.Uiah84iii 

Utah 8lMt UnivfraMy 

i.Utar,64321 



Otptrtmant of Eoonomk:a 
OfiM, Utah 64408 

g%»g»Ywi«gUntaaia<ly 

7n SKWr Eoonomict Dap( 
- Utah646Q2 



Okactor 

Or ChaHaaJ Oallaghar 

(804)257-1627 ^ 



Exacutlva Okactor 
Or KannaihE Laonwd 
Aaaociata Okactor 
Or Donald R. Wantworth 
Community ^tlona 

Okactor 
Ma S JaannaKaanan 
(306! 622-0666 



Tlia i hy a< Utah 

Oapartmant of Economtea 
ara Buaktaar Offk:a 
tall LahaCNy. Utah 841 12 



120 Stata Straat 

ir. Vimiont 0S6Q2 



ViyhiB 

Schooiof Buaktaaa BuildkM 
1015 Floyd Avarua. Bok va 
'.Vkgktia 23264 



VlMf'iaP 

fctaU , 

Cdlagaof Buaktaaa 

^ L Vk»lnta 24061 



UchmraNy 01 VMnta 

tkftrtmmx of (Surrk:ulum and 

matructlon 
nuffnarHaH 

CunvMamorlaiSchooiof Education 
406 Emmat Stiaal 

Vkokiia22903 



Oapartmam of Education 

44a0UnhraraltyDrt«a 

FaMM,V.roinla?3080 



c Zoorwmlca 
Virginia 22801 



IrwMMiOilata 

CWrtmant fEconomtet 
Lynahkwf, v. jtnia 24604 



OW DcMtatan UntawaWy 
Oapartmant of Eoonomica 
Huqhaa Halt 2063 
Naftait.Vkek>la 23608 



Schooiof Buakiaia 
and Frofaaal o nal Studiaa 

I.VkQkl4a24l42 



VInMa 

8chool( 



»v..v^ of Buakma Building 
1015 Fic-yd Avanua. Box 0K3 
WatwwK, Virginia 23284 



1904 Third Avanua 
f10l4 

taatUa, Waahlngtcn 66101 



Cantar for 

Economic 
Education 

Cantar for 

EcoTHxnic 
Educatk>n 



Cantar for 

Economic 
Education 



Cantar for 

Economic 
Education 

Cantar for 

Economic 
Education 



Watt Vkginia 

Council on 
Economy 
Education 

wS^flS^%ata 

Council on 
Economic 
Education 

Cantar for 

Economk: 
Educatkm 

Cantar ror 

Economic 
Educatk).! 



Cantar for 

Economic 
Education 

Cantar for 

Econf»^i»c 
Educatkw 



Cantar for 

Economic 
Educatkwi 

Cantai for 

Economic 
Education 

Cantar for 

Economic 
Educatkm 

Cantor for 
Economic 
Educatkw 

WVOMNQ 
Wyoming Stata 
Council on 
Economic 
Educatkm 



Okactor 

Or David M Naiion 
(^676^11 

Okactor 

Mr Tom Bontor 

(906)36»2281 



Okactor 

Dr KannaihE LaonMd 
Adminlatrativa Aaaiatant 
Ma Lauria Fktii 
(206)2612072 

Okactor 

Mr William F Yaoar 
(S06)466>l00OEii7aB1 

Dkador 

DrDonaWRWantworin 
POft 536-7987 
ml 536-7966 



Cojiaga of Butinaaa and Economict 
1, Waahk>gton 88225 



Oapartmant of Economict 
»19 Pattaraon Hall 
Ctianay, Waahlngton 08004 

tanMa PacHle UntvaiaMy 
Waahk»gton 06118 



mJtamttCanvc? 

I, Washington 002S1 



XaviarHall 
Taeoma, Waahlngton 96447 



AL 
Cantar lor 

Eoonomio 
Educatkwi 



Cantar for 

kicortomic 
Education 

NCWVOMK 
Cantar for 

Ecor>omic 
Education 

Cantar (or 

Ecor>omic 
Education 



Exacutlva Okactor 
Or C Kannath Murray 
(304)2SM442 



Exacutlva Okactor 
Mr William J Hill 
(414)226-2090 



Okactor 

Dr JarryO Johnaon 
{7l5)«30'27ae 

Prooram Okactor 
Or Maraarat A. Laughik) 
41^4652312 
(414)466-2137 

Okactor 

DrQaorga laphardt 
<W6»78M72r 

Oiractor 

Dr Laon M Schur 
(414)0KM67B 



WaatVMntal 

604.H Allan Hall 

I. Watt Vkgtnia 29Mt 



5757 Hodh Qraan Bay Avanua 
Pp Box 901 

>,Wiaoonak)5m. 



Unhwalty of WItaofiaki. Eau Ctaka 
Oapartmant of Economica 
Eau Oaha. wtaconaiti 54701 

Unhwalty al Wlaeaiiata. Oiaart Bay 
Qiaan Bay. Wiacontin 54302 



Oiractor 

Or JamaaJ rirunioh 
2414) 424-2441 

Okactor 

Dr Kahtan^lYaakt 

(606) 342-1547 

Okactor 

Or Ray Skiantny 

(414)965-1286 

Oiractor 

Dr Donald 8iiva 

(414)472-1356 

Exacutlva Okactor 
Or Jamaa Zancanalia 

(307) 76M3U 



MvaraKy of WiManata. U Creaaa 

Economict Dapvtmant 
LaCtDaaa. Wiacont n 54601 

Unhwaltyof Wlaoenaki. IMwaukae 
CoMagaof l^art « Sciancat 

Bofton824 
PC Box 413 

MBiiaiil i tt. Witconain 53201 

Unhwalty al Wtaeanaki. OaMoah 
Oapartmant of Economica 
Otnkaah, Wiacontin 54601 

Mvaialty of WItaonaln. flaltavWa 
Oapartmant of Economica 
». Wiacontin 53618 



<>0 Box 369 



Witcontln 53061 

UnhParaWy of WItoenata WW iaw a tai 
Oapartmant of Economica 

r, Witconirfn 53180 



Roor^.TlK*'*^ 
McMffilnnia Htll 
laramta, Wyoming 82071 



AOOCNDUM (Cam».4 c^idad aftar May 1, 1884) 



Okactor 

Dr Andraw M Waavar 
(206) 82^4490 



Intarim Okactor 
Dr Wavna C Curtla 
(306) 566-3000 

Oiractor 

Or Jay BkXKn 

(914) »7 2690 

Co-Oiractort 
Or OartuaJ Congar 
{315)446-2682 EKt266 
Dr Mary L Colllna 
(315) 446-2682 Ext 496 



Cuniculum 6 Tmc ilng Oapartmant 
9082 Haiay Cantar 
Auburn Unlvarafty, Alabama 
36649-3601 

TioyttataUnhiarally 

Sorrail School of Butinatt 
Tny. Alabama 36062 

Stata Unhparalty of Naw Yoffc 
Coilaga at Naw Paltx 
Economirt Oapartmant 
Now Palli, Naw Yorfi 12961 

UMoywa C tMtgi 

LaMoyna Haighit 
Syraciiaa, ^taw Yorti 13214 
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C«nl«r((X 

Eco.ioniic 
Educition 



SOUTH CAROLINA 
Sooth Caroim* 
Council on 
EcOfwmic 
Educalion 

Onler for 

Economic 
Education 



Onief fof 
Economic 
Education 

Onter lor 

Econ-amtc 
Education 

Onter for 
Economic 
Education 

Cent«r for 
Economic 
Education 



Center for 
Econoniic 
Education 

SOUTH UAKOTA 
South Dakota 
Council on 
Economic 
Education 

Ci^nter for 
Economic 
Education 



Branch 
Center o,y 
tconomic 
Education 

Cwnler tor 
Economic 
Education 



Center for 

EcOnCniC 
Educiiioo 



Dirtctor 

Or P«t«r R Moort 
Common icationi 

t>r»ctor 
Ms lo<t F Ryan 
Fwid Diractor 
Mt Ottorah Hayat 
(401)49M037 
RatMrch D.actc 
Dr Jamat j batrai 
(40l)45fr«>37 



Dirvctor 

Df Etmar D Wtlliamt 
(803) 7560391 



Diracto' 

Prof /mold Hita 
(803) 7W-W74 



Dira.:tor 

Df Richafd Kirk 
(803)664 3497 

Di ''actor 

Or Q«raid E Bragar 

(803) 777 2879 

Diractor 

Or Jaf.)aa Rinahari 

(803)fla94t21 Exi 428 

Director 

Dr John W McAlhany 
(803) 22M232 



Dapanmar* of^Eco^omtct S 
ManaoarTiant 

i.Rho()altia.K) 02906 



Soutti CwoNm Oapt of Ed 
506 Rutladga Office Btdg 
t429 SanataStraat 
CodiirWa. South Carohna 29?0* 

ThaCHadal 

DaparlrTHKtt of Butinaaa 

AdmtniMratton 
ChaHaalor. South Carolina 29400 



Dapvtmant of Eorwmtci 
Ctamaon. South Ck-oima 29631 

UnlvtraHy of South Cmn-a 
Daponmant of Ecor^omict 
Columbia. South Of" iina 29i0a 

Dapartmant of E^cKwnJci 
Florjnoa. South Carolina 2950 



Director 

Of Gary Stone 

(803) 323-2186 



Executive Director 
Dr Jerry Johnsc" 
(605) 677 S3e7 



Director 

Or William E Kamps 
(605)688-4141 



Branch Director 
Or Mike Madden 
(605) 923-1434 



Dtraclor 

Or Jotin Haii 

(605) 336-5306 



Oapartmant of Butinos 

AJminittration vmI Ecr»nomK:t 
OraoiMMWd. South Carotina 29846 

WMtfMopCoMoga 

School of Buainaat Aommtslralion 
Aocli HW. South Carolina 29733 



UfljvoraMy of Soutti Dakota 
Bu8inat8 Research Bureau 
Pattarson Halt 

VarmWton, South Dakota 57080 

South Dakota Stale Untvoratty 

Ecortomict Doparimant 
CollaoeC jnculture & 

Biolog Sc<«fKe 
SrooliliV .^th Dakota 57007 

Homy T Qulnn Bcancti Canlar 

Minutaman Graduate Canter 
RR 3. 80x217 

RapM CHy. Oouth Dakota 57701 



Daponmant of Econo-nict 
29th Straal and S Summit 
SiouaFaNff South Cakoia 57197 



Director Untvofiiy of South Dakota 

Professor Miio F McCaOe Depaflrnefit of Economics 

Associate Director 2t8 Pattarso y Hail 

Dr Ralph Brown VamiWtafL *Vouth Dakota 57009 

(805)677 5319 



Tennessee Council 


Executive Diractor 


■)n Economic 


Dr Don H Daiton 


Education 


(615) 74U706 




(6 15) 7414707 


Center for 


Director 


Economic 


Dr William H Petarion 


Educalion 


AMiitant Director 




Or Lucian Ellington 




(615)755-4118 


Center for 


Co-Oiraclors 


Economtc 


Or J Ed Spilman 


Education 


Dr Whewan Cho 




(6t5) 528-3 160 


Center for 


Oi'ector 


Economic 


Or Barney Raffiaid 


Education 


(901)427-6743 


Center fof 


Director 


Econom'C 


Or W FredMackara 


Eduralinn 


(615) 929-4455 



'^^^ HuN CwMbtg 

K4«a.*annatsaa372t9 



Tha LMvanlly ol Tannooaoa at 
dMltanagoo 

208 Foundari Hah 
Chaitonoo«a. T ^nnaaaoo 37402 



Taonooaoa Tt 

Daparlment of Manaoomant, 
MarVahng and Economics 
CookovWa. Tc -^naisaa 38501 

Lambifth Coioga 
Jackaon, Tennoasaa 38301 



Eaat Tannaaaoa State Uofvafilty 

Dapartmeni of Economics 
JohnaonCMy. Tannetaoe J7614 



Conta for 

Ecooofntc 
Education 



Contor for 

EcOTHKnte 
Education 



Contor for 

Economtc 
Education 



Contar for 

Economic 
Education 



Contor for 

Ecoromic 
Education 



TCXAS 

Taxaa Council 
on Economic 
Education 



Coiitar for 

Economic 
Education 

Corttar for 

Economic 
Education 

Contor for 

Ecorwnic 
Education 

Contar for 

Economic 
Education 

Contar for 

Economic 
Education 



Contar for 

Economic 
Education 



Center for 

Economic 
Education 



Contar for 

EcoTKxnic 
Education 



Contar for 

Eccoomic 
Ciucailon 

Contar for 

Economic 
Education 



Canter for 

Ecorwnic 
Education 



Diractor 

Dr Qoorga A Splva 
(615)974.3303 



JnNoral t yolTai m ii n a 
Dopartmont of Economica 
CoUoM of Bualnoaa Admlnlt tratlon 
KnoM&a, Tannaaaoa 379B8OB60 



Otroctor 

Or Richard D Evant 

Aaaiatant Diractor 

Ma MarouorltoQ Malona 

(901)48«474 

Diractor 

Prof Bobby N Corcoran 
(Bi^aBS-»05 



Diractor 

Or OafV Youno 

(Al) 507-7225 



Di'-c'or 

Or Dorto*^/ Skoal 
(815)322 7^11 



Exarutlva Diractor 
Mr Jay N Wolch 
Admmtatratlvo Asalatont 
Mt SolHoAndrowa 

(713)48B«37 

Diractor 

Or Lawranca Zioglar 

(8l7)27>«)6l 

DIr ctor 

Or joAnnSwoonay 

(512)471-4811 

Di roc lor 

Mr Jool Alton 

(713) 83Me67 

Director 

Or AllonEarfy 

(808)06frOlll 

Acting Diractor 
Or Jonn M Rtcharda 
(512) 001 -alio 



Director 

Mr William Witter 
Aaaoclata Director 
Or Elizabeth j lott 
Program Coordinator 

Elamertary Education 
Dr Patricia A Moaaly 
(8l7)586>200e 

Director 

Or William Rice 

Aaaociala Director 

Or JuliuaKnobel 

(713)48M420 

Director 

Dr 0 Loyd Cotlier 
(40e)S0»5400 
Administrative Chairman 
Or Glona E Durr 
(409) S894'02 

Director 

Mr Don Haie 

(915)942 2131 

Director 

Mr Howard R Yaargon 
Aaaiatant Director 
Or BartMra Hatctw 

(512)245-2631 

Director 

Or John Piaclolta 
Enterpraneurship 

Education 
Or Caivin A Kent 
Pt*" -jram Croc tor 
Shirley Thompson 

(817) 756- 



Ospoftment of Economics 
Cofteoa of Tu'tanoaa Administration 
* • Moaoae^S? 



Dopoftmei>: r.<)UOomic« 

ondFlnor>co 
Box 406 

Murf'narori. Tannaaaaa 37i32 

UnhmNy ol ToMiaoaeo at Ma#tln 
School of Bualnaaa Adminiatration 

BrownlnpHolt 

Mortlw. Tannaaaaa 36238 

Oowfa N oio» C flS u i *or 



36152 



UnhocaWir ot Hoyatan at 

dear Laha City 
2TO0 Bay Area Bouleirard 
*"^T0Kaa77^ 



UfrivoraHy of Toioa at Aithwlon 
Collaga of Buainoaa Adminiatration 
AfBnflan. Toxaa 70019 

UnKMiHy ol Toua at Auaihi 
Collaga of Education 
1, Taxes 76712 



PO Box 10045 

\ Texas 77710 



Woat Taxaa State Unkrenlty 
School of Butlneaa 
Canyon. Texas 79016 

Coipua CMaO State UmvoraHy 
School of Bualnesa Administration 
6301 Ocean Drive 
Coipua Chilatl. Texas 784t2 

Noi'.h Taxaa State Unkrorslty 

60x5427 

Oonton. Texas 76203 



UnNorallyolHoiiaNMiat 

CleerLakeCtty 
2700 Bav Area Bou»ev,wd 
Houaton. Texas 77058 



1 F. AuafVi Unkwiity 
Box'6t96. SFA Sl«t«on 
Ma c ofrto ch ea. Texas 75062 



AAfalo State Mhhtntbi 

A S U Station. Bos 1 1022 
San Angalo. Texas 70901 



jet Taxaa SUta 

Commona Building 

San Maiooa. Taxaa 76886 



BaytorUnkPoroHy ^ 
Hankamer School of Business 
Suite 306 

Waco, Texas 76796 



ERIC 



361 



BEST COPY AVAILABu 



BEST COPY AVAILABLE 

7 



Ontef fof 
Economic 
Education 



Centtr for 

Economic 
Educatton 

KlOflTH DAKOTA 

North DkKota 
Council on 
Economic 
Educe tKXi 

Cenitr for 
Ecorwnic 
Educe I ion 



Center for 
Economic 
Education 



The Tri College 
Center for 

Economic 



OHIO 

Ohio Council 
on Economic 
Education 



Center for 
Economic 
Education 



Gill Center 
for 6u$ir>ess ? 
Economic 
Education 



Center lor 
Ecor>omfC 
Educetion 



Greeter 

Ctncmnatt Center 
for Economic 
Educetion 



Ctevelend Center 

fcr Economic 
Education 



Central Ohio 
Center for 

kcor>omiC 
Education 



Center for 

Economic 
Education 

Center for 

Economic 
Education 



OKLAHOMA 
Oklahoma Counci* 
on EcorK>mic 
Educetion 



Center for 

Economic 
Education 



Director 
Or WW Hell Ji 
Associete Dire- x 
Or Luther D ca > w 
(VI»)?914300E*1 2512 

Dtrector 

Mr Larry L Hunoerlord 
(919> 781 2111 



Ejiecudve Drrector 
Dr Z Edwvd O Aeiiey 
(701)777 2837 



Direclor 

Mrs Cieo Cieveiend 
(701) 777 2637 



Director 

Dr LyieR Fogel 
Atsociete Director 
Dr Cla B Xirg 
(701) bk^7 3133 

Dtrector 

Dr Z Edwerd O Reliey 
Associele Director 
Devid Kehl 

{701)237^170 



President 

Mr Donald.G Fell 

1614) 422 KTS 



Dtrector 

Dr FredCarr 

(216) 37S77tt2 



director 

Dr Lucille G Ford 
Field Director 
Ms Gail riewks 
{419)20»-5132 

Director 

Dr Roman Warmke 
<614) 5944931 



Director 

Dr George Vredeveid 
Associele Direclor 
Mr Oevid Oteierie 
(5l3) 475-294« 



IMmny o( Nor«i Carotae et 



School ol Buameta Admmiatretion 
■ >. North Carolina 29406 



WIneioivSalem Stale UnlvertHy 

Oepwimeni of Social Scieocet 
Wiw in wiettw. North Ceroiina 27 1 K; 



TrKMI^ '^teUntvtfvNy 
306 C' 4« Hatt NOSU 
Fei9» North Daliole 59105 



UiAwvlky ol North Dakota 

Department ol Ecooomica 

Gamble Hell Room 290 

0«nd Fo*a, North Dekole 59202 

MifMl SlalK CoMtfe 

Adminialrrlion BuMmg 
•"-^ North Dakota 59701 



Trt-CoMote Stale IMvarslty 
306 Coras Halt NOSO 
Farpo. North Dakota 59105 



The OMo State UnkwiMy 

112 Mount Halt 
1060 Carmack Road 
Cn luntfcya, Ohio 432i0 

Unkwinyal Akron 
Coileoe Of Educetion 
ZookHall Room4.-5 
Akran. Ohio 44325 



OWoUnkwaMy 
Coliogo of Education 
il96McCrackon Halt 
la. Ohio 45701 



U«*waNyolcinc«Meil 
Departmani of Economics 
1906 Crofley Tow«f 
Mail Location 223 
ClnclMioS, Ohio 45221 



Co-Direciors jahn Ca«T«9 Ufrieanlty 

Dr Judith Sialoy Brenneke Schoo4 r** Butinoea 



Director 

Dr Steven L Miller 
(614)422 1179 



Director 

Dr Wetter A Verdon 
(513)973-2912 

Director 

Dr Fradanch E Tank 
Aaaoctala Oweclor 
Dr OonaM Yankovic 
(419) 537-41 53 
(419)537 2592 



Director 

Dr LarklnWamor 

(406)62^5204 
Diracior of 
Educatton 3arvicat 
Ms Lynda WImmar 

Director 

Dr Jean CaMwell 

(406)341 2990 



OMoSialaUiUvofiNy 
CoHaga ol Education 
SISRamaayar Holt 
29 Watt Woodruff Avamio 
— ^ •.OWo 43:10 



Wrt|MMataUnl«arilly 

Cotonal Glenn Higfway 
O»r«(i.0hk} 45436 

UnlverellyolToMa 

Oepartmant of Economtca 
Tda«a, Ohio 43909 



Oklahoma Slala UnkwvMy 
112 Collage olBuaineaa 

AdmmiatrBtion 
SMealar. Oklahoma 74079 



Central Man UfUvofiKy 

Department of Economici 
E^KMitf, Oklahoma 73034 



Conter lor 

Economic 
Education 



Center lor 

Economy 
Educallon 



Canter lor 

Economic 
Education 



OMffOOM 

Oraoon Council 
on Ecorxwnk; 
Educallon 



Center for 

Ecorwrmc 
Educallon 

Comer for 

Economic 
Educallon 

Corner lor 

Ecortomic 
Educallon 

PfcMNSYLVAMA 
Porme^onia 

Council on 
Economic 
5ducalK>ii 



Corner for 
Economic 
Education 



Corner lor 

EcofKxnic 
Edtcatton 



Confer lor 

Economic 
''Uocaiion 

Corner icf 
Economic 
EducalkKi 

Corner lor 

Ecorv)mK: 
Education 

Corner lor 

Ecor>omtc 
Educatkm 



Confer inc 

Economic 
Education 



Corner for 

Ecoryyntc 
Education 



Corner for 

Ecortomic 
Education 

Canter for 

Ecortomic 
Educelion 



RHOOC ISiANO 
Rhode laiand 

Council on 
Ecor>omtc 
Education 



Director 

Dr toy E Prickatt 
(406)325-9079 

Director 

Dr Laikm Warner 
Aaaociata Director 
Ma Lynda WImmar 
(406)9244904 

Oiractor 

Dr Conatonca Van Scoy 
(Bl9» 459^11 



Tlia UnkpafaKy ol OUahoaaa 

al Noiman 
920 Van VIoat Ov«l 
Norman, Oklahoma 73019 



Diractor 
Dr Joan 0'L_. 
(90a|22S3i99 



Exocutlva Director 
Dr I Ezre Stapiee 

(21^594-1914 



Director 

Prof Warron ' tisbury 
Aaslelant Olractor 
Mr Oena Maiaff 
(215)991 3401 

Dtrector 

Dr Peter H Bohkng 
(717)3992209 



(215)4994000 
Director 

Dr WitHam N Roaa 
<914)229>2636 

Diractor 

Dr Chartaa Bennett 
(9H 971 7996 

Okoctor 

Mr ChartocB Slevanaon 

(412)367 2923 
(412)397 2536 

Okactor 

Dr Robert J Labrk>la 
(717) 97? 3453 



affray Blali 
624M3 



(412) 



Oweclor 

Dr Hari^S Strtckiand 
(717)991-7409 

Director 

Dr L>rBula Wkigand 
(717)5321436 



Executive OifhCtor 
Pro* John M Saplnaley 
(4C') 4999037 
Aaaociale Okector 
Mi Robin O Abedon 
Admmislretive Aaalatant 
Ms Sheila A Camevaie 



1 12 CoHoge 01 aueinets 
Admmlotrelkm 

. Oklahoma 74079 



OtvSonoTlLilnaM 

Oklahoma 74404 



JamaeA Soyer 
Adrmniatratlva Aaalatant 
Ma Kalhryn j Waeaam 
(903»22»5l99 

Director 

Prof Charlotte T Harter 

<S03|794-'«11 

Olraclor 

Dr QaoraoWyett 
mi 939-1220 



PO Bo« 751 

, Oraoon 97207 



Mllam Hall. Room 157 
ConaMa. Orison 97331 



OPMOntM 
fOi. Oregon fl 



PortlanO Skela Unk^orelly 
Ecorwmict Depart men* 
l,OfO00« 97207 



UnhfamOtr CKy fianilef 
3924 MarUt Street 
P hB H ilptila. Pannaylvania I9l04 



Department of L.^'vimics 
prownHalli36 

k, ft in na yh^fctta i90iS 



_ iSMaCoOatr 

Oapartmanlof Ecortomk:a 

\. PannayNama .TBi;} 



Hyatt Hall 
Chuiiar. 



Pennsytvania i90l3 

Claitan Sisia UnNomlly 
337 Dane SttU Hall 
Cl a rt a n. Partnaytwania 19214 



Unhiarslty Square 
Efta. Pannaytvanta i964i 

fa^tfl^MA I^^^^mbIBm ^^^^^^^^^^^ 

McElhanayHaH 
' " Pan na yhfania 15706 



Educational Oa»a to pmeni 
and FteW Servteaa 

t, Pannayhrania I796i 



y^^'nally al PMabiM^ 
Qraduaie School of Gkit 
346 Marvia Han 

I, nannayhrama 16290 



UnNaiaOy al Oomnion 
Oraduate School 

k, ^anntytvania i96i0 



ttfa^^^^^^^^^^ |i 

CoHaoaof Suakwaa 
Shippan Hall 330 

- 1. Pmnaytvania 17257 
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H Bouniilui Hew Crop o! fWfl Re50iipcc5 to 
I}clp You in Key Hrcas. 





Private Secl^r PaitnershiDs 

New this faU. , *^ 
Tivo AVA produciS to he^ you build 
fx^rtmrships between vocational euucation programs 
ana business and industry in your community 

MA Resource Kit 

^footioiul EdudUon ind Bufincu : A 

AnewlyHlevelopedpiiCketconUiningaieriesofmale- 
ruJs to help you work more effectively with business 
in your community. This valuable information- 
picked resource is right in tunc with the new push to 
build creatn« partnerships with business and indus- 
try. The kit includes: 




•Inlormatkm Briefs 
•Promotional Fiyer 
*Presa hetaases 
•Edttorial 
•Window Sign 
•SUdes/icrlpt 
•CerHIicate 
Recognition 



• Five practical, four-page information briefs, 
prwiding nuU and bolU facts on: •'Effecthie Vbca- 
Uonal Advisory CounciU"; ''Coordinating a Curric- 
ulum Review"; "Vxational Education/Business 
Partnerships that Wbrk^and *A Private Sector Look 
it Educatkm." 

• A set of 16 attractive color sliaes with script for use 
in making the case concerning the value of part- 
nerships. Script is loully adaptable, and may be 
supplemented with your own slides and 6icts. 

» Set of 10 mfonmation-packed flyen. focusing on 
the benefiU to be gained from partnerships. This 



WnrUng nurtnenhip 

attractive hand-out. designed touse with a person- 
al presentation, ecplains the various types of coop- 
entive arrangements pouible. (Can also be pur- 
chased separately m bulk.) 

• Materials outlining steps to follow to qualify for a 
new certificate recognitk)n to be offered by to 
programs whose curriculum has been reviewed 
and appr(Med by their loal advisory committees. 

• Set af 10 small wii.ikMv signs for distribution to 
bu' jnesses who are working with vocational educa- 
tion programs. Sign reads. support vocatHNul 
educatfon." (Bulk quantities available.) 

• A set of model press releases that can he adapted for 
use in publicizing special events invoking business 
and industry. 

• A sample editorial Jiat can be submitted for pub- 
lication in your loal newspaper. 



$40 



,J Pre-PubllcaHon 
" Special eHer 

.Keacrve your copy 
', today and save. Or- 
ders will be mailed 
^bii)ceeinber isas. 



fHh 1984 WailKwk 

Collabontion: IbcatioiuJ EducaftJon and the Private Sector 




Because of the complexity of our changing economy, 
education needs assistance from the private sector to 
da«lop programs in tune with workplace needs. The 

1984 Waitwok Advisory Committee took a broad and 
fonwd approach in their plann..^ of this book, 
taking care to include phikMophical, economic, po- 
htical and other societal Iktore that affect joint ef- 
forts of the employment community and education. 
ThU latest in MM popular annual series is a thor- 
ough and sincere effort to present contemporary 
ideas, CmAs and belief from noted ecperU in the field 
about collaboration, an issue drawing enormous at- 
tention today in the vocational educational commu- 



nity and on a national level. The impact of the re- 
cently enacted Job Thining ftrtnenhip Act and the 
reauthonzation of the Vocational Education Act on 
collabontion are also covered. Thu yearbook puts a 
tot of issues in perspectwe. Mwll want to make it part 
of your persona] library 

Hardback if019M 
/bperback 0P1S84 
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\tocational Education in the Comprehensive 

IJigh School 

AVA offers a series of materials on one of the hottest topics on todayi education agenda. 



Assessinl the Needs 

ByHertnfDoM 1983 

A wcll-kn(Nm educaftiona! rtscirchcr and author summanies and gives 
some insi^tfiil perspective on the future of vocational education in the 
comprehenuve high school based on hearing papers presented at an 
American Vbc^ional AssocialKxi Board of Directors hearing on the sub- 
ject. This paper capsulites innovalhc approaches and techniques pre- 
sented by hearii^ speakers on hoM to address challenges ^Ing vocation- 
al education in this setting. Directors of comprehensive high school 
programs in vocational education will find this paper a useful resource in 
pf(^-*m planning. 

410283 ST 



association^ journal \ibcEd, set forth a pro-active agenda for educators to 
follow in responding to the mandate for excellence m secondary educa- 
tion. These columns look at the impact of technology and other socieUI 
changes on program planning and provide concrete ideas for implement- 
ing change. The series is an excellent resource to use as background 
information for local industry, school boards, in community forums and 
with other audiences who need to become more »ware of vocational 
education^ needs and possible new directions for programs in the com- 
prehensive h'gh school. 

Articles are available in an attractive, presentation quality form m bound 
sets of four or individually, in quantities of 100 copies or more. 



An Afenda for Improvement 

This action-oriented publication offers a series of guiding principles for 
developing strong vocational education programs in the comprehensive 
high school. Conclusions arc drmn from presentations made by leading 
educators at a conference on the topic sponsored by The publication 
includes a comprehensh« scries of recommendations for actions that will 
result in improvement in vocational education programs in this settin,-* . 
A must for any educator who is concerned about making vocationa' f^xU tnd Figures 
education in the comprehenshpe high school more effective and reievari 
to the needs of studcrU and employers. 
410383 S8 



410583 
410683 
410783 



Sertes Titles: 

"Strengthening Ttchncfogical Innouathn" 
"No Quick Fix Can Lead to Excellence" 
"Quality Hikes Commitment ana urrection" 
"\bc Ed Belongs on the National Agenda for 

Excellence" ^^0883 
Bulk orders of individual titles $10 per 100 

Sets of all four reprints 410483 S30perl00 



Miking the Case for ExceUence 

Four articles, taken from the popular Executive Directions series written 
by AVA Executnw Director Gene Bottoms and originally published m the 



A useful two-page overview of tacts about vocationa! education programs 
in the comprehensive high school setting. Includes information on 
enrollment, funding, teacher requirements, placement of students, stu- 
dent organiiations and economic benefits. Usefii' is background mate- 
rial for school boards, press, industry, community groups and others who 
need information about programs. 
#f>j 74 $10 100. Minimum order 100 



Changing R^iure of Work 

Stimulating material about workplace changes. 



Ctrters Ibmorrow: The Outlook for Work in a 
Chuging WbrM 

fSdited by Edward Cornish. 1983, mrld Future Society, 

Gaie into the fascinating future of work without a crystal ball. This 
illustrated. 160-page paperback features twt ity-four articles on the fu- 
ture ol work by prominent futurists, work experts and educ^ors Se- 
lected from The Futurist Magazine, titles include; Robots m the Work- 



place, Careers with a F-ture: Where the Jobs Will be in the 1990s. The 
Great Depression of the 1980s. How it Mif ht Begin; Disappearing Jobs* 
The Impact of Compute fs: How Microelec xiics May Change the Work- 
place. A Guide to Computer Shopping; the Electronic Office and Elec- 
tronic Meetings. Essential reading for anyone who will be planning 
vocational programs or counseling people for jobs in the future 




4A-85 



$695 



npprentic«:ship 



Outstanding materials to Mr, vocatkmcl educators enhance their ability to cfkr related imtructhn hr 

apprmUceship programs. 



Apprentice Core Nodules 

Dmfthped by Qmserva, Inc., with funding from tht OfTtct of 
\^ioml<mdAduU Education. US. Departmmt of Education 

Dttigned for use in the fint and second years of ipprentireship relaUc 
subjects tnining. these ten self-instructional, self pKed modules arv 
sutUble for either instructor-supervised or independent study arrange- 
menrj. The series emphasises the principles. ccncepU and information 
tnatapprentic" ftustkn«»f and uk in areas such as nwlh«nwlks, safety 
physical science and commynicalion skills. Illu^tritions and applied 
ewmples amplify written maCtnaU. Self-tesU are included fo provi 
mastei, V the *Mbjr jtter in eKh section. For any i-tstnivtA vho 
needs gooi rn>*- 'i for related apprenticeship training. 

Vltles include: 

A Basic Corf Curriculum, 0A-6O; Introduction to/^tpren- 
ttctshifK ^A'6I; Basic Mathematics, 0A-62; Bosk Sa/ety I 
^^A^63: Bask Safety II, f^A-Si; Basic Measurement, #>4 55^ 
Sketchmg, Drawing and Blueprint Heading, 0A-% Basic 
Physical Scitnce. §A-67; irking in Organizations, 
1^A-68: Interpe.^sona' Skills an.' Communication, ^A SB 
and complete seU ^A-70. SSper trodule: $45 hr complete 
set. 



Ini tnictor IhJning Nodukg 

Oemhped by Conserua, Inc., with funding from the Office of 
ibcathruil and Adult Education. U.S. D^tmmt of Education, 
1983. 

A series of teaching maUrials designed to he!p vocational instructors 
kam how to give ^.Tpitntices the theoretical and technical knowledge 
twe they need. These ten self instructional, self-paced Tuxiules com- 
priK an instructional system for preservir<t and inservice staff develop- 
ment The nwlerials are written to train related subjecU instructors in 
ti. critical teaching skills necessary. 

Ittks include: 

Introduction to fklaled Subjects Instruction and /n-Ser- 
vl^Thiining Materials. ^A-7I; Planning the Apprentice- 
ship Program. §A'72; Planning fkhted Subjects Instruc- 
tion. 0A^r3; Dmrnhping Instructional Materi^U for Ap- 
prentices. §A'74; Presenting MormaHon to Apprentkes, 
4^A Tr Directing Learning Activities for Instruction. 
1^A'76; ProvifUng hr hdMdual Learner Needs. $A'77. 
Controlling Instructkmal Settings, 4A-rd;£valu^ing.^ 
prentke f^rhrmance. M-TB; Ccmf.\unkaiing with Ap- 
prentkes, 04-80 and complete set. 0a^I; SSper module- 
S45 for complete set. 



Beginning Teaching 

Hefy> for :he dUfirult challenges faced by teachers. 



Learning How io Ikicli 

By David Coetsch, J983 



Although part-time ' xhnical teachers are usually cxperU in thtir own 
fields, they areoite-. Ui;skilled in the techniques and pnnciples . essary 
to be good teachers. Th;s 110-p*ge bock, co.itprised of roLr self-pKed 
learning modules, is designed for these lew teachers. Unite cover the 
most effecdve teaching cechniquM recognised by the profeuion, and 
all<»v new instructors 10 gain practical insighte and skills in just Over \2 
hours. Self-tests and activities designe" to demonstrate prKtial applica- 
tions of the concepts int.oduced are included hr each module. Use it as 
part of youi teacher orientatio;! program, the basis of a course for 
technical experts in your community who want to teKh sciunars or 
ciMses f .n their own. o/ a reference guide to develop your c^.n teache 
educatio*^ *>rogram. 



Hie Ifooiionjd lag tniclor% Sufvivai i;uide 

^^^^^ ^9inally ^hped hr the State ofFhrida 
Dapartment of Educathr 

l^hing responsibilities go hr beyond classroom instrucuon. This guide 
offert help to beginnik^ instructors for carrying out all the other <2ul.es 
sundard tactbooks seldom coer This book helps ir^nictors rise to the 
Challenges of student recruitment, placement and follow-uo responsibil- 
ities With scares of suggested strategies, techni<|ues and approaches for 
improving efTecthieness in these critica! areas. Developing contacU with 
the >usineM community U ar imporUnt focus. Sample materials ap- 
phcable to e^ry vocational are included. An appenudt has sample 
etters, forms, checkluu. Pri^icing and prospective vocational instruct 
tors in every will find ihis book an important resource 




4 



Enterpreneurship 

\bluable resources for a growing aspect of all vocational educction programs. 



A 1kadier% Goide for Entrtpreneurship Instnictkm 

ByVMenEl^ 1983 

This co mprchcniwr guide to fntrepreneurship instruction identifies 
appropriate entrepr ncurship concepts for introduction to ! Klents 
from elementary sch x1 age throu^ adult lew Is and $ives detailed help 
for offering appropriat '"^struction. It stresses S|,«' **^r^Ijn skills 
required for cmba«kirfg ' n a entrepreneurial ca» . <iid shoMfs hoiiv to 
plan appropriate instruction for each instructiona i. tl A suggested 
teaching outline for a 16-unit entrepreneurial course is a jetailed blue- 
print for carrying out a workable instructioral prograCi. extensive 
guide to good resource materials and contacts ts another valuable fea* 
ture, 

^JOSF"* sis 




Entrepreneurthip Mning ComponenU (FTC) 

Owehped by American Institutes for fksearch wtth funding from 
the Office of Axational and Aduit Ed^xation, U.S. Department of 
Education, 1981. 

As more people ^nture out as entrepreneurs, the demand for more and 
better training jrses is nsing. ETC booklets give students speciOc. 
down-t& ^ vth ideas about how they can use then job skills to run their 
ami busii^ses. Modules are designed for secondary, postserondary and 
aduk education audience? ir seven nv>or vocational edu<Jtion disci- 
plines^-agriculture, busin?%i and office, health, marketing, and disiribu- 
tive, occupaUonal home economics, technica' and trade and industrial 
Both student and teacher mrdules are »;^,(]able for each occupation 
red. Some introductory m^^nals or entrepreneurship training are 
also available. (See order form for complete listing of titles.) .^ese 
comprehensive booklets ovide an excellent basis for self-study or 
course instruction. 

.jQcher moiules—S3 each; Student moduks—$6 each. 
Complete Set—S200 (all disciplines} 
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Curriculum l^aterials 

Ails for iivening up the curricufum in some key areas. 



The Ups ftsid DoMms of the Job SearJi 

By Sharon Sperling Connolly 1983 

Herek a great new clauroom resources game which lends a little 'evity 
to the proreu of planning a job search. As sti dents move across the game 
board in search of a job, they run Into plKement counselors, state 
agencies ?nd others who cati hdp or hinder their search. The game 
reinforces the need for adequate training and education m order to 
advance. Useful as part of occupational training programs in service, 
clerical, medical, creative and manual/machine career areas. Also an 
innovath^ addition to any career education class. The fira player to go 
around the game board completely and land on tite Vinner" space wia' 
the game* and maybe a be.ttr chance in the real game of job hunting 
Comes with game boan* and pieces, job infonmation cards ind nstruc- 
tions. 

S9 




AduH Roles and Functions 

C^hped with funding from the Vkftt Vtrymia Board of Education. 
Buri:mi of ibcalianaL Technical and Adult Education. 

'".vcryth'iig from h(M^ to budget for a new b.^ lo how to control weight is 
cohered in this real-life centered course for > -Hjng people on the f ealities 
of assuming adult roles. Designed for use in i^cventh and twelfth grade 
home economics classes, the comp vency-baseo. non-hboratory course 
fills an important educational gai' by zeroing in on many of the taski for 
which we don't traditionally tr;.ii' students. Seven contem areas ere 
covered— rv. Illy Relations, Consumer Edu jtion. Home Management, 
areer. Housing, . ' trition and ^renting. A teKhsri secttor. with mas- 
ter list of concepts, efsential competeiKies and outcomes. resouiv< list 
and scheduling suggestions is ncluded. Visual aids, activity suggestions 
and class exercises complete the trai ning package. Material can be used as 
the basis for £ two-year course in its ent're^;, or a short-term course 
made up of selected units. Materials h»« bee*^ extensively field tested, and 
the program has received national r ^cognition as ap opMtinding model 
for teaching student^ about adi* : responsibilities 
§A-S3 
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Planning for Economic Development 

Another outstanding addition to AVA^s valuable library of economic development materials. 



A Report of Quick-Stirt Economic Development 
Programs 

By Marcei Dum, prepared for the Onke of \bcattonal and Adult 
Education as. Department of Education, im 

If your community has been hard-hit by unemployment, a quick start 
economic development program might be a solution This report is 
useful to planners who are interested in attracting new economic ven- 



tures ana ... «ries. The stidy, which proTuts methods used by twenty 
sues show that quick-sU.t programs tomr/t specific £mplo>-er needs 
do make a difference. Find out how programs are planned, financed, and 
coordinated and what economic impact the activities havt had in .ach 
state A useful resource directory of econonic deveiopment contacU in 
e:rh state is also included. 



S12 



Serving Specisl Populations 

A look ct how vocational education end the private sector can work together to impwve efforts ^o train 

members ofmmonty groups for employment. 



Education for Ibmorrow's Jobs 

Edited by Susan Sherman, National Academy /Science 

Findings from a ftudy focusing on collafcorai.*.* efforts be ween voca- 
tiOTa! education and private-sector employ^;rs lo inprwe he empK- 
:^bi ly ' young people, specificallv mnority students iivmg m 
econom.cally depressed areas The report highlights cS;*;>n iPs faced b>- 
vocational educators in carrying out this task and makes r^:o.^mend« 



tions for addressing those challenges. The report has ^mpiicMions for 
program planners for persons involved m tmplefr<r.;i,.c »he Job 
Teaming Partnership Act The study was coirpleir. by t»- "^.onal 
Academy's Committee on Vbcational EducitKm an i Ecor ,n:ic Develop, 
ment in Dv>ores5ed Areas in response to a charge trom tf e U S Depart- 
ment of E^f jcatior 



0A-86 



$10:5 
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BEST COPY AVAILABLE 



Rational \tocational 
EducaHon Week'' 

Get started early to plan for Vocational Education \\kek—1984- 
with these valuable publicity planning aids. 




Vbcatiotuli ^AxloSAw Wfeek *84 
PubUcity Kit 

AVAi popular Publicity Kit has been greatly expam^ed 
for 1984. The kit includes everything you'll need to 
pull off some exciUng activities and promotion for 
Vocational Education \ktk celebrations in Febru- 
arys -sample news releases, public service announce- 
ire nts, proclamations, « message from the President 
of ihe United States, a sample editorial and a flyer 
prcp^'iiJirg a lively overview of vocational educat'on 
\ nationwide. All are based on the iheme for Vocational 
f Education Vktk 1984, "Vocational Education: Creat- 
ing ftrtr. jrships for Excellence' . A series of nine up 
I Jieets showing how to plan and carry out a wide 
f range of activities are a m^or kit component. A 
planning calendar with suggested activities and a 
blank calendar with space for writing in local ac- 
twities will make scheduling easy. A page of hand- 
fOitie clip art, new this year, will help you highlight 
the theme in your printed materials Order now so 
vou can start planning your activities early. 

• Tip Sheets 

• Platu^'iiis Calendar 

• Clip 7)X\ 

• Sample PSns 

• ProclamaHons 



IbcaUoiul EducaUon Wfeek Public RelaUons Guide 

m\ extensive PR guide for Vocational Education Wtek gives you hu'^'ireds of ideas The how io\ of 
open houses, special events, career feirs, display booths, slide/Upe presentations, film festivals, working 
with newspapers, broadcast media, wire services 9M more. Suggested copy for radio/TV spot 
announcements and newspaper articles will make your local public informal.on campaign easy 



ORDERING 
INFORMATION 

Indicate quantity of each item 
desired on the order form on the 
opposite page. Tbti ' order and 
subtract discount if applicable, 
(See discount policy below,) 

If you wish to be invoiced, add 
$2 for handling and enclose an 
au^rizing purchase order Imf> 
cote the purchase order number 
on the order form, 

rku€ noU that you muf t order 
M (east $10 worth of materisU. 

Return your form with appro- 
priate payment or purchase order 
to: 

American Vocational Association 
2020 North I4th Street 
Arlington, VA 22201 

Discount Policy: 

10-^19 copies, 10% off list price 
20^ copies, 20% off list price 
100+ copies, 30% off list price 



§10579 



$3.50 



*Pbsters, buttons, labels, radio spots, TV slides and other National Vocational Education Wtek materials 
with the 1984 theme will be out soon. Order your PR Kit and Guide now, and watch your mail for news 
aboul ^d'fttional promotional items 
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Nam« . 



ORDER FORM 

Institution/Organization . 



Addftss - 



Purchase Order # . 



City 
Qty. 



State 



Zip 



Item 



Oty. 



Itam 



Pr»ca 



Qty. 



7 (WA AtMvrts M) 
#^-30 
S«(oilOamdewf»0«r« iwi 

SMollOllym "Vbcmonil Edwcihon 



1M4 AVA ViKtOtl l C >iifto> *m > Vbo 
tionii EdwMn wd «W Privfii Sidor 
#01114 (HiiMi) 

VOMnOML BHMnMI M TNI COHFM- 



AMfMMQ M NMll #10213 

Aft AtfMii tor mipfwim m #103I3 
Mtfjng M Cut tor DmHinw 
S«t oi H lour rapmtt #10413 



#109*3 

No Oiock Fn Can LO 10 Eiulinc* 
#106*3 

OuiMy IHM CcmmH i wHi and Orr, 
nofl #10713 

Vbc6tf Mongi on ttt National Agandi 
toe ExcaHNKt #10113 
hcui and ficms 
#FMM (MMmim ordar oi ^Q0) 
CMMMW" MUM or MM 
Canon l^nwro* Tha OwHook tor WbUi 
M • OtMint Wartd #A-«S 



pCon I 

A lasic Con Cwx Aim #a-00 

n to Anwa mm i m #a-Ii 

Uuc Soiaiy I #A43 
laaic Smtf II #A-04 
lane MoaawwnaM #A-*S 
SMttMig Cravmt and OtoaprM 
%admo r^-M 

I #A-«7 
#A^ 

Mtrpononal SkJi and lommimcttP^ 
#A-Ot 

Compiola Sol 
#A 70 (Sol 01 iO ftlodw^) 



nalt #A'7i 



#A7? 

^wnnq RaWod Sutfocis Inimidion 
#A •'3 

Do««topM)( Inaifuclicnal Matonon tor 
Aconnbcat #A-74 

PnaontiriQ Intormaiwi to Appnndoti 
#A 75 

Otndmt Lwnmg Admiits tor ifl 
Unidion #A 7| 

^OMding tor Indtvidiiat imrm Noadi 
#A77 

Controamo inairMtMnil Wnmgi 
#A7I 

EvatuMmg Appranooa Mormanca 
#A 79 



#Aao 

<o(noioto Sm 
#Ali (Soioi 10 modwiati 
I lUCNMI 
Lotnwig How to %ocn #iOil3 
Tho vxabonai mitnictof ) Sunmai GiMla 
#11013 
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t <aioo 

t 1(VlOO 



I s 

I s 

I i> 

I s 

i b 

I :> 

I s 

I s 

I s 

I i 

I 4S 



I 5 

I i 

I 5 
I 5 
I 5 
I 5 
I S 
I 5 
I 5 
I i 
I 45 
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A lucfmi 6utdo tor EntrapnnaurslNp 
IftjJfUCtioo #1GM3 I 15 

fMnfimmmim Jrmnmg Contpotmts (£TC) 
iimMotf UmntH 
A Handbook on UWualion ol Emrtpre 
naunlMp *4alinil tor Vbcadonai EriKMion 

A-17 !#tlC'OaA} I 3 

flaaouFoa Gwda tor Ejosting Er -^tnawr 
inioMatonMA-M(#ETC'OOe) I 3 

Con ModuH Gonmg Ooam Bwvntu 
Whait KAlAbom? 

Sludini Moduli A-W (#nciooci) I e 

mctiar ModUto A^n ^ETCimC?) I 3 

OaKV Famwig 

Studam Modwto A-9i (#rrCTQ00i) 
tefiar Modida A n (#ETCi00O2) 

Farni Equymani ^apaw 

aA-i3(#rrcioQCi) 

t A-»4 (#FrCl00E2) 
FwiHtor I flnkcida San«a 

aA-95t#rrCi00Fi) 
a KM (#rrClOOF2} 

Cardan Cantor 

Studam Moduia A 97 (#rrci006i) 
Mar K -Ma A-N {#rrciooGr) 

Dfia SorvK^ 

^Mm Moduto A 99 (#nCl00H1| 

I ,vioo (#rrciooH;i 



Anoworw g Sannco 

Studant Moduto A iOi (#ETCi00Ji) 
Incnar Mod-A A 102 (#rrciOQJ2| 

lookkoopino SofMoa 

Studam Moduto A'io3 {#rrcio» It 

tadiar Mndido A 104 (« .1C100K2I 
Sacntanoi Sannc« 

Studmi Moduto A iA) (« nciGOli i 
Itachar Moduto A lOI (#€TCiO0L2} 
Soltoton Oaaign CofiHiany 

Sluda.il MMuto A 107 (tf ETC100M1} 
hodwr Moduto a lOI (#rrci00M2} 
Mtrd ftooaiuno Sorwca 

Studam Moduto A 109 |#€TCi00Ni) 
aAiiO(#n(..s;n2r 



HV«1 So* 

S!ud» . Moduto A 111 (#ETC100P1) 
%achar Moduto A 112 (#FTC100P2} 
Nwntng Sorvwa 

studim Moduto A 113 (#rrciooRi) 
feadiar Moduo A 1 14 {#rrci00fl2} 
Whaoidtoir Tranaponal^ft Sr 

Sludam Moduto A rs (#ETCi00Si) 
aAii6(#rrcioos2) 



Aopam Ston 

Sludam Moduto A 117 (#ETC100T1| 
JuKtm Moduto A 111 (#ETC100T2) 
Icycto Sion 

Studam Moduto A ii| {tfETCiOOUii 
toKiw Moduto A 120 (#ETCtOOU2) 
MMntM 1 ^nonji Samca 

Studam Moduto a 121 (#ETCi»vn 
ImfUm Moduto A 122 ^#ETCiOOV2) 
Fiowtr »id Aim Sion 

lutoAl23(#E^lOOWi) 
luMAl24(#ETCtOOW?) 
Iwihaootn^ 

Studn Moduto a 125 (#ETCiooxii 
liacntr Moduto A m (#nCi00X2} 
Soactaitv Food Ston 

'jYudam Moduto A 127 (#ETCtOQY1| 
laadK. Moduto A 121 (#etciOQY2} 



Tnvd Agancy 

Siudant Moduto P i?9 {#fTCiOOZi) 
1urh«r Modtif« A 130 |#FTCiOO;?| 

nroi fmm9t Htm f coaoaito 

Day Care Cantor 

Sludint Moduto A 131 (•fTCAAl) 
%achar Moduto A ir (#fTCAA2) 

Homa AnoTNtont Sarwca 

Studam Moouto A 133 t#fcn:8ei) 
?idCt»ar Moti-Jto A 134 (#rrC8K) 

Houiectoantng SarvKX 

Studam Moduto ^ 135 (#Etccci} 
tooctMf Moduto A 136 (#nUC2) 

Raataunm Butmau 

Stuoam Moduto a 137 (#ETC00i i 
%a*ar M( luto A 139 (#rX002) 

Sawtnc Sofvica 

Student Moduto A 139 (#ETCCEi} 
toochar Moduto A 140 (#nCEE2| 



EnorQv Spooalttt Sorvioa 

StudamModuto A 141 (#ETI7fi} 
iMChai ModiMAi42(#ETCFr2) 

Guard Sorvica ^ 
»udam Moduto a 143 (#flCG&i) 
iMCftar Moduto A 1m (#nCGG2) 

Pen Comro» Stfvtoa 

Studem Moduto A t4S f#ETCHH1 1 
totCtMf Moduto A 14C (#ETCHH2) 



Ajr Condrttorwig I, Hoat^ &frr 

Student Moduto A 147 (#£TClOQJJ1 » 

iMcttor Moduto A 141 (#rrcioojJ2; 

AwtoRopaK snop 

Studam Moduto a i49 (#ETCi00kki t 
iMChar Moduto A IJO (#nClU0KK2} 

Carpentry Bvuneii 

Studam Moduto A-isi (#rrciOOLLi} 
lixrior Moduto A 1S^ (#rrCl00LL2) 

Conitruction Etodnoan Bus 
Studam Moduto A 1S3 (#rrCiOOHMM 
feachor Moduto A 1S4 (#ETClO0Mai2) 

Hair Styttng SHOP 

Studom Mpduto A 1S5(#rrClQ0N«t1} 
iMCttor Moduto A 156 (#ETCl00N*l2> 

PHimbino Butmeu 

Studam Moduto A.157 (#ETCiOOPPii 
leadtof Moomr A-isi (#cTCi00PP2) 

Watotng Butmm 

Sludam Moduto A 159 (#ETClOORR1) 
%art)r Module A I6C l#rrClOORR?) 

nCiO ComptoteSoi 

Stoot to Starting A SinaH Bwswieu tor 

Htgh ScfKX)! Sttfdams a i«i (jETCJOO) 
CtMaKUUM MATtMAU 

The Un ar^ Oowna ot me ioo Search 
#A42 

Adult Rotos and function aiA 13 

HAmm foa komomc vtmamm 

A flCQort dt Ou<k Stfl f eonoTTMc Devoi 
Qomam Prografflf #A 14 

mvM tncM. rafuunoNt 

EduUion tor lontorroNt Jwbs #A 86 
MTIOaM. VDOmOHM. BNICCnOII MIK 

Vtocationai Education Vtm PuM«ry 
Xrt #» 13 

vocational EducaitoA Maen Puok (tola 
tKftGuKto #10579 



S 

s 

s 
s 

1200 



Total Order 
vMi Discount 
P(us $2 Handling 
TOTAL 

$10 minimum ofdar. 
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APPENDIX E5 
BEACON FILMS - RENTAL FORM 
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y P.O. Box 575 
0 Norwood, MA 02062 
CQ (61 7) 762 0811 

All Beacon Films May Be 
Rented Nation-Wade From 
The University of Illinois 

Mft §r§ d^llghM to announce that all of tha tllmn IMad In thl9 catalog ara avallabia tor ahort-tarm ran- 
tal U9a from tha Unhanlty of llllnola Film Car.iar. It your audlowlaual program naada ara tAorf-torm, ba 
aura to contact tham to rant any of tha tllma In thh catalog or to raqiiaat a complata Hating of the 
aa¥9Ml thouaand titlaa thay hava avallabia. To aawa tima, you may uaa tha attachad ordar forma to rant any 
of tha Baacon tllma In thia catalog. Simply complata tha Information on tha attachad ordar form and 
forward to: 

UNIVERSITY OF ILLINOIS FILM CENTER 
1325 SOUTH OAK ST. 
CHAMPAIGN, ILLINOIS 8^920 



FILM RENTAL INFORMATION 


Film Order No. 


Rental Rate 


Film Title 




50089 


$12.00 


Are You an Entrepreneur? 




smo 


$12 00 


Autumn with Grizzlies 




57004 


$13.75 


Basic Records For a Small Suffoess 




85016 


$16 00 


Bighorns of Beau.y Creek 




58971 


$12.50 


Bike Style 




85010 


$19 75 


Black Wect. The 






«1975 


Bones 




05009 


$8 25 


Bon^p«tit 




05017 


$7.50 


Boy With a Big Heart. The 




05028 


$7.50 


Chausseu*^ Solitaire. Le 




58972 


$14 50 


Cold Water The Silent Kiiier 




770^9 


$28.00 


Contact 




85008 


$19.75 


Cotton Club. The 




57003 


$13 75 


Credit and Collections 




85019 


$16.00 


David 




84998 


^17.25 


Devil and Daniel Mouse. The (English) 




85013 


$17.25 


Devil and Daniel Mouse. The (Spanish) 




84997 


$16.75 


Dreams of a Grade School Dancer 




05027 


$7.b'> 


Eau Magique. L' 




58987 


$13.00 


Evaluating s Small Bi'Siness 




85007 


$19.75 


Facts of Life. The 




58988 


$13 00 


Financing i Small Business 




58fc 1 


$9.25 


Food for Thought: Milk and Milk Products 




05028 


$9.00 


Food for Thought: Breads and Cereals 




05029 


$9 00 


Food for Thought Meat and Alternates 




05030 


$8 75 


Food for Thougnt: Fruits and Vegetables 




05031 


$7.50 


Fox and Bear 




58976 


112.00 


Glacier Country 




85014 


$19.75 


Grass on the Poof 




05018 


$8.75 


Hallelujah 0mm'/ * 




58992 


$12.00 


Hearing imp ment: An Overview 






376 





film Oftftr No. 


flontal Rait 


Film ntlo 






Mm 


$17.25 


Horon Hm ^mJ Bill. A 








$1200 


HioH Country 






vrUvl 


$12.00 


How Much Ci^ltat Will You Nood? 


— 




57000 


$12.00 


MOW Will TOU fOnOTrOiO TOUr mm^tn: 






6^399 


$18.00 


now WWW mm39 inw i/<xvii •ihj . ■nioi mwubo 






0CO33 


•r .9U 








ooOZO 


Co /VI 
•Ip.OU 


1 l\now • ©•rrwi 






Of 021 


»f 90 


!■■> nt BaamIa AnH Ct\n 
liriMil DWQIV mfnl inV Cyy 






05C15 


«0.r 9 


1 m vfowing, 1 m wnwryiny \*iiuwiny up, ran «#/ 






57002 


7f( 


InBiirAfw^ for A ^ms'^ RiiSinJMS 
invUiWlvV lOi V vfTl# DlJ9in09« 






85000 


#10 UU 


iniiouwving (ivioi 






85001 


•18.90 


la il 1 AfvH^r nr 1 mrhtmrO 

IV 11 Lvzriji (/I LMivvr 






05020 


•D.A 








86021 


$18.00 


lAAnfc# If If 

jvnny i\ov i\oo 






05032 


•7 

.9U 


i\u|ivnoguiiv 






05022 


C7 BA 

•r .90 


iMJUfTHi^ vifiion • nvw oounu 






509113 


ClI 7R 

• id.r 9 


LwiQiM^v inivuyn ^lyni ono « vunc 






9IW73 


• id.UU 


1 AiaiirA TImA PHntfwirAnKw 








#i4.W 


1 tmk iA fnr * snniiAnA 








• Ic.UU 


1 *ww4r4*^»y 
Luyuf IWf V 






06018 


•7 HA 

#r .9U 


1 onAlw UimlAr Xhm 






05034 


<7 

•r .9U 








5097D 


cm BA 


mflpii> 9|Hiny 








• ic.UU 


Mounioin rwiwi* 






05035 


C7 KA 








05038 


ft7 BA 

#r .9U 








9aUUD 


ftlO 7f( 
• iV.r 9 








05002 


do CA 

#19.90 


Ospf6y 








#lo.UU 









050(M 


•IV.f 9 


rVWiV In It fnivOTl 






05036 


<7 BA 

#r .91' 


rvill \90t^ t mkM \aiWia V/^VUi, uv 









<4B AA 

#10.UU 








85009 


ClO 7f( 
•IV.r 9 











#1 JuCiJ 










#r 9w 


wuinysiiK fliiu iiiv 






09040 


<7 BA 
#f 9U 


AiilnnAlik At la Lbir 
uuinysMK ^1 IV ivwi 







UDUJV 


<7 Wl 
•r .3U 


nViMUU Ol V/Ufa 






50961 


M KA 
•0.9U 


QlwAr Tha 








•l^.UU 


BiwArtt aI iha QAr<ktAtt 






90W2 


• 44 AA 
#11. UU 


nouno nouin 






05010 


#0 r9 


QaIiiI UrwilrAal 








<ii no 

#1 1 .UU 


C^ahlrHa 
OWOIiQP 






09014 


•0 r 9 


*^AAfrhlr>n Iat QAma 1 i>M<A aaH Para ff«mtMinfl Ud Pflfi 4k 

owbiiny lOi ooiTiv low 9inJ ^uiuwii'V up. rait ^/ 









<4^ AA 
•IJ.UU 


<«kw'a Uniimifttd ThA 
# wiiiiiiii iwu, IIIV 






U9U1 1 


tft 7f( 
•0 r9 


*&AfnAfiAv I'll Aa Bin fGrOMilnn Ud Part Ik 
9wiivuvy t II Dv 0iy \\jiuwiiiy up, rwi 1/ 






B9011 


<4a 7ft 
•1V./9 


Qrw\Htt Prof t la 
9|IOna riOTIIV 






9WD3 


•19.0U 


TalAna 







56077 


• 44 /Wl 
•l^.OU 


1 irniOTiiiiiv 







85023 


ftlO 7ft 

•IV. r9 


TtmA Ia Sa Rrawa A 
1 ImO lo m oimww, n 






05012 


•• 7ft 

•B 79 


TomofTOW ''II Bo Thoro (Qrowin^ Up, Port 2) 






05023 


•7 ftA 

•7.90 


1 IIamiAA* Mf^l'a 1 A<««AnA#4A QtAftH 

U|OfiiOO. ri99l 0 LOfnOnOQO Oiana 






U9II24 


<7 ftO 

•r .9U 


Uilma MAdiifMi aiwl tha Plnt^ 
u|i<Tia. muuiipw aiiu iitv • iu^u 








•7 ftO 


UmAia Tlnar and tha Bm Mind 
UfTiwja. 1 ly wi V'tu iiiv Diy vriiiu 






PSJ" i3 


$18.25 


Violo 


— 




09W9 




\A/ov o* tho Willow Th4 








$12.00 


tA/Haf*A tha Q»a< BiiaIaaaa *Ar VakO 
vvnai 0 in" poOi DUOinooo .or TOUr 


— 




85012 


$10.75 


Whon tho Animolt Toikod 








$12.00 


Who win four Cuotomoro Bo? 






56084 


$11.00 


Wintof Horvoot 






56065 


$15.00 


Win*Of Sufvivol in tho Bush 






05013 


$6 75 


You Brirtg Your Lunch, rii Bring MIno (Growing Up. Port 3) 
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UNIVERSITY OF ILLINOIS FILM CENTER 

1325 SOUTH OAt STnEHT CHAMPAIGN ILLINOIS fil820 



FILM RENTAL ORDER FORM 



PHONE ORDERS (217)333-1360 IN ILLINOIS, CALL TOLL FREE 800-252-1357 



SHIP TO 



P.O NO 



DATE 



PAGE 



CONFIRM 70 



BILL TO 



YOUR PHONE NO 



We will permit substitution of dates other than those 
shown, according to the limit checked below 

□ Within one week 

□ within two weeks □ within the current s'^mester 

□ within one r □ within tht :urrent academic year 

Do not bock films during these periods 



To charge films to your credit card, complete the 
following information 

□ visa interbank # 

□ mastercard 

CARD # . 



EXPIRATION DATE. 
SIGNATURE 



TITLE 



TITLE 
NUMBER 



PREFERRED USE DATES 



Itt Choice 



2nd Choice 



. I I 

Under th9 admmi$^r§tion of the Office of As^ocmte Vicb President for Public Service 

378 



4 TITLE 


TITLE 
NUMSER 


PREFEfWEO USE O^TES 


IstCholM 


2rKl Chote9 
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APPENDIX Eg 



DIRECTORY - STATE LIAISON REPRESErfTATIVES 
OF THE NATIONAL NETWORK FOR CURRICULUM 
COORDINATION OF VOCATIONAL AMD 
TECHNICAL EDUCATION 



STATE LIAISON REPRESENTATIVES 



1 



EAST CENTRAL 

Rebecca S. Dciglass 
Project Director, EC/CCC 
Illinois Vocational Curriculum 
Center 

Sangamon State University E-22 
Springfield, IL 62708 
(217) 786-6375 

DELAWARE 

Rachel Schweitzer 

Division of Vocational -Technical 

Townsend Bldg 

P. 0. Box 1402 

Dover, DE 19901 

(302) 736-4681 

DISTRICT OF COLUMBIA 

Sylvia Liggint 
Brown Junior High School 
24th & Denning Road 
Washington, DC 20002 
(201) 724-8690 

ILLINOIS 

Charles Schickner 
Illinois Board of Education 
100 N 1st St, E-426 
Springfield, IL 62777 
'?17) 782-4620 

INDIANA 

Ed Brown 

State Board of Vo-Tech Education 
401 Illinois Bldg 
17 W Markat St 
Indianapolis, IN 46204 
(317) 232-1823 

MARYLAND 

Gerald F. Day 

Maryland Department of Education 
DVTE 

200 W Baltimore 

Baltimore, MD 21201 
(301) 659-2090 



MICHIGAN 
Ed Cory 

Michigan Department of education 
P. 0. Box 30009 
Lansing, MI 48909 
(517) 373-0402 

MINNESOTA 

Helen Henrio 

State Department of Education 

56' Capitol Square Bldg 

550 Cedar St 

St. Paul, m 55101 

(612) 296-95J9 

OHIO 

Joyce Keefer 

Instructional Materials Laboratory 
1885 Neil Ave, Room 112 
Ohio State University 
Columbus, OH 43210 
(614) 422-50U1 

PENNSYLVANIA 

Vernon Register 

State Department of Education 

P. 0. Box 119 

Harrisburg, PA 17108 

(717) 787-8506 

VIRGINIA 

Kay Brown 

Vocational Curriculum Development 
Department of Education 
P. 0. Box 60 
Richmond, VA 23216 
(804) 225-2074 

WEST VIRGINIA 

Idrry G. Froehlich 

Vocational Curriculum Laboratory 

Cedar Lakes Conference Center 

Ripley, WV 25271 

(304) 372-8673 
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2 



STATE LIAISON REPRESENTATIVES 



WISCONSIN 

Lou Chinnaswamy 
Wisconsin Board of Vocational 
Technical & Adult Education 
4802 Sheboygan Ave, 7th Floor 
P. 0. Box 7874 
Madison, WI 53702 
(608) 266-2222 

NORTHWEST 

Steve Bishopp 
Project Director, NW/CCC 
Bldq 17, LS-10 
Airdustrial Park 
Olympia, WA 98504 
(206) 753-0879 

ALASKA 

Verdell Jackson 
[jepartment of Education 
Pouch F, Alaska State 
Office Building 
Juneau, AK 99611 
(907) 465-2980 

COLORADO 

Wiley Lewis 

Curriculum Materials Service 
Vocational Education Building 
116 Colorado State University 
Ft. Collins. CO 8Q523 
(303) 491-5273 

IDAHO 

Donald Eshelby 

Planning Unit Coordinator 

Len B. Jordan Building 

650 W State St 

Boise. ID 83720 

(208) 334-3871 

MONTANA 

Robert Ruthemeyer 
1300 nth Avenue 
Helena, MT 59620 
(406) 444-2410 



NORTH DAKOTA 
Larry Barnhardt 

Board for Vocational Education 
State Capitol, 15th Floor 
900 E Boulevard 
Birmarck, ND 58505 
(701) 224-3178 

OREGON 

Wanda Monthey 

State Department of Education 
700 Pringle Parkway SE 
Salem, OR 9731U 
(503) 378-2713 

SOUTH DAKOTA 

Larry Lyngstad 

Division of Vocational Education 
Richard F. Kneip Bldg 
Pierre, SD 57501 
(605) 773-4721 

UTAH 

N. C-'aig Kennington 
Curriculum & Information 
Vocational Education Unit 
State Office of Education 
250 E 500 South 
Salt Lake City, UT 84111 
(801) 533-40: 6 

WASHINGTON 

V. Kenneth Matson 

Vocational Director 

Marysville School District # 25 

4220 80th Street N.E. 

Marysville. WA 98270 

(206) 653-0665 

WYOMING 

Kenji Okang 

Department of Education 
Hathaway Bldg, Room 246 
Cheyenne, WY 82002 
(307) 777-6235 
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STATE LIAISON REPRESENTATIVES 



3 



WESTERN 

Lawrence F. H. Zane 
Project Director, W/CCC 

Barbara Luckner-Loveless 

Associ ate Di rector 

College of Education 

University of Hawaii 

1776 University Ave, Wist 216 

Honolulu, HI 96822 

(808) 948-7834 

AMERICAN SAMOA 

Valaparaiso leremia 
Department of Education 
Box 324 
Pago Pago 

American Samoa 96799 
633-5238 

ARIZONA 

Gordon Hall 

State Department of Education 
1535 W Jefferson 
Phoenix, AZ 85007 
(602) 255-5351 

CALIFORNIA 

Nona Verloo 

Vocational Education Support 
Servi ce 

Cal i fornia State 
Department of Education 
721 Capitol Mall, 4th Floor 
Sacramento, CA 95814 
(916) 445-0404 

GUAM 

Peter Nelson 

Guam Community College 

P. 0. Box 23069 

Guam Main Facility 

Agana, Guam 96921 

734-4311 



ERIC 



HAWAII 

Barbara White 
University of Hawaii 
2327 Dole St 
Honolulu, HI 96822 
(808) 948-7461 

NEVADA 

Bill Trabert 

Nevada Department of Education 
Capitol Complex 
Carson City, NV 89701 
(702) 885-3144 

NORTHERN MARIANAS 

Atanacio Taitinfong 
Department of Education 
Commonwealth of the No. Marianas 
Saipan, CM 96950 
9311-9827 

TRUST TERRITORY 

Ruben Dayrit 
Department of Education 
Kolonia Ponape 

Eastern Caroline Islands 96C41 
Phone 250 

SOUTHEAST 
Roy Hinrichs 

Project Director, SE/CCC 

NetworK for Curriculum Coordination 

Mississippi State University 

P. 0. Drawer DX 

Mississippi Stair ^ MS 39762 

(601) 325-2510 

ALABAMA 

James Kenrick 

State Office Bldg, Room 802 
Montgomery, AL 36130 
(205) 832-3473 
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STATE LIATSON REPRESENTATIVES 



FLORIDA 

David C. McQuat 

Division of Vocational Education 
State Department of Education 
Knott Building 
Tallahassee, FL 32301 
(904) 488-1831 

GEORGIA 

Patt Stonehouse 

Office of Vocational Educ ion 
Georgia Department of Education 
Twin Towers East, 17 Floor 
Atlanta, GA 30334 
(404) 656-2547 

KENTUCKY 

John Norton 

Office of Vocational Edi:atiop 
2024 Capitol Plaza Tower 
Frankfort, KY 40601 
(502) 564-2890 

MISSISSIPPI 

James McCj^ ly, Jr. 
Research & Curriculum Unit 
Mississippi State University 
P. 0. Drawer DX 
Mississippi State, MS 39762 
(601) 325-2510 

NORTH CAROLINA 

Meg Murphy 

North Carolina Department of 
Public Instruction 
550 Education Bldg 
Raleigh, NC 27611 
(919) 733-78S3 

SOUTH CAROLINA 

Robert Benson 

Vocational Curriculum Development 
1237 Gadsen St 
Columbia, SC 29201 
(803) 758-5971 



TENNESSEE 
Virqil Mock 

Tennessee Departn^nt of Education 
205 Cordell Hull Bldg 
Nashville, TN 37219 
(615) 741-3446 

MIDWEST 



Bob Patton 

Project Director, MW/CCC 
Curriculum & Instructional Materials 
Center 

1500 W 7th Ave 
Stillwater, OK 74074 
(405) 377-2000 Ext. 252 

ARKANSAS 

James Dasher 

Vocational Planning & Evaluation 
State Department of Education 
Little Rock, AR 72201 
(501) 371-1855 

IOWA 

Ron Jarchow 

Career Education Division 
G'-ime*' State Office Bldg 
Des Moines, lA 50319 
(515) 281-4718 

KANSAS 
Les Abel 

State Department of Education 
120 E 10th St 
Topeka, K.S 66612 
(913) L96-2222 

LOUISIANA 

David Poston 

Vocational Curriculum Development 
and Research Center 
P. 0. Box 1159 
Natchitoches, LA 71457 
(318) 352-5348 
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STATE LIAISON REPRESENTATIVES 



MISSOURI 

Hdrley Schlichting 
Instructional Materials Laboratory 
10 Industrial Education Bldg 
University of Missouri 
Columbia, MO 65211 
(314) 882-2883 

NEBRASKA 

Merle Rudebusch 
Special Vocational Programs 
State Department of Education 
301 Centennial Mall South 
P. 0. Box 94987 
Lincoln, NE 68509 
(402) 471-4806 

NEW MEXICO 

Doug Richardson 
New Mexico State 
Department of Education 
Education Building 
Santa Fe, NM 87503 
(505) 827-6511 

OKLAHOMA 

Joyce Sawatzky 
Curriculum & Instructional 
Materials Center 
1500 W. 7th Ave 
Stillwater, OK 74074 
(405) 377-2000 

TEXAS 

Pat Lindley 

Educational Programs, RCU 
Texas Education Agency 
201 E nth St 
Austin, TX 78701 
(512) 834-4165 



NORTHEAST 
Martha Poaci 

Project Director, NE/CCC 
New Jersey Vocational Education 
Resource Center 
Rutgers University 
200 Old Matawan Road 
Old Bridge, NJ 08857 
(?01) -190-1191 

CONNECTICUT 

Angelo Tedesco 

Division of Vo-Tech Schools 

Connecticut Department of Education 

P. 0. Box 2219, 165 Capitol Ave 

Hartford, CT 06115 

(203) 566-7418 

MASSACHUSETTS 
John McDonagh 

Division of Occupational Education 
Massachusetts Department of Education 
1385 Hancock St 
Ouincy, MA 02169 
(617) 770-7380 

MAINE 

Maurice Parent 
Department of Education & 
Cultural Services 
Station 23 
Augusta, ME 0'J"33 
(207) 28^-3565 

NEW HAMPSHIRE 

Richard Monteith 

Division of Vonational -Technical 

105 Loudon Road 

Concord, NH 03301 

(603) 271-3186 
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STATE LIAISON REPRESENTATIVES 

NEW YORK 
Richard Jones 

Buf^eau of Occupational Education 
16th Floor, Twin Towers 
99 Washington Ave 
Albany. NY 12230 
(518) ^74-4802 

PUERTO RICO 

Santos Echevarria dePerez 
Department of Education 
Box 759 

Hato Rey, PR 00910 
(809) 753-7275 

RHODE ISLAND 

Frank Pontarel li 
Rhode Island Department of 
Education 

Bureau of Vocational and 
Adult Education 
22 Hayes St 
Providence, RI 02903 
(401) 277-2*^91 

VERMONT 

Arthur Erickson 
Vocational-Technical Education 
Vermont Department of Education 
Montpelier, VT 06602 
(802) 828-3101 

VIRGIN ISLANDS 

Aubrey Roebuck 
Department of Education 
P. 0. Box 630 
St. Thomas, VI 00801 
(809) 774-3046 
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APPENDIX E7 

DIRECTORY - STATE DIRECTORS OF VOCATIONAL- 
TECHNICAL EDUCATION 



3d7 



1 



STATE DIRECTORS 
VOCATIONAL EDUCATION 

(arranged alphabetically by State) 



Gerald D. Hiley 

Career/Voc. Educ. Administrator 
State Department of Education 
Alaska Office Bldg, Pouch F 
Juneau, AK 99811 

(907) 465-2980 

Robert T. Carter 
State Director 

Division of Vocational Education 
State Department of Education 
887 State Office Building 
Montgomery, AL 36130 

(205) 261-5198 

J. Barry Bal lard 

Director of Vocational, Technical 

and Adult Education 
State Department of Education 
406 State Education Building, West 
Capitol Mall 
Little Rock, AR 72201 

(501) 371-2165 

John T. Lange 

Deputy Superintendent and 

Director of Vocational Education 
Special Program Services 
153b West Jefferson 
Phoenix, AZ 85007 

(602) 2S5-5343 

James Allison 
Acting State Director 
Vocational Education 
State Education Building 
721 Capitol Mall 
Sacramento, CA 9b814 

(916) 445-3314 



Leonard A. Hergenreter 

State Board for Community Colleges 

& Occupational Education 
Centennial Building, 2nd Floor 
1313 Sherman Street 
Denver, CO 80203 

(303) 866-3071 

Clarence Green 

Associct. Commissioner/Director 

Division of Vocational & Adult Education 

State Department of Education 

P. 0. Box 2219 

Hartford, CT U6115 

(203) 566-7546 

Otho E. Jones 

Division of Career and Continuing 

Education 
41b 12th Street, NW, Room 904 
Washington, DC 20004 

(202) 724-4184 

Thomas M. Welch 

Acting State Director of Vocational 
Education 

Stat? Department of Public Instruction 
J. G. Townsend Bldg 
P. 0. Box 1402 
Dover, DE 19901 

(302) 736-4638 

Joe D. Mills 

Director, Division of Vocational Education 
State Department of Education 
Knott Building 
Tallahassee, FL 32301 

(904) 488-8961 
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2 



STATE DIRECTORS 
VOCATIONAL EDUCATION 



Wil liam P. Johnson 
Associate Superintendent 
Office of Vocational Education 
State Departnient of Education 
1766 Twin Towers East 
Atlanta, GA 30334 

(404) 656-6711 

Nelson H. Muraoka 
Acting State Director 
of Vocational Education 
2327 Dole Street 
Honolulu, HI 96822 

(808) 948-7461 

James D. Athen 
Director of Career Education 
Iowa Dept. of Public Instruction 
Grimes State Office Building 
Des Moines, lA 50319 

(515) 281-4702 

Larry G. Selland 
State Administrator of 
Vocational Education 
650 West State Street 
Boise, ID 83720 

(208) 334-3216 

James R. Galloway 
Assistant State Superintendent 
Dept. of Adult, Vocational and 
Technical Education 
100 North First Street 
Springfield, IL 62777 

(217) 782-4627 



Geneva Fletcher 

Acting Executive Director 

State Director of Vocational Education 

State Board of Vocational & 

Technical Education 
401 Illinois Building 
17 West Market Street 
Indianapolis, IN 46204 

(317) 232-1814 

Dean M. Prochaska 

Director of Vocational Education 

State Department of Education 

120 EdSt Ter.th Street 

Topeka, KS 66612 

(913) 296-3951 

Wil burn J. Pratt 

Assistant Superintendent for 

Vocational Education 
State Department of Education 
2011 Capital Plaza Tower 
Frankfort, KY 40601 

(502) 564-4286 

Elaine Webb 

Assistant State Superintendent 
Vocational Education 
State Department of Education 
Capitol Station - Box 44064 
Baton Rouge, LA 70804 

(50^) 342-3524 

David F. Cronin 

Associate Comm., Division of 

Occupational Education 
Quincy Center Plaza 
1385 Hancock Street 
Quincy, MA 02169 

(617) 770-7350 
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STATE DIRECTORS 
VOCATIONAL EDUCATION 



Addison S. Hobbs 
Assistant State Superintendent 
Vocational Technical Education 
State Department of Education 
200 W. Baltimore Street 
Baltimore, MD 21201 

(301) 659-2075 

Wayne R. Ross 
Associate Commissioner 
Bureau of Vocational Education 
Department of Educational & 
Cultural Services 
Education Building, Station 23 
Augusta, ME 04333 

(207) 289-2621 

Arnold C. Loomis 

State Director, Vocational 

Technical Education Service 
State Department of Education 
P. 0. Box 30009 
Lansing, MI 48909 

(517) 373-3373 

Joseph P. Graba 
Assistant Commissioner 
Division of Vocational Technical 

Education 
State Department of Education 
564 Capitol Square Building 
550 Cedar Street 
St. Paul, MN 55101 

(612) 296-3995 

Frank Drake 

Assistant Commissioner & Director 
of Vocational Education 
State Department of Elementary & 

Secondary Education 
P. 0. Box 480 
Jefferson City, MO 65102 

(314) 751-2660 



Elwyn Wheat 

Associate State Superintendent 
Vocational Technical Education 
State Department of Education 
P. 0. Box 771 
Jackson, MS 392U5 

(601) 35-^-3088 

Gene Christiaansen 

Assistant State Superintendent for 

Vocational Education Services 
Office of Public Instruction 
106 State Capitol 
Helena, MT 59620 

(406) 449-2410 

Clifton B. Belcher, Director 
Division of Vocational Education 
Department of Public Instruction 
535 Education Building 
Raleigh, NC 27611 

(919) 733-7362 

Carrol E. Burchinal 

State Director Vocational Education 

State Board of Vocational Education 

State Capitol 

Bismarck, ND 58505 

(701) 224-2259 

Gene H. Strain 
Assistant Commissioner for 
Vocational Education 
State Department of Education 
301 Centennial Mall South 
P. 0. Box 94987 
Lincoln, NE 68509 

(402) 471-24^.5 
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STATE DIRECTORS 
VOCATIONAL EDUCATION 



G. William Porter 
Acting Chief 

Division of Vocational Technical 

Education 
State Department of Ecucation 
105 Loudon Road 
Concord, NH 03301 

(603'i 271-2452 

Gordon Ascher 

Assistant Commissioner of Ed. & 
State Director of Vocational Ed. 
State Department of Education 
225 West State Street 
Trenton, NJ 08625 

(609) 292-6340 

Wilma Ludwig 

State Director of Vocational Ed. 
State Departi..ent of Education 
Education Building 
Santa Fe, NM 87503 

(505) 827-6511 

Bill Trabert 

State Director of Vocational & 
Continuing Education 
State Department of Education 
400 West King Strecrt 
Capitol Complex 
Carson City, NV 89710 

(702) 885-3144 

James A. Kadamus 
Assistant Commissioner for 
Occupational 4 Continuing Ed. 
State Department of Education 
99 Washington Avenue, Room 1624 
Albany, NY 12234 

(518) 474-3981 



Donald E. Dunkle 
VOTRAKON - Director 
USREP/JECOK 
ARC, NY 09038 

Darrell Parks, Director 
Division of Vocational Education 
Ohio Department of Education 
907 Ohio Departments Building 
65 South Front Street 
Columbus, OH 43215 

(614) 466-3430 

Francis T. Tuttle 
State Director 

Vocational & Technical Education 
1500 West 7th 
Stillwater, OK 74074 

(405) 377-2000 

Monty Multanen 
Assistant Superintendent 
Division of Vocational Education 
State Department of Education 
700 Pringle Parkway, SE 
Salem, OR 97310 

(503) 378-2337 

Jerry C. Olson 

State Director, Vocational Education 
State Departmerit of Education 
333 Market Street 
P. 0. Box 911 
Harrisburg, PA 17108 

(717) 787-5530 

Angtl Rivera 

Acting Assistant Secretary 
Vocational Technical Education 
State Department of Education 
Box 759 

Hato Rey, PR 00919 
(809) 753-9128 
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STATE DIRECTORS 
VOCATIONAL EDUCATION 



Frank M. Santoro 

Deputy Assistant Commissioner 

for Vocational Education 
State Department of Education 
Roger Williams Building 
Room 222B, 22 Hayes Street 
Providence, RI 02908 

(401) 277-2691 

Moody Oswald, Director 
Office of Vocational Education 
State Department of Education 
908 Rutledge Office Bldg 
Columbia, SC 29201 

(803) 758-5372 

David S. Bonde 
State Director 

Division of Vocational Technical 

Education 
Richard F. Kneip Building 
Pierre, SD 57501 

(605) 773-3423 

Warner Dickerson 
Assistant Commissioner 
Division of Vocational Education 
State Department of Education 

200 Cordell Hul 1 Building 
Nashville, TN 37219 

(615) 741-1716 

Paul W. Lindsey 
Associate Commissioner for 
Occupational Education & Technical 
Texas Education Agency 

201 East nth Street 
Austin, TX 78701 

(512) 834-4298 



Kent Worthington 

Administrator, Vocational Education Div. 
State Office of Education 
250 East 5th South Street 
Salt Lake City, UT 84111 

(801) 533-5371 

Melvin H. Garner 
Administrative Director 
Vocational & Adult Education 
P. 0. Box 6Q 
Richmond, VA 23216 

(804) 225-2073 

Aubrey L. Roebuck 

State Director, Vocational Education 

Department of Education 

P. 0. Box 6640 

Carlotte Amalie, VI 00801 

(809) 774-3046 

Gerard A. Asselin 
State Director 

Adult « Vocational-Technical Education 
State Department of Education 
State Office Bui Iding 
Montpelier, VT 05602 

(802) 328-3101 

William P. Mohler 

Executive Director 

Commission for Vocational Education 

Bldg # 17, Airdustrial Park 

MS/LS-10 

Olympia, WA 95804 
(206) 753-5660 
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STATE DIRECTORS 
VOCATIONAL EDUCATION 



Robert P. Sorensen 
State Di'^ector 

Wisconsin Board of Vocational, 
Technical 4 Adult Education 
4802 Sheboyoan Avenue, 7th Floor 
P. 0. Box 7874 
Madison, WI 53707 

(608) 266-1770 

Clarence E. Burdette 
Assistant Superintendent 
Bureau of Vocational, Technical 
& Adult Education 
Building Six, Room B221 
1900 Washington Street, East 
Charleston, WV 25305 

(304) 348-2346 

Renae B. Humberg 
State Director 
Vocational Programs Unit 
State Department of Education 
Hathaway Building 
Cheyenne, WY 



02002 



(307) 777-7415 

Peter R. Nelson 
Acting State Director 
Guam Community College 
P. 0. Box 23069 
Guam Main Facility 
Guam, 96921 

(671) 734-4311 



Valaparaiso leremia 

State Director of Vocational Education 

Department of Education 

Government of American Samoa 

P. 0. Box 324 

Pago Pago, Samoa 96799 

(684) 633-5238 

John Perkins 

Di rector Vocational Education 
Department of Education 
Headquarters 

Saipan, Mariana Islands 96950 

Atanacio A. Taitinfong 

Acting Director of Vocational Education 

Department of Education 

Lower Base, Tanapaq 

Saipan, CM 96950 
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ASSOCIATION OF COLLEGIATE ENTREPRENEURS 
PARTICIPATING COLLEGES AND UNIVERSITIES 
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ASSOCIATION OF COLLEGIATE ENTREPRENEURS 
PARTICIPATING COLLEGES AND UNIVERSITIES 

(arranged alphabetically by State) 



Arizona State University 

University of Arizona 

California Stat? Univ. at Long Beach 

Stanford University 

University of California, 

Santa Barbara 
University of Southern California 
University of Colorado 
George Washington University 
Georgetown University 
Florida Southern College 
Illinois Institute of Technology 
Kellogg School of Management 

- Northwestern 
Loyola University of Chicago 
University of Chicago 
Ball State University 
DePauw University 
Indiana University 
Kansas University 
Wichita State University 
University of Kentucky 
Babson Col lege 
Boston College 
Boston University 
Cornel 1 University 
Harvard Business School 
Harvard Law Schou. 
Harvard University 

Massachusetts Institute of Technology 
New England Conservatory of Music 
Northeastern University 
Suffolk University 
Tufts University 
University of Massachusetts 



Colby College 
University of Maine 
Michigan State University 
University of Michigan 
Dartmouth College 
University of New Mexico 
Clarkson University 
Long Island Universfty 
New York University 
State University of New York 
SUNY - Binghamton, New York 
Syracuse University 
Ohio State University 
Oklahoma University 

Atkinson Graduate School of Management 
- Oklahoma University 
Willamette University - Oregon 
Carnegie Mellon University 
University of Pittsburgh 
Wharton School - University of 

Pennsylvania 
University of Puerto Rico 
Brown University 
Baylor University 
Rice University 
Southern Methodist Universitv 
Stephen F. Austin State College - Texas 
Texas A & M 
University of Texas 
University of Texas - School of 

Engineering 
University of Texas - School of Business 
Southern Utah State College 
University of Virginia 
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BANK OF AMERICA: SMALL BUSINESS REPORTER SERIES 

1984 ORDER BLANK AND P.aCE LISTING 
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About the Series 



Publications Available 



The Small D:isiness Reporter^ provides 
straightforward. pracUcal information on 
owning and operating a small business. It Is 
for all those who need information about 
small business— the business owner, of 
course, but also bankers, attorneys, r'ccoun- 
tants. consultants, industry and tio^e asso- 
ciations, schools, and libran^s. 

As a result of thorough research, including 
extensive field interviews. Small Business 
Reporters are authoritative as well as objec- 
tive. Emphasis is placed on California-based 
operations, but most material is applicable 
to enterprises throughout the United States. 

Business Operations ^escribe ♦he principles 
and practices at wok k m various aspects of 
business management. Topics relate to 
problems encountered by business people m 
all fields. 

Business Profiles deal with specific ty^^ o( 
small business, discussing investment re- 
quirements, operating latios. operationsil for- 
mats, and probk-ms. trends, and opportuni- 
ties in the business. 

Prefe*:3ional Management rep)orts discuss 
the business concerns in volved in setting 
up a veterinary, medical, dental, or account- 
ing practice. 

Topic selections are based on the needs of the 
small businessc /mmunity as reflected by 
Changes in market conditions and requests 
from readers. 

Single copies of amy report listed in tlnsindex 
are available free at Bank of Amerca 
branchits in California. To order repu' oby 
mail, please see the reverse side for mail 
order charges. 



Small Business Reporter 
Second Quarter 1984 

BoslneM Opermtlons 

How to Buy or Sell a Business, 1 982 
Flnariclng Small Business, 1 983 
Management Succession, 1981 
Understanding Financial Statements. 1980 
Steps to Starting a Business, 1 983 
Cash Flow/Cash Management, 1 982 
Advertising Small Business, 1982 
Personnel Guidelines, 1981 
Cni:ie Prevention for Small Business, J 982 
Equipment Leasing, 1933 
Avoiding Management Pitfalls. 1981 

Business r'rofiles 

Bars and Cocktail Lounges. 1981 
The Handcrafts Business. 1 980 
Restaurants, 1983 
Gift Stores, 1 980 
Bicycle Stores, 1981 
GeneralJou Printing, 1979 
Apparel Stores, 1978 
Property Management. 1977 

Professional Management 

listablishing an Accounting Practice, 1982 
Establishing a Veterinary Practice, 1974 
Establishing a Dental Practice, 1982 
Establishing a Medical Practice, 1 9H2 
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Please make sure this index is current. If it is 
not. write for a free list of titles in print. 
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Order Form 



How to Order 



SmaW Business Reporter 
Second Quarter 198^* 



BatlneM Operations 




Form No. 


Title 


□ 


SBR-102 


How to Buy or Sell a Business 


□ 


SBR-104 


Financing Small Business 


□ 


SBR-107 


Management Succession 


□ 


SBR-109 


Understanding 
Financial Statements 


□ 


SBR'llO 


Steps to StanJng a Business 


□ 


SBR'112 


Cash Flow/Cash Management 


□ 


SBR'113 


Advertising Small Business 


□ 


S3R-115 


Personnel Guidelines 


□ 


SBR'116 


Cnme Prevention for 
Small Business 


□ 


SBR-118 


Equipment Leasing 


□ 


SBR-121 


Avoiding Management Pitfdlis 


BasineM Profiles 


□ 


SBR-101 


Bars and Cocl'^ail Ixjungcs 


□ 


SBR-103 


The Handcrafts Business 


□ 


SBR-105 


.•^.estaurants 


□ 


SBR'106 


Gift Stores 


□ 


r,BR-108 


Bicycle Stores 


□ 


SBR-114 


General Job Printing 


□ 


SBR 122 


Appa/el Stores 


□ 


5BR-124 


Property Management 



Professional Management 

n SBR-l 19 Establishing an Accounting Practice 
□ SBR- 125 Establishing a Veterinary F.iictice 
n SBR- 126 Establishing a Dental Practice 
D SBR- 127 Establishing a Medical PracUce 



To order copies to be sent by mail, check the 
put'Jcatlons desired on the reverse side. Detach 
this form and send it with a check or money order 
made payable to Bank of America. Mail to. 

Small Business Reporter 

Bank of America 

Department 3401 

P.O. Box 37000 

San Francisco, CA 94 137 



Charges for mall orders 

Individual copies 
Inside California* @ $2 00 

Outside California (g> $3 00 

Bulk quantities 

(25 cr more copies, any one title) 
Inside California* @ $1 00 

Outside California @$1 50 $. 



Total amount enclosed 

PLEASE DO NOT SEND CASH 



Publications to be mailed to: 



Name 



Company 



Address 



City 



Sute 



ZIP 



Reports wUl be sent by third-class mail Please 
allow six to eight weeks for delivery. 

• Reports mailed within California are free These 
cho'qes are for po'^ioge and handling oniy 
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NATIONAL ALLIANCE OF HOMEBASED BUSINESSWOMEN - DIRECTORY 

- MEMBERSHIP FORM 
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National Alliance of Homebased Businesswomen 



Puiposes: 

The purposes of the National Alliance of Homebased 
Businesswomen are to: 

■ Emphasize, encourage, and stimulate personal, professional, and 
economic growth among women who work from, or wish to 
work from, their homes 

• Project a positive image of women with homebased businesses 

■ Provide a fonim for the discussion and exchange of homebased 
business information and experiences 

■ Provide publications disseminating current information and ex- 
changing views on mutual concerns 

■ Provide a support network of professional contacts, education, 
and encouragemrnt for women with homebased busuxsses 

■ Showcase members' goods and services 

Benefits to members; 

■ The Alliance, a quarterly newsletter, with articles about helpful 
business information, news of members' achievements, and infor- 
m:ition about new resources 2nd ideas for businesses 

■ An Annual Meeting that includes seminars on business subjects, 
an opportunity for members to showcase their goods and c»erv' 
ices and to help decide the future directions and activities of 
NAHB 

• A quarterly Meeting-by-Mail from the board of trustees, keeping 
members informed about what the board is doing for them and 
providing a place for members to speak out on issues that con- 
cern them 

■ An Annual Directory of all members published in November and 
updated quarterly 

• Local chapters for networking with other members 

■ A certificate of membership, suitable for framing and displaying 

Membership: 

There are three categories of membership: 

Member: A person with a revenue-producing home- 
based business; has the right to voce, ro become an 
officer or trustee, and to become a member of a 
national committee. 

Associate Member: A person who has not yet estab- 
lished a revenue-producing homebased business, may 
not vote or hold national office but may vote and hold 
office in a chapter if the chapter so rules. 
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Supporting Members Any person not included un- 
der general or associate membership or any corporate 
body that gives tangible support to NAHB; may not 
vote or hold office in NAHB. 

Membership fees can be deducted as a business 
expcn;»e. Membership is on an individual, professional 
basis, Just as tlie benefits are on an individual basis 

Member: 130 

Associate Member: S30 

Supporting Member: a contribution of money, 
goods, or services. 



NATIONAL ALLIANCE OF HOME- 
BASED BUSINESSWOMEN 



Membership Application 



<«trr(i address) 

Name and nature of my business 

{Uw thr NAHB Dirr«.ti>ry) 



My check for I is enclosed for 



(am (.iKk) (trlrph(Kir 



□ member — S30, 

□ associate mem* 
ber $30 

□ supporting 
member 



I would like to be affiliated with a chapter □ 

Make check payable to NAHB and mail to NAHB, PO B< x 

Norwood, NJ 07648 
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WWH Press Order Form 



Suggested uses for 

Women Working Home. 

The Homebased Business Guide 

and Directory-^ 
Marketplace for products and 

services 
Resource information 
Business guidelines 
Idea catalyst 
Textbook 
Networking list 



R>r Canadian buyers 
$15.50 (or $12.95 in 
U S. dollars), plus 
$ 1 .75 postage/handling 



WWH Press 
P.O. Box 237ED 
Norwood, New Jersey 07648 



Order Form 



Name 



Address 



City 



State 



Zip . 



Area Code and Phone Number . 



Please send 



copies of Women Working Home: The Home- 



based Business Guide and Directory at 1 .2.95> plus $1.25 postage 
and handling, for each book N.J. residents add $.78 sales tax. En- 
closed is $ . For information on quantity orders, write to 

WWH Press AHow four weeks for delivery, 
n Check □ Money Order 
Charge my CI MasteKIard □ Visa 



Card No 
Signature 



Exp Date 



If you would like to be included in future directories, please print or 
type the following information This will help us in our planning. 



( «impiny / Hu«inr«« Njmr 



rrtrphiior 



Occupation 

Description of work 
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CHAPTERS 

NATIONAL ALLIANCE OF HOMEBASED BUSINESSWOMEN 
P. 0. BOX 306 
Midland Pdik, NJ 07432 



ARIZONA 


COLORADO 


JdnCt bduu1 S 


bai 1 Di rd 


o'fco w» langenne 


8241 Pomona Drive 


Hnoemx, AZ 85021 


Arvada, CO 80005 


(602) 242-7812 


(303) 431-9163 


tAL IrUKNlA 


rLUKJ.UA 


Connie Hunt 


Marie A. Sherrett 


oc'\ lanos Koaa 


7Uio N, Cameron Avenue 


urinaa, ^hodj 


lampa, rL ood14 


/ A 1 R ^ 9 RA 7 R'JR 


(ol3) ooD-o97l 


Camilla Coe Lemmon 


MARYLAND 


407 Jolina Way 




Encinitas, CA 92024 


Nola Theiss 




Dooo Mink Hollow Road 


/ A1 0 ^ QA 0 Q7R7 


nighiand, MU cUiii 


Beverly Mathews 


(301) 854-3020 


HOcO Del lalic MVcHUc 




Studio City, CA 91604 


MICHIGAN 


(213) 761-3386 


Catherine P. Bloom 




1832 Lonsdale NE 


Laurie Eastwood 


Grand Rapids, MI 49503 


30551 Camino Porvenir 


Rancho Palos Verdes, CA 90274 


(616) 4C1-3326 


(213) 544-2242 


MINNESOTA 


Barbara McCaslin 


Edna Gonske 


2236 Overland Avenue 


20 E. 40th Street 


West Los Angeles, CA 90064 


Minneapolis, MN 55409 


(818) 470-7940 


(612) 824-4737 




403 



CHAPTERS 



NATIONAL ALLIANCE OF HOMEBASEO BUSINESSWOMEN 
P. 0. BOX 306 
Midland Park, NJ 07432 



NEW JERSEY 

Louis Seeger 
425 Broad Avenue 
Palisades Park, NJ 07650 

(201) 947-1201 

Karen Voitel 
P. G. Box 257 
Lebanon, NJ 08833 

(201) 236-2878 

Cathleen Scott 

57 Oak Stre.'t 

East Orange, NJ 07018 

(201) 678-2065 

Joanne Stankievich 

107 Boulevard 

Mountain Lakes, NJ 07046 

(201) 334-7922 

NEW YORK 

Patricia Keady 

Woodcrest Drivt 

Hopewell Junction, NY 12533 

(914) 226-7893 

Louise Navros 
116 Seminole Way 
Rochester, NY 14618 

(716) 244-3533 



NEW YORK 

Barbara Plaske'' 

1 Blueberry Hil 1 Road 

Spring Valley, NY 10977 

(914) 425-0234 

Arleen Priest 
41 Hampton Road 
Scarsdale, NY 10583 

(914) 725-3632 

Roberta Edwards 
11540 Lincoln Street 
S. Ozone Park, NY 11420 

(212) 529-3099 

UTAH 

Gladys Marietti 
2617 Highland Drive 
Salt Lake City, UT 84106 

(801) 466"3626 

ILLINOIS/WISCONSIN 

Sammi Fredenburg 
3129C Montana Avenue FV 
Great Lake, IL 60088 

(■'12) 689-9075 

Janet Marlin 

505 E 19th Street 

Sterling, IL 61081 



(815) 626-4302 
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ORDER FORMS 
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/Appendix 

James B. Angevine 
Region ! Administrator 
Boston Regional Office 
60 Batterymarch, 10th Floor 
Boston, Massachusetts 02110 

Tel: (617) 223-6660 



I'.eynaiao n. Lopez 
Region VI Administrator 
Dallas Regional Office 
1720 Regal Row - Suite 230 
Pallas, Texas 75235 

Tel: (214) 767-7611 



Peter P. Neglia 
Region II Administrator 
New York Regional Office 
26 Federal Plaza, Room 29-118 
New York, New York 10278 



Tel: (212) 264-1450 



William A. oowell 
Region VII Administrator 
Kansas City Regional Office 
911 Walnut Street, 13th Floor 
Kansas City, Missouri 64106 



Tel: (861) 374-3316 



Robert Lhulier 

Region III Administrator 

Philadelphia Regional Office 

One Bala Cynwyd Plaza 

West Lobby, Suite 640 

231 St. Asaphs Road 

Bala Cynwyd, Pennsylvania 19004 

Tel: (215) 596-5901 



C. R. Suarez 

Region VIII Administrator 
Denver Regional Office 
Executive Tower Bldg, 22d Floor 
1405 Curtis Street 
Denver, Colorado 80202 

Tel: (303) 837-5441 



Mil ler A. Widemire 
Region IV Administrator 
Atlanta Regional Office 
1375 Peachtree Street, N.E. 
Atlanta, Gtorgia 30309 

Tel: (404) 881-4999 



Irenemaree Castil lo 
Region IX Administrator 
San Francisco Regional Office 
450 Golden Gate Avenue 
Box 36044 

San Francisco, California 94102 
Tel: (415) 556-7487 



Richard Durkin 
Region V Administrator 
Chicago Regional Office 
219 South Dearborn Street 
Rm 838 

Chicago, Illinois 60604 
Tel: (312) 353-0357 



Stephen J. Hall 
Region X Administrator 
4th and Vine Building 
2615 Fourth Avenue 
Seattle, Washington 98121 

Tel: (206) 442-5677 
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U.S. Sintll ButinMs Adminislralion 

Office of Management Assistance 



SB\ Free 

Management 

Assistance 

Publications 




I 




Management Aids (MAs) 

Financial Mana^emenf Oi\d Analysis 

MA 1.001 The ABC's of Borrowing 

^ MA 1 002 What Is the Best Selling Pnce^ 

_ MA 1.003 Keep Pointed Toward Profit 

^ MA 1.004 Basic Budgets for Profit Planning 

MA 1 005 Pricing for Small Manufacturers 

^ MA 1 006 Cash Flow in a Small Plant 

_ MA 1 007 Credit and Collections 

— MA 1 008 Attacking Business Decision Problerrs With 

Breakeven Analysis 

— MA 1.009 A Venture Capital Primer forSmall Business 
_ MA 1 010 Accounting Services for Small Service 

Firms 

MA 1 01 1 Analyze Your Records to Reduce Co»ts 

_ MA 1 012 Profit by Your Wholesalers' Services 

MA 1 013 Steps in Meeting Your Tax Obligations 

_ MA 1 014 Getting the Facts for income Tax Reporting 

— MA 1.015 Budgeting in a Small Business Firm 

MA 1.016 Sound Cash Management ai^d Bon owing 

MA 1.017 Keeping Records in Small Business 

— MA 1.018 Check List for Profit Watching 

MA 1 019 Simple Breakeven Analysis for Small Storea 

_ MA 1 020 Profit Pricing and Costing for Services 

P/onnm^ 

MA 2 002 Lcatin;: or Relocating Your Business 

MA 2.004 Probierjs in Managing a Family-Owned 

Business 

MA 2 005 rhe Equipment Replacement Decision 

MA 2.006 Finding a New Product for Your Company 

_ MA 2 007 Business Plan for Small Manufacturers 

— MA 2 008 Business Plan for Small Construction Firms 
MA 2 009 Business Life Insurance 

_ MA 2 010 Planning and Goal Setting for Small 
Business 

_ MA 2 01 ' Fixing Production Mistakes 
. M^. £ itlt. Setting Up a Quality Control System 
. MA 2 013 Can You Make Money With Your Idea or 
Invention^ 

MA 2 014 Can You Lease or Buy Equipment? 

MA 2.015 Can You Use a Minicomputer? 

MA 2.016 Check List for Going Into Business 

MA 2.017 Factors in Considering a Shopping Center 

Location 

MA 2.018 insurance Checklist for Sn:all Business 

MA 2.019 Computers for Small Business— Service 

Bureau or Time Sharing 

MA 2.020 Business Plan for Retailers 

_ MA 2 0:i Using a Traffic Study to Select a Retail Site 

M.\ 2.022 Business Plan for Small Service Firms 

_ MA 2.024 Store Location "Little Things" Mean a Lot 
_ MA 2 025 Thinking About Going Into Business? 
— . MA 2 026 Feasibility Checklist for Starting a Small 

Business of Your Own 
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General Vionogement and Admmistrotion 

_ MA 3 001 Delegating Work and Responsibility 

_ M A 3.002 Management Checklist for a Family Business 

_ MA 3 004 Preventing Retail Theft 

_ MA 3 005 Stock Control for Small Stores 

_ MA 3 006 Reducing Shoplift*nQ Losses 

^ MA 3 007 Preventing Burglary and Robbery Loss 

_ MA 3 008 Outwitting Bed-Ch^ck Pa. ^ers 

— MA 3 009 Preventing L.i.bezzlement 



Marketing 

— f A 4 UUl Understanding Your Customer 

— MA 4 (H)2 Creative Selling: The Competitive Edge 
MA 4 003 Measuring Sales Force Performance 

_ MA 4 005 Is the Independent Sales Agent for YmU^ 
^ MA 4.007 Selling Products on Conaignirent 
^ MA 4.006 Tips on Getting More for Your Marketing 
Dollar 

^ MA 4 010 Developing New Accounts 

^ MA 4.012 Marketing Checklist for Small Retailers 

MA 4.013 A Pricing Checklist for Small Retailers 
^ MA 4.014 Improving PersoTial Seiling in Small Retail 
Stores 

^ MA 4.015 Advertising Guidelines for Small Retail 
Firms 

„ MA 4.016 Signs in Your Business 

— MA 4.018 Plan Your Advertising budget 
^ MA 4.019 Learning About Your Market 

^ MA 4 020 Do You Know the Results of Yojr 
Advertising? 

Orgonizotion end Personnel 

,.MA 5.0C1 CneckhstforDevelopingaTrainingProgram 

_ MA 5 004 Pointers on Using Temporary-Help Services 

MA 5 005 Preventing Employee Pilferage 

^ MA 5.006 Setting Up a Pay System 

_ MA 5 007 Staffing Your Store 

_ MA 5 008 Managing Employee P^nefits 



Legal and GovernmentoJ Affairs 

^ MA 6 003 Incorporating a Small Business 
^ MA 6.004 Selecting the Legal Structure for Your 
Business 

_ MA 3 005 Introduction to Patents 



Misce/Zaneous 

_ MA 7 002 
„ MA 7,003 



A^AULiation Services for Snnail Business 
Market Overseas With U S Government 
Help 



Small Business Bibliographies (SBBs) 

— 1 Handcrafts 

2 Home Busmess^'S 

3. Selhng By Mail Order 

9. ^!arketl^g Research Procedures 

^10 Retailing 

— U Statistics tnd Maps for Natioial Market t.ialysis 
_13. National Directories for Use in Market'ag 

15 Recordkeeping Systems— Small Siuic and Service 

Trade 

_ 18. Basic Business reference Sources 
_20. Advertising— Retail Store 
_31. Retail Credit and Collection 
37. Buying for Retail Stores 

— 72. Personnel Management* 
75 Inventory Management 

_85. Purchasmg ^or Owners of Sir.all Plants 
86. Training for Small lousiness 

— 87. Financial Management 

— 68. Manufacturing Management 

89. Marketing for Small Business 

90. New Prod'jct Development 

--91. Ideas Into Dollars (Inventors' Guide) 

— 92. Effective Business Communication 

— 93. Produclsvity Manageinent in Small Business 

— r4 Decision Making in Small Business 



Starting Out Series (SOSs) 

. .0101 Building Service Contracting 

— 0104 Radio-TeleviSion Repair Shop 
_0105 Retail Florists 

— 0106 Franchised Businesses 

_0107 Hardware Store or Home Centers 

— 0111 Sporting Goods Store 

— 0112 Drycleaning 
01 14 Cosmetology 

— 0115 Pest Control 

— 0116 Marine Retailers 

0117 Retail Grocery Stores 

^0122 Apparel Store 
^0123 Pharmacies 

— 012i Office Products 

0129 Interior D isign Services 

^0130 Fish Farming 
^0133 Bicycles 

— 0134 Roofing Contractors 

— 013i> Printing 

— 0137 The Booksto.* 

— 0138 Home Furnishings 

— 0142 Ice Cream 

— 0145 Sewing Cf liters 

0148 Personnel Referral Service 

— 0149 S::lltng By Mail Order 

— 0150 Solar E iergy 

0201 Breakeven Point for Independent Truckers 

— 020.1 Starting a Retail Travel Af^emy 

~ 020.J Starting a Retail Decorating Products Busmess 
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U.8. SmH Buiimt Adalniitratioa 

Office of Management Attittanrc 

SBA 115B 



SBK For Sale 

Management 

Assistance 

Publications 



For-Sale Books 

To Ordar: Complete the Order Form and check off requested 
publicationi. Send it with > .ar check or mo.iey order to the 
Suparintandent of Documanta, Government Printing Office. 
W (ihington. D.C. 2040Z Make check or money order payable to 
thw Superintendent of Documenta. Do not aend pottage stemps 
or caah. Theae bookleta ar« not aold by the Small Buiiness 
Adminiatration. Foreign remittancea ahould be made by 
international money order payable to the Superintendent of 
Documenta. by draft drawn in U.S. dollars on an American or 
Canadian bank located in the U.S. or Canada, or by UNESCO 
coupons. PUaaa Nota: In accordance with U.S. Department 
the Treasury regulation, checks drawn on Canadian banks for 
amounts of less than four U.S. dollars ($4.00) cannot be 
accepted. This regulation also applies to Cancdian money 
orders. If the value of your order is less than $4.00. we aug-jest 
you charge your order to your MasterCard or Visa account 
Please include your card number and date of expiration. Prices 
subject to change without notice. 



Sinall Busbess Management Series 

The books in this series discuss specific 
management techniques or problems. 

No. 

1 An Employm Siinaatioa Syatam for SmaU Companies 
9 Coot Aooouatuj for Small Manufacturers 

Assists managara of small manufacturing firms establish 

accounting procedures that help control production and 

business coats. 
15. Handbook of 8msU Bualnaaa Flnanca 
20. Ratio Aaalyala for Small Buabwaa 
22. Practtcal Bualnoaa Uaa of Govammant SUtistics 

Available only from SBA. 
25. Giildaa for Profit Planning 

Guides for computing and using the breakeven point, the 

aval of gross profit and the rate of return on 

investment. 

^ SSHSiH?^ Gov«iii«ii itaaaareh and 

Davaloimiaiit Includes a discussion of the procedures 
necessary to locate and sell to Government agencies 

20. M a nig aps n t Audit for Small Manufactuim 
A questionnaire for manufacturers 

30. towwioasiidlUakMMiaiaiiiMitfjrSn-allBu^ 

31. Manaaemant AuM ht Small Rotailars 

149 questions to review business operations. 

32. Financial R^soitlkaairfaa for SmaU Sta^ 
^3. Small Store PUnnina for Growth 

Covers merchandising. advarUsing and display, and 
r^ovidas checklists to incitaaa sales. 
35 ^"rsDchlao Indax/Prottla 

Presents an e^ tluation process th'A may be used to 
invastlgata fraiichlaa opportunities. 

36. Training Salaaman to Sarva Industrial MarkaU 
Available only from SBA. 

37. Financial Cootiol by TIma-Abaorption Analysla 
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36. Management Audit for Small Service Finns 
A questionnaire for service firms 

39 DM:\sion Points in Developing New Products 
Provides a path from idea to m^irlceting plan for the 
small manufacturing or R & D iirm 

40 Management Audit for Small Construction Firms 
A questionnaire for construction firms 

41. Purchasing Management and Inventory Control for 
Small Business 

42. Managing the Small Service Firm for Growth and ProFit 

43. Credit and Collections for Small Store* 



Starting and Managing Series 

This series is designed to help the small 
entrepreneur "to look before leaping" into a 
business. 

No. 

1 Starting and Mahaging a Small Lusine»s of Your Own 
101 Starting and Managing a Small Service Firm 

Nonseries Publications 

A Basic Guide to Exporting 

003-009-00349-1 (Commerce Dept.) 

U.S, Government Purchasing and Sales Directory 

A directory for businesses interested m selling to the U S. 

Government Lists the purchasing needs of various Agencies. 

045-000-001 53-9 

Managing for Profits 

Discusses the various management functions. 045-O00-OO206-3 

Buying and Selling a Small Business 

045-000-00164-4 

Strengthening Small Business Management 

Emphasizes management self-improvement. 

Available from SBA only. 

The Best of the SB! Review— 1973-1979 

Management ideas for the small business owner-manager. 

045-000-00172-5 



Business Basics 

Each of the 23 self-study booklets in this series 
contains text> questions, and exercises that teach 
a specific aspect of small business management. 

No. 

1001 The Profit Plan 

1002 Capital Planning 

1003 Understanding Money Sources 

1004 Evaluating Money Sources 

1005 Asset Management 

1006 Managing Fixed Assets 

1007 Understanding Costs 

1008 Cost Control 

1009 Marketing Strategy 
Continued on Back Panel 



Order Form Check List 

Small Business Management Series 

No, Stock No. Price 

1 045-000-00020-^-^.50 

9 045- 000-00162-*- 6.00 

15 045-000-00208-0— 4.50 

20 O45-00O-0015O-4— 4.50 

25 -45-000-00137-7— 4.50 

28 045-000-00130-0— 4.2b 

29 045-000-00151-2— 4 25 

30 045-000-00209-8— 5.00 

SI 045-000-00149-1— 4.50 

32 045-000-00142-3— 5.50 

33 045-00(MXn52-l— 5.50 

35 045-000-00125-3— 4.50 

37 045-000-00134^2— 5.50 

38 045-CXM)0203-^ 4.50 

39 045-000-00146-6— 4.25 

40 045-000-00161-0— 4.25 

41 045-000-00167-O- 4.50 

42 045-000-«)165-2— 4.25 

43 045-000-00169-5— 5.00 

Smarting and Managing Series 

No Stock No. Pnce 

i. 045-000-00212-*- 4 75 

101. 045-000-00207-1— 4.50 



Nonseries Publications 

Stock No. Price 
003-009-00349-1— $6.50 
045-000-00153-9— 7.00 

045-000-00206-3— 5.50 

045-000-00164-4— 5 00 

045-000-00172-5— 5.50 



Business Basics 

No Slock No. Price 

1001. 045-000-00192-0-^.50 

1002. 045-000-O0193-8— 4.50 

1003. 045-000-00194-d— 4.75 

1004. O45-00O-00174-1— 5.00 

1005. 045-000-00175-0— 2.75 

1006. 045-000-O0176-8— 4.75 

1007. 045-000-00195-4— 3.25 

1008. 045-00O-O0187-3— 4.75 

1009. 045-00O-00188-1— 4.75 

1010. 045-000-00177-8— 4.50 

1011. 04S-000-00190-3— 4.50 

1012. 045-000-00178-4— 4.75 

1013. 045-000-00179-2— 4.50 

1014. 045-00O-O018O-8— 4.75 

1015. 045-O00-00181-4— 4.75 

1016. 045-000-00182-2— 4 75 

1017 \ 045-000-00183-1— 4.75 

1018. 045-000-00164-0— 4 50 

1019 045-000-00189-0— 4 75 

1020. 045-000-00185-7— 4 50 

1021. 045-000-00186-5— 450 

1022. 045-000-00191-1— 4 50 

1023 045-000-00196-2— 4.50 
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Business Basics (continued) 

No. 

1010 Retail Buying Function 

1011 Inventory Management-Wholesale/Retail 

1012 Retail Merchandise Management 

1013 Consumer Credit 

1014 Credit and Collections. Policy and Procedures 

1015 Purchasing for Manufacturing Firms 

1016 Inventory Management—Manufacturing/Service 

1017 Inventory and Scheduling Techniques 

1018 Risk Management and Insurance 

1019 Managing Retail Salespeople 

1020 Job Analysis. Job Specifications, and Job Descriptions 

1021 Recruiting and Selecting Employees 

1022 Training and Developing Employees 

102> Employee Relations and Personnel Policies 



Prices shown were m effect in October 1983 Prices of 
Government publications are subject to change without notice 
and the prices charged on your order will be those in effect 
when your order is processed. 

A 25-percent discount is given for quantities of lOO or more of 
the same publication to a single address. For foreign mailings, 
please add 25 percent to prices shown above. 

The publications listed above may also be purchased from 
U,S, Department of Commerce field offices. If one is located m 
your city, consult your telephone directory for the address. 

A companion form, SBA-nSA, lists Free Publications and is 
available without charge from SBA, P.O. Box 15434. Fort 
Worth, Texas 76119. 

115 8 

October 1983 



T> GPO : 1983 O - 418-644 



Cut along t.iis line aud .nail, 



OrCter Form Man to Oept 39-CC. superintendent of Documents, us Government Printing Office, Washington DC 20402 



Enclosed IS $ D check. Ummitmrr^Mt 

L money order, or charge to my JSI^SlL^ 
Deposit Account No- flCCVpiM. 



n 



-□ 



Credit Card Orders Only 

Total charges $_ 

Fill m the boxes k>eiow 

Credit 
Card No 



1 



Com 



ATM OttiC* 

Com 



I I M I I TTTTTrT-T-TTI-r Tl 



Order No 



Expiration Date . ■ , , , 
Month/Year I I I [j 



Chtro« ord«rt may b« telephoned »o the GPO ofdei 
6nk m (202)7ft3 3238 from 8 00«m to400pm 
eatlem time Mondey Fndey (except holidays) 



Please send me the publications I have indicated 
Cornpany or Personal Name 



Additional addrf)ss/attentK)n Mne 



C:ly 



Irtel address 

I M I I i I 



(O' Country) 

I I I I I 



U 



PLEASE pnmr or type 



State 



Fop Office Um Only 

Quantity 

Pubiicattons 

Subscriptions 



Charges 



ZIP Code 

i ; I I I 



special Shipping Charges 
International handling 
Special Charges 
OPNR 

UPNS 

Balance Due 

Dtscouni 
_^ Refund 



982 



ERLC 



412 



APPENDIX and Ei2a 



SMALL BUSINESS INSTITUTE DIRECTOR'S ASSOCIATION 
MEMBERSHIP DIRECTORY - 1984 



SMALL BUSINESS INSTITUTE PROGRAMS 
BY CITY AND STATE - 1982 



ERIC 



413 



1 



SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Don Altman 

Abilene Christian University 
Box 8059, ACU Station 
Abilene, T). 79601 

(915) 677-1911 

David Ambrose 
University of Nebraska 
at Omaha 
Omeha, NE 68182 

(402) 554-2547 

Dcnald G. Anderson 
University of North Dakota 
Box 8163 - University Station 
Grand Forks, ND 58202 

(701) 777-2224 

Skinner E. Anderson 
Sonoma State University 
1801 E. Cotati Avenue 
Rohnert Park, CA 94928 

(707) 664-2387 

John W. Baker Jr. 

Northwest Missouri State University 
207 Colden Hall 
Maryville, MO 64468 

(816) 562-1285 

Robert J. Barbato 
Rochester Institute of Technology 
One Lomb Memorial Drive 
Rochester, NY 14623 

(716) 475-2350 

G. K. Barrett 
Findlay College 
1000 N. Main Street 
Findlay, OH 45840 

(419) 42>8313 



Cali Beals 

Wayne State College 

Wayne, NE 68787 

(402) 375-2004 

Elizabeth D. Behr^iS 
Hastings College 
Hastings, NE 68901 

(402) 463-2402 Ext. 223 

Robert E. Bernier 
University of Nebraska at Omaha 
Nebraska Business Development Center 
Omaha, NE 68182 

(402) 554-2521 

Narendra C. Bhandari 
Pace University 
Pace Plaza 
New York, NY 10038 

(212) 488-1877 

Kathleen C. Brannen 
Creighton University 
California at 25th Street 
Omaha, NE 68178 

(402) 280-2129 

Wil liam H. Brannen 
Creighton University 
25th & Cali fornia 
Omaha, NE 68114 

(402) 28U-2441 

Thomas C. Breznau 
Kalamazoo College 
306 A Dewing 
Kalamazoo, MI 49007 

(616) 383-8594 
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Robert Brockhaus 
St. Louis University 
3674 Lindell Bl vd 
St. Louis, MO 63108 

(314) 658-3826 

Michael S. Broida 
Miami University 
229 Culler Hall 
Oxford, OH 45056 

(513) 529-4344 

Sam J . Bruno 

University of Houston-Clear Lake 
2700 Bay Area Blvd 
Houston, TX 77058 

(713) 488-9424 

Allison Buck 
Missouri Ineu Tech Inc. 
Rt 4 Box 519 
Rolla, MO 65401 

(314) 364-7747 

Cle Buck 

Lawrence Institute of Technology 
21000 W 10 Mile 
Southfield, MI 48075 

(313) 356-0200 

Austin Byron 

Northern Arizona University 
P. 0. Box 15066 
Flagstaff, AZ 86001 

(602) 523-3657 

Donald Calvert 
Canisius Co"" lege 
2001 Main Street 
Buffalo, NY 14208 

(716) 883-7000 



Wil liam J. Capezio 
Lynchburg College 
Lynchburg, VA 24501 

(804) 522-8388 

Janice W, Caval laro 
University of North Florida 
4567 St. Johns Bluff Road, S 
Jacksonville, FL 32216 

(904) 646-2476 

G. Marc Choate 
Willamette University 
Salem, OR 97301 

(503) 370-6225 

Neil C. Churchill 

Southern Methodist University 

Dallas, TX 75275 

(214) 692-3185 

Tom Clark 
Xavier University 
Victory & Dana 
Cincinnati, OH 45207 

(513) 745-3471 

Donald M. Clause 
University of West Florida 
SBDC-Building 8 
Pensacola, FL 32514 

(904) 474-2915 

Robert S. Coe 

Angel 0 State University 

A.S.U. Box 10891 

San Angelo, TX 76909 

(915) SM2-2231 
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Alan H. Cohen 
Ithaca College 
406 N B1dg 
Ithaca, NY 14850 

(607) 274-3949 ' 

Joel Corman 
Suffolk University 
8 Ashburton Place 
Boston, MA 02108 

(617) 723-4700 Ext. 395 

Joseph W. Creek 
Sorrel 1 School of Business 
& Communication 
Troy State University 
Troy, AL 36082 

(205) 566-3000 Ext. 144 

James Cupel lo 

Utah State University 

UMC-35 

Logan, UT 84322 

(801) 750-2384 

Richard T. Dai ley 

University of Montana 

School of Business Administration 

Missoula, MT 59812 

(406) 243-6644 



Jerry DeHay 

Tarleton State University 
Stephenville, TX 76402 

(817) 968-9087 

F. Derakhshan 
Indiana University-Kokomo 
2300 S Washington Street 
Kokomo, IN 46902 

(317) 453-2000 

Norman H. Deunk 

Central Michigan University 

Mt. Pleasant, MI 48859 

(517) 774-3736 

Saul Diamond 

University of Northern Iowa 
Cedar Falls, lA 50614 

(319) 273-2490 

Dale Dickson 
Mesa College 
School of Business 
Grand Junction, CO 81501 

(303) 248-1213 

Thomas W. Dooley 
Lewi s University 
Rt. 53 

Romeoville. IL 60441 



William Davig 
Auburn University 
School of Business 
Auburn, AL 36849 

(205) 824-4591 

Bill Davis 

Winona State University 
324 Somson Hall 
Winona, MN 55987 



(312) 242-0015 
Paul Dunn 

Northeast Louisiana University 
ADM2-104 

Monroe, LA 71209 
(318) 342-2129 



(507) 457-5191 
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Dennis J. Elbert 
University of North Dakota 
Box 8163 

Grand Forks, ND 58202 

(; n) 777-2224 

William D. Evans 
Wright State University 
Dayton, OH 45435 

(513) 873-3243 

Jack D. Ferner 

Wake Forest Uni versity-Babcock 
Box 7659 

Winston-Salem, nC 27109 
(919) 761-5575 
Gwen Fontenot 

University of Southwestern LA-SBDC 
P. 0. Box 43732 
Lafayette, LA 7U504 

(318) 231-6845 

Phil lip B. Foster 
Metropolitan State College 
1006 nth Stre c - Box 13 
Denver, CO 80204 

(303) 333-5668 

Eugene F . Fregetto 
University of II linois 
P. 0. Box 4348 
Chicago, IL 60680 

(312) 664-7200 Ext. 4818 
Fred Fry 

Bradley Uni versity-BMA 
Peoria, IL 61625 

(309) 676-7611 Ext. 278 



Candace A. Furo 

i.iniversity of Minnesota-Duluth 
150 SBE 

Duluth, MN 55812 

(218) 726-8986 

Oliver Galbraith III 
San Diego State University 
School of Business Admini s>.ration 
San Diego, CA 92182 

(619) 265-5308 

Wayne H. Goff 
University of Texas-Tyler 
3900 University Blvd 
Tyler, TX 75701 

(214) 566-1471 

B.B. Goldner 

LaSalle College 

20th Street & Olney Avenue 

Philadephia, PA 19141 

(215) 951-1416 

Frederick D. Greene 
Manhattan Co' lege 
Manhattan Coiletje Parkway 
Riverdale, NY 10471 

(212) 920-0437 

Marsha D. Griffin 
Alabama A & M University 
P. 0. Box 429 
Normal, AL 35762 

(205) 859-7481 
John L. Grim 

Youngstown State University 
410 Wick Avenue 
Youngstown, OH 44555 

(216) 742-3087 
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James Grimti! 

Northern II linoi s University 
Wirtz Hall IZ2 
Dekalb, IL 6U115 

(81b) 753-1124 

Ronald Hagler 

California Lutheran College 
Peters Hall 

Thousand Oaks, OA 91360 

(805) 492-2^*11 

W. Edward Hair 
Morgan State University 
Coldspriny Lane & Hillen Road 
Baltimore, MD 21239 

(301) 444-3357 

Ted Halatin 

Southwest Texas State University 
San Marcos, TX 78666 

(512) 245-257] 

Cliff Hanson 
Chadron state College 
10th « Main Street 
Chadron, NE 69337 

(3U8) 432-6282 

Nancy M. Hardison 

Point Loma Nazarene College 

3900 Loma land 

San Diego, CA 92014 

(6)9) 222-6474 Ext. 328 

Walter B. Harris 
Norfolk State University 
2401 Corprew Avenue 
Norfolk, VA 23405 

(804) 623-8929 



Gerald E. Hills 

University of Illinois at Chicago 
2521 University Hall 
Chicago, IL 60680 

(312) 996-267'^ 

Warren L. Holtzman 

College of Business 

Office of the Dean 

Virginia Polytechnic Institute and 

State University 
Blacksburg, VA 24061 

(703) 961-7903 

David H. Hovey Jr. 
Indiana State University 
School of Business 
Te-re Haute, IN 47809 

(812) 232-6311 Ext. 7413 

John C. Howard 
Alfred University 

College of Business Administration 
Alfred, NY 14802 

(6C7) 871-2226 

H. Keith Hunt 

Brigham Young University 

632 TNRB, Grad School of Management 

Provo, UT 84602 

(801) 378-2080 

Paul W. Jansen 
College of St. Thomas 
2115 Summit Ave, P. 0. 6001 
St. Paul , MN 55105 

(612) 647-5621 

Dewey E. Johnson 

California State University-Fresno 
Cedar at Shaw 
Fresno, CA 93740 

(209) 441-8455 
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Eldon Johnson 

Central Washington University 
20000 68th Ave W 
Lynnwood, WA 98036 

(206) 771-1572 

Richard J. Judd 
Sangamon State University 
Shepherd Road 
Springfield, IL 62708 

(217) 786-6534 

Robert T. Justis 
University of Nebraska 
201 College of Business Adr. n. 
Lincoln, NE 68588 

(402) 472-32''6 

Rudolph Kagerer 

University of Georgia 

Colleye of Business Administration 

Athens, GA 30602 

(404) 542-1294 

C. E. Kellogg 
Arkansas Tech University 
Dean Hall 209 
Russellville, AR 72801 

(501) 968-0354 

Robert A. Kemp 
Drake University 
Des Moines, lA 50311 

(515) 271-2807 

Elizabeth Kendall 

North Adams State College 

Church Street 

North Adams, MA 01247 

(413) 664-4511 Ext. 306 



Robert J. Kerber 
Illinois State University 
College of Business-WIL 103 
Normal, IL 61761 

(309) 438-7083 

Ed Kern 

Auburn University 
Auburn, AL 36849 

(205) 826-4030 

Ram Kesavan 
University of Detroit 
4001 W McNichols 
Detroit, MI 48221 

(313) 927-1129 

W. F. Fred Kiesner 
Loyola University 
7101 W 80th 
Los Angeles, CA 9U045 

(213) 642-4569 

Brjce Ki rchhof f 

University of Nebraska at Omaha 
CBA 512 

Omaha, NE 68182 

(^f02) 554-365b 

Stanley J. Kloc 
West Virginia University 
^ . 0. Box 602b 
Morgantown, WV 26606 

(304) 293-5837 

L^oseph T. Kosnik 

James Madison University 

harrisbury, VA 22807 

(703) '433-6840 
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Nancy Kotzen 
Westfield State College 
Western A"enue 
Westfield, MA 01086 

(413) 568-3311 Ext. 313 

Robert Kramarczuk 
Col lege of St. Thomas 
2115 Summit Avenue 
St. Paul , MN 55105 

(612) 647-5886 

Kenneth J. Lacho 
University of New Orleans 
Lakefront 

New Orleans, LA 70148 

(504) 286 6481 

Marilynn R. Leonard 
Tektronix, Inc. Mail Stop 48/143 
P. 0. Box 500 
Beaverton, OR 97077 

(503) 627-1161 

John Levins 
Keene State Col lege 
Main Street 
Keene, NH 03431 

(603) 352-1909 Ext. S37 

R. Dean Lewi s 

Fi rst National Bank 

Box 6t)9 

Huntsville, TX 7734U 

(409) 296-5701 

Patrick R. Liverpool 
University of Toledo 
Toledo, OH 436U6 

(419) 537-2266 



E. J. Lodell 
St. Mary's University 
One Camono Santa hiaria 
San Antonio, TX 78284 

(512) 436-3705 

John D. Ludlow 

Northern Michigan University 

Marquette, MI 4985b 

(906) 22/-26U5 

R. Rodman Lud.ow 

Eastern Michigan University 

Ypsilanti, MI ^'97 

(313) 487-0171 

C. G. Chuck Maass 
University of Delaware 
Suite 005 Purnel 1 Hal 1 
Newark, DE 19711 

(3U2) 738-2747 

Kenneth E. Marino 
University of Kentucky 
Lexington, KY 40506 

(606) 257-7726 

Terry L. Maris 
Eastern Illinois University 
School of Business 
Charleston, IL 6192U 

(217) 581-3526 

Edwin D. Marsh 
Alabama A * M University 
School of Business 
Huntsville, AL 35762 

(205) 859-7481 
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Robert Masters 

Fcrt Hays State University 

600 Park 

Hays, KS 67601 

(913) 628-4201 

Charles H. Mauthews 
University of Cincinnati 
College of Business-M.L. # 20 
Cincinnati , OH 45221 

(513) 475-6421 

Jerome D. McCormack 
University of Scranton 
O'Hara Hall 
Scranton, PA 18510 

(717) 961-7588 

Tom Miller 

Antelope Valley College 
3041 W Avenue K 
Lancaster, CA 93534 

(805) 943-3241 Ext. 245 

James H. Milleville 

Valparaiso University 

College of Business Administration 

Valparaiso, IN 46383 

(219) 464-5044 

Samuel K. Moak 

Virginia State University 

Petersburg, VA 23803 

(804) 520-6630 

Coenraad Mohr 
Illinois State University 
Col lege of Business 
Normal, IL 61761 

(309) 438-5606 



James F. Mol loy Jr. 
Northeastern University 
360 Huntington Avenue 
Boston, MA 02115 

(617) 437-4812 

William H. Murphy 
Salem State College 
South Campus, Harrison Road 
Salem, MA 01970 

(617) 745-0556 Ext. 2700 

Donald D. Myers 
University of MO-Rolla 
201 Harris Hall 
Rolla, MO 65401 

(314) 341-4568 

William Naumes 
Clark University 
950 Main Street 
Worcester, MA 01610 

(617) 793-7615 

Marvin Nesbit 

Florida International University 
Tamiami Camous MO-1 
Miami, FL 33199 

(305) 554-2272 

Asger M. Niel sen 
Clarkson College 
School of Management 
Potsdam, NY 13676 

(315) 268-7981 

Eugene L. 0 'Conner 

CA Poly State University 

San Luis Obispo, CA 93407 

(805) 546-2680 
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SMALL BUSINESS iNSTITUTt DIRECTORS' ASSDCIAIION 
MEMBERSHIP INFORMATION 



Herbert 01 ivera 

Morgan State University 

Cold Spring Lane & Hilltop Road 

Baltimore, MD 21239 

(301) 444-3160 

Robert W. Olmen 
Greenvi lie Col lege 
315 E Col lege Ave 
Greenvi lie, IL 62246 

(618) 664-1840 Ext. 327 

Robin Peterson 
New Mexico State University 
Box 5280 University Station 
Las Cruces, NM 88003 

(505) 646-3341 

Mary Prenosil 

University of Northern Iowa 
127 Seerley Hall 
Cedar Falls, lA 50614 

(319) 273-2696 

Michael Reilly 
University of Scranton 
Scrantoo, PA 18510 

(717) 961-7588 

George W. Rimler 

Virginia Commonwealth Un-'versity 

1015 Fl oyd Avenue 

Richmond, VA 23229 

(804) 257-1480 

Ray Robbins 

University of Arkansas-Little Rock 
33 & Un iversi ty Ave nue 
Little Rock, AR 72204 

(501) 569-3353 



Mary Roz 

Marin Small Business Institute 

Box 65 

Kentfield, CA 94904 

(415) 456-6202 

Ronald S. Rubin 
University of Central Florida 
College of Business-Box 25000 
Orlando, FL 32816 

(305) 275-2108 

Wil liam G. Ruble 

Northeast Missouri State University 
Kirksville, MO 63501 

(816) 785-4367 

Howard T. Rudd Jr. 
CA State College 
9001 Stockdale Highway 
Bakersfield, CA 93304 

(805) 833-2333 

Lowell ^1. Salter 
University of North Florida 
4567 St. Johns Bluff Road S 
Jacksonvi lie, FL 32216 

(904) 646-2476 

Douglas W. Schel 1 
Wake Forest University 
6337 Reynolda Station 
Winston-Salem, NC 27109 

(919) 761-5043 

Edward Schoen 
King's Col lege 
N River Street 
Wilkes-Barre, PA 18711 

(717) 826-5900 Ext. 790 
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Dominic J. Scudiero 
Elmhurst College 
190 Prospect Street 
Elmhurst, IL 60126 

(312) 279-4100 Ext. 273 

Ray D. Siehndel 
Washburn University 
17th & College 
Topeka, KS 66621 

(913) 295-6300 Ext. 591 

Richard 0. Sielaff 
University of Minnesota-Duluth 
110 SBE 

Duluth, MN 55812 
(218) 726-7577 
Leo Simpson 

Eastern Washington University 
Cheney. WA 99004 

(509) 359-2474 

' >senh F. Singer 
University of Missouri-Kansas 
5100 Rockhill Road 
Kansas City, MO 64110 

(816) 276-2896 

Ashok K. Singh 
Gettysburg College 
Box 523 

Gettysburg, PA 17325 

(717) 334-3131 Ext. 416 

Harri c Sol 1 
SBA Central Office 
1441 "L" St, NW 
Washington, DC 20416 

(202) 653-G287 
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Matthew C. Sonfield 
Hofstra University 
207 Davison Hall 
Hempstead, NY 11500 

(516) 560-5/28 

Albert J. Souza 
Thomas Col lege 
West River Road 
Waterville, ME 04901 

(207) 873-0771 Ext. 312 

Michel le Ingram Spain 

Case Western Reserve Ui iversity 

Cleveland, OH 44106 

(216) 368-2053 

Winston D. Stahlecker 
Eastern Montana College 
1500 N 30th Street 
Billings, MT 59101 

(406) 657-1609 

Harriet Stephenson 
City Seattle University 
12 & E Columbia 
Seattle, WA 98122 

(206) 626-5376 

Lowell E. Stockstill 
Wittenberg University 
P. 0. 720 

Springfield, OH 45501 

(513) 327-7903 

Peter J. Stroosma 
Skagit Val ley College 
2405 Col lege Way 
Mount Vernon, WA 98273 

(206) 428-1261 
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Jeff Susbauer 
Cleveland State University 
UC517 College of Business Admin. 
Cleveland, OH 44115 

(216) 687-4743 

Dwaine R. Tallent 

St. Cloud State University 

Col lege of Business 

St. Cloud, MN 56301 

(612) 255-3215 

P. Ronald Tarullo 
California University of PA 
Business Departr^nt 
Cclifornia, PA 15419 

(412) 938-4371 

David G. Taylor 
Lamar University 
Box 10025 

Beaumont, TX 77710 

(409) 838-8627 

Marilyn L. Taylor 
University of Kansas 
Lawrence, KS 66045 

864-3117 

Bernard Tenenbaum 
Wharton School-University of PA 
Suite 343 Vance Hall 
Philadelphia, PA 19104 

(215) 898-4861 

Henry A. Tomberl 

Department of Management Science 
California State University 
Hayward, CA 94542 

(415) 881-3141 



C. Burk Tower 

University of Wi scons In-Oshkosh 
Oshkosh, WI 54901 

(414) 424-1437 

Roy Tremmel 

Rend Lake Col lege 

Ina, IL 62846 

(618) 437-5321 Ext. 252 

Lyle R. Trueblood 

University of Tulsa 

College of Business Adr.i nistration 

Tulsa, OK 74104 

(918) 592-600i> 

Jude Vadez 

University of Texas - S^n Antonio 
Center of Economic Development 
San Antonio, TX 78285 
(512) 244-1945 

Frederick C. Volker 

College of Business Administration 

Texas Tech University 

Lubbock, TX 79406 

(806) 742-3461 

George S. Vozikis 
University of Oklahoma 
307 W Brooks 
Norman, OK 73019 

(405) 325-2651 

Fred I. Weber Jr. 

diversity of Portland 
5000 N Willamette Blvd 
Portland, OR 97203 

(503) 283-7272 
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION 
MEMBERSHIP INFORMATION 



Stuart Wells 

San Jose State Un-iversity 
San Jose, CA 9519£ 

(408) 277-.2105 

Harold P. Welsch 
DePaul University 
25 E Jackson 
Chicago, IL 60604 

(312) 321-8471 

John A. Welsh 

Southern Methodist University 
Box 333 

Dallas, TX 75275 

(214) 692-3326 

Eugene P. Whitney 
Southern Vermont College 
Monument Avenue 
Bennington, VT 05201 

(802) 442-5427 

John T. Wholihan 
Bradley University 
College of Business Administration 
Peoria, IL 61625 

(309) 076-7611 Ext. 270 

Henry Wichmann Jr. 
University of Alaska 
School of Business 
Anchorage, AK 99508 

(907) 786-1791 

Gerald Wil liamson 
East Central Oklahoma State Univcrsi 
Ada, OK 74820 

(405) 332-4364 



Max S. Wortmap Jr. 
College of Business Administration 
University of Tennessee 
Knoxville, TN 37916 

(615) 974-3161 

Ray Wysocki 

University of Mai ne-Presque Isle 

Maine Street 

Presque Isle, ME 04769 

(207) 764-0311 Ext. 371 

Ugur Yucelt 
Norwich University 
Division of Business 
Northfield, VT 05663 

(802) 485-5011 Ext. 239 

Leo Zaguni s 
1220 S W 3rd 
Portland, OR 97?04 

(503) 294-5203 
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SBI PROGRAMS BY CITY AND STATE 



Alabama 

Auburn 

Auburn University 
Bi rmi ngham 

Univ. of Alabama in Birmingham 
Florence 

University of North Alabama 
Huntsvil le 

Univ. of Alabama in Huntsville 
Jacksonvi lie 

Jacksonville State University 
Mobile 

University of South Alabama 
Montgomery 

Alabama State University 
Troy 

Troy State University 
Tuscaloosa 
Univ. of Alabama in Tuscaloosa 

Alask a 

Anchorage 

University of Alaska 
Fairbanks 

University of Alaska-Fairbanks 

Arkansas 

Arkadelphia 

Henderson State University 
Batesville 

Arkansas College 
Clarksvil le 

Col lege of the Ozarks 
Conway 

University of Central Arkansas 
Fayettevi 1 le 

Univ. of Arkansas at Fayettevi lie 
Jonesboro 

Arkansas State University 
Little Rock 

Univ. of Arkansa. at Little Rock 
Magnolia 

University of Southern Arkansas 
Monticel lo 

Univ. of Arkansas at Monticello 
Russel Ivil le 

Arkansas Polytechnical 
Searcy 

Harding Col Ipge 



Arizona 

Flagstaff 

Northern Arizona University 
Glendale 

American Graduate School of 

International Management 
Tempe 

Arizona State University 
Tucson 
University of Arizona 

Cal i fornia 

Areata 

Humboldt State University 
Azusa 

Azusa Paci fic Col lege 
Bakersfield 

California St.?te Col Icge-Bakersfield 
Chico 

California State Uni versity-Cico 
^laremont 

Claremont Men's College 
uomi iguez Hi 1 Is 

"al State Uni versity-Dominguez Hills 
rresno 

California State University-Fresno 
Ful lerton 

Cal StatG University-Ful lerton 
Hay ward 

Cal State University-Hay ward 
Long Beach 

Cal State University-Long Beach 
Los Angeles 

Cal State University-Los Angeles 

Loyola-Marymount University 

University of California at 
Los Angeles 

University of Southern California 
Northridge 

Cal State Uni versity-Northridge 
Pomona 

Cal State Poly-Pomona 
Sacramento 

Cal State University-Sacramento 
San Bernardino 

Cal State College-San Bernardino 
San Difgo 

Point Loma Col lege 

San Diego State Universicy 
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Call fornia 

San Francisco 

San Francisco State University 

University of San Francisco 
San Jose 

San Jose State University 
San Luis Obispo 

Cal Poly State University- 
San Luis Obispo 
Santa Barbara 

University of California- 
Santa Barbara 

Westmont Col lege 
Stockton 

University ot Pacific 
Turiock 

California State College- 
Stanislaus 
Whittier 

Whittier Col lege 

Colorado 

Alamosa 

Adams State College 
Colorado Springs 

University of Colorado- 
Colorado Springs 
Denver 

Denver University 

Metropolitan State College 
Durango 

Fort Lewis College 
Fort Collins 

Colorado State University 
Grand Junction 

Mesa College 
Greeley 

University of Northern Colorado 
Pueblo 

University of Southern Colorado 
Connecticut 
Storrs 

University of Connecticut 
West Haven 

University of New Haven 



Delaware 

Newark 
University Delaware 

Florida 

Boca Raton 

Florida Atlantic University 
Coral Gables 

University of Miami 
Ft. Lauderdale 

Nova University 
Jacksonvil le 

University of Norch Florida 
Miami 

Florida International University 
Orlando 

The University of Central Florida 
Tal lahassee 

The Florida State University 
Tampa 

University of South Florida 
Georgia 

Albany 

Albany State College 
Americus 

Georgia Southwf^stern College 
Atlanta 

Atlanta University 

Emory University 

Georgia Institute of Technology 

Georgia State University 
Augusta 

Augusta College 
Carrol Kui^ 

West Geoi^'-ia College 
Mil ledgevil . ? 

Georgia Co i lege 
Marietta 

Southern Technical Institu^*^ 
Savannah 

Armstrong State College 

Savannah State College 
Statesboro 

Georgia Southern College 
Valdosta 

Valdosta State Col lege 
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Hawai i 
Hilo 

University of Hawaii-Hilo 
Honolulu 

Chaminade University 

Hawaii Paci f ic Col lege 

University of Hawai i-Manoa 
Maui 

Maui Community College 
Idaho 
Boi se 

Boise State University 
Moscow 

University of Idaho 
Pocatello 

Idaho State University 

II linoi s 

Carbondal e 

Southern Illinois Univ.-Carbondale 
Champaign 

University of Illinois at Urbana- 
Champaign 
Charleston 

Eastern Illinois University 
Chicago 

Chicago State University 

De Paul University 

Illinois Institute of Technology 

Roosevelt University 

University of II linois- 
Chicago Ci rcle 
Decatur 

Millikin University 
De Kalb 

Northern Illinois University 
Edwardsvil le 

Southern Illinois University- 

Edwa rdsvi 1 le 
Elmhurst 

Elmhurst Col lege 
Evanston 

Northwestern University 
Jacksonvi 1 le 

MacMurray Col lege 
Lebanon 

McKendree Col lege 



n lino is 

Lockport 

Lewi s University 
Macomb 

Western Illinois University 
Normal 

Illinois State University 
Palos Heights 

Trinity Christian College 
Peoria 

Bradley University 
Quincy 

Quincy College 
Springfield 

Sangamon State University 

Indiana 

Anderson 

Anderson Col lege 
Angola 

Tri-State University 
Bloomington 

Indi ana University 
Evansvi 1 le 

Indiana State University-Evansvil le 

University of Evansvil le 
Fort Wayne 

Indi ana-Purdue University 
Gary 

Indiana Uni versity-Northwest 
Goshen 

Goshen Col lege 
Greencastl e 

DePauw University 
Hanover 

Hanover College 
Indianapol i s 

Butler University 

Indi ana Central University 
Kokomo 

Indiana Universi ty-Kokomo 
Muncie 

Bal 1 State University 
New Albany 

Indiana University-Southeast 
Notre Dame 

Saint Mary ' s Col lege 

University of Notre Dame 
Richmond 

Indiana University-East 
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Indiana 

Terre Haute 

Indiana Stac? University 
Valparai so 

Valparaiso University 

Iowa 

Ames 

Iowa State University 
Cedar Falls 

University of Northern Icwa 
Cedar Rapids 

Mt* Mercy College 
Davenport 

St. Ambrose College 
Des Moines 

Drake University 
Dubuque 

University of Dubuque 
Iowa City 

Universi\:y of Iowa 
Sioux City 

Briar Cliff 

Kansas 

Emporia 

Emporia State university 
Hays 

Fort Hays State University 
Lawrence 

University of Kansas 
Manhattan 

Kansas State University 
Pi ttsburg 

Pittsburg State University 
Sterling 

Sterling Col lege 
Topeka 

Washburn University 
Wichita 

Kansas Newman College 

Wichita State University 

Kentucky 

Bowling Green 

Western Kentucky University 
Ft. Mitchell 

Thomas More College 
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Kentucky 

Highland Heights 

Northern Kentucky University 
Lexington 

University of Kentucky 
Loui svil le 

Univ. of Louisville Foundation, Inc. 
Mo re head 

Morehead State University 
Richmond 

Eastern Kentucky University 

Loui siana 

Baton Rouge 

Louisiana State University-Baton Rouge 
Hammond 

Southeastern University 
Lafayette 

University of Souc*^western Louisiana 
Lake Charles 

McNeese State University 
Mon roe 

Northeast Louisiana University 
Natchitoches 

Northwestern State Univ. of Louisiana 
New Orleans 

Loyola University 

University of New Orleans 

Xavier University 
Pineville 

Loui siana Col lege 
Ruston 

Louisiana Technological University 
Shreveport 

Louisiana State Univ. in S'lreveport 
Thibodaux 

NichoUs State University 

Mai ne 

Bangor 

Husson College 
Springvale 

Nasson College 
Biddeford 

St. Francis College 
Orono 

University of Maine/Orono 
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Maine 

Portland 
University of Southern Maine 
Westbrook College 

Maryland 

Baltimore 

Loyola College 

Morgan State University 

University of Baltimore 
College Park 

University of Maryland 
Cresaptown 

Frostburg State College 
Salisbury 

Salisbury State College 

Massachusetts 

Amherst 

University of Massachusetts 
Boston 

Boston Col lege 

Northeastern University 

Suffolk University 

University of Mass. /Boston 
Cambridge 

Mass. Institute of Technology 
Lowel 1 

University of Lowell 
North Adams 

North Adams State College 
North Dartmouth 

Southeastern Mass. University 
Salem 

Salem State College 
Springfield 

American International College 

Western New England College 
Worcester 

Clark University 

Michigan 

Allendale 

Grand Valley State College 
Detroit 

University of Detroit 

Wayne State University 



Michigan 

East Lansi ng 

Michigan State University 
Flint 

University of Michigan-Flint 
Houghton 

Michigan Technological University 
Kalamazoo 

Kalamazoo College 

Western lichigan University 
Marquette 

Northern Michigan University 
Mount Pleasant 

Central Michigan University 
Soult Saint Marie 

Lake Superior State College 
Ypsilanti 

Eastern ^ *higan University 

Minneso t^a 

Bemidji 

Bemidji State University 
Duluth 

St. Schol^istica College 

University of Minnesota-Duluth 
Mankato 

Mankato State University 
Moorehead 

Moorehead State University 
Morris 

University of Minnesota-Morris 
St. Cloud 

St. Cloud State University 
St. Paul 

St. Thomas College 
Northfield 

St. Olaf College 
Winona 

Winona St^te University 

Ml ssouri 
Joplin 

Missouri Southern State College 
Kansas City 
Rockhurst College 

University of Missouri-Kansas City 
Kirksville 
Northeast Missouri State University 
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Mi ssouri 

Mary vil le 

Norf^west Missouri State Univ. 
St. Joseph 

Missouri Western State College 
Spri ngf iel d 

Southwest Missouri State Univ. 

Mi ss'^ssippi 

Cleveland 

Delta State University 
Hattiesburg 

Univ. of Southern Mississippi 
Jackson 

Jackson State University 

Millsaps College 
Mississippi State 

Mississippi State University 
University 

The University of Mississippi 

Montana 

Bi 1 lings 

Eastern Montana College 
Bozeman 

Montana State University 
Missoula 

University of Montana 

Nebraska 

Chadron 

Chadron State College 
Crete 

Doane College 
Hastings 

Hastings College 
Kearney 

Kearney State Col lege 
Lincoln 

Univ. of Nebraska at Lincoln 
Omaha 

Creighton University 
Peru 

Peru State College 
Wayne 
Wayne State College 
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Nevada 

Las Vegas 

University of Nevada-Las Vegas 
Reno 

University of Nevada-Reno 



New Hampshire 
Durham 

University of New Hampshire 
Manchester 

New Hampshire College 
Plymouth 

Plymouth State College 

New Jersey 

Camden 

Rutgers University 
Lincroft 

Brookdale Community College 
Madi son 

r?irleigh Dickinson University 
Mahwan 

Ramapo Col lege 
Newa rk 

New Jersey Institute of Tech. 
Pomona 

Stockton State College 
Trenton 

Trenton State College 
Montclair 

Montclair State College 

New Mexico 

Albuquerque 

University of New Mexico 
Las Cruces 

New Mexico State University 
Las Vegas 

New Mexico Highlands University 
Portales 

Eastern New Mexico University 
Santa Fe 

College of Santa Fe 
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New York 

Albany 

SUNY at Albany 
Alfred 

Alfred University 
Bi nghamton 

SUNY at Bi nghamton 
Brooklyn 

St. Francis Col lege 
Buffalo 

Canisius College 
Greenvale 

C.W. Post Center School of Business 

Long Island University 
Hempstead 

Hofstra University 
Ithaca 

Cornell University 
Jamaica 

St. John's University 
Loundonvi 1 le 

Siena College 
New York 

Beriard Baruch College & Research 
Fjundation of the City Univ. 
of New York 
Pace University 
Plattshurg 

SUNY at Plattsburg 
Potsdam 

Clarkson College of Technology 
Ri verdale 

Manhattan Col Ipge 
Rochester 

Rochester Institute of Technology 
St. Bonaventure 

St. Bonaventure University 
Schenectady 

Union Col lege 
Syracuse 

Syracuse University 
Utica 

SUNY at Uticj/Rome 

North Carolina 
Boone 

Appalachian State University 
Chapel Hill 
Univ. of North Carolina-Chapel Hi^l 



North Carolina 

Charlotte 

Univ. of North Carolina at Charlotte 
Cul lowhee 

Western Carolina University 
Durham 

North Carolina Central University 
Greenvll le 

East Carolina University 
Raleigh 

North Carolina State University 
Wilmington 

University of NC-Wilmington 
Wi nstcn-Salem 

Wake Forest University 

North Dakota 

Bismarck 

Mary College 
Fargo 

No th Dakota State University 
Grand Forks 

University of North Dakota 
Jamestown 

Jamestown Col lege 
Mi not 

Minot State College 

Ohio 
Ada 

Ohio Northern University 
A^ron 

University of Akron 
Copeland 

Ohio University 
Beres 

Baldwin-Wal lace College 
Bowling Green 

Bowling Green State University 
Cincinnati 

University of Cincinnati 

Xavier University 
Cleveland 

Case Western Reserve University 

Cleveland State University 
Columbus 

Capital University 

Ohio S:ate University 
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Ohi^o 

Dayton 

IJni versi ty of Dayton 

Wright Stat^^ University 
defiance 

Defiance Col leye 
Fi ndlay 

Find I ay College 
Ha'^^etta 

Marietta Col lege 
Nr»w Concord 

Muski ngum Col lege 
OKford 

Miami University 
Painesvi 1 le 

Garfield Senior College 

(Oiv. of Lake Erie College) 
Rio Grande 

Rio Grande Col lege 
Spr i rigf i el d 

Wittenberg University 
"^oledo 

University of Toledo 
Mrhana 

Urhana Col lege 
We stervi 1 le 

Otterbei n Col lege 
Wi 1 t>erforce 

Central State University 

/Jilherforce University 
Wi Imi ngton 

Wi Imi ngton Col lege 
Youngstown 

Younystown State University 

Oklah oma 
Ada 

Fast Central University 
Durant 

SoutheastPrn Oklahoma State Univ. 
!^nid 

Phillips University 
Fdmond 

Central State University 
Lawton 

Cameron Um versi ty 
Nonnan 

Uni versi ty of Oklahoma 



Oklaho ma 

Oklahoma City 

Oklahoma Christian College 
Shawnee 

Oklahoma Baptist University 
Stil Iwater 

Oklahoma State University 
Tahl equah 

Northeastern Oklahoma State Uni 
Tulsa 

Oral Roberts University 
University of Tulsa 
Weatherford 

Southwestern Oklahoma State Uni 

Oregon 

Corval 1 i s 

Oregon State University 
Eugene 

University of Oregon 
LaGrande 

Eastern Oregon State College 
Newberg 

George Fox Col lege 
Port] and 

Portland State University 

University of Portland 
Salem 

Wi 1 lamette University 
Penns yl vani a_ 

Bethlehem 

Lehigh University 
Cali forn ia 

California State College 
Chester 

Widener Col lege 
Cheyney 

Cheyney State College 
Erie 

Gannon Col lege 
Gettysburg 

Gettysburg Col lege 
Indi ana 

Indiana University of Pennsylva 
Lewi sburg 

Bucknell Universicy 
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Pennsylvania 

Middletown 

Penn ^tate Univ. -Capitol Campus 
Philadelphia 

Drexel University 

LaSal le Col lege 

Temple University 

University of Pennsylvania 
Pittsburgh 

Carnegie Mellon University 

Duquesne University 

University of Pittsburg 
Scranton 

University of Scranton 
Shippensburg 

Shippensburg State College 
Slippery Rock 

Slippery Rock State College 
State College 

Pennsylvania State University 
Vi 1 lanova 

Vi 1 lanova University 
West Chester 

West Chester State College 
Wilkes-Barre 

king's Col lege 
Wilkes Col lege 

Rhode Island 

Bristol 

Roger Wil liams Col lege 
Ki ngston 

University of Rhode Island 
Providence 

Johnson & Wales Col lege 

South Carolina 

Charleston 

The Citadel 
Clemson 

Clemson University 
Conway 

University of South Carolina 
Florence 

Franci s Marion Col lege 
Rock Hil 1 

Winthrop Col lege 



South Dakota 

Aberdeen 

Northern State Col lege 
Madi son 

Dakota State College 
Rapid City 

National College of Business 
Sioux Fal Is 
Augustana College 
Sioux Fal Is Col lege 
Spearf ish 

Black Hills State Colleae 
Vermil lion 
University of South Dakota 

Tennessee 

Athens 

Tennessee Wesleyan College 
Chattanooga 

The Univ. of Tennessee at Cha^tanoo 
Clarksvil le 

Austin Peay State University 
Cookevi 1 le 

Tennessee Technological University 
Johnson City 

f^ast Tennessee State University 
Knoxvi lie 

The Univ. of Tennessee at ^noxville 
Martin 

The Univ. of Tennessee at Martin 
Memphi s 

Memphis State University 
Murf reesboro 

Middle Tennessee State Unwersity 
Nashville 

The Univ. of Tennessee at Nashville 

Texas 

Abilene 

Abilene Christian University 

Hardin-Simmons University 
Alpine 

Sul Ross State University 
Arl i ngton 

University of Texas-Arlington 
Austin 

St. Edward's University 
University of Tex^s at Austin 
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Texas 

Bel ton 

Mary Hardin Baylor 
Beaumont 

L amar IJniversi ty 
Brownsvi 1 le 

Pan American Univ. at Rrownsville 

Canyon 

West Texas Stat*^ 'jniversity 
Col lege Station 

Texas A ^ M University 

Commerce 

East Texas State-Comnerce 
Corp«js Christi 

Corpus CMristi State University 
Denton 

North Texas State University 
Edi nburvj 

Pan Ainerican University 
El Paso 

University of Texas-F.l Paso 
Houston 

Houston Baptist University 
University of Houston 
Col lege >f '^»u s. Ad<ni n. 
College of Bus. Tech. 
University of Houston-Clear Lake 
Campus 
Huntsvil le 

Saai Houston State University 
Irvi ng 

Umversi ty of Dal las 
Kingsvil le 

Toxas A I University 
la^edo 

Laredo State University 
L'ibhock 
Texas Tech University 
Argicult'jre Economics 
B'jsiness Administration 
H()*ne Managenent 
MarslidU 

Wiley College 
Nacogdoches 
Stephen F. Austin University 

Odessa 

Univ. of Texas-Pennian Basin 
San Angel 0 
Angelo State University 



Texas 

San Antonio 

St. Mary's University 

Trinity Universi ty 

Univ. of Texas-San Antonio 
San Marcos 

Southwest Texas State University 

Texarkana 

East Texas State-Texarkana 
Tyler 

Texas Eastern University 

Ulvalde 

Sul Ross State University 

v» W 

Baylor Universi ty 
Wichita Falls 

Midwestc^rn State University 

Utah 
Logan 

Utah State University 
Ogden 

Weber State Col lege 
Provo 

Rrigham Youf g University 
Salt .ake City 
University of Utah 

Vermont 

Bennington 

Southern Vermont College 
Burl i ngton 

Champlain College 

University of Vermont 
Castleton 

Castleton State Col lege 
Johnson 

Johnson State College 
Northfield 

Norwich University 
Pu.;U:^y 

fireen Mountain Col lege 

Vi rgi nia 

Slacksburg 
Virginia Polytechnic Institute ^ 
State University 
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Vi rgi ni a 

Charlottesville 

University of Virginia 
Colgate Garden Graduate School 
Mclntire School of Commerce 
Fai rfax 

George Mason University 
Pt. Myer 

Golden Gate University 
Harrisonburg 

James Madison University 
Norfolk 

Norfolk State Col lege 

Old Dominion University 
Richmond 

Virginia Commonwealth University 
Petersburg 

Virginia State University 
Wil liamsbury 

College of William & Mary 

Washington 
Cheney 

Eastern Washington University 
El lensburg 

Central Washington University 
Lynnwood 

Edmonds Community College 
Olympi a 

Evergreen State College 
Pul Iman 

Washington State University 
Seattle 

Seattle University 

University of Washington 
"^acofna 

Pacific Lutheran University 
University of Puget Sound 

Washington, D.C. 

American University 
Gal laudet Col lege 
Georgetown University 
Southeastern University 
University of the District of 
Columbi a 
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BY CITY AND STATE 
West Vi rgi nia 

Athens 

Concord Col lege 
Bluefield 

Bluefield State College 
Charleston 

University of Charleston 

West Virginia College of Graduates 
Elkins 

Davis and Elkinb College 
Fai rmont 

Fairmont State Col lege 
Glenvil le 

Glenvil le State Col lege 
Huntington 

Marshall University 
Institute 

West Virginia State College 
Morgantown 

West Virginia University 
West Liberty 

West Liberty State Col lege 
Wheel ing 

Wheel i ng Col lege 

Wi sconsi.i 

Eau Claire 

University of Wi sconsi n-Eau Claire 
Kenosha 

University of Wi sconsi n-Parkside 
Madi son 

University of Wisconsin-Madison 
Mi Iwaukee 

Marquette University 

Milwaukee School of Engineering 

University of Wisconsin-Milwaukee 
Oshkosh 

University of Wi sconsin-Oshkosh 
Wyomi nq 

Laramie 
University of Wyoming 

Guam 



Agana 

University of Guam 
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Puerto Rico 

Hato Rey 

IntGramerican University 
Mayaguez 

University of Puerto Rico-Mayaguez 
Ponce 

Catholic University of Puerto Rico 
Rio Piedras 
Univp'^slty of Puerto Rico-Rio Piedras 

A merican Samoa 

Pago Pago 
American Samoa Community College 

Virgin Islands 

St. Thomas 



ERLC 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Region University and Address 

I Mr, Warren Purdy 

State Director-SBDC 
Univ. of Southern Maine* 
246 Deering Avenue 
Portland, ME 04102 
(207) 780-4423 

Mr. Michael Aube 
Di rector-SBDC 
eastern Maine Dev. Corp. 
10 Franklin Street 
Bangor, ME 044U1 
(207) 942-6389 

Mr. Wil liam Cocmbs 
Di rector-SBDC 
Maine Dev. Foundation 
One Memorial Circle 
Augusta, ME 04330 
(207) 622-6345 

Mr. James Baressi 
Di rector-SBDC 
Northern Maine Regional 
Planning Commission 
P. 0. Box 779 
2 Main Street 
Caribou, ME 04736 
(207) 498-8736 

Or. William Little 

Di rector-SBDC 

Univ. of Maine at Machias 

Math and Science Building 

Machias, ME 04654 

(207) 255-3313 



Region University and Address 

I Mr. John Ciccarelli 
State Director-SBDC 
University of Massachusetts* 
203 School of Management 
Amherst, MA 01003 
(413) 549-4930 Ext. 303 

Dr. Jack McKiernan 
Director 

Metropolitan Boston Regional SBDC 
'>oston College 

96 College Road - Rahner House 
Chestnut Hill, MA U2167 
(617) 552-4091 

Mr. Laurence Jutras 
Director-SBDC 

Capital Information Service 
University of Massachusetts 
203 School of Management 
Amherst, MA 01003 
(<13) 549-4930 

Mr. Wil liam Naumes 
Director 

Central Regional SBDC 
Clark University 
950 Main Street 
Worcester, MA 01610 
(617) :'93-7615 

Mr. Henry Sypher 
Director 

Minority Business Training 

and Resource Center 
Roxbury Community College 
625 Huntington Avenue 
Boston, MA 02115 
(617) 734-1960 



*Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SdBCENTERS 

Region Un iversity and Address Kegion University and Address 



Mr. Ed Browne 


I 


Mr. Letter Kil ler, 


Director-SBDC 




Acting State Director-SBDC 


Salem State College 




University of Connecticut* 


292 loring Avenue 




School of Business Admin. 


Salem, ma 01970 




Box U-41D 


(617) 745-0556 Ext. ?595 




Storrs, CT 06268 




(203) 486-4135 


Mr. Clyde Mitchell 






Di rector 




Mr. Joseph StaiwicKi 


Southeastern Regional SBDC 




Di rectOr-SBDC 


Southeastern Massachusetts 




C/o Cha;T:ber of Commerce 


University 




250 Constitution Plaza 


200 Pocasset Street 




Hartford, CT 06103 


Fall River, MA 02722 
(617) 673-9783 




(203) b25-4451 




Mr. George Ahl 


Dr. Lewis Tucker 




Director--SBDC 


Co-Di rector 




C/o Chamber of Commerce 


Dr. Arthur Gerstenfeld 




180 Fairfield Avenue 


Co-Di rector 




Bridgeport, CT 06604 


Technological Productivity 




(203) 335-3800 


Innovation Center 






Clark University 




Mr. John Silber 


950 Main Street 




Director-SBDC 


Worcester, MA 01610 




C/o Chamber of Commerce 


(617) 793-7134 




195 Church Street 


(6i7) 793-5471 




New Haven, CT 06f06 




(203) 787-6735 


Mr. Daniel E. Diamond 






Di rector 




Mr. John O'Connor 


Northeast Regional SBPC 




Di rectOf-Sr"»C 


University of Lowel 1 




C/o Chamber of Commerce 


Research Foundation 




One Whale Oil Grow 


450 Aiken Street 




New London, Ci 06320 


Lowell, MA 01854 
(617) 458-7261 




(203) 443-8332 




Mr. Niel Wehr 


Mr. Merwin Tober 




Di rector-SBDC 


Di rector 




C/o SACIA 


Western Regional SBDC 




One Landmark Square-Suite 220 


Univ. of Massachusetts 




Stamford, CT 06901 


101 State Street, Room 216 




(203) 323-1833 


Springfield, MA 01103 






(413) 737-6712 







♦Denotes Lead S«DC School 

o 411 

ERIC 



3 



SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Reami ILnjversit^njLiMres^ Reaion University and Addr... 



Mr. Bob ' iChy 

Di rector-SBDC 

C/o Chamber of Commerce 

32 North Main Street 

Waterbury, CT 06721 

(203) 757-0701 

Mr. Douglas Jobling 
State Di rector-SBDC 
Bryant College* 
Smithfield, RI 02917 
(401) 231-1200 

Mr. Joe Newsome 
Di rector-SBDC 
Opportunities 

Industrialization Center 
One Hi Iton Street 
South Providence, RI 02905 
(401) 272-4400 

Ms. Margie Edwards 
Di rector 

Downtown Providence SBDC 
270 Weybosset Street 
Providence, RI 02903 
(401) 831-1330 

Ms. Sue Barker 
Di rector-SBDC 

University of Rhode Island 
Ballantine Hall 
Kingston, RI 02881 
(401) 792-2451 

Mr. Robert E. Honnold 
State Di rector-SBDC 
University of Vermont* 
Extension Service 
Mornll Hall 
Burlington, VT 05405 
(802) 656-2990 



Mr. Richard Crimmins 
Di rector 

Northwestern SBDC 

Chittenden County 

Univ. of Vermont Extensio'' Office 

Winooski, VT 05404 

(802) 656-4420 

Ms. Linda Aines 
Di rector 

Southwestern SBDC 
Rutland County 

Univ. of Vermont Extension Office 
Rutland, VT 05701 
(802) 773-3349 

Mr. Ernie Saunders 
Di rector 

Northeastern SBDC 

Caiendonia County 

Univ. of Vermont Extension Office 

St. Johnsbury, VT 05819 

(802) 748-8177 

Mr. Barry Stryker 

Di rector 

Central SBDC 

Washington County 

Univ. of Vermont Extension Office 

Montpelier, VT 05602 

(802) 223-2389 

'\r. Robert Townsend 
Di rector 

Southeastern SBDC 
Windham County 

Univ. of Vermont C.nension Office 
Brattleboro, VT 05301 
(802) 257-7967 or 45.-2664 

Mr. Craig R. Seymour 
State Di rector-SBDC 
University of New Hampshire* 
Whittemore School of Business 
McConnel 1 Hal 1 
Durham, NH 0.^824 
(603) 862-3556 



*Denotes Lead SRDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SURCENTERS 



University and Address 



?£i()n University and Address Region 

II Ms. Adele Kaplan II 
State Director-SBnC 
Rutgers University* 
3rd Floor - Ackerson Hall 
180 University Street 
Newark, NJ 07102 
(201) 648-5621 

Professor Larry Novick 
Oirector-SBDC 

Brookdale Community College 

Business/Management Team 

Newman Springs Road 

Lincroft, NJ 07738 

(201) 842-1900 Ext. 229 III 

Professor John deYoung 

Director-SBDC 

Cumberland County College 

P. 0. Box 617 

Vine land, NJ 08360 

(609) 691-8600 

Ms. Rose Nini 
Oirector-SBDC and 
Management Training Center 
Mercer County Community CoUegp 
1200 Old Trenton Road 
Trenton, NJ 08690 
(609) 586-4800 

Mr. John Droughton 
Director-SBDC 

Nev/ Jersey Inft. of Technology 
323 Martin Luther King B1v 
Newark, NJ 07102 
(201) 696-3336 



Mr. Michael Simonetti 
Director-SBDC 

Raritan Valley Chamber of Commerce 
303 George Street - Suite 40b 
New Brunswick, NJ 08901 

(201) 545-3300 

Mr. Richard Grierson 
Di rector-SBDC 

Rutyers University at Camden 
311 North 5th Street 
Camden, NJ 08102 
(609) 757-6062 

Mr. Warren Van Hook 
Director-SBDC 
Howard University* 
2361 S^'erman Avenue, NW 
Washir.i^con, DC 20059 

(202) 636-7187 

Dr. Patrick Hughes 
Director-SBDC 

Univ. of the District of Columbia 
School of Business and Public 
Management 
m F Street, NW 
Washington, DC 20005 
(202) 727-1051 

Ms. Susan Garber 

State Director 

SBDC of Pennsylvania 

University of Pennsylvania* 

The Wharton School 

3201 Steinberg Hall-Dietrich Hall/CC 
Philadelphia, PA 19104 
(215) 898-1219 



*Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



gegion University and Address 

III Professor Charles Coder 
Director-SBDC 
Bucknell University 
109 Cana Engineering Building 
Lewisburg, PA I7y37 
(717) 524-1249 

Dr. Woodrow Yeaney 
Director-SBDC 

Clarion Univ. of Pennsylvania 
Dana Still Bu-'lding 
Clarion, PA 16214 
(814) 226-2626 

Mr. Peter Federici 

Di rector-SBDC 

Duquesne University 

Rockwell Hall, Room lU Ccn^ourse 

600 Forbes Avenue 

^-ittsburgh, PA 15219 

(412) 434-6231 

Mr. Jerome R. Kenwood 

Di rector-SBDC 

Gannon University 

Carlisles Building, 3rd Floor 

Erie, PA 16541 

(814) 871-7370 or 871-7714 

Or. Bernard Goldner 
Di rector-SBDC 
LaSal le Col lege 
2uth A Olney St'^eet 
Philadephia, PA 19141 
(21bj 951-1416 

Ms. Edith Ritter 

Di rector-SBDC 

Lehigh University 

412 South New Street ^ 203 

Bethlehem, PA 18015 

(215) 86]-39r.U 



University and Adores s 

III ur. David Watkin 
Di rector-SBDC 

Pennsylvania State University 

Capitol Campus 

Crags Building, Route 230 

Midoletown, PA 1/057 

(717) 948-6031 

Mr. David D'Arcanqelo 
Di rector-SBDC 
St. Franci s Col lege 
Padua Hall, Suite 234 
Loretto, PA 1^)940 
(814) 472-7000 Ext. 231 

Dr. George J. Titus 
Di rector-SBDC 
Temple University 
School of Business Admin. 
1945 North Broad Street 
Philadelphia, PA 19122 
(215) 787-7282 or 787-8461 

Mr. Bernard H. Tenehaum 
Di rector-SBDC 

University of Pennsylvania 
The Wharton School 
343 Vance Hal 1/CS 
Philadelphia, PA 19104 



(215) 



898-4bul 



Mr. Clarence K. Curry 
Di rector-SBDC 
University of Pittsburgh 
Graduate School of Business 
Mervis Hal 1 , Room 372 
Pittsburgh, PA 15260 
(412) 624-6435 



*0enotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Region University and Address Regio n 

III Mr. Jerome F. McCormack III 
Director-SBDC 
University of Scranton 
School of Management 
O'Hara Hall 
Scranton, PA 18510 
(717) 961-7588 

Ms. Sandra Beynon 
Director-SBDC 
Wilkes Col lege 

Insti*:ute of Regional Affairs 
165 South Franklin Street 
Wilkes Barre, PA 18703 
(717) 824-4651 Ext. 222 IV 

Mr. Cecil Underwood 
State Director-SBDC 
University of Charleston* 
2300 MacCorkle Avenue, SE 
Charleston. WV 25304 
(304) 357-4800 

Mr. Dean Kenny 

Director-SBDC 

Concord Col lege 

Center for Economic Action 

Athens, WV 24712 

(304) 384-9811 

Mr., Fred Bailey 
Director-SBDC 

Parkersburg Community College 
Route 5, Box 167-A 
Parkersburg, WV 26101 
(304) 424-8277 



Uni versit y and Address 

Ms. Chris Weiss 
Director-SBDC 

Women and Employment, Inc. 
1217 Lee Street East 
Charleston, WV 25301 
(304) 345-1298 

Mr. Charles G. Maass 
State Director-SBDC 
University of Delaware* 
Purnell Hall - Suite 005 
Newark, DE 19711 
(302) 451-2747 

Dr. Fred Myrick 
State Di rector 
SBDC of Alabama 
Ms. Sherry Di 1 beck 
Assistant State Director 
Univ. of Alabama in Birmingham 
1717 nth Ave South, Suite 419 
Birmingham, AL 35294 
(205) 934-7260 

Mr. Harvey Smith 
Director-SBDC 

Univ. of Alabama in Birmingham* 
1717 nth Ave South, Suite 419 
Birmingham, AL 35294 
(205) 934-6760 

Dr. Edwin D. Marsh 

nirector-SBDC 

Alabama A & M University 

School of Business 

Normal , AL 35762 

(205) 859-7481 



♦Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT ^ENTERS 
AND SUBCENTERS 



Reflion University and Address Region University andj dHr^ 
IV Dr. Niles Shoening iv Mr. .inc^nh u r.„„. 



Dr. Niles Shoening 
Di rector 
Alabama High Technology 
Assistance Center 
Univ. of Alabo.na at Huntsville 
School of Admin. Science 
327 Morton Hall 
Huntsvil le, AL 35899 
(205) 895-6303 

Cr. Thomas Knight 
Director-SBDC 
Alabama State University 
915 South Jackson Strpet 
Montgomery, AL 36195 
(205) 293-4137 

Dr. td Kern 
Director-SBDC 
Auburn University 
School of Business 
Auburn, AL 36830 
(205) 826-4030 

Mr. Pat W. Shaddix 
Director-SBDC 

Jacksonville State University 
College of Commerce and 
Business Administration 
Jacksonville, AL 36265 
(205) 435-9820 Ext. 342 

Ms. Ann Barrow 
Di rector-SBOC 
Livingstone Universi»-y 
Station 35 

Livingstone, AL 37470 
(205) 652-9661 Ext. 439 



♦Denotes Lead SBDC School 



Mr. Joseph W. Creek 
Director-SBDC 
Troy State University 
School of Business and Commerce 
Troy, AL 36081 
(205) 566-3000 Ext. 144 

Mr. Marius Jones 
Director-SBDC 
Tuskegee Institute 
Department of Business 
Tuskegee, AL 36088 
(205) 727-8710 

Dr. William R. Bennett 
Director-SBDC 

International Trade Center 
University of Alabama 
920 4th Avenue - Patton Bldg 
University, AL 35'i01 
(2U5) 348-7011 

Ms. Barbara H?,ynes 
Director-SBDC 

Univ. of Alabama at Huntsville 
School of Administrative Science 
Huntsville, AL 35899 
(205) 895-6407 

Dr. William S. Stewart 

Director-SBDC 

Univ. of North Mabama 

School of Business 

Florence, AL 3563U 

(205) 766-4100 Ext. 420 

Dr. Penny Noriega 

Di rector-SBDC 

Univ. of South Alabama 

College of Business & Management 

Mobile, AL 36688 

(205) 460-6130 



ERIC 



446 



SKALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTcRS 



University and Address Regi op 

Mr. Gregory L. Higgins Jr. IV 
State Di rector 
SBDC of Florida 
Mr. Jerry Widman 
Assoc. State Director 
University of West Florida 
617 University Office Blvd 
Pensacol=i, FL 32504 
(904) 478-2820 

Mr. Donald M. Clause 
Oi rector-SBDC 

University of West Florida* 
Col lege of Business 
Pensacola, FL 32514 
(904) 474-2910 

Ms. Patricia McGowan 
Di rector-SBDC 
Florida A & M University 
Number Sever. Commons 
P. 0. Box 708 
Tallahassee, FL 32307 
(904) 599-3407 

Mr. William Healy 
Di rector-SBDC 

Florida Atlantic University 
One River Plaza Bldg 
Room 910 

305 South Andrews Avenue 
Ft. Lauderdale, FL 33301 
(305) 467-4238 

Mr, Marvin Nesbitt 
Di rector-SBDC 

Florida International University 
Division of Continuing Education 
MOl Tamiami Campus 
Miami, FL 33199 
(305) 554-2272 



University and Address 

Dr. William M. Smith, Jr. 
Di rector-SBDC 

Florida Keys Community College 
602 Duval Street 
Key West, FL 33040 
(jOS) 294-8481 

Ur. John Kerr 

Di rector-SBDC 

Florida State University 

Business Building, Room '29 

Tallahassee, FL 32306 

(904) 644-6524 

Mr. Paul C. Swink 

Di rector-SBDC 

State University System 

1031 NW 6th Street, Suite C-2 

Gainesville, FL 32601 

(904) 377-5621 

Mr. William P. Healy ' 
Di rector-SBDC 
State University System 
One River Plaza 

305 South Andrews Ave. Room 910 
Fort Lauderdale, FL 33301 
(305) 467-4238 

Mr. Robert J. Meckel 
Di rector-SBDC 
Stetson Universi ty 
P. 0. Box 1429 
Deland, FL 32720 
(904) 734-1066 

nr. Al Polfer 
Di rector-SBDC 

University of Central Florida 
College of Business 
Orlando, Fl 32816 
(305) 275-2796 



♦Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCFMTERS 



Region University and Addre.;.; Region University and Addrp<;. 



IV Dr. Lowell Salter 
Di rector-SBDC 
Univ. of North Florida 
College of Business Admin. 
Building 11, Room 2197 
P. 0. Box 17074 
Jacksonville, FL 32216 
(904) 646-2476 

Mr. William Manck 
Di rector-SBDC 

University of South Florida 

Col lege of Business 

Room 3331 

Tampa, FL 33620 

(813) 974-4274 or 974-4264 

3r. Frank Hoy 
State Director 
SBDC of Georgia 
Mr. Red Sanders 
Asst. State Director 
Administrative Offices 
Brooks Hall, Room 348 
Athens, GA 30602 
(404) 542-5760 

Mr. Gerald Rucker 
Di rector 

Northeast Georgia SBDC 
University of Georgia* 
400 East Clayton Street 
Athens, GA 30602 
(404) 542-7436 

Ms. Sabrina Smith 
Di rector 

Southwest Georgia SBDC 
Albany Junior College 
P. 0. Box 308 
Albany, GA 31702 
(912) 439-7232 



^Denotes Lead SBDC School 



IV Dr. Bill Monge 
Director 

Augusta College/Central Savannah 
River Area SBDC 
School of Business 
?500 Walton Way 
Augusta, GA 30910 
(404) 828-1791 

Mr. George L. St. Germain 
Di rector 

Clayton Junior College/South 
Metro Atlanta SBDC 
P. 0. Box 285 
Morrow, GA 30260 
(404) 961-3414 

Mr. Benno Rothschild 
Director 

West Central Georgia SBDC 
Columbus College 
P. 0. Box 2441 
Columbus, GA 31902 
(404) 571-7433 

Mr. Merle King 
Di rector 

Northwest Georgia SBDC 
Floyd Junior College 
P. 0. Box 1864 
Rome, GA 30163 
(404) 295-6327 

Mr. Clyde Conine 
Di rector 

Central Georgia SBDC 

Georgia Col lege/Macon Junior Coll. 

P. 0. Box 169 

Macon, GA 31298 

(912) 741-8023 

Mr. Lewis Stewart 
Di rector 

Southeast Georgia SBDC 
Georgia Southern College 
L.B. 8156, GSC 
Statesboro, GA 30460 
(912) 681-5194 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 

Region University and Address Region University and Address 



IV Mr. Lee Quarterman IV 
Director-SBDC 
Georgia State 1 iversity 
Box 874 

Univerfity Plaza 
Atlanta, GA 30303 
(404) 658-3550 

Mr. Rick Franks 
Di rector 

Savannah Area SBDC 
Savannah State Col lege 
301 West Broad Street 
Savannah, GA 31499 
(912) 233-3067 

Mr. William Fredenberger 
Director 

South Georgia SBDC 
Valdosta State College 
Pound Hal 1 
Valdostr*, GA 31698 
(912) 333-5963 

Mr. Jerry Owen 
State Director 
SBDC of Kentucky 
University of Kentucky 
18 Porter Building 
Lexington, KY 40506-0205 
(606) 257-1751 

Mr. James Kurz 
Di rector 

Central Kentucky SBDC 
University of Kentucky* 
18 Porter Building 
Lexington, KY 40506-0205 
(606) 257-1751 

Mr. Norris Christian 
Director-SBDC 

Kentucky Dept. of Commerce 
Office of Business Development 
Capital Plaza - 23 Floor 
Frankfort, KY 40601 
(502) 564-2064 



Mr. Bob Justice 
Di rector 

Eastern Kentu'-ky SBDC 
Morehead State University 
Morehead, KY 40351 
(606) 783-2077 

Mr. Otis H. Erwin 

Director-SBDC 

Murray State University 

College of Business & 

Puolic Affairs 
Murray, KY 42071 
(502) 753-4134 

Mr. Roger Marshal 1 
Director-SBDC 

Northern Kentucky University 
Highland Heights, KY 41076 
(606) 572-6558 

Mr. David Clam 
Director-SBDC 

Somerset Community College 
Monticello Road 
Somerset, KY 42501 
(606) 678-8174 

Mr. »John Ford 
Director-SBDC 

Western Kentucky University 
Bowling Green, KY 42101 
(502) 745-2901 

Dr. Robert D. Smith 
State Director-SBDC 
University of Mississippi* 
School of Business Administration 
3825 Ridgewood Road 
Jackson, MS 39211 
(601) 982-3825 



^Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Region University and Address 



IV Mr. Pete Everett 
Di rector 

Mississippi Research and 
Development Center 
P. 0. Drawer 2470 
Jackson, MS 39205 
(601) 982-6501 

Mr. Raleigh Byars 
Director-SBDC 

Univ. of Mississippi at Oxford 
University, MS 38677 
(601) 232-5001 

Mr. Wesley Bennett 
Director-SBDC 

Univ. of Southern Mississippi 
Gul f Park Campus 
Long Beach, MS 39b6U 
(601) 868-9988 

Mr. W. F. Littlejohn 

3tate Director 

S'lDC of South Carolina 

'University of South Carolina 

College of Business Admin. 

Columbia, SC 29208 

(803) 777-5118 

Mr. Casey Blonjisz 
Director-SBDC 

University of South Carolina* 
College of Business Admin. 
Columbia, SC 29208 
(^i03) 777-5118 

Mr. Pat Cunningham 

Acting Director-SBDC 

Clomson University 

Basic Service Center 

College of Commerce and Industry 

Sirrine Hal 1 

Clemson, SC 29631 

(803) 656-3227 



Denotes Lead SBDC School 



Region 
IV 



University and Address 

Dr. Mack Morant 
Director-SBDC 

South Carolina State College 
Dept. of Business Admin. 
Orangeburg, SC 29117 
(803) 534-6894 

Mr. Russell Watson 

Director-SBDC 

Winthrop College 

Basic Service Center 

School of Business Admin. 

Kinard Hall 

Rock Hill, SC 1^9733 

(803) 323-2208 

Dr. Leonard Rosser 
State Director 
SBDC of Tennessee 
Memphis State University 
Fogelman College of Business & 

Economics 
Memphis, TN 38152 
(901) 454-2500 

(Vacant) 

Memphis State University* 

SBDC 

Fogeiman College of Business & 
Economics 
Memphis, TN 3815? 
(901) 454-2500 

Mr. Don Wilkinson 
Director-SBDC 

East Tennessee State Univ. 
Col lege of Business 
Johnson City, TN 37614 
(615) 929-4257 

Mr. Wil liam L. Richmond 
Director-SBDC 

Middle Tennessee State Univ. 
College of Business 
Murfreesburo, TN 37132 
(615) 898-2745 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Region University and Address 

IV Mr. Paule Goldberg 
Di rector-SBDC 

Roane State Community Coll. 
Patton I.ane 
Harriman, TN 37748 
(615) 354-3000 Ext. 209 

Mr. Michael L. Hudson 
Di rector-SBDC 
State Technical Institute 
Knoxville, TN 37919 
(615) 584-6103 

Mr. Stephen Brown 
Di rector-SBDC 
Tennessee State University 
Col lege of Business 
Nashville, TN 37203 
(615) 251-1505 

Mr. Robert R. Bell 
Director-SBOC 

Tennessee Tech. State Univ. 
College of Business Admin. 
Cookeville, TN 38505 
(615) 528-3371 



Mr. Carl Savage 
Di rector-SBDC 

Univ. of Tennessee at Martin 
Col lege of Business 
Martin, TN 38238 
(901) 587-7306 

Mr. oimes M. Coburn 
Di rector-SBDC 

Walter State Community College 
Morristown, TN 38714 
(615) 280-2611 



Region University and Address 

V Dr. Robert Pricer 
State Di rector 
SBDC of Wisconsin 
University of Wisconsin 
602 State Street, Second Floor 
Madison, WI 53703 
(608) 263-7794 

Mr. Bill Pinkovitz 
Di rector-SBDC 
University of Wisconsin* 
SBDC 

602 State Street, Second Floor 
Madison, WI 53703 
(608) 263-2221 

Mr. Jim Webb 
Di rector-SBDC 

Univ. of Wisconsin at Eau Claire 
Schr-»ider Hall , # 113 
Eau v^laire, WI 54701 
(715) 836-5811 



♦Denotes Lead SBDC School 



Mr. Larry Kostroski 
Di rector-SBDC 

Univ. of Wisconsin at Green Bay 
Library Learning Center 
Room 710 

Green Bay, WI 54302 
(414) 465-216/ 

Dr. A. Wil 1 i am Pol Iman 
Di rector-SBDC 

Univ. of Wisconsin at La Crosse 
School of Business Admin. 
La Crosse, WI 54601 
(608) 705-8782 

Mr. Je-^ry White 
Di rector-SBDC 

Univ. of Wisconsin at Milwaukee 
929 North Sixth Street 
Milwaukee. WI 53226 
(414) 224-475S 
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SMALL Busn;Fss 'jevelopment centers 

ANLi SUBCENTERS 



Re£k)n University and Address 



i^egion Un iversity and Address 



Max Hensel 
Di -Cv.tor-SBDC 

Univ. of Wisconsin at Oshkosh 
Clow Faculty Building, Roor- 107 
Oshkosh, WI 5;9l)l 
(414) 424-1541 

Mr, Glenn Bozo.i 
Di rector-SBDC 

Univ. of Wisconsin at Parkside 
Molinaro Building, Room 344 
Kenosha, Vn 53141 
(414) 553-2047 

l^ir, George Seyfarth 

Oi rector-SBDC 

Uni V. of Wi sconsi n at 

Stevens Point 
^.oom 452 

Stevens Point, WI 54481 
(715) 346-2004 

Mr. Tuula Harris 
Di ^ector-SBDC 

Univ. of Wisconsin at Superior 
1800 Grand Avenue 
Superior, WI 54880 
(715) 394-8351 



Mr. Anthony /^mato 
Di rector-SBDC 
Uni V. of Wi scon*^ i n 
4133 Carlson 
Whitewater, WI 5J190 
(414) 472-3217 



at Whitewater 



Mr. Tim Donahue 
SBDC of Mi nnesota 
Col le-^o of St. Thomas 
211i> jmmit Av^^nue 
St. Paul , MN 55105 
(612) 647-5840 



Ms. Karen '<inney 
Director-SBDC 
Collv^ge .jf St. Thomas* 
2115 Summit Avenue 
St. Pau; , MN 55105 
(612) 647-5840 

Dr. Milton Will 

Director-SBDC 

Bemidji State Un i versity 

Bemidji , MN 56601 

(218) 755-2754 

Mr. Douglas P. Pardo 

l)i rector-SBDC 

Braifierd Ar^a Vocational 

Technical Institute 
300 Quince Street 
Brainerd, MN 56401 
(218) 828-5344 

Dr. Chloe Elmgren 
Direct ---SBDC 
Mankato ^>tate UniversU^ 
Mankato, MN 56001 
(507) 389-2963 

Dr. Frank Smith 
Di rector-SBDC 

Minnes'^ta Agricult ural Ext 

service (MAFS) 
University of Minnesota 
218-J Classroom Office Bldg 
St. Paul , MN 55108 
(612) 373-1093 



Mr. Len Sliwoski 
Di rector-SBDC 
Moorhead State Uni vers 
Moorhead. KN 56560 
(218) 236-2289 



ty 



*Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUSCHN^ERS 



Region Unive rs ity and Address 

V Mr. Hick O'Connell 

Di recto r-SBDC 

Southwest State University 
Room ;s 214 
Marshall, MN 56258 
(507) 537-7386 

Ur. Dwaine Tal lent 
Director-SBDC 

St. Cloud ST,ate University 
Col lege of Businesb 
St. Cloud, MN 56301 
(612) 255-3215 

Mr. Scott Harrison 
Di recto r-Si,DC 

Univ. of Minnesota at Duluth 
Business Administrdtioo Dept. 
Duluth, MN 55812 
(218) 726-7150 

Ms. Joel 1 Bjorke 
Di recto r-SBDC 
Winona State University 
Eighth and Johnson 
Wipona, MN 55987 
(507) 457-2150 

Dr. Al len Hyman 
State Oi rector -S3DC 
Wayne State University* 
Metro. Center for High Tech. 
2727 Second Avenue 
Detroit, MI 4820^ 
(313) 577-4848 

Or. Norman Deunk 
Director-SBDC 

Central Michigan University 
School of Business Admin. 
Mour^ Pleasant, MI 48858 
(bl7) 774-3736 



R eijj_on U niversit y_a nd_ _M d e s s 

w Dr. Wen Chao Chen 
Director-SBDC 
Kalaoiazoo Col lege 
Lee Stryker Center 
Kalamazoo, MI 49007 
(616) 383-8594 

Mr. Richard Tieder 
Director-SBDC 

Michigan Technological Un-v. 
Bureau of Industrial Dev. 
Houghton, MI 49930 
(906) 487-2470 

Mr. Eric L. Rinehart 
State Oirector 
Illinois SBDC 
Dept. of Cominerce X 

Comrnuni+;y Affairs* 
620 East Adams Street 
Springfield, IL 62701 
(217) 78b-6131 

Ms. Sandra Foster 
Di rector-StjDC 
City Colleges of Chicago 
30 East Lake Street 
Chicago, IL 60f-,01 
(312) 984-2791 

Or . Richard Schreve 
Oire^"or-SBDC 

Governors State University 
Coi'ege of R'jsiness and Public 
Admi ni strati on 
Park Forest Sout;,, IL 6'J4b6 
(312) 543-5000 

Mr. Albert King 
Di recto r-SBDC 

Northern Illiriois University 
Col lege of Business 
Dekalb, II. 6011b 
(815) 753-12^3 

*C ("es Ledd SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Regi on University and Address 

V Ms. Nancy Cooper 
Oirector-SBOC 

Richland CommunUy College 
Continuing Education Dept. 
24<?5 Federal Drive 
Oecatur, IL 625'^6 
(217) 875-7200 

Mr. Harold Wilson 
Oi recto r-SBDC 
Southern 111 Inois Univ. 
at Carbondale 
Administrative Sciences Oept, 
Carbondale, IL 62901 
(618) 453-3307 

Mr. Arnold Franke 
Oirector-SBOC 

Southern Illinois University 
at Edwards vi 1 le 
School of Business 
Building II 

Edwardsville, IL 62026 
(618) 692-2750 

VI M''. Paul McGinnis 
State Oirector-SBOC 
University of Arkansas 

at Lit^'.e Rock* 
Col lege of Busi ni.ss 
New Business Bldg, Room 524 
33rd St and Univ. Avenue 
I ittle Rock, AR 722U4 
(501) 371-5381 

Mr. Jerf Pittman 

Oirector-SBOC 

Arkansas State University 

P. 0. Drawer 2650 

State University, AR 72467 

(501) 972-3517 



Region University and Address 

V! Dr. Bob Reely 
Director-SBOC 
Harding University 
Department of Bus. A Econ. 
Searcy, AR 72143 
(501) 268-6161 Ext. 497 

Mr. Steve DeMott 
Di rector-SBOC 

Henderson State University 
Box 2231 

Arkadelphia, AR 71923 
(501) 246-5511 Ext. 327 

Mr. Don Cook 
Director-SBOC 

Univ. of Arkansas at FayetteviUe 
Business Administration Bldg 
Rm 117 

rcyetteville, AR 72'Ul 
(001) 575-5148 

Mr. Charles Higyins 
Director-SBOC 

Univ. of Arkansas at Monticello 
UAM Station 3496 
Monticello, AR 71b55 
(501) 367-6811 Ext. 41 

Dr. Homer Saunders 
Director-SBOC 

University of Central Arkansas 
College of Busines; Admin. 
Conway, AR 72032 
(501) 450-3190 

Mr. John Baker 

State Oirector-SBOC 

Northeast Louisiana University* 

College of Business Ailmin. 

Monroe, LA 71209 

(318) 342-.:i29 



*Denotes Lead SBUC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Regi on University and Addr ess Region 

VI Ms. Nadia Goodman VI 
Director-SBDC 

Louisiana Dept. of Commerce 
P. 0. Box 44185 
Baton Rouge, LA /0821 
(504) 388-6282 

Mr. Charles C. Holbrook 

Director-SBDC 

Louisiana State University 

College of Business Admin. 

Baton Rouge, LA 70803 

(504) 388-6282 

Dr. John A. Vassar 
Director-SBDC 

Louisiana State University 

at Shreveport 
8515 Youree Drive 
Shraveport, LA 71115 
(318) 797-5022 

Mr. James A. Webb, Jr. 
Director-SBDC 

Louisiana Technical University 
College of Administration A 
Eusine' s 
Wyly Tower 1123 
Ruston, LA 71272 
(318) 257-3537 

Dr. Lonnie Phelps VII 

Director-SBDC 

McNeese State University 

College o1 Business Admin. 

Lake Charles, LA 70609 

(318) 477-2520 Ext. 531 



University and Address 

Mr. John Johnson 

Di recto r-SdDC 

Southern University 

Division of Business Admin. 

6400 Press Drive 

New Orleans, LA 70126 

(504) 948-4944 

Mr. Ivan J. Miestchovich, Jr. 

Director-SBDC 

University of New Orleans 

College of Business Admin. 

Lakefront Campus 

New Orleans, LA 70148 

(504) 286-6663 

Mr. Harold P. Langford 
Director-SBOC 

Univ. of Southwestern Louisiana 
College of Business Admin. 
P. 0. Box 44828 
Lafayette, LA 70504 
(318) 231-5745 

Mr. Jf^hn Rouse, Jr. 
Director-SBOC 

Texas A & M U-^i"ersity System* 
Engineering Research Center 
College Station, TX 77843-3677 
(817) 273-25/1 

Mr. Lloyd E. Anderson 

State Hi rector 

SBDC of Iowa 

I owe State University 

Center for Industrial Research 

and Service (CIRAS) 
Room 205 - Engineering Annex 
Amas, I A 50011 
(S15) 294-3420 



*Oenotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Region Universi t y and Address 

VII Mr. Jan DeYoung 
Di rector-SBDC 
Iowa State University* 
Department of Economics 
83 East Hall 
Ames, I A 50011 
(515) 294-8069 

Mr. Loui s Wood 
Di rector-SBDC 
Drake University 
210-C Aliber Hall 
25th and University 
Des Moines, lA 50311 
(515) 271-2655 

Dr. Emmett J. Vaugnan 
Di rector-SBDC 
University of Iowa 
College of Business Admin. 
Room 24 - Phil lips Hal 1 
Iowa City, lA 52242 
(319) 353-5340 

Mr. Al Phelham 
Hi rector-SBDC 

iversity of Northern Iowa 
School of Business 
121 Seerley Hall 
Cedar Falls, lA 50613 
(319) 273-2696 

Mr, Robe''t Bernier 
State Director 
SBDC of Nebraska 
Ufiiv. of Nebraska at Omaha 
Peter Kiewit Center 
1313 Farnam-on-the-Mal 1 
Omaha, NE 68182 
(402) 554-2521 



Region University and Addres s 

VII Mr. Fred Layberger 
Di rector-SBDC 

Univ. of Nebraska at Omaha* 
Peter Kiewit Center 
1313 Farnam-on-the-Mal 1 
Omaha, NE 68182 
(402) 554-3291 

Mr. Cli ff Hanson 
Di rector-SBDC 
Chadron State College 
Chadron, NE 69337 
(308) 432-4451 

Ms. Kay Kayne 
Di rector-SBDC 
Kearney State College 
West Center Bldg 
Room E-107 
Kearney, NE 68847 
(308) 234-834^ 

Dr. Robert Justis 
Di rector-SBDC 

Univ. of Nebraska at Lincoln 
College of Business Admin. 
Lincoln, NE 68508 
(402) 472-3276 

Mr. Vaughan Bt son 
Di rector-SBDC 
Wayne State College 
Wayne, NE 63787 
(402) 375-?004 

Mr. Fred 0. Hale 
State Di rector 
SBDC of Missouri 
St. Louis University 
O'Neil Hall - 100 
3642 Lindell Boulevard 
St. Louis, MO 63108 
(314) 534-7232 



*DenotGS Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Region University and Address Regl 

VII Mr. Filipe Garcia-Otero VI 
Director-SBDC 
St. Louis University* 
O'Neil Hall - 100 
3642 Linden boulevard 
St. Louis, MO 63108 
(314) 534-7232 

Mr. Phillip Gaffke 
Oi rector 

niv. of Community & Ecoiiomic Dev. 

SBIR/Hi-lech Program (SBDC) 

State of Missouri 

P. 0. Box 118 

Jefferson City, MO 6bl0? 

(314) 751-3906 

nr. Bruce Culley 

Director-SBDC 

Rockhurst Collr 

fiassman Hall 

522b Troost Avenue 

Kansas City, MO b4116 

(816) 926-4572 

Dr. Jim Atteberry 
Pirer.tor-SBDC 

Southwest Missouri State Univ. 
Room 124 - Cheek Hall 
901 South National 
Springfield, MO 65804 
(417) 836-5685 

Dr. Owen Miller 
Director-SBDC 

Univ. of Missouri Columbia 
111 Electrical Engineering Bldg 
Columbia,, MO 65211 
(314) 882-2691 



University and Address 

Dr. John Amos 
Director-SBDC 

Universit> of Missouri at Rolla 
206 Harris Hall 
Rolla, MO 65401 
(314) 341-4561 

Dr. Charles H. Davis 
State Director-SBDC 
Wichita State University* 
College of Business Admin. 
1845 Fairmount 
Wichita, KS 67208 
(316) 689-3193 

Dr. Bart Finney 

Director-SBDC 

Emporia State University 

School of Business Building 

Emporia, KS 66801 

(316 ) 343-1200 Ext. 308 

Mr. Dale J. Peier 
Director-SBDC 

Fort Hays State Univer-sity 
School of Business Building 
Hays, KS 67601 
(913) 628-5340 

Mr. David Smith 

Director-SBDC 

Johnson County Community 

Col lege 
Col lege Boulevard at 

Ouivira Road 
Overland Park, KS 66210 
(913) 888-8500 

•Jr. J. Barton-Dobeni n 

Director-SBDC 

Kansas State University 

Manhattan, KS 6650') 

(913) 532-5827 



♦Denotes Lead S»DC School 
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SHALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



t^egion University and Address 

VII Dr. Terry i . Mendenhall 
Director-SiJC 

Pittsburg Slate University 
Gladys A. Kelce School of 
Business and Economics 
Kelce Center 
Pittsburg, KS 66761 
(316) 231-7UU0 Ext. 435 

Dr . Marilyn L. Taylor 
Director-SBDC 
University of Kansas 
School of Business 
Sunmerfield Hal 1 
Lawrence, KS 66U45 
(5 3) 864-3117 

Dr. Frank A. Sotrines 
Director-SBDC 
Washburn University 
Henderson Learning Center 
T^.peka, KS 66621 
(913) 295-6305 

VIII Mr. Kumen Davis 
State Director-SBDC 
University of Utah* 
Graduate School of Business 
Salt Lake City, UT 84112 
(801) 581-7905 

Dr. Harold Hi skey 
Director-SBDC 

Southern Utah State College 
Cedar City, UT 84720 
(801) S86-4411 



Region Un iversity and Address 

VIII Mr. Joseph Barrett 
Di rector-SBDC 
University of Utah 
Kiesel Building 
325 24th Street 
Odgen, UT 84401 
(801) 394-5174 

Mr. Roger Mattson 

Di rector-SBDC 

University of Utah 

460 North University Ave 

Suite 5-B 

Provo, UT 84601 

(801) 373-3521 

Mr. Marion Bentley 

Director-SBDC 

Utah State University 

Dept. of Business Admin. 

UMC 35 

Logan, UT 84322 
(801) 750-2283 

X Mr. Ed v. Owens 

State Director-SBDC 
Washington State University* 
441 Todd Hall 
Pullman, WA 99164 
(509) 335-1576 

Ms. Velora LaMunyon 
Director-SBDC 

Eastern Washington University 
705 West First Avenue 
Spokane, WA 99204 
(509) 456-4259 



♦Denotes Lead SBDC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



Regi on ilniversity and Address 

X Mr. Paul Rodet 
Di rector-SBDC 

Western Washington University 
Col lege of Business 
Bellingham, WA 98226 
(206) 676-3895 



Region U niversity and Address 

X Mr. Tom Hampson 
Di rector-SBDC 

Blue Mountain Comm. College 
2410 NW Garden Aveni'e 
P. 0. Box 100 
Pendleton, OR 97801 
(503) 276-1260 Ext. 293 



Mr. Douglas L. Clark 
Di rector-SBDC 

Department of Commerce and 
Economic Development 
101 General Administration Bldg 
Olympia, WA 98504 
(206) 753-5614 

Mr. Joe Tanner 

Di rector-SBDC 

Columbia River Economic 

Development Council 
404 East 15*.h Street 
Vancouver, WA 98663 
(206} 694-5006 

Mr. Sandy Cutler 

State Di rector 

S8DC of Oregon 

Lane Community College 

Downtown Center 

1059 Wil lamette Street 

Eugene, OR 97405 

(503) 484-2126 Ext. 530 

Mr. Charles Reich 

Di rector-SBDC 

Lane Community College* 

1059 Wil lamette Street 

Eugene, OR 97405 

(503) 484-2126 Ext. 530 



Mr. Don Laws 
Di rector-SBDC 

Central Oregon Comm. College 

NW Col lege Way 

Bend, OR 97701 

(503) 382-6112 Ext. 400 

Ms. Bobbie Clyde 
Di rector-SBDC 

Chemeketa Community College 
4000 Lancaster Drive NE 
P. 0. Box 14007 
Salem, OR 97309 
(503) 399-5181 

Mr. Bruce Borquist 
Di rector-SBDC 

Clackamas Community College 
19600 South Molalla Avenue 
Oregon City, OR 97045 
(503) 657-8400 Ext. 414 

Mr. Jirn Clune 
Di rector-SBDC 

Clatstop Community College 
16th and Jerome 
Astoria, OR 97103 
(503) 325-0910 



♦Denotes Lead S6DC School 
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SMALL BUSINESS DEVELOPMENT CENTERS 
AND SUBCENTERS 



and Address Region University and Address 



Kegi on University 



X Ms. Mary Spilde X 

Oirector-SBDC 

Linn-Benton Community College 
6500 SW Pacific Boulevard 
Albany, OR 97321 
(503) 967-6112 

Mr. Mike Di 1 Ion 
Di rector-SBr-^ 

Mount Hood Cummunity College 
26000 SE Stark Street 
Gresham, OR 97030 
(503) 667-7225 

Mr. Art Dixson 
Director-SBDC 

Portland Community College 
12000 SW 49th Avenue 
Portland, OR 97219 
(503) 283-2541 

Mr. Ken Hagstrom 

Oirector-SBDC 

Rouge Community College 

3345 Redwood Highway 

Grants Pass, OR 97526 

(503) 474-0762 

Mr. John Qual ley 
Director-SBDC 

Southwestern Oregon Comm. College 
Coos Bay, 0 V420 
(503) 888-i:..j Ext. 259 

Mr. Jim O'Donnel 1 
Director-SBDC 

Tillamook Bay Community College 
401 B Main Street 
Bay City, OR 97141 
(503) 842-2551 



Mr. Earl McCol lum 
Director-SBDC 

Treasure Valley Comm. College 
650 Col lege Boulevard 
Ontario, OR 97914 
(503) 889-6493 Ext. 50 

Ms. Charlene Borchers 
Director-SBDC 

Treaty Oaks Community College 
404 West 2nd street 
The Dalles, OR 97058 
(5U3) 296-2231 

Mr. Terry Swagerty 

Oirector-SBDC 

limpqiia Community College 

Box 967 

Roseburg, OR 97470 
(503) 440-4600 Ext. B-il 



*C. notes Lead SBDC School 
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BEST COPY AVAILABLE 

A FLOWCHART FOR PLANNING AND IMPLEMENTING A NEW VENTURE 




SOURCE: Hollingsworth. A. Thomas and Herbert W. Hand (1979), A Guide to Small Buslners 
Management, Philadelphia. Pennsylvania; W. B. Sanders Co., pp. 20. 
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DEFINITION OF ENTREPRENEUR 



Entrepreneur IS derived from the French word "Entreprendre" which means 
to undertake . The entrepreneur undertakes to organize, menage and assume 
the risk of business. He is an individual who creates, O" s and manages a 
business firm. The entrepreneur is an extraordinary person who arranges and 
manages any enterprise, especially a new or untried business. According to 
Frank Carney, founder of Pizza Hut, Inc.: 

Entrepreneurs are the cornerstone of the American Enterprise 
System, the self renewing agents for our economic environment. 
Normally defined as risk takers in new venture creations, 
entrepreneurs are uniquely optimistic, hard driving, committed 
individuals who derive great satisfaction from being independent, 
btarting a new business requires more than just an idea; it requires 
a special person, an entrepren3ur, who uses sound judgement and 
planning along with his risk taking to insure the success of his own 
business. (Christy and Jones, 1982) 

nf .h^ ^r^^^^ °^ an entrepreneur (entrepreneuse, the feminine form 

of the word; is difficult. Webster identifies him/her as "one who organizes a 
business undertaking, assuming the risks for the sake of profit." More 
Jn^nwli^ ^^P'""?^^' an entrepreneur is one who recognizes opportunity; he i s an 
innovator/developer who assumes risk in a competitive marketplace in order to 
provide a needed product or service-and to realize an adequate reward 
(profit) for his efforts. He is a catalyst for change, a salesman, a 
competitor with himself in quest of his own goals. He is a tireless worker, 
IS pleasantly aggressive, and is an independent thinker who tempers a "can do" 
spirit with careful analyses of successful techniques in management and 
marketing strategies. And he is, first and foremost, a small business owner 
who, by virtue of his positive influence on the preservation of our political 
and economic heritage, is the unsung hero in American society—yesterdav 
toaay^ and tomorrow (Christy and Jones, 1982). Mary Hudson, President of 
Hudson Oil Company, indicated that: 

...entrepreneuse is a seldom used feminine version of the word 
entrepreneur. Increasingly, the opportunities for and recorded 
successes of women in new business ventures offer great 
encouragement to those with vision, courage, and manageme-.t skills. 
It IS a tough world, but women can and are succeeding admirably in 
growing numbers. (Christy and Jones, 1982) 

According to Brent Barry, President of BRB, the doors of business 
opportunities for the minority person are opening with increasing frequency. 
Because of the lack of a long track record in successful small business 
operations, minorities are finding that there are some hurdles which sometimes 
must be jumped, especially in arranging financial backing, which may prove at 



ERIC 



2 



first discou^^qing. But these, too, can ^^e overcome. There is a definite 
need for more ^..nority venture creations, but minorities should follow the 
strategies of all erstwhile entrepreneurs: careful study, planning, and 
development before launching an enterprise (Christy and Jones, 1982). 

Characteristics of Entrepreneurs 

Numerous studies have been conducted to determine the "personal 
qualities" and "traits" needed to be a successful entrepreneur. One rather 
extc-^sivf survey of entrepreneurs concluded with the following advice: 

Be aggre^'ive, be competitive, be goal -oriented , be confident, be 
egocentric, nake decisions, be an achiever very early in life, be 
a loner ^n you^ final decision, put family and friends second to 
business, an opportunist, do not be security-oriented, be 
persi:>tent, -'•ave determination, be an optimist (to an extreme), 
have desire to achieve, be hyperactive mentally, be a dreamer, be 
a calculated ris:-: -taker , want power, learn from previous mistakes, 
be a perfecti jnisi ?nd be intuitive. (Clayton, 1982) 

In addition, entrepreneurship has been defined as the interaction of the 
following eight skills: inner control, planning and goal-setting, risk-taking, 
innovation, reality perception, using feea-back, decision-making and human 
relations. Entrepreneurs are highly independent. Over 75% of all 
entrepreneurs had parents or other role models who were self-employed. 
Educators should assume the role of facilitntors (not teachers) and help 
potential entrepreneurs to manage their own learning (Scanlon and Flexman, 
1980). 
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SELF-EVALUATION FOR POTENTIAL ENTREPRENEURS 

There are a number of tests that purpo< to measure entreprerr^urial potential. They ask 
questions related to subjects as diverse as your need for independence, your marital status, 
your sex, your sports interests, and your olanning ability, however, in reviewing most of these 
approaches, it has been found that few of them attempt to predict success, only activity. 

The following self-appraisal form refers to those areas that are important to success and can 
be controlled or affected by the individual. 



*f ^he statement is rarely ti je of you, score 1 

If i^ft staterr^ont is usually true of you, score 2. 

If the statement is almost aiv^ays true of you, score 3. 



Sccre 

1. I have firmiv ^siablished my personal objv.ctives. 

2. My personi. ':ty is the type that fits my business. 

3. I tend to get Shings accomplishea within reasonable time constraints. 

4. I can change my objectives as my markets dictate. 

5. I have common sense. 

6. I would like to achieve somethliig worthwhile. 

7. I enjoy being ^asponrstble for getting things accomplished. __ 

8. I like ♦o opo ate a'onc and make decisions on my own. 

8. Risk^' tual ons do not pose an unusual threat to me. 



1U 
11. 
12. 



can oeal with uncertaintv 

czr\ take and Mse negative comments from others, 
can sell myself and my business. 



13. There is little chance for me ^ail. 

14. I have the energy needed to accompi ^h the task. 

15. I am truiy excited about the busines** 

16. I have a record of gooo health and r s little work because of sickness. 
*i7. My business ioes not violate my social status. 

^8. My ;amily is firmly committed to long : ours and hard effort in regard to the 
business. 

19. I get thu job done with little wasted time. 

20 I can select individuals to assist me in my weak areas. 

21. I am able to get people worthing y^ith me. 

22. I have a nigh level of solf-discipline. 

2l. I can appraise the world in a realistic manner. 

24. I havt the skill and experience necessary for my business. 



A score of 50 to 72 is gooo, -18 to 58 is fair, and under 48 is poor. It should Le apparent that a 
high scce is not a guarantee of success; many other factor? must also be given consideration. 
However, if you have been both honest and objective in your answers, you rnay gain some 
insight into the degree your person.'^! - ^aracieristlcs may affect the success of your business, A 
low score should certainly make you reconsider whether or not you vant to own a small 
business. 



SOURCE: Hollingsworth, A. Thonnas and Herbert W. Hand (1C79), A Cui^ '? to Small 
b jsinef^s Management, Philadelphia, Pennsyl 'ania* W. 3. Saunders Co,, 
pp. 17. 
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APPFNDIX H 



ENTREPRENEUR QUOTIENT, SUCCESS QUOTIENT, CAREER QUOTIENT 

NATIONAL RESEARCH CENTER FOR 
'JNIVfRSlFY AND COLLEGE ADMISSIONS 



DETERMINE YOUR EQ 



DEFINITION: 



DESCRIPTION: 



INSTRUCTIONS: 
INTERPREiATION: 



CORRECT NUMBER 
100 
85 
70 
55 
40 
25 
0 



An "EN-TRE-PRE-KiiUR" is an individual who creates, develops, and manages a 
business venture, with personal risk, for a potential profit 

The EQ, more commonly known as the Entreprpueur Quotient, is a self-directed 
learning tool. It is not a test, bit rather ? irethod by which an individual can com- 
pare his own personal characteristics with those of successful entrepreneurs. 

Answer each question to the best of your ability There i.s no time liriit. Correct 
answers are given to each question to further stimulate year interest. 

Remember, .his is not a tert. If you canno* 3ns> any of the questions, do not be 
alarmed. You can learn to be •'.n entrepreneur, ^ or those individuals who prefer a 
scoring format, the procedure below provides rougn guidelines 

If you're not already an entrepreneur, you should be. 
You're con*^atiblp. Get started. 
You have * otential. Study the rules. 
You're be! ind, but you can still make it. 

You don I ceem to be interested, but that doesn't mean you can't mrxe it. 
You still have a ch.ance, Go for it. 
You'.e probably dead. 



1. As a child, did you have u paper route, sell ca'idy 
magazine subscriptions, or shine shues for .r^^ney ' 

□YES DNO 

2. Did you come from a family that owned a 
busin'^ss? 

□YES GNO 

3. Do you have a relative who is in business? 

-S GNO 

4. Have you ever wor..ed for a .».in where you 
had close coiuttct with the \ r. .' 

GYES GNO 

5. Are you between the age? of 16 and 44? 

GYES GNO 

6. Have you ever 'vorked for a large company where 
you wo ' ^d closely with a top manager'* 

GYEo GNO 

7. Have you ever been fired from a job? 

□YES GNO 

8. Do you have experience in organization, planninc, 
budgctir'^, personnel, marketing, advertising, ad- 
ministration, evaluation^^ 

GYES GNO 

9. If you arc riarried is your spouse supportive of the 

Eersona' *.nd financial risk^ involvecf in starting a 
usinc-i? 

CVES GNO 

10, Do you have a library of "self-help" success 
books? 

GYES GNO 

11. Are you respected by your peers at work and by 
your friends in other areas of your life? 

O DYES DNC 
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12, Are you inquisitiv inventive, creative, in- 
novative, and aggress' ve? 

GYES GNO 

13, Do you enjoy solving problems? 

□YES GNO 

14, Would you rather be your own boss? 

□YES GNO 

15, Do you like io make things happen? 

□y£S GNO 

16, Do you enjoy taking persona) and financial risks? 

□YES GNO 

17, We'^e you a firsi-bc*^ child in your family? 

□YES □NO 

18, Are you male or female? 



□FEMALE □MALL' 



19. Are you married or sin^e? 



MARRIED □£IN<^LE 

20. Do you consider yourself a free and independent 
spirit? 

□YES □NO 

21. Di* you have a high need for achievement? 

□YES □NO 

22. Did you have a goou relationship with your father? 

□YES □no 

23. Small business employ over 50% of the workforce, 
generate 50% of aU new jobs and account for 44% 
of the gross national product. 

□TRUE GFAI^E 
24 Do you take rejection personally? 



□YES □NO 
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EQ Entrepreneur Quotient 



25. Do you like to move around a lot? 
26 
27. 



□YES DNO 

Is it ♦ruf that entrepreneurs make good managers? 

□YES UNO 



To be a successful entrepreneur, an individual 
needs a lo^ of good luck 

□TRUE □FALSE 

28. Suc'-cssful entrepreneurs often use the advice of 
expert outside consultants. 

□TRUE CFALSE 

29 Do you believe that you can control your ov^n 
destiny? 

□VES GNO 

30. Are you a consistent goal setter, and results- 
oriented in^jvidual? 

□YES CNO 

31. Have you ever been forced to move, gone through 
a divorce, or suffered the death of a spouse or 
parent"? 

□YES HNO 

32. Do you have ific experience in the area of 
business you plan to go into? 

□YES □NO 

33. Personal savings is the most important source of 
start-up funds For entrepreneurs. 

□TRITE □FALSE 



34. Do you h*. .— mcnagerial skills? 
35. 



□YES CNO 



36. 



Are yoi^ willing to work longer hours for the san^e 
salary you now make? 

□YES []N0 

Do you have a college degree or special skills and 
knowledge from a vocational or technical schooP 

□YES □NO 



37. Do you know how to raise money for starting a 
business? 



38. 
39. 
40. 
41. 

42. 

43. 

*U. 

45. 



□YES 


□ NO 


□YES 


CNO 


□YES 


□NO 


jyes 


□NO 



Dt you like people"? 

Can you make quick decisions.? 



Do your friends and acquaintances place a great 
deal of faith and trust in you"? 

□yes GNO 

Do you follow through with implementation when 
a decision has been made? 

□YES □NO 

Do you believe in your own power to accomplish 
goals? 

□YES □NO 

Are you willinj; to change \our negative habit 
patterns? 

□YES UNO 

Do you have high moral and ethical standards? 

□YES ZNO 



46 Do you have a good idea or product and/or know 
how to get one? 

DYES DNG 

47. Do you know now to tap the power of your subcon- 

sious mind'? _ 

□YES □NO 

48 Are you dedicated and commuted to being in 
busi. ess for yourself? _ 

□YES DNO 

49. Do you know how to develop a business plan for 
presentation to a group of investors? 

□YES SNO 

50. Can you inspire and motivate other individuals? 

□YES UNO 

51 Do you know how to use radio, TV, direct mail, 
and space advertising^ 

□YES UNO 

52 Do you know what the four P's of marketingare? 

□YES UNO 

53. Are you famihar with the 0PM principle? 

□YES GNO 

54. Do you know how to multiply your talents? 

□YES GNO 

55 Do you know how the 20/80 rule affects success? 

□YES □NO 

56 Have you ever made an assessment of your per- 
sonality characteristics? 

□VES □NO 

57 Have you ever determined your net worth? 

□YE;^ □.10 

58 Do you know what the 12 laws of universal success 
are"^ 

□YES GNO 

59 Have you ever explored /our career potential? 

□YES □NO 

60 Do you believe in the po\>3r and success of self- 
directed learnii.g? 

□YES □NO 

61 Do -'ou wake up happy 99% of the tinne? 

□YES □NO 

62 Do you provide a period during each day for think- 
ing, stuaying, plannng, or relaxation? 

□YES □NO 

63 Do you consider yourself ambitious? 

DY^.s i .;o 

64. Do you enjoy power, control and authority? 

□YES □NO 

65. Would you be willing to quit your job today and 
start at tne bottom'? 

□YES DNO 

66. Do you know how to determii^e the "break-even" 
point? 

□YES HNO 

67 Do you know what motivates customer behavior 
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68 Student organizations such as ATA, VICA, DECA, 
FFA and others help students learn about en- 
trepreneurship. 

CTRUE CFALSE 

69 Do you know where to get information on franchis- 
ing? 

□YES GNO 

70 Do you know the rules of buying an existing 
business? 

□YES GNO 

71. Are you willing to follow a proven success system 
even if it differs from yours? 

□YES □NO 

72 The National Federation of Business is the largest 
small business organization in the United States 

□TRUE G FALSE 

73. Can you accept failure without admitting defeat? 

□ YES □NO 

74. Do you know how to project cash flow? 

□YES □NO 

75. Do you know how to read a balance sheet and pro- 
fit and loss statement? 

GYES HNO 

76. Are vou familial with the current busine&s and ta^ 
laws? 

□YES DNO 

77. Are you familiar with the laws affecting recruit- 
ment and selection of personnel? 

□YES □NO 

78. Do you know, or are you willing to learn how to 
sell? 

□YES GNO 

79. Do you consider yourself enthusiastic, im- 
aginative, and tenacious? 

□YES □NO 

80. Are vou willing to participate in both the profits 
and losses of a business? 

□YES □NO 

81. Do you know how to protect your ideas from 

thieves? 

□Y^.S □NO 

82. Do you have a savings acrouni? 

□YES □NO 

83. Are you familiar with the principles of bartering? 

□YES □NO 

84. Are you familiar with the rules and laws pertaining 
to investments? 

□YES DNO 

85. Are you familiar with the 30,000 occupational titles 
in the United States? 

□YES □NO 

86. Do you « low how to get free publicity for your 
product or service? 

□YES □NO 

87. Are you dissatisfied with your present employ- 
ment or school work? 

□YES □NO 
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88 Women entrepreneurs represent about 7% of all 

self-employed. 

□TRUE □FALSE 

89 Minority entrepreneurs r present abov* 5.5% of all 
self-employed 

□TRUE □FALSE 

90 On the average, incorporateM self-employed per- 
sons make more than self-emDloyed proprietors. 

□TRUE □FALSii 

91 On the average, wonnen entrepreneurs make less 
than men. 

□TRUE □FALSE 

92. Do you know w*:-;e to find business and operating 
ratios for sprxitic industries? 

□YES ONO 

93. Are you familiar with the differences between a 
general co'-poration, partnership, sub-chapter S, 
and propnetorship? 

□YES □NO 

94. Do you know how *o find adult training programs 
in entrepreneurship? 

□YES GNO 

95. Are vou familiar with the services offered by the 

□YES □NO 

96. Are you familiar with the services offered by the 
Minority Business Development Agency and the 
Minority Business Development Centers? 

□YES GNO 

97. Are you familiar with Federal government con- 
tracting and R&D monies available to small 
business? 

□YES □NO 

98. If you are a parent of a teenager, are you familiar 
with entrepreneur programs available in high 
schools and colleges/ 

□YES GNO 

^9. Are you familiar with business control systems 
such as accounting, recordkeeping, financial 
ar lysis, bookkeeping, profit centers, collections, 
forecasting, etc.? 

□YES GNO 

100. Do you know the secrets of working with bankers 
accountants, and attorneys? 

GYES GNO 

101 The tailure rate of most small business start-ups is 
about 80% within the fir't three "ears 

□tAue gfalse 

102. Immigrants have a high rate of entreprcneursb*^ in 
the United States. 

GTRUE GFALSE 

103. Over 90% of all business in the n.S. arc small, 
employ fewer than 20 persons, and arc organized 
as 5olc proprietorships. 

GTRUE GFALSE 

104. The source of all creative ideas is based upon 
universal energy that flows through our train and 
s activated by our subconscious mind 

□TRUE GFALSE 
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ANSWERS TO THE EQ 



1. 


Yes 


27. 


True 


53. 


Yes 


79 


Yes 


2 


Yes 


28 


True 


54 


Yes 


30 


Yes 


3 


Yes 


29 


Yes 


55 


Yeo 


81 


Yes 


4. 


Yes 


30 


Yes 


56. 


Yes 


82. 


Yes 


5. 


Yes 


31. 


Yes 


57. 


Yes 


S3. 


Yes 


6. 


Yes 


32 


Yes 


58. 


Yes 


84 


Yes 


7. 


Yes 


33. 


True 


59. 


Yes 


85. 


Yes 


8. 


Yes 


34 


Yes 


60. 


Yes 


86. 


Yes 


9. 


Yei 


35. 


Yes 


61. 


Yes 


87. 


Yes 


10. 


Yes 


36. 


Yes 


62. 


Yes 


88. 


True 


11 


Yes 


37. 


Yes 


63 


Yes 


89. 


True 


12 


Yes 


38 


Yes 


64 


Yes 


90. 


True 


13 


Yes 


39. 


Yes 


65. 


Yes 


91. 


True 


14. 


Yes 


40. 


Yes 


66. 


Yes 


92. 


Yes 


15 


Yes 


41. 


Yes 


67. 


Yes 


93. 


Yes 


16. 


Yes 


42. 


Yes 


68 


True 


94. 


Yes 


17. 


Yes 


43 


Yes 


69 


Yes 


95 


Yes 


18. 


Either 


44. 


Yes 


70. 


Yes 


96. 


Yes 


19. 


Either 


4b 


Yes 


71. 


Yes 


97 


Yes 


20. 


Yes 


46 


Yes 


72. 


True 


96. 


Yes 


21. 


Yes 


47. 


Yes 


73 


Yes 


99. 


Yes 


22. 


Yes 


48 


Yes 


74 


Yes 


100. 


Yes 


23. 


Yes 


49. 


Yes 


75 


Yes 


101. 


True 


24 


No 


50. 


Yes 


76. 


Yes 


102. 


True 


25. 


Yes 


51. 


Yes 


77 


Yes 


103. 


True 


26 


No 


52. 


Yes 


78 


Yes 


104. 


True 
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fashion, by any method, without he written permission of the publisher Other self scorinK (.'areer Life Flanning 
Forms include the SQ: Success Quotient, the OQ Occupational Q jotjent, and the C'Q Career (Quotient Ind:viauai 
copies ofany one form ma\ be purchased for $3 00 each or in volumes of :{(), ordered at thesameMme for $1 00 each plus 
postaKe iind hiindhnK- Please make all checks or money ordvrh payable to IDKA, Suite ^t>, HH()0 Blue HidKO 
Boulevard, Kansas Citv, Missouri (>41.*W 
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COMPARE YOUR SQ 



DESCRIPTION: 

The "SQ " is short for SUCCESS QUOTIENT, .a highly specialized checklist of words that 
describe successful human behavior. 

INSTRUCTIONS: 

Quickly read each word and honestly ask yourself if this characteristic applies to you Then 

''T ^ '"^ "^'^^ ^'"8 doing this until you have 

matched each word wUh your own personal image of yourself. When you have finished, count 
up the total score by addmg all of the chosen word numbers. Total points equal 2,250. 

INTERPRETATION: 

This is not a test, and there are no right or wrong answers. You have only compared yourself 
with known characteristics of successfu' persons. The closer you are to 10 on each scale, the 
better your chances are of leading a successful life. If you do not like your current self image as 

!nrij-n' u "f""'* ^°":p'«'"- J"^" *° change it by changing your attitudes, develop- 
ng skills, L becommg self-directed through the study of success methods, imitating a men- 
tor, reading success books, going back to school, changing jobs, and giving up negative habits. 

Successful people are not successful by accident. They have learned to live by and apply the 

^rLrn,;T""' '^'^^'u '"^^^.^^^'^ are found in al! walks of life. Age, L. and ethnic 
background never make a difference. They are known by their images, reputations, and 
achievemen s. They include students, hous.»wives, secretaries, businessmen, professionals, 
laborers, milhonaires, writers, artists, poets, teachers, and government workers. 

^l"u"A?"^" °^ successful individuals throughout history have shown that, as a group, they 
exhibit the characteristics as found in the SQ. In addition, their success has always been detin- 
^meg^^l^ " individual nakes toward., a predetermined and worth- 

hero! l'\nf r °^ ^^^^ *° champions, victors, winners, 

nfilhK ^^f"^^'!' !"t^«P^e"^"". creators, innovators, and eagles. They dream, have 

mighty visions, are classified as mavericks, and are known to be performance oriented. They 
ny higner than most, hve on the edge of the future, and are known by the goals they achieve 
You too can become one. .if you are willing to put fo.th the effort ^ 
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PERSONAL 




INTERNAL 




1 


WINNING 




IMAGE 






DRIVE 








\/AT IIBC 




Hair 1 


23456789 to 




Tenacious 


2 3 4 


5 6 7 8 9 10 




Grateful i 


23456789 10 


okin 1 


23456789 10 




Initiative 


2 3 4 


5 6 7 8 9 10 




Hv mble i 


23«56789 10 


Clothes 1 


23456789 10 




Determined 


12 3 4 


5 6 7 8 9 10 




Courteous i 


23456789 10 


Manners 


23456789 10 




Cnnsistpnt 


,234 


6 7 8 9 10 




Cheerful i 


23456789 10 


Teeth 


23456789 to 




IVlUl' VctlCU 


12 3' 


5 6 7 8 9 10 




Tactful 


2'»4567e9 10 


Nails 


123456789 10 




Dependable 


12 3 4 


5 6 7 8 9 10 




Loyal J 




Shoes 


123456769 10 




ACllaUie 


L 2 3 ' 


5 6 7 8 9 10 




Honest i 


23456789 10 


Health 


.23456789 10 




/VillUlllUUSi 


L 2 3 ' 


5 6 7 8 9 10 




Ethical 1 


23456789 10 


Language 


123'*567I9 10 




cninusiasiic 


12 3' 


5 6 f 9 9 10 




Faithful 1 


23456789 10 


Attitudes 


123456719 10 




Involved 


12 3 4 


5 6 7 8 9 10 




Trustworthy i 


23456789 10 


Values 


123456789 10 




Piimoseful 


12 3 4 


5 6 7 8 




Responsible 


23456789 10 


Education 


123456789 10 






12 3* 


5 6 7 8 9 10 




Thankful i 


23456784 10 


X c-upcraincnis 


• i^akc^Bq in 
.2J45d7Iv10 






12 3 4 


5 6 7 8 r 10 




Accepting 1 


23456789 10 


Skills 


123456719 10 




Acts 


12 3 4 


5 6 7 d 9 10 




Appreciative i 


23456769 10 


Relationships 


123456719 10 






12 3' 


I 5 6 7 b MO 




Kind 1 


23456719 10 


Home 


12')4567l9i0 




Decisive 


12 3' 


1 5 6 7 8 9 10 




Cooperative i 


23456789 10 


Family 


123456719 10 




Dedicated 


1 2 3 


1 5 6 7 8 10 




Empathetic i 


23456789 10 


Possessions 


1 23456789 10 




Confident 


1 2 3 


1 5 6 7 8 9 10 




Compassionate i 


2345678^ 10 


Habits 


123456789 ;0 




Committed 


I 2 3 


1 5 7 8 9 10 




Friendly i 


23456789 10 


Achievements 


123456789 to 




Risks 


1 2 3 


t 5 6 7 8 9 10 




Understanding 


23456789 10 


Job 


123456789 10 




Prepares 


1 2 3 


t 5 6 7 8 9 10 




Loving 


23456789 10 


Spiritual 


123456789 10 




Resourceful 


1 2 3 


4 5 6 7 8 9 10 




Patient 


23456789 10 


Physique 


123456789 10 




Energetic 


1 2 3 


4 5 6 7 < 9 !0 




Respectful 


23456789 10 


lehavior 


123456789 10 




Inspirational 


1 2 3 


4 5 6 7 8 9 10 




Forgiving 


23456789 10 


Interests 


123456789 to 




Persistent 


t 2 3 


4 5 6 7 1 9 10 




Sympathetic 


23456789 10 
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ACADEMIC 
CHARACTERISTICS 




LEADERSHIP 
TRAITS 




Calm 1 


E3456789 10 




Delegates 123 s • 




niciiuiY 1 


2^456719 10 




Healthy 123458 


7 8 9 iO 




2)456719 10 




Enthusiastic 123458 


7 8 9 10 




F34S67I9I0 




Energetic 123458 


7 8 9 10 


Constructive 1 


13456719 iO 




Communicates 123458 


7 8 9 10 


L^iscipiincu 1 2 


3456719 iO 




Committed 123458 


7 8 9 10 


V'UllPCI VBIl VC 1 ; 


3456719 10 




Knowledgeable 123458 




5ktjiti<tirnl • ^ 


34S67ISI0 




Tactful 1 2 3 4 5 8 




Soci&l 1 2 


3456719 10 




ResDected • 1 . « « 


7 8 9 10 


Adiustinff • 


345ft7l9 10 




Intuitive 123458 


7 8 9 10 


nUBU IB vie 


5 6 7 8 9 10 




Courageous 12345* 






345^789 10 




O^n^nHahlp i i t a m. m. 

Sm^\tr ' 1 A 3 # 9 V 


7 8 9 10 


Stable 1 i 


3456789 10 




lust 1 2 3 4 5 8 




Alert 1 2 


3456789 10 




Flexible 123458 


7 8 9 10 


fHpJilicfip . - 


3456789 10 




Cont*'olled 1 ? 1 ^ < « 

%^wai» vs 1 « 3 # 3 V 


7 8 9 10 


vjoeuieni i 2 


3456789 10 




Empathetic 123458 




Loving , 2 


3456789 10 




Ethical 1 2 3 4 5 6 




Organized , 2 


3456789 10 




R^soon^ihl^ • 1 1 . ■ ^ 

I 2 3 4 5 8 




Concentrates 1 2 


3456789 10 




la/CUlSlVC 1 2 3 4 5 8 




Listens 1 2 


3456789 10 




Sincere 1 2 j 4 5 8 




Comprehends 1 2 


3456789 10 




Adaptable 123458 




Studious 1 2 


3456789 10 




Positive 1 2 3 4 5 8 




Reads 1 2 


3458789 10 




Skilled 1 2 3 4 5 8 




Writes , 2 


3458789 10 




Tolerant 123458 


7 8 9 10 


Communicates 1 2 


I458r89 10 




Performer 123458 


1 



ENTREPRENEUR 




DESCRIPTORS 




Adventurous 123^58 




Gc«l*Se :er : i 3 4 5 8 ■ 


' 8 9 IC 


Skilled 1 2 3 4 5 8 - 




Creative 123458: 


r 8 9 10 


Decisive 1 2 s 4 5 8 1 




Rnfrff^fic ■ ^ « ^ c « ^ 

mi^iK^dV 1 2 3 4 S 8 1 


8 9 10 


Self-Directed x i i a 1 


8 9 10 


Independent 1 2 3 4 5 8 1 




Maverick ■ 1 « ^ < & 1 


8 9 10 


Strategist 1 2 3 4 5 8 7 




Promoter 1234587 




Dreamer ■ « 1 a < « 9 


8 9 10 


Visionarv ^ 1 ^ < « 1 

▼ a^avaava w ^^34397 


8 9 10 


Mis8ion*oriented 1 234587 




Challenaed . ^ « ^ . « « 

X^KaMll^lBK^W | 2 3 4 5 8 7 


8 9 10 


Catalviit , * A K ^ , 

\^CiVflll^OV 1 2 ) 4 5 8 7 


9 9 10 


Positive 12 ) 4 9 8 7 


8 9 10 


Planner 1 2 1 4 s 8 7 




Oroanizer 1 « « ^ « « i 




Innovator 121458? 


.... 


f ^mAmr . . > . . ^ _ 
AiCVUCi 12 1 4 5 8 7 




Prepared 12)4587 




Ritker 1214987 




Determined 1214887 




Thrifty 1214887 





o 
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£ 

ADVANCEMENT 
SKILLS 


ACHILVFMENT 
RECURDS 


Organizing 


2 1 4 T n 7 « y IC 


1 akes nisks \ z i * -> ^ « <' 


Adninistering 


2 3 * S 6 7 8 * 10 j 


Hard worker \ 2^ i * :> ^ « h 


Planning 


J 2 3 « S f) 7 8 UJ 


beii-crganizcu 1 ^ < 4 ^ 0 . 0 


Producing 


\ 2 ^ * 'y h 7 n (4 \u 


Competitive spirit 1 ^ » 4 -i ^ . » lu 


Marketing 


l21*''*'7SyiO 


Quick learner ] 2 < 4 ^ " ^ i^' 


Operating 


l23«Sh7<l<*10 


Generates money 1 i l4s^■K»^lo 


Budgeting 


1 2 < « S h 7 H 10 


Wins awards 1 2 » 4 s ^ - b ^ u> 


Evaluating 


l2«*Sh7M<^l() 


Improved position . i \ * r ^ ^ \o 


Communicatinj^ 


\ Z \ A 'y h ' n ^ V) 


Manages people ; 2 » 4 s h ^ >* 10 


Specializing 


I Z ^ . ^ 7 H H M) 


Selling experience t i « 4 ^ ^ r h h m 


Networking 


I 2 1 « ^ * 7 K 1(1 


Created someining 2 « 4 ■> h n >< 


Coordinating 


2 « 4 S h 7 n in 


Service oriented ' ' » 4 h - n m tu 


Negotiating 


1 2 3 * S h 7 K M HI 


Communicates well 1 ^ i 4 s h : n ^ ic 


Learning 


1 2 1 4 ^ t' ■ K 'J in 


rreuicts luiuic 


Pesearchmg 


1 2 » 4 ^ H ' H III 


Positive attitudes i ■ i 4 „ - n . u. 


Mentoring 


1 2 ( 4 ^ li " H 'J il' 


CiXceiieni nduiib — ^ ^ ■ 


Risking 


1 2 » 4 S r n M 111 


Proven perform^^ncc t j * 4 • - « ^ f 


Integrating 


12'«4Sh-Kv)l(i 


Accepts cnaiirnges , . * 4 . « * m 


Competing 


( 2 < 4 S h ' K 1(1 


Eliminates failure ' ^ i 4 - - ^ 4 in 


1 jstenino 


1 ^ « 4 S ^ ' M M Ut 


Accumulates wcdiiii \ i ^ * ^ *^ ^ ^ m 


Innovating 


12 « 4 S H " K 


Persistent drive 1 j 1 4 . h - n ^ m 


Creating 


12 « 4 s " H ID 


Teaches others i 2 > 4 . : k ^ i.i 


Manufacturing 


l2J4ShrHylO 


Influential contacts 1 2 > 4 , h : « . m 


Visualizing 


1 2 3 4 S h 7 « 9 10 


Community Lnvolvementi 2 » 4 h r r ^ m 


Imagining 


123456789 10 


Highly disciplined 1 z 1 4 s h ? « lo 



SUPER 
GOALS 

Future growth 
Self-accepting 
Problem solver 
Behavorial — 

understanding 
Successful habits 
Justice advocate 
Self-directed 

Resists confoimity 

Independent thinker 

Spiritually aware 

Close friendships 

Emotionally stable 

Positive values 

Peak experiences 

Full life 

Healthy body 

Humorous personality t ^ < 4 s h 7 « s 10 

Profound philosophy 1 ^ , * s h ; h s lo 

Spontaneous rcac\ions 1 ^ * ^ 7 h ^ w 



12 ) 4 S b 7 8 y 10 
1 2 i 4 5 7 8 10 
I 2 1 4 S b 7 8 9 10 

» 2 1 4 S b 7 H 10 
\ 1 4 S h 7 » 9 lU 
l2J*Sb7»4tO 
j2J4Sh7»9 10 
12 i45^78»*lO 
12 J * S b 7 » S lU 
l2i«Sh7«*«lO 
12 «4Sft7M*<10 
12 « 4 S h 7 R Ml 
1 / « 4 S b 7 8 10 
12 ^ 4 h 7 B U? 
12 « 4 S 7 H 10 
12 4 4 ^ «, 7 H M 10 



Loves mankind 
Human Justice 
Helps others 
Autonomous self 
Realistically onented 
Life appreciation 



12 1456789 10 
12 1 4 « h 7 M 10 
1 2 1 4 S h 7 U •I 1(« 
1 2 1 4 S h 7 « 10 
2 1 4 S 6 7 8 9 10 
234SI>7«<I10 



The SQ was created by Jan,es W Kur.z for use by the ' ^TITUTh. FOR THK nh^Vhj^^^^^^^^ OF 
ENTREPRENEUR ABILITIES. Copyright 1983 All rights roservcd No portion .>f the S(i may be ^"P"'°j ^"^ 
Lshion by any metSod. without the'wrftten permission of the P"'''-her Other self-sc.rinK Career Lif^ Planmng 
Korns n-lude the OQ Occupational Quotient, tht EQ Entrepreneur Quotient. «nd the CQ Career quotient 
nd C?d:aiXie« of any one foL may be purchased for $3 00 each or in volume, over «... ered ^J^--^,; - ; - 
$1.00each plus postage and handling Please trake al" checKs or moneN order.s payable to KA.Su.t. 31h,H«(H)Hlue 
Ridge Boulevard. Kansas City. Missouri 6-4138 
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DISCOVER YOUR CQ 



DESCRIPTION: 



INSTRUCTIONS: 



The CQ IS a self-scoring test of an individual s knowledge in the world of work The 1 14 
test items were structured around seven career steps from self evaluation to placement. 
Individuals cannot only test their own job market knowledge, but they '^an find the 
answers to their most pressing job search questions The CQ is useful as a self-directed 
learning device as well as a motivational tool for stiinulating group discussion in a career 
seminar 

Although this IS a knowledge test, try not to be nervous The answers to eaci. question are 
given beneath each question In some cases, tliere can be additional items added to an 
answer, but in these instances, the answer was not expanded due to a lack of space, and 
our desire for you to think beyord thf* test Sad, but true, an estimated 95 percent of the 
population will not know the answers to most of these questions By learning the 
answers, you can increase your chances of becoming more succcsstui at job hunting and 
final employment 



1 A person wonting full lime for 35 years, averaging 40 
hours/week, for 50 weekt/year. will spend 70,000 hourf al 
work? 

i T 

2 What government book has Ihe largest list of occupational 

descriptions? 

3 List three characteristics of selling 

Id ptiuo3 XiiuniJoddo (l) 

4. List five Inexpensive government booUs that can provide 
you with a comprehensive view of the work in America'' 

1 o a «»Mi p^"u^cj 

sdtj|$npu| jo xdpui pdijisspfj) (t) sjj^jp^ Huijoidx^ {^] )j(M>qpue{.4 
i(ou(}no {euot|«dn330 IZi uoi|pjo|dx3 {euoiiedn.^^o ^^^J ^P'^^O (I^ 

5 What are the five stages of the Job Loss grieving process'' 

dDuejdjD^y (5) uoiss.)jda(] \t] iJuiuipJJjpg {£] jaSuy (?l l^iu^G (l' 

6 List five future trends that will affect rn individual's career 
development in the next 10 years 

SJnoq )jJOM ut uoipnpd^j 
(S) sduiq3vuj JO uoiiviuoiny |t) sqof d|qe{teAe o\ }u9\t} jo Xfc dns 
J'^O (€) Sd3u"App |e3i8o{ouq3dx (?) 8ut))JOM udiuoM djoyv (1^ 

7. List five successful "Careering" Competencies 

8jIUJJOjJ9J 

(S) ^uipauuo^ [p] 8uijfsi>| (c) Sutjojuajv (?) Sui^jjoMjafj i\] 

8 List five marketing tools for promoting yourself to an 
emj ,ver: 

SlUdlUdSl) 

•jiApv Is) i^) auoqdaiai (d M3tAjajui (?) aujnsay(i) 

9. Ust five ways of acquiring work skills: 

Is) looM^S It) «3>qqoH It) «3Mnp aujoH Izl a^uuajddv (i) 

10. List six major components of a successful plan fnr finding a 
Job- 

uotpy 

(9) '"''X (S) «auiAU3V it) aJtsaa IC' jujujiiujujoo iboq 



1 1. List three follow-up techniques to an interview 

jisiA (Ci JaiPl iz) oukyqd d) 

12 List those major factors that are necessary for gathering in- 
formation about a company prior to an Interview: 

IOJIUG3 [pi) 38fUJi Ici) 
^^MPM^IS iZl) s^5*»|ueAp»sici S3|fDs Ajf|K; (oi} siu*uj3jmb3J 
,>iupjju3 ify) uous3np3 (g| Sijniunjjoddo Iz) sjij^u^ (9) sSuiuJpg 
(Sl ^z'S it) uotje-iO i {i) spnpojj j?) ajnpnjis \wuov' iiuw^iQ (() 

12 List five information facts you need to get In a good contact 
lor a Job interview 

1^.) It) M<>f it' Jptl iz) ^uiPfM ll) 

14 List fire things you need to knov prior to an interview. 

qof 19) suoipoJiCJ IS,) .i3P|j it) J3MJIAJ3|U| Ic) ^UJti iZ\ ^IPCI III 

15 What sector of the American economy creates the most 

jobs' 

16 Vyhat is the major different* between an information inter 
view and a job interview'' 

2)ui)fa9S qof uou pup injssajjs uou st m3iaj3jui uoiiPUJiojut .iq^ 

17 How many job openings are there each year, over a 
12-month period'' 

uo iituj pPiij/qiPP<j/jaAoiiJt.x/J3jsupjx 

(£l uoiipuj £z }u9{U9ni9)i {z\ uoijpuj zi Mafsi (i) 

18 What percentage of all jobs require a college degree'' 

10. What percentage of all jobs available are listed in Ihe help 
wanted column of nev ipapers? 

juaDJdd {oz\ XjuaMi 

20. What reason do most people give for not looking for a Job? 

uuipdfd)! 

21 List Mve turning r^oints in a person's life that ultimately 
affects a career choice 

dsnods 

JO ^}99Q isl uajpuq.-) it) uotjpnpejf) (d dDJOAiQ izl ;>8pujpvv III 



ERIC 



476 BEST COPY AVAILABLE 



10 



Zi. Wioat U a Job club? 

jo|fini3tj/JaM3ta) 

t Xq (MpdJip k^oudd (MAofduisun }o vo^u tuiyoddns y 

23. What are the two moal Importani goals to achieve in a Job 

Inlenrlew? 

qof t noX 9A!fl ox 1;) noA 9ini J9M9fAi9|Ui 9f]) pt ox |l) 

24. What U an appromimale ranfe of' coats for a business to 
advertise, hire. test, and Interview the averafe employee? 

OOO'lf OOfif 

2?. What does research show about Job search mctkods and ef- 
fectiveness rates for manayrs and englnecrt ar.tWely using 
a Job club? 

%f\ tnf3 PSJKI III) %Z\ »Ao|duia J^wjod 
CI) «1 ' 9^Jo mwiXctdutd sins 16) ^\ ' t^Afifiav/ipusud 
te) %6 • fauinwH U) %0 ' P* f»l«»M ucif.ua |9) %t ' tuoiittJotft 
ttuoindjojia lO) %9I - t33iit|U)tnb3t rMftng |t) m - tsisusti 
lusuiiAojdui^ (e) %Sl - tpt psiusM t^,9H \z\ %Ll • Pnp ^of ll) 

26. Ust four u'ays people make declsloos al>out their careers: 

lintpG (t) s«!l«M>)i {£) iiqiH {'d sqnduii ii) 

27. Out of everv 10 studenU who start college each year, what 
percent wfU not finish? 

lumsd los) ^lU 

25. How many occupational titles are there In the United 
States? 

OOO'OC 

29. List eight self-evaluatloo tools that can help you !n deciding 
who you are: 

Its| {iDiiAqa |8) AsAJnc |iuoi) 
-sdn330 \L\ »pnMHlv (9) Ajousaui A)i|vuotJ9a (S) ItM^^-* 
s^nfiA it) AdAjnt |MJ9)U| (e) isujfiof \z\ Aqdsifotqciny (l) 

30. Name sU personal characteristics that turn rsotentlal 
employers off: 

^l|9^';^ Apnio (9) tsq)0(3 sisudoiddt 
•u| ($) Jiwi| kt%9Yi it) iMi4ff ^i|un (e) tfivu ApiQ Iz) jopo Apofl (1) 

31. Ust five factors Important to employers In salary negotia- 
tion: 

pututaa/A|ddii$ (9) latpng 

Is) AuiOUOOa It) |M>3 |U9UI93f|d9H (() klW\WZ |U9JJnD iz) AjoittH il) 

32. fiame three types of resumes: 
Ii3ii(dijfoig It) |tiio)puna 12) |i3iJO|ffiH II) 

33. Ust all the steps Involved In the careering process: 

)uaui|ffnfpv (z) tuiiftuj 
uoiti3;»0 I9) ipot(pui tuiq3ji9S |$) t(3|tuj sAiieatsiiv (t) uoiiiui 
•jo|ui {tuoi|sdn330 ie) tiiA|Sut stsit sjn |Z) lusuimm ;|>s It) 

34. Ust the major factors a collefe uses In the student selection 
process: 

t)t»X U) tU0l)tpUSUIU1039^ 

|9) uoi|tAiK>w Is) Aintuoiwa (t) V d O (€) tpj^MV Iz) tspsjo II) 

35. Ust three ways to Increase your Income: 
ti9U|fnq UMO le) uoiiisod ms^ IZ) J9|tutJX 11) 

3^ ^tt five Jobs that do not require a hfgh school diploma: 

,^P0W is) MM«««|3»1fl It) Jsauaa |c) pjtno Iz) Jspusysg |i) 
37. Ust five Jobs that require a high school education; 

Is) JstpssdAx it) MMUiti(3oi le) J9|t|doips|a \z\ Ajs|9j.^ (1) 

36. Ust five JoIm the! require apprentice training: 

J9|Vf)|SJIJ 

Is) J9||n31t9W It) J»l|ffUIUJ9Uta ie) ItfU^MOeW IZ) J9|U9djtO 11) 

39. Ust five Jobs that require two years of coUegt: 

JSIItjQ 

Q is) JdAng It) Jduiuftifoia le) ufuisdfioa Iz) itifofoauisoo |i) 

ERIC ' ' ^ . 



40. Ust five Jobs that require a four>car college degree: 
uvuijqn Is) J9|MJoa it) J9M3tsx l€) J»9Ui8ua 1^) |Uf|un033V ID 

41. Ust five Jobs that require graduate school: 

JSiUti Is) |tu)Rq3Ata It) JOtt9joja l€) \t\ uvtsiv^Md il) 

42. In most lobs, men make more than women. What Is the per- 
cent difference? 

|U93J9d lot) Auoa 

43. MThat does research show about Job search methods used by 
blue collar workers? 

%S 01 - J»MK) it) %t C9 - IWJO| 
i€) %CT ' vp* J9dsdtM9N iZ) %rZl - •'i^usSs |U9uiAo|duia |i) 

44. Ust the n«Jor resources for learning: 

aoususdxa lei) sjoiusH 
IZl) td!qt93i|U9Jddv tifoofl |oi) sdot{fi|JOM id sjeufuiss Ig) 
|ooq9i ^9puodt9iJOO U) |001(M 9|vnpsjo l9) ^^^oD iS) '^^oa 
joiunf It) |oot|9i |V3iuHMX ie) |00i{9S ssduisng Iz) {ooqM i(t|H il) 

45. Ust flv<. ways to Inalkl self worth: 

i|3aqp99| 9Ai|itoa 19) |U9Uidoi9A9p A9U9|9duio3 Is) uoqt3||i) 
-«»P! l!"tS it) f)uiui9A9V"V iC) stflW^ I»o0 \t\ •d!H«P«^H il) 

46. What does research show alKHit Job search methnds used bf 
white collar workers? 

%Z'9 • i»MK) It) %S tZ - l»wiO| 
-u] Ie) %6 6 - vp" JsdsdfM9^4 Iz) %6'S ' taidu^s lusuiAofdutg ii) 

47. How kNig does It take to find the average Job? 

t1(99M Xlt • JAia 

46. Ust six reasons that most people do not find work: 

Ajoinq |U9usAo|duia I9) fsuof) 
snjis is) JoiAm(9fl it) 9pn|inv Ic) it3fio|OM3Ata iZ) l^ff^W il) 

49. What are your minimum chances of finding employment 
through 100 resume sollcatlons? 

J9i|0 f»t)U9|Od 1 pus 'fM9I^'9|UI t 'iuoi|d9faJ S6 

50. How many telephone calls can you expect to make In order 
to find one Job opening? 

uinuiiuiui los) 

51. What are the main objectives of an Information Interview? 

i(usdui03 sqi inoqs %m\\x\w\ |t) tluMusjinbdJ 
qo(8uiAjiJS)0 Ie) flps|uo3 i|jom)sn |z) Joop sqi ui looj Suinso (1) 

52. Ust four methods of training for an Interview: 

l|3VqpMJ MStA.9|Ut 

uoi|tutJoju| It) 8uiAs)d s|OH \i\ sds) 3iuutvw \Z\ o^!A il) 
53 Ust five major Iwneflts of tieing employed: 

tuoi|S3iunuiuioo (s) Aiinqovv U) A|iuisa 19) fl^oS IS) 

IB3Ip9|V (t) |SUOI|S3npa ie) {eUOt|t9J39H iz) A)Iin39fl 3IUIOU09S( 11) 

54. Ust five major social factors assocUted with unemploy- 
ment: 

uoi|SJ^)uifip Afiuisa 

19) uitiioqo3|V is) <«9U||i It) uoi)«uiuiu3tio ie) tv^^lS (Z) »i(^MD il) 

55. How many unemployed persons can normally tie placed 
through a Job club after S-6 weeks? 

%09'SZ 

56. Ust five positive work hablU: 

fla|iu/ffuofi3iu|tui SuiMOfioa 
Is) tdmtuo;«^9H It) uoipnpoja ie) souspusMV \Z\ ^fl^m^tna |i) 

57. What percentage of Job seekers do not know the s^clflc 
skills necessary for a successful Job search? 

|U93Jdd ISe) 9Ay-A|9UIN 

56. Ust five major Interview ''Knockout'' factors: 

uoi|9)U9ffaJd Jooa Is) 

uoiiiquiBON it) stznSus) psg |e) nsuusut Jooa (Z) %^pir\ \\\ 
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59 List the six functions of management 

Xgojopomaw it) 8utuuBid [£] uoiiBJistutuipv 1^) uoupztupgjo tl' 

60. According to many employment specialists, the last person 
to b« Interviewvd has the best chance to get the job'' 

J I 

61. Eighty (80) percent of an iceberg lies beneath the water and 
controls its forward movement. What analogous part of our 
pe tonality functions In the same way to move our 
behavioi? 

putuj snot3Suo3un dqj^ 

62. Lift three reasons most business fail: 

Bap! ptfl ii) luaujaSeuBLu jooj 1^} i^^idBD jo s^oet |i) 

63. List six major characteristics of mn entrepreneur. 

8uii^siy {g] 3AHH3diuo3 

(S) p3»l»AUOW it) p3UIUJJ3J3a (E) JU3pU3d3pU| (^) :aIJB3J3 111 

64. What organization offers free testing, free occupational in 
formation, and free job placement? 

d3(AJ9$ luafiiXo|dLug sajtj^ pajiun 

65. Within a 45 year career lifespan, most people will change 
jobs about nine times? 

J I 

66. Most hiring is accomplished on the basis of a general f jr 
mula. using 10% intelligence. 10% skills and 80% per 
sonality? 

J I 

67. What A.e the four steps in buitd^ng a successful phitosophv 
of life? ^ ^ ^ 

sjiqBq |njSSJ33ns aui03?q Xaqj (ijun 33U 
o»i(j [f] lUBjJoduj! ijt sdpniiHB qaiqM uo apiasQ (t;! uoisia ;>ujk 
aqiaAsq oqMspuauj aiuos puij [z) aqoj jubm noX \p{\/a aScuji n) 

68. What are the eight steps in making a decision: 

PV (6) «««3ns )o Xi!|eqtqojd aiBiuiisg (g) apnsQ j^) ajen|BAc> 
-^H (9l BJ»P 3qi }9i(h9\u\ Is) uonBLUJOjut p3iio3 {^] s3aiibu 
dq) )fu«)j (e) sjjtd S)i azXituy j^) luaiqojd 9q) A}\\u9p\ {\) 

69. List five sources of occupational information- 

suout3i|qnd juaujujaAor) (5) Ajtjqtj ut s^ooa [p] sa88d MO||aX 
3uoqdapx (E) sauopajip ssautsng |j) ajniPiaiti XuBdmoo (i) 

70. List 12 contact sources for potential jobs: 

(tDipavv {z\] iuauijjaAoo (jt) 
swauisng (oi) saDutiuitnbDy (6) q^inqo (g) saiqqoH (z) siJod^ 
|9) suoiiuaAuoo (5} Ajmpw it) sqn|3 {£) saiptDos [z] looq^s il) 

71. List 14 measurable human aptitudes: 

(tDisnw (til aiisUJV (Cl) aiujaptay |B3iutu33w 
(n) uoud;ojad jo|o3 (01) uoi)tuipjoo3 lOOj putq.aXg (e) Muaj 
-xap (tnutw (g) AjiJ3jX3p jaSuij (^1 itDuaQ (9} uoudaDjad lujoj 
IS) Itijtds H iiDiwuji^N (el (tqjaA (3) aauagtjjaiut (tjauao (l) 

72. List the 10 developmental stages of human life: 

MJ»*a (oil a8t PIO 16) poominpv (g) i|np» 8unoA (z) uaai 
(9l U99}'92d (s) pooqpimo (tl XDUtjui (e) q)jig jj) |i,iu3Jd (j) 

73. List the 10 career stages affecting a person's life: 

UOUtSUVJX (Oil )U9UI9Jlp>{ 

(6) SujUJOM (g) ju3uijtuiujo^ {i\ 8ui3u3uadx3 (9} iUoitioidxg (gl 
uoi)tui8tuJi if) SuiArffd 9(0^ {£) )U9uiuoj:au9 31x10^ (?) qMifl V 

74. Most occupatlona can be claaained ' 12 interest areas 
bcaed upon similar worker require its and personality 
characteristics. What are they? 

8uiujjo)Jdd/|t3tsAq(] 

iZl) 8upuanuui/8u|pty] (n) uautiiuminH lOll suotitpoiu 
-UJODDV (6) JuiliaS l8l W^l^P Mauting (/) |ttj)Snpu| (9) |»jmtq33VM 

(S) JAipJlOJa if) tlffUilUt/t^UflJ le) DIjnuJIDS iz) DIJ8IMV (I I 
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75 Personality tests, interest inventories, occupational 
sjrvevs, and psychoiogicai instruments can all predict your 
future career and success^ 

1 1 

76 Grades in school can predict your future occupational suc- 
cess? 

J 1 

77 List six career development theories that explain how most 
people find their jobs. 

Sd8B)S (9) sp9dU (BUOS 

J^d (si ^M3»|qnd if] \d9DUOD}\9S (el luapiD^v [Z\ XiiiBuosj3jj (j) 

78 List those factors that exert a positive influence on career 
exploration and development: 

s|PO0 iZ\] XiunjBw (111 saiiiunjjoddo (Cll sppoyv 

|6I UOIlBDIjIIUJpi (8) 93U9llB(j (/) XouapU^^JpUj (9) JU3UJ3A3iqDV 

(S) ju9uj8pnf [p] 3.-)u3ptjuo3 [£] XjiAipaqQ j^l 3dubj3|ox (i) 

79 List five primary motivating drives for explaining human 
behavior: 

1BUJ3JEW is) uoupjotdxa Ir) jsjiqi le) 8unBW [Z) J^^uoh 111 

80. List five physical working traits that affect career develt^ 
ment: 

8unuBiBg [gl guiqanoi [p] %vi9^ (e) 8ui|puBH iz) ^^^u^^S ll) 

81 List five environmental conditions that affect career 

devf lopment: 

-)jBiuin (s) K\of^ [p] aj;)qdsoujJv |e) spjezB^ (?) uoijBXjq (1) 

82 List five social climates that affect career development. 

pdjnssdj(] (c) 

IBnpiAipui [p] uBiJBiiJomny (El i>Mlil^Uio3 iz) snojnjuJApy (i) 
83. List five leadership traits- 

lU3pijU03 (s) 

;»iqB^JfpPlMOU)j (tr) p^uijdiDsiQ (e! pjuiujjji^ 1^) pajBAjjoyv (l) 
84 List 10 factors affecting a person's career life pattern: 

3DU38in3JUI In) SHI)|S (01) 

ss\ nindy l6l si53i3ju| jg) ;)(XjS3j!T |zl ju3UJBJdduj3x (9I SAn|B/\ 
is! Xin^uosja^j [p] juaiuuojiAug (e) Xjipaj^H iZ) iioiiBDnpg {\] 

85. Define the term Career Development 

)(JOM jO p(JOM 9qi uiqjiM 
Xmuapi i\3S B 8uiuoiqsBj puB s38bjs 3ji| snoiJBA q8nojm ssBd 3m 
SB uoipajip Jnc rfuiXjipoiu sjibjj XjijBuosjad qjiM SD!,s j3pBJBqD 
qof 8u!q3i»ui ucin pasBq suoisioap 8ui)(buj saDioqa (Buot)Bdn3 
3o ajnjnj inoqB ^joj^id |bju3uj 8uido|3A3p jo ss3X>jd dq) si )| 

86. 

All individual's career decisions are usually based upon 
how his personality characteristics interact with his en 
vironment at any particular stage of life development^ 

J I 

87. What is an Entrepreneur? 

ajnjuaA *.sauisnq » s;»8bub!u puB sumo sjjbjs oq, n (snpiAipui uy 

88. List five skills necessary for a successful job hunt. 

8uipiDaa (s) 3AiiB8tis3AU| [f] saAnow (e) spoqiayy {z) (bidos (i) 

89. List five marketing concepts necessary to a successful Job 
hunt: 

^utii^s (s) 8uistMaApy |^) qojBasay (e) 8uh38j21 I^) guiuoiiisod (j) 

90. List five successful social skills for job searching: 

cc9u9Ai)ttDdjddy (s) 

8utouBisj.^pun (r) Xitjtqisuodsay (e) XjsauoH iZ) uontjddooo (i) 

91. List five successful motivational skills for job searching: 

a/.'SIDJQ 

IS! jujpijuoo [p) pjut(dt3sta (e) XunqBidepy (j, aAHBiiiui (i) 
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92. Lilt Ave positive emollonw that can affect the Job tearch. 
uiSffitnt|)U3 (s) wutuioy (t) 9A<y\ (£) kloH iz) mitj |i) 

93. What are the 10 lawt of tucceti? 

t)(nt9j q)iM ujjofis,] (01) suo«j9d dsiM qiiM i9suno3 

(6) Spoq)9Ul IS933n{ 93lU>Jd (9/ 9Cnt3 9 O) )1UIUJ03 [i] SfloS 
9|qiUlt))l 19S (9) KpmiUt 9AUIf0d d0l9A9Q (S) inOS 9t)) 91ltJd if) 

puiuiinoX 9)t3npa (£) Xpoq jnoX uouipuo3 (;} j|MjnoX moux (i) 

94. LUt four categoric* of values that affect the career proceu: 
ItAiAJns if) ffjo^ (c) SutHJOM iZ) spitM^H |i| 

95. LUt five valrsd Itemi affecting your career development 
pattern: 

9Jn)U9Apv (si >Du»pu»dapu| [f] MU^M (€) "moj {z) tnjtis (l) 

96. Lilt 10 charactcrlttlca of high school and college dropouts: 

DUt1|MJUn (Oil 

9AlpfJMlXH (6) 8ui)IO|dX3 (g) 9|ntOH U) tf9t9A01 (O) p9)U9IJ0«ia 
(S) 9AiprUJISQ It) |t3iptH IC) 9I)tTUI1tf9d {z) IflDO^TiUV ll) 

97. List five tourcea of financial aid for obtaining an education: 

)U9UjX0tdui9 9UII)'Vlf,] (S) *|U>J8 9)9)$ [f] 
tdlt)tj910q3$ (£) U0I)93np9 9AI)fJ9d0'03 [Z) tU90| )U9UIUJ9A00 (l) 

98. Lift the elements of a good cover letter seeking fM Inter- 
vi^-/: 

)duM)sod 

(g/ uoips qtn,] ii) J9pS9J 9psntJ9,j (9) Xuouji)S9) 9ai9 (s) mSsiusa 
pa 9A0JJ {f) t)ij9udq 9Jnpy (c) 9Jit9p 9jS90 iz) uoiju^Ut PO ll) 

99. What are the tr/o fr>aln reasons employers hire employees: 

ACUOUI 9ASS 01 iz) AsuOUl 91|SUJ 01 (I) 

100. What are the sipipodts that a person passes on the path 
towards the development of a self Image? 

uoi)Siu9ui9tduji (01) 

ui (6) 8ui)t9i (8) 8uipv (Z) uous)iuj|' (9) uoi4^iji)U9p| 

Is) uoi)iu8oMH if) uoi)Vi)U9J9jj!a (£) uoitsiOfdxa [z) XjofU9S (i) 

101. List those factors that influence occupational S4ipply and 
demand: 

)U9UJuaiiAua (b) sjotf9jOid il) uousfndod (9) 
uousdnpa (s) tuiuisji if] uoi)S]ti89i (£) tuoiufi iZ) t^uiujsa ji) 

102. List five national resources for occupational Information: 

9JSI19M Pu» uoijSDnpa MUWH >U9uivisd9a 5 H (S) 
adiAJSS )U9UjXojduja $ n if) uoicfiujui03 93iaj9S iiao s n (C) 
J9J9UIU203 jo )U9UJVisd90 § 0 (z) i^H^ }o ju9unj»d9a S n il) 

103. What methods do employers use to screen disadvantaged 
Job applicants? 

%S£ . Suuf9i 16) %0S • a3U9J9j9i qof (g) 

%tZ ' 99U9U9dX9 P9|I!1|S il) %%Z ' 8uiUlSJ) qof (9) %9Z - 93U9IJ9d 

•X9 VOfA (S) %SZ ' 93usJS9dds tsuo«J9|] {f) %SB ' »nnq> 8uuiJM 
iti %S9 * A)M!<)* 8uips9H iz) %9Z * vujotdip \oo\^m t)8iH III 

104. List the benefits of a college education, other than 
economics: 

X)nsuoiJ9«] Izi) 98sino3 (ni ^ousnf 
(01) idiqtoousi9H (6) iCjiliqsjdspv iB) 9jasJ9|oi [i) u:op«iM (9) 

dm6U9Z1)lD (S) idpSjStlO if) 8ui3|Uim (€) StflllS (7) 98p9|MOU)f 1 1 ) 



103. What criteria do employers use for disqualifying disadvan- 
taged workeri? 

%0€ 

Pi009i uo€ii«i (B) %sz - pj099J )t9iJV Li %6S - nu9iqojd MM>'M 
«M»0 (9) %0Z ■ >m8i9am9ao (s) %BI - ju^unisiujso (t) %9S- 
ui9iqojd 98sn8ur7 (g) %9s - 9«n 8rua [z) %SC - uiSTjOHODiv (i) 

106. List those skills that will help a person succeed in high 
•chool or college; 

Sups^i 

iOl) M9jS9f9)] (6) ^uqn (8) uousztuvSjo (z) uousj)U99uo3 
(9)8uii|S9ds (s)8uiU9j«n' (t) 8uiAp'n»s (€) iupuM \Z) 8uipt9>j (1) 

107. LUt 10 major temper«iments that can affect career 
development: 

jouinH (01) 

Aji|iq»iDOS (6) AtJ9ua (9) raimXq>i (z) AjiAijiiuas (9) AjHW^^i 
(S) Ajisouno [y\ 99U9)titJ9d (c) Ajqiqavispv (z) ss»u9a|ju9MV (i) 

108. LUt the major characterUtlcs of a high school ol college 
graduate: 

P»Un;»S (01) aA|pnjjsuo3 (6) »iq»K (8) y^lV (Z) p»und!>«KI 
(9) ofjtiiwpi (s) 9|qsK!vpv (t) autfuindo (€) ui|S3 (z) itioos (i) 

109. List six myths of the world of work: 

9U1I) jo tpouad fuof J9A0 9tqs)t 9JS 9uon 
'Sdn33o (9) joop jnoX )s SuiifoouVsuiOd ffiM tssuitnq ')sqsi>9d« 
s 9j,noX j| (s) 9891109 pus fiooi;-)! ui t9ili) ^luo funusai 
{^j i|JOM 0} m8u<v 9ASi| U9UI kyoQ (c) )) pS n.noX 'qof s loj p» 
•uisj) 9JS nok j| [z] Ajsfss X9^t\^ s usaui iMiSiip 9891109 9J0^ [\] 

110. In terms of economics only. Is a college degree worth the 
cost? 

'9U1I) |0 pOlJ9d 9U1S« 9U1 J9A0 XjiSfSS 
9AUSinuin3 91)) PM3X9 tflM 'J91IJ0M S jO 9UlipjIt 91)) J9A0 p9)t9A 

-UI ji 't98sM jo not 9m snfd 'tJSaX Jnoj ui )U9dc tunouis 9m 

5n ma 

111. What U Career Education? 

'S9|0J JMJS3 pus 'tsuoq 
-sonpa '3IUIOU009 'fsuosisd 9Jn)nj ui fiAiAJnt joj 9U0 9Jsd9jd 

>*M) SItnf« pus 98paiMOUlI tS1)U9U9dX9 piis |S3ipJ09in 'jI9t9U0 
UltOIM BuUSflUlltSS JO 'SJ9mO O) 8uiVIVduiI Jo tfl930jO 91)) CI w 

112. What are the minimum/maximum range of costs for 
career assistance? 

U0l)SSU9dui09 jC %0€-S7 

8uuini39j 9Aun39xa (6) XjSfSt jo %si )U9UJ99Sid)ro 9pjoa 
(9) )S9i/ost'SZt uoiisntSAd pus 8uip9i (z) uonssu9dui09 
l&OC'SZ •M'>itM 9Aun39xa (9) 00 DDI t uoipjsdaid 9U2nc9)] (s) 
jnoq/ooost 8u!Unsuo3 J99JS0 [f] Xsd k\iM9k jo %oe-oi Jo Xsd 
s.muoui itJij JO %09'0^ t9i3U98s )U9uiXqdui9 9PAU4 (c) 99JJ 

93ljjO )U9UlX0|dui^ 9)il9 [Z) 99Jd :93IJ|0 )U9UI93S|d 9891100 [\) 

113. What percent of all Jobs require { ') reading, writing, and 
speaking the EnglUh language (2) high school graduation 
(3) college degree? 

%0Z %0€ %0S 

1 14. What futuristic influences affect occupational choices? 

sJ9)Ssvip {sjn)vu pus sjs/a 9 
v)3« 9Ar)Sis(8» s 
suid)«Xs uo))SModsv X t 

S)U9Ul9A3IupS IV3l80I0U((39.L £ 

^lust|3 uopsfivdoct Z 
sijiqc |suoi)*uiiO|ui - |VU)snpu|-u8v { 



The CQ was created by James W. Kura for use by the Career Devilopment Centers. NRCCUA Copyright 1983. 
All rights reserved. No portion of the CQ may be copied, in any fashion, by any method, without the written per- 
mission of the publisher. Other sclf-4^oring career forms include the OQ: Occupational Quotient; EQ: En- 
trepreneur Quotient; and the SQ: Succev^i Quotient. Individual copies of any one form may be purchased for 
$3.00 each or in volumes of 30, ordered ai the same time for $1.00 each, plus postage and handling. 
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lERICr Document Reproduction Service 

1^" 'IPJ^ '» ARIINGTON VIRGINIA MJIO • (703) MI-I2I2 

OP£«AT£0 BY COMPUTER MICROFILM INTERNATIONAL CORP "~ 



EDRS 



PiMM RMilt To Our 
Now Addrott: 

COMMa MMRUi MTBMATIO^ 
3i00 WHEELEVI 
ALEXANDRIA, VA. 22304 

ORDER FORM 



IMPORTANT INSTRUCTIONS 



• ORDER BY ED NO. (6 digits) • 

See Resources in Education 
(RIE) 

• SPECVY »THER: 

Microfiche (MF) 
or 

Paper Copy {PC} • 

• ENTER UNIT PRICE 

(See Below) « 

• INCLUDE SHIPPING CHARGES 

(See Charts Below) 



Date . 



ENaOSE CHECK OR MONEY 
ORDER 

Payable to EDRS in U S 
Funds Check must indicate 
the U S transit nur^ber of your 
banks agency 

OR ENaOSE AUTHORIZED 
ORIGINAL PURCHASE ORDER 

COMPLETE AND SIGN saOW 



SHIP TO 



BILL TO 



Signature 
Title 



UNIT PRICE SCHEDULE 



MICROFICHE IMF) 



NUMBER FICHE EACH ED « PRiuE CODE Pric« 

1 lo b (up ro 480 pagesj MFOl $ jgj 

6 (481-576 pagesi MF02 117 

7 (577-672 pages) MF03 ij? 

8 (673-768 pages) MF04 ^S? 
Each additional 

microfiche (additional 96 pages) jo 



PAPER COPY (PC) 



NUMBER PAGES EACH ED » PRICE CODE 

1 to 25 ^►COI 
26 lo 50 PC02 
51 ro 75 PC03 



76 to 100 

Each additional 
25 Pages 



PC04 



P(IC« 

$2.15 
3J0 
5.65 
7.40 

1.7S 



ED NUMBER 


NO OF 
PAGES 


NO OF COP'ES 


UNIT 


1 

TOTAL 


MF 


PC 


PRICE 










































































1 




























































TOTAL NO OF PAGES 








SUBTOTAL 




TAX EXEMPT NO 


VA RESIDENTS ADD 
4% SALES TAX 




DEPOSIT ACCT NO 




SHIPPING 






TOTAL 





CHARTS FOR DETERMINING SHIPPING CHArtGES 



Microfiche 
ONLY 
$20 



4-8 
Microfiche 
ONLY 
$37 



1st CLASS POSTAGE FO*^ 



9-14 
Microfiche 
ONLY 
$54 



15-18 
Microfiche 
ONLY 
$ 71 



19-21 
Microfiche 
ONLY 
$88 



22-27 
Microfiche 
ONLY 
$105 



28-32 
Microfiche 
ONLY 
$1 22 



U P S. CHARGES FOR 



lib 
33-75 MF 
or 1-75 PC 
PAGES 
Not to Exceed 
$1 59 


2 lbs 
76-150 
MF or PC 
PAGES 
Not to Exceed 
$1 97 


3lbs 
151-225 
MFor PC 
PAGES 
Not to Exceed 
$2 36 


4 lbs 
226-300 
MForPC 
PAGES 
Not to Exceed 
$2 74 


5 lbs 
301-375 
Ml- or PC 
PAGES 
Not to tixceed 
$3 13 


6 lbs 
376-450 
MP or PC 
PAGES 
Not to Exceed 
$3 51 


7 ibb 
451-525 
MF or PC 
PAGES 
Not to Exceed 
$3 30 


8 to 20lbi, 
526-1500 
MF or PC 
PAGES 
Not to Rxceed 
$4 28-$8 90 


NOTE-Orriers (or 33 or morn microfiche and all OrdPrs for papor copn s ;PC. will br sh.pporl v.a Un.iod Paro>! 5 


♦ rviC( iinU'Sb olhj 


r^tsr insif ucu fl 
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GFNERAL INFORMATION 



1 met LttT 

Th« priCM Mt forth hirftin m»v be changed wihout notice howey«r any 
price change will tM fubiect to the epprovel of the Net.onel Institute of Edu 
cation Contracting Offtcer 

2 PAVfMBIT 

The pricet tet forth herein do not mctude any sales use, excise or similar 
taxes whjch may apc-y to the sale of microfiche or hard copy to the Cus 
to«T>«r The cost of such taxes if any, shall be borne by the Customer 

Payment thall be made net thirty 130) days from date of mvOtce Piyment 
»»«ell tM without expense to CMtC 

1 nmooucTiON 

Express pemi»»s»on to reproduce a copyrighted document provided he 
reunder must be obtained m writing from this copyright hold»r noted on the 
title pege of such copyrighted document 

4 CONTNOEMCtCS , , 

CMIC sh* not be lieble to Customer or any other person for any failure or 
detay tn ti petf ormance of any obligation if such fail ure of delay (a) is due to 
events beyond the control of CMIC incudmg, but not limited to fire storm, 
flood eerthtjueke. exrlo»ion. accident, acts of the public enemy, strikes, 
lockouti. labor disputes, labor shortage work stoppages transportation 
embargoes or delays, failure or shortage of materials, supplies or ma 
chinerV' acts of God. or acts or regulations or priorities of the federal state, 
or locel governments. (bhsduetofa»lurnof performance of subcontractors 
beyor>d CMC's control and without negligence on the part of CMIC. or ic) is 
due to erroneous or incompirte information furnished by Customer 

s LiABitmr 

CMIC's liabiliiY if any. ansmg hereunder shnll not exceed restitution Jf 
Charges 

In no event shall CMIC be liable for special consequential or liquidated 
damages arising from the prCvtSiOn of services hereunder 

8 WAfWANTV 

CMIC MAKES f«0 WARRANTY. EXPRESS OR IMPLIED, AS TO ANY MATTER 
WHATSOVcR INCLUDING ANY WARRANTY OF MERCHANTABILITY OR 
FiTNESd FOR ANY PARTICULAR PURPOSE 

7 QUALITY 

CMIC will replace products ratumed because of reprodutuon * efects or m 
completeness The quality of th«) input document it not the responsibility of 
CMIC Best available copy will be supplied 



• CHANGES 

No waiver alteration or modification of any of the provisions hereof shall be 
binding unless m writing and signed Dy an officer of CMiC 

» DCFAULT AND WAIVER ^ ^ 

a If Customer fails With respect to this or any other agreement with CMIC to 
pay any invoice when due or to accept any shipment as ordered CM!C 
may without prejudice to other remedies defer any further »^.<pments 
until the default is corrected or cancel this Purchase Or(^cr 

b No course of conduct ''or any delay ofCMiC m e'-ircmng any right he 
reunder shall waive any rights of CMiC or f^.odify this Agreement 

10 GOVERNING lAW 

This Agreement shall be construed to be between .nerchants Any question 
concerning itt v»liditv. construction or performance shall be governed by 
the laws of the State of New York 

11 DSmiT ACCOUNTS 

Customers who have a continuing need for ERiC documents may open a 
Deposit account by depositing a minimum of $200 00 Oi j a deposit ac 
rount IS opened. ERIC documents will be sent upon request and the account 
charged for the actual cost and postage A monthly statement of the account 
will be furnished 

12 STANDING OMDBI ACCOUNTS 

Customers who desire to receive microfiche copies of all ERiC reports an 
nounced m each issue of Resources m Education may do so by depositing 
$2000 00 or tubmitting an executed purchase order The cost of each issue 
and postage will be charged against the account A monthly statement of the 
eccount will be furnished 

13 PAPWCOrvW 

A paper copy PC »s xerographic reproduction on paper of the original 
document Each pap«.- copy has a Vellum Bnstoi cover to identify and protect 
the document 

14 FOREIGN raSTAGE 

Postage for all countries other than the United States is based on the interna- 
tional Postal Rates m effect at the time the order is shipped To determine 
postage allow 75 microfiche or 75 PC pages per pound Customers must 
specify the exact classification o* m»il desired and include the postage for 
that classification with their order Payment must be m United States funds 



OTHER ERIC COLLECTIONS AVAILABLE FROM EORS 



STANDING ORDERS 



Subscription orders of fT)icrofiche copies of all ERIC reports announced in each issue of 
Resources in Educ«t:on average $160 00 per month 



BACK COLLECTIONS (Postage extra) 



ERLC 



Reports m Researc^i in Education for 1966 arKj 1967 
Reports tn Reeearch m Education for 1 966 
Reports in Roeearcti in Education for 1969 
Reports in Raaaerch in Education for 1970 
Reports in Research in Education for 1971 
Report;; in Raeearch in Education for 1972 
Reports in Research m Education for 1 973 
Reports in Rsaearch in Education for 1974 
Reports in Rsaources in Education for 1975 
leports in Rssciuroes in Education for 1976 
Reports in Resources in EdL*cation lor 1977 
Reports in Rseources in Education for 1978 
Reports in Reacuroes in &luca*ion for 1979 
Reports in Rseources in Education for 1980 
Rioports in Resources in Educatkxi for 1961 



AIM/ARM MICnOFICHE COLLECTIONS . 
CLEARraHOUSE MICROFICHE COLLE( 
SPECIAL COLLECTIONS (postage extra) 



extra) 

(postage extra} 



Office of Education Research Reports 1 956 - 65 
Paoeselteis in Innovation, Fiscal Year 1966 
Pacesetters Innovation. Fiscal Year 1967 
Pacesetters in mnovation.Fiecal'' ar1968 
Selected Documents on the Disadvantaged 
SetededOoamentsir Higher Education . 
Manpower Reeeerch:tt<ventory for Fiecai Year r 6andl967 
MaroowerReeeaich: Inventor/ for Fiscal Year .68 
Manpower Reeearch. Inventory for Rscil Year t'^'* 



SPECIAL PRODUCTS (postage included) 

Information Analysis Prockjcts Brt)liography 1975 - 



1977 
1978 
1979 
1980 
1981 



$ 416.05 
1252.65 
1494.50 
1521.67 
1775.91 
1338.17 
1600.91 
1673.19 
1874.17 
1963.76 
1871.63 
1944.77 
2103^ 
2128.63 
1995.89 

$0.186/fiche 

0.200/f)chc 
0.143/flche 

$ 474.05 
169.46 
205.49 
131.42 
391.82 
179.89 
93.38 
52.05 
67.64 



120.95 
43.45 
36.93 
39.05 
39.05 
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ERIC 



CIMC POLICIES AND PROCEDURES 

TELEPHONE ORDERS 

llllluu cTntPr TnMc) c''^^^"^ Curriculum and Instructional 

fdlr.liln Sf ^^l^^' Oklahoma State Department of Vocational and lechnical 
your orde; J''' juthorized purchase order number before you plaJe 

your order by telephone. The telephone number to call is (405) 377.2000, X258. 

2JdeJs^'m^rvnnr''^''^^'V^ Confirmation. To avoid duplication of 
Jnclud^ thi / [ "Confirmation of Telephone Order." Alsa, please 

uniJerlify ord%rs ' "^'^^ '''''''''' 

PAYMENT 

All orders will be i ivoiced shortly after materials are shipped. Payment is 
a^abf "inTs''cu° rlScS'^Al/^^-^'^^^-^ upon^'alis. n ' 

Sh^plJ:;cha;g;s"?rSdL ;o\S:o"L"^ ''''''' '''^'^ ''''''' 

RETURNS 

TfWlT ^f.Jo'ii^Jio". to return any material must be obtained from this 

at So'peJcent of f^n'i J''"'"'' T'' ''''''''' ''^'^ ^^'^ be issued 
!hi.h P^'^""^ ?^J^^^ ^^^^ P^^^^ o"ly on current editions of the materials 
m. J hf r''^"' resalable condition. All material to receive credit 

Zllr ''''''' '''''' "^°"ths of the date of the purchase 

Items returned to the CIMC that are not in resalable condition or are not 
autnonzed for return will be returned to the purchaser without credit 

slate DeL'^Jmpn^n; I'' f''" ""firmed, please address all returns to Oklahoma 
Division S I '^'^T'.^ '"^ Technical Education, Curriculum/Resale 

n mbe n wMch t p LtPH^^'""'\^f|^]"^^^'"' 7.1074. The invoice 

numner on which the materials were bUled must be included with the return. 

DAMAGED MATERIALS 

P^'l'e'oJ%eo?a°cPmPnt"IrH j" ^.^^'^'^^ ""^ition will be 100 percent invoice 

in transit. carrier, the CMC is not responsible for damage incurred 

For additional information on ordering or returning materials "ontact 
16oJ"Spc/r'^':K ^IMC/State Department of Vocational and ?echnica Education 
1500 West Seventh Avenue, Stillwater. Oklahoma 74074, (405) 377-25oo, X 257 * 

Pleasejnclude purchase order and all payes of order form. Mail to above add 

4d4 



2 



CURRICULUM AND INSTRUCTIONAL MATERIALS CENTER 
State Department of Vocational and Technical Education 
1500 West Seventh Avenue 
Stillwater, Oklahoma 74074 



P. 0. No.; 

BILL TO: 
Attn: 
School 
Street 
City 

SHIP TO: 
Attn: 
School 
Street 
City 



Date: 



Cust. # 



Statp 



Zip 



State 



Zip 



Phone No.: 



MATERIAL ID # 



QTY. 



TITLE 



PRICE 



Signed 

*us covBu<MtKrpiuwnNComai98«» -775-osv 



ERIC 



4oj 



